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ew  Names  In  List  of  Biggest 
ational  Advertisers  of  1937 


Goodyear  Tire,  Curtis  Publishing,  Tripled 
Space,  Pepsodent  and  RCA  Doubled,  Others 
Added  25%  to  75% 

By  ROBERT  S.  MANN 


PABULATION  of  the  biggest  national  per,  are  taken  from  compilations  of  1937,  Lorillard  linage  was  6%  less  than 
advertisers  in  newspapers  of  1937  Media  Records,  Inc.,  and  published  in  1936. 

ows  an  unusual  number  of  shifts  in  with  the  cooperation  of  that  organiza-  American  Tobacco,  which  had  been 
standing.  Various  of  the  regular  tion.  Additional  linage  figures  in  this  fourth  in  1936,  kept  its  Lucky  Strikes 
eaders  cut  down  on  their  use  of  compilation  will  appear  in  succeeding  out  of  the  newspapers  for  much  of 
ce,  while  others  made  big  addi-  issues  of  EIditor  &  Pobusher.  1937,  and  dropped  with  a  bump  to 

ions  to  their  previously  modest  sched-  What  These  Figures  Are  twelfth  place. 

es.  ,  It  should  be  pointed  out  that  the  Among  the  principal  automobile 

Eleven  of  the  first  50  for  1936  figures  are  not  complete  tabulations  ^^skers,  Packard  and  Studebaker  were 
dropped  out  of  that  list  in  the  com-  newspaper  space  used  last  year.  increase  their  adver- 

pUation  of  1937  linage— some  of  them  ^hev  cover  onlv  the  linage  used  in  Packard  added  75%  to  its  1936 

down  only  one  or  two  places,  but  395  jaily  and  Sunday  newspapers  of 

others  far  down  the  scale.  The  big-  tfig  io3  cities  in  the  Media  Records  Standard  Brands  Up 

gest  of  the  leaders  cut  their  linage  5%  Blue  Book  list.  Many  advertisers  used  lines.  General  Foods  cut 

to  10%— a  trifle  more  thari  the  aggre-  j^ng  lists  of  newspapers  outside  these  ‘‘s  linage  sharply,  permitting  Stand- 

gate  for  all  national  advertisers  as  pre-  larger  cities,  and  such  linage  cannot  be  Brands  to  go  ahead  of  it,  with  a 
viously  reported  in  these  pages.  accounted  for.  Nor  do  the  lists  here-  increase.  Heinz,  Quaker  Oats, 

On  the  other  hand  increases  of  25%  with  accurately  reflect  expenditures  in  nnd  Armour  &  Go.,  made  increase.s, 
to  75%  are  not  infrequent  in  the  tabu-  newspapers,  since  some  advertisers  use  cut  20%. 

lation  that  follows,  and  some  advertis-  jfig  largest,  high-rate  newspapers.  Hiram  Walker  (Ten  High  whisky, 

ers  doubled  or  tripled  their  space,  while  others  pick  newspapers  with  Browne-Vintners  (White 

Goodyear  Tire  &  Rubber,  which  ^maUgr  circulations  and  lower  rates.  Horse  Scotch,  and  Wilson  whisky) 

bought  a  million  and  a  third  lines  m  nualifications  should  be  kent  biggest  gains  among  the 

1936,  took  more  than  four  million  m  .  qualitications  should  be  kept  ^6%  respective- 

1937,  a  gain  of  204%.  Curtis  Publish-  m  mind  in  using  the  figures  heie  cited,  other  liquor  concerns  made  small 

iiig  Company,  vigorously  pushing  its  General  Motors,  as  usual,  heads  the  increases  or  reductions. 

SatUTday  Evenifty  Post  and  Ladies  list,  with  22V4  million  lines  in  its  23  Pels  &  Co.  (soap  and  soap  chips). 

Home  JouTTial  against  greatly  in-  accounts.  R.  J.  Reynolds  Tobacco  which  in  1936  barged  up  from  yearly 

creased  competition,  used  1,870,000  Company  was  second,  with  nearly  linage  of  38,000  lines  to  the  huge  total 

lines  instead  of  the  639,000  lines  used  1514  million  lines  in  three  accounts:  2,307,000  lines,  dropped  back  to  a 

in  1936.  Even  the  1936  Curtis  linage  but  Liggett  &  Myers,  concentrating  its  ,hird  that  amount— but  still  used 
had  been  a  big  increpe  oTpr  1935,  whole  14,822,000  lines  on  Chesterfield  20  times  as  much  space  as  in  1935. 
when  Curtis  stood  229th  in  the  list.  cigarettes,  easily  had  the  largest  single  Most  resounding  crash  of  all  among 
Fepsodcnti  Coca-Cola,  Up  account.  the  leading  advertisers,  was  that  of 

Pepsodent,  which  once  relied  almost  P.  Lorillard  was  fourth,  up  two  Wrigley  gum,  which  used  214  million 
solely  on  ra^o,  continued  its  develop-  notches  from  its  1936  place;  but  de-  lines  in  1936  and  almost  as  much  in 
ment  as  a  newspaper  advertiser.  In  spite  the  two  Old  Gold  contests  in  1935,  but  which  shortened  its  schedule 


drastically  in  1937  and  bought  only 
168,000  lines — not  appearing  at  all  in 
most  cities. 

How  Uadars  Farad 
The  following  table  shows  how  the 
first  50  newspaper  advertisers  of  1937 
increased  or  decreased  their  advertis- 
ipg  in  comparison  with  1936: 


1  I'lvtifial  Motors .  93% 

2  R.  J.  Kfvnolds  Tobacco 

(Camel,  etc.) . 93' r 

3  Liggett  &  Myers  (Ches¬ 

terfield)  .  90'/t 

4  P.  lorillard  (Old  Gold)  94'/i, 

5  Ford  Motor  . 86'^ 

6  Chrysler  Corp . 85% 

/  Lever  Bros,  (soaps)....  97% 
8  Distillers  Corp.-Seagrams 


when  Curtis  stood  229th  in  the  list. 
Fepsodant.  Coca-Cola,  Up 

Pepsodent,  which  once  relied  almost 


Standard  Brandt  Up 

In  the  food  lines.  General  Foods  cut 


ment  as  a  newspaper  advertiser.  In  spite  the  two  Old  Gold  contests  in 
1935  it  was  141st  in  the  list,  in  1936  it 


was  74th,  in  1937,  35th,  with  an  in- 
crease  of  99%  in  linage.  Coca-Cola,  BIGGE 

famous  as  an  outdoor  advertiser, 
stepped  up  to  34th  place  this  year,  with 

nearly  two  million  lines  of  newspaper  Mamifaciurer  ami  rrodurts 
space.  RCA  Mfg.  Company  was  an-  General  .Motors  Corp. 
other  that  doubled  its  1937  linage  over  Bjiick  (New;  .... 
that  of  1936,  but  1936  had  seen  a  big  oidsmobile  (New)’ 
drop.  Pontiac  (New)  ... 

Other  increases,  smaller  in  percent-  i" 

age  but  very  substantial  m  Image,  are  Chevrolet  (Csed) 
to  be  noted.  Procter  &  Gamble  added  ^  Salle  (New)  . . 
nearly  a  million  and  a  half  lines  to  its  Cadliiac-La'sllle'  ( 

already  big  linage,  making  the  1937  General  Motors  Tr 

total  more  than  7 >4  million.  Colgate-  FUher  Bo^es  . . . . 
Palmolive-Peet  added  even  more  to  Burner 

I  make  its  1937  total  nearly  4'/i  mil-  Cadillac  (New)  : . 

I  lion.  Lever  Bros.,  the  other  soap  giant,  A.  C.  Spark  Plug 

cut  3%  from  its  1936  total,  but  still  D^jetPrigida'i^r" 
used  more  than  8%  million  lines.  Frigidaire  Elec.  Ro 

General  Electric  and  Westinghouse  u^lco  Amomltic  ’Fi 
added  to  their  newspaper  space  at  Frigidaire  Water  C 
almost  the  same  rate- -53%  and  57%  (Ued°) 

respectively.  Norge  Corporation  Cadillac-LaSalle-Fle^ 
added  48%. 

Inese  figures,  and  others  given  m  (New)  . 

the  tables  on  other  pages  of  this  pa- 


BIGGEST  1937  NATIONAL  ADVERTISERS 


Ltd . 

92% 

6 

12 

9 

National  Distillers  .... 

lOl'/C 

11 

9 

10 

Schenley  Products  (lit)- 
uor)  . 

96  Vc 

jO 

10 

11 

Procter  &  Gamble 
(soaps)  . 

134% 

1.) 

11 

12 

American  Tobacco  . . . . 

63% 

4 

7 

13 

Standard  Brands  (foods). 138'> 

15 

13 

14 

General  Foods  . 

68% 

12 

14 

13 

Colgate- Palraolive-Peet 

158% 

18 

18 

16 

Sterling  Prods,  (drugs) . 

90  7o 

14 

15 

17 

Goodyear  Tire  . 

304%. 

52 

50 

18 

(rt-ncral  Electric . 

1 63% 

.26 

28 

19 

Studebaker  Corp . 

117% 

24 

34 

JO 

H.  J.  Heinz  Products  . . 

10,8'/) 

20 

21 

21 

Nash-Kelvinator  . 

.109% 

22- 

22 

Kellogg  Co . 

.  80'/e 

16 

16 

22 

Ouaker  O.ats . 

.117% 

30 

36 

24 

■Socony-Vacuum  Oil  . . . . 

.  87% 

17 

23 

35 

<  icneral  Cigsir  . 

.103% 

27 

47 

2fi 

Norge  Corp . 

.148'% 

40 

52 

27 

Hiram  Walker  &  Sons 

.Hl'/r 

42' 

28 

Shell  Oil  . 

.  87 '/o 

23 

27 

29 

Frankfort  Distilleries  . 

.  81'/o 

19 

29 

30 

llu(!s<»n  Motor  . 

.  81% 

2i 

17 

31 

Sun  Oil  . 

.  83% 

22 

22 

32 

Pliilco  Radio . 

.102% 

32 

25 

33 

Standard  Oil,  Indiana  . 

.103% 

34 

30 

34 

Coca-Cola . 

.156'/f 

57 

94 

.t5 

Pepsodent  . 

.199% 

74 

14) 

Somerset  lnii>orters 
(liquor)  . 

.10.)% 

37* 

37 

V)ck  Chemical  . 

.113',; 

39 

42 

38 

Curtis  Publishing  . . . , 

.292% 

109 

229 

39 

National  Dairy . 

.  .  86% 

33 

55 

40 

Firestone  Tire  . 

..123', 

48 

51 

41 

Packard  Motor  Car  . . 

..175% 

79 

75 

42 

Eastman  Ko<lak  . 

..107'/;. 

45 

59 

43 

Arnufur  &  Co . 

.  .1427o 

63 

132 

44 

Continental  Distilling 

. .  76'/e 

31 

32 

45 

iSristol-Myers  (drugs) 

..  88% 

38 

48 

46 

T’ldewater  Oil  . 

..  82'/fc 

35 

44 

47 

Kayuk  Co.  (cigars)  . . 

..  97% 

44 

49 

48 

itrowneV’intners 

<  liquors)  . 

.  .136% 

65* 

49 

Westinghouse  Klectric 

.157'/<. 

76 

74 

I»37  19.17 

I’roduot  No.  of 
Linage  ('itieg 


Buick  (New)  .  5,147.497  101 

Chevrolet  (New)  .  4.504.278  103 

Oidsmobile  (New)  .  2,676  639  102 

Pontiac  (New)  .  2,163,561  103 

Frigidaire  .  1,876,664  99 

General  Motors  Inst .  1,413.011  90 

(Chevrolet  (Csed)  .  1.190.086  84 

La  Salle  (New)  .  871.5(.l  98 

Pontiac  (Used)  .  463.05)  71 

Cadil)ac-La  Salle  (New)  .  35')...?9o  96 

General  Motors  Trucks  .  344,048  88 

Fisher  Bodies  .  327,300  49 

Chevrolet  Trucks .  321,806  102 

Delco  Oil  Burner .  201,942  28 

Cadillac  (New)  : .  164,581  73 

A.  C.  Spark  Plug  .  146,682  72 

Delco  Conditionair  .  20,191  15 

Delco-Frigidaire  .  20,048  8 

Frigidaire  Elec.  Room  Cooler  ...  19,467  19 

Delco  Products  . .  .^ .  10,531  7 

Delco  Automatic  Furnace  .  4,885  7 

Frigidaire  Water  Cooler  .  3,557  7 

Delco  Auto  Radio  .  2.693  6 

Oidsmobile  (Used)  .  . 

Cadillac-LaSalle-Fleetwood  (New)  . 

Frigidaire  Commercial  Refrig.  . .  . 

Cadillac-La  Salle-Oldsmobile 

(New)  . 


1937 

.\dvertl*er 

Total 

Linage 

22,246,314 


19.16 

19.16  1936  .Advertiser 

Product  No.  of  Total 
Linage  Cities  Linage 
23,787,789 

4,578,204  98 

5,480,187  100 

2,681,472  99 

2,702,417  100 

1,245,975  68 

1,429,330  95 

1,769,246  84 

670,591  95 

242',797  77 

177,870  60 

866,385  56 

1,191,778  100 

295,966  30 

131,877  85 

159,449  91 

7,433  6 

43,438  18 


50  RCA  Mfg.  Co.  (radios, 

etc.)  . 206%>  101  58 

*  If  listed  on  same  basis  as  in  1937. 

And  here  are  the  figures  on  the  ad¬ 
vertisers  who  were  among  the  first  59 
for  1936,  but  who  dropped  below  in 


1937: 

S  « 
s  a 

O.S 

Rank 
]  935 

as- 

51 

National  Hiscuit . 

80'/i 

37 

38 

52 

Park  &  Tilford  Import 

(liquors)  . 

88%, 

42 

45 

58 

Standard  Oil  Calif.  ... 

95%, 

49 

80 

59 

Gulf  Refining  . 

557, 

28 

39 

62 

Brown  -  Forman  Distil 

lery . 

82%, 

46 

68 

64 

Standard  Oil  X.  J.  ... 

75% 

47 

93 

65 

Plough,  Inc . 

8S7o 

50 

81 

76 

W'andcr  Co.  (Ovaltine) 

59%, 

43 

20 

80 

lleckers  Pro<lucts 

(groceries)  . 

56% 

41 

49' 

98 

Fels  &  Co.  (soap)  _ 

347o 

29 

•* 

336 

Wrigley's  Gum  . 

6%, 

25 

24 

(Continued  on  pofie  31) 


*  If  li-ted  on  same  basis  as  in  1937. 
Not  in  first  300. 
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EDITOR  &  PUBLISH  ER 


Plans  for  AP  and  ANPA 
Meetings  Shaping  Up 


Publishers  Arranging  for  Annual  Conventions 
April  25-29  at  Waldorf  .  .  .  Terms  of  Six 
Associated  Press  Directors  Expire 


ALTHOUGH  final  programs  will  not 
be  announced  until  almost  the  last 
minute,  plans  for  the  annual  meetings 
of  the  Associated  Press,  April  25,  and 
the  American  Newspaper  Publishers 
Association.  April  26-29,  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York,  are 
gradually  rounding  into  shape. 

Principal  problem  to  face  the  AP 
will  be  the  election  of  a  successor  to 
President  Frank  B.  Noyes  of  the 
Washington  Star  who  announced  Jan. 
13  he  would  not  accept  re-election 
under  any  circumstances.  He  has  led 
the  AP  through  38  years  of  newspaper 
history  and  stated  in  January  he  felt 
entitled  to  pass  on  to  younger  hands 
the  tasks  to  which  he  has  devoted 
himself  since  his  30’s.  Mr.  Noyes  will 
be  guest  of  honor  at  a  dinner  April  23 
in  New  York  tendered  by  the  direc¬ 
tors  and  £ill  living  former  AP  directors. 

First  Vice-President  Robert  Mc¬ 
Lean.  of  the  Ph'larld'jh'a  BnlletUi.  has 
been  mentioned  prominently  as  Mr. 
Noyes'  successor. 

To  Consider  Sponsored  News 
At  their  meeting  Monday,  AP  mem¬ 
bers  will  be  asked  to  consider  the 
question  of  changing  the  by-laws  to 
grant  permission  to  members  to  make 
remunerative  arrangements  with  ad¬ 
vertisers  for  sponsored  news  broad¬ 
casts,  which  will  involve  additional 
AP  assessments. 

A  letter  from  President  Noyes  to 
the  AP  membership  recently  men¬ 
tioned  this  problem  and  stated  the 
directors  would  bring  it  to  the  atten¬ 
tion  of  the  annual  meeting.  This 
method  was  mentioned  as  a  way  of 
obtaining  additional  revenue  for  the 
AP  to  eliminate  the  necessity  of  in- 
ci  easing  assessments. 

The  AP  membership  will  also  elect 
several  new  directors.  The  board  will 
meet  immediately  following  the  ses¬ 
sion  to  select  the  new  president  and 
perform  other  business. 

The  terms  of  six  directors  expire 
this  April.  All  have  been  renomi¬ 
nated.  They  are:  Frank  B.  Noyes, 
Washington  Star;  Frank  E.  Gannett, 
Rochester  Times-Union;  Robert  Mc¬ 
Lean.  Philadelphia  Bulletin;  F.  E. 
Murphy.  Minneapolis  Tribune;  Paul 


devoted  to  advertising  problems  and 
related  topics.  Edwin  S.  Friendly, 
business  manager  of  the  New  York 
Sun  and  chairman  of  the  Bureau  of 
Advertising,  ANPA,  will  preside  at 
the  advertising  discussions. 

The  final  program  for  the  ANPA 
meetings  will  be  approved  by  the 
board  of  directors  when  it  meets 
April  23. 

It  is  anticipated  this  year’s  conven¬ 
tion  will  see  more  interest  in  discus¬ 
sion  of  economy  measures  for  pub¬ 
lishers.  Labor  problems  will  also  play 
a  large  part  and  it  is  conceivable  that 
in  view  of  the  AP  action  on  radio 
news  sponsorship  the  press  -  radio 
question  may  also  come  up  before 
the  ANPA. 

The  annual  dinner  given  by  the 
Bureau  of  Advertising  will  be  held 
as  usual  Thursday  evening  in  the 
Grand  Ballroom  of  the  Waldorf. 
Speakers  have  not  been  announced 
as  yet.  Mrs.  Ogden  Reid,  of  the  New 
York  Herald  Tribune,  is  chairman  of 
the  dinner  committee. 


Speakers  Announced 
for  NNPA  Convention 


The  list  of  speakers  on  the  pro¬ 
gram  of  the  National  Newspaper  Pro¬ 
motion  convention  will  include  Col. 
Julius  Ochs  Adler,  vice-president  and 
general  manager,  New  York  Times; 
William  A.  Thomson,  director,  Bureau 
of  Advertising,  ANPA;  Leo  E.  Mc- 
Givena,  president  of  Briggs  &  Varley, 
New  York  Advertising  Agency;  Ed¬ 
ward  L.  Lloyd,  chief.  Market  Data 
Section,  U.  S.  Dept,  of  Commerce;  and 
Dr.  George  W.  Gallup,  head  of  the 
American  Institute  of  Public  Opinion. 

In  addition,  there  will  be  nearly  20 
clinic  discussions  covering  a  wide  va¬ 
riety  of  newspaper  promotion  prob¬ 
lems. 


L.  Home.  Rocky  Mount  (N.  C.) 
Telegram. 

Other  nominations  for  the  director¬ 
ate  are:  John  Stewart  Bryan,  Rich¬ 
mond  News  Leader;  E.  K.  Gaylord. 
Oklahoma  City  Oklahoman  and  Times; 
William  H.  Reed,  Taunton  (Mass.) 
Gazette;  Oscar  F.  Stauffer,  Arkansas 
City  (Kan.)  Traveler;  and  Clark  F. 
Waite,  San  Pedro  (Cal.)  News  Pilot. 

No  speaker  has  been  announced  for 
the  AP  luncheon  April  25  and  it  is 
thought  that,  contrary  to  custom, 
there  will  be  no  outside  speakers. 
The  affair  is  expected  to  be  in  honor 
of  Mr.  Noyes. 

Small  Dailia*  Sattiea 

The  opening  session  of  the  ANPA 
convention  on  Tuesday  will  be  de¬ 
voted  to  problems  of  particular  in¬ 
terest  to  dailies  of  less  than  50,000 
circulation. 

Officers  and  directors  will  be  elected 
at  meeting  for  all  members  Thursday. 

Following  last  year’s  practice,  the 
Wednesday  afternoon  session  will  be 


of  cities  to  12,  and  the  number 
newspapers  represented  to  18. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  11 — Newspaper  Repre¬ 
sentatives  Assn,  of  Chicago, 
meeting,  Medinah  Club,  Chicago. 

April  12-13 — New  York  State 
Circulation  Managers  Assn., 
semi  -  annual  meeting.  Hotel 
Statler,  Buffalo. 

April  1,3-14 — Ohio  Circulation 
Managers  Assn.,  spring  conven¬ 
tion,  Hotel  Hollenden,  Cleve¬ 
land. 

April  14-16 — British  National 
Union  of  Journalists,  annual 
delegate  meeting.  Royal  Pavi¬ 
lion,  Brighton,  England. 

April  15 — Northeast  Missouri 
Press  Assn.,  Spring  meeting, 
Macon,  Mo. 

April  13-16 — ^Panhandle  Press 
Assn.,  meeting,  Amarillo,  Texas. 

April  15-16  —  Florida  Press 
Assn.,  meeting,  Ocala,  Fla. 

April  20-2.3 — American  Assn, 
of  Advertising  Agencies,  annual 
meeting,  White  Sulphur  Springs, 
W.  Va. 

April  21-2.3  —  American  So¬ 
ciety  of  Newspaper  Editors,  an¬ 
nual  meeting,  Washington,  D.  C. 

April  22 — New  York  Newspa¬ 
per  Women’s  Club,  annual  Front 
Page  Ball,  Hotel  Astor. 

April  22-2.3  —  South  Texas 
Press,  meeting,  San  Antonio. 

April  24  —  Advertising  Man¬ 
agers  Conference,  Kansas  Press 
Assn.,  meeting,  Topeka. 

April  24-28— National  News¬ 
paper  Promotion  Assn.,  annual 
convention,  Waldorf  -  Astoria, 
New  York. 

April  2.5  —  Associated  Press, 
membership  meeting,  Waldorf- 
Astoria,  New  York. 

April  23-27 — Associated  Busi¬ 
ness  Papers,  spring  meeting.  The 
Homestead,  Hot  Springs,  "Va. 

April  26-29 — ANPA.  51st  an¬ 
nual  convention,  Waldorf-As¬ 
toria,  New  York. 

April  30-May  1  —  Eastern 
Conference  of  Advertising  Wo¬ 
men,  second  annual  meeting. 
New  York. 


Hears!  to  Give 
Up  Ritz  Tower 
In  New  York 


FOHNSON  IS  EDITOR 


JOINS  METROPOLITAN 

Effective  June  1,  Milwaukee  Journal 
will  become  affiliated  with  Metropoli¬ 
tan  Sunday  Newspapers,  Inc.,  as  an 
optional  newspaper  in  Metropolitan 
Weekly,  it  is  announced  by  A.  C.  G. 
Hammesfahr,  president  of  the  group. 


Robert  Johnson  recently  was  named 
editor  of  the  Wilkes-Barre  Record, 
succeeding  Andrew  Boyd,  who  re¬ 
signed  after  many  years  of  service. 

Mr.  Boyd  will  be  retained  as  an  edi¬ 
torial  adviser.  Mr.  Johnson  formerly 
served  as  managing  and  city  editor  of  money-lo^r  for  several  years  with  ti* 


His  Leading  Realty  Holdiiv 
to  Go  to  Bondholders  .  .  , 
Erected  by  Brisbane 

Martin  F.  Huberth,  who  is  in  charjs 
of  real  estate  under  the  newly  estab. 
lished  executive  committee  chosen  ii 
handle  the  business  of  William  Rat. 
dolph  Hearst’s  vast  enterprises,  at- 
nounced  last  week  that  the  Ritz  Towe 
New  York  apartment  hotel  and  th 
outstanding  unit  of  the  Hearst  realt 
holdings,  will  be  passed  over  to  bone- 
holders. 

The  real  estate  division  informe 
the  Continental  Bank  and  Trust  Coe 
pany  that  further  payments  of  it 
terest  and  amortization  upon  the  fir: 
mortgage  6%  bonds  of  the  Park 
Corporation,  secured  by  a  trust  mor 
gage  on  the  property,  would  not 
continued.  Payments  on  the  issue  as 
understood  to  have  been  made  regc- 
larly  up  to  this  year. 

First  Step  in  Program 

The  decision  to  relinquish  interest  i 
the  property  was  believed  to  have  b«c 
the  first  step  in  a  program  calling  fe 
the  gradual  liquidation  of  Mr.  Hear 
holdings  outside  newspaper  propt 
ties.  However,  Mr.  Huberth  told  Ek 
TOR  &  Publisher  that  no  further  dis¬ 
position  of  real  estate  was  conteu- 
plated  for  the  near-future. 

There  was  also  recorded  in  the  Rq 
istrar’s  office  the  conveyance  by  t 
New  York  Evening  Journal,  which  be¬ 
came  the  Journal  and  American  wk 
the  New  York  American  was  merge: 
with  it  June  22,  1937,  to  Hearst  Map- 
zines,  Inc.,  of  the  six-story  Interna¬ 
tional  Magazine  Building.  The  va!.: 
of  this  building  was  indicated 
$  3,253,000,  subject  to  existing  encum¬ 
brances. 

Erected  by  Brisbane 

The  Ritz  Tower  was  erected  by  t!ie| 
late  Arthur  Brisbane,  Hearst  editor, 
1926  and  was  financed  by  a  loan 
about  $4,000,000.  The  property 
acquired  by  Mr.  Hearst  in  Novembe: 
1927,  with  the  outstanding  indebted 
ness  reported  at  $4,458,333.  The  las 
partial  payment  of  $1^,500,  reduces 
the  amount  of  outstanding  bonds  > 
$2,634,000.  The  hotel  was  a  consists 


NI 


V 

V 


HIGI 
trie 
USHE 
made 
vertii 
the  ! 
the  j 
It 
cone) 
was 
cisioi 
first 
ated, 
ning 
voice 
An 
the 
for  i 
viou! 
up  fi 
class 
Regi 
two 


the  Record. 


Patterson.  Baltimore  Sun;  and  Josh  This  will  increase  Metropolitan’s  list 


of 


ADOPTS  3c  PRICE 

The  Stroudsburg  (Pa.)  Record  in¬ 
creased  its  prices  from  2c  to  3c  ef¬ 
fective  April  1.  The  weekly  rate  will 
be  15c. 


net  loss  in  1935  reported  at  $592, fe] 
and  in  1936  at  $458,177. 

The  hotel  was  given  up  not  ot; 
because  it  had  been  found  unpi  ofitat-i 
but  also  because  it  was  recognized  ^ 
“no  part  of  a  newspaper  publish^ 
enterprise.’’ 
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SUNDAY  CENSORSHIP 

Pennsylvania  newspapers  and  rad 
stations  have  agreed  to  cease  advc 
Using  liquor  in  Sunday  editions  and 
Sunday  programs,  Leo  Crossen,  cha: 
man  of  the  Pennsylvania  Liquor  Co: 
trol  Board,  announced  this  wetf 
Crossen  gave  the  newspapers  ^ 
radio  stations  a  pat  on  the  back.  V 
is  not  illegal  to  advertise  liquor 
Sunday  in  Pennsylvania,”  he  o 
plained,  “but  this  objective  has  b««| 
achieved  through  friendly  cooper; 
tion.” 


NOT  WITH  E.  6,  P. 

Newspapers  in  several  sections  < 
the  United  States  have  inquired  cot- 
corning  the  association  of  Willi*®! 
Kleinman  with  Editor  &  Publish^ 
Mr.  Kleinman,  employed  temporar- 
during  1936,  has  not  been  connect; 
with  this  organization  since  July 
that  year. 
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WANT  AOS 


newspaper  promotion  review 


kHi  firtf-pUc*  winn«r$  in  promotion  of  clasiifiod  odvortising  took  •dvanta9e  of  the  intarast  in  dogs.  “Mac"  not  only  helped  Register  &  Tribune  to  win  the  campaign  clatfi- 
ncation,  but  individually  took  second  place  at  a  single  ad.  New  York  Sun's  "Ar!<tocr'ts"  ad  was  judged  the  best  tingle  piece  of  copy.  Sea  page  8  for  the  winner  of  second 

place  for  campaign. 


Wide  Range  of  Excellence 
Wins  E.  &  P.  Promotion  Cup 


N.  Y.  Sun  Takes  Top  Honors  by  Capturing  Seven 


Places  in  Six  Classifications  .  . .  Awards 
to  Be  Presented  at  NNPA  Convention 

By  ROBERT  S.  MANN 

(For  illustrations  of  winning  entries,  see  pages  6,  7,  8,  9) 


Kenneth  Mason 


Vernon  C.  Myers 


HIGH  QUALITY  of  practically  all  en¬ 
tries  in  the  annual  Ed  tor  &  Pub¬ 
lisher  Newspaper  Promotion  Contest 
made  a  long  session  for  the  eleven  ad¬ 
vertising  executives  who  gathered  at 
the  New  York  Athletic  Club  to  do 
the  judging. 

It  was  notable,  however,  that  at  the 
conclusion  of  a  busy  afternoon  there 
was  unanimous  acceptance  of  the  de¬ 
cisions  reached.  For  practically  the 
first  time  since  the  contest  was  initi¬ 
ated,  in  1932,  the  final  review  of  win¬ 
ning  material  brought  no  dissenting 
voices. 

And  this  review  of  the  winners  in 
the  classifications  made  the  awards 
for  all-around  promotion  pretty  ob¬ 
vious.  For  the  New  York  Sun  piled 
up  five  firsts  and  two  seconds  in  the 
classifications,  and  the  Des  Moims 
Register  &  Tribune  three  firsts  and 
two  seconds,  while  the  nearest  com¬ 


petitors  were  four  newspapers  that 
each  took  one  first  place  and  one  sec¬ 
ond  place.  Accordingly  the  Editor  & 
Publisher  cup  goes  to  the  Sun  until 
next  year,  with  a  bronze  plaque  for 
permanent  possession,  while  the  Reg¬ 
ister  &  Tribune  will  receive  the  sec¬ 
ond  award  of  a  certificate  of  honor¬ 
able  mention  and  distinguished  merit. 
Kenneth  Mason  is  promotion  manager 
of  the  Sun  and  Vernon  C.  Myers  is 
pi  emotion  manager  of  Des  Moines 
Register  and  Tribune. 

Awards  af  NNPA  Convention 

These  and  other  first  and  second 
place  certificates  will  be  formally 
awarded  at  the  convention  of  the  Na¬ 
tional  Newspaper  Promotion  Asso¬ 
ciation,  to  be  held  at  the  Waldorf-As¬ 
toria  Hotel,  New  York,  during  the  an¬ 
nual  gathering  of  the  American 
Newspaper  Publishers  Association. 

Ingenuity  of  promotion  men  loomed 


through  the  judgments  given  in  all 
classes.  Stereotyped  appeals  were 
missing  altogether,  while  vast  origi¬ 
nality  was  shown  in  choosing  themes 
that  would  appeal  to  the  potential  ad¬ 
vertiser  or  reader,  and  at  the  same 
time  carry  a  sound  sales  story  for  the 
newspaper. 

Note  for  instance  the  winning  ad¬ 
vertisements  in  the  classification  of 
promotion  directed  to  advertisers. 
New  York  Sun’s  “If  you  sell — ”  series 
was  directed  to  one  type  of  advertiser 
after  another,  carrying  in  large  pic¬ 
tures  and  few  words  the  Sun’s  story 
of  its  appeal  to  buyers.  The  captions 
on  the  ads  give  an  idea  of  the  nature  of 
the  campaign:  “If  you  sell  beauty,’’ 
“If  you  sell  pleasure,  ’  “If  you  sell 
comfort,”  “If  you  sell  style,”  “If  you 
sell  new  ideas.” 

Philadelphia  Bulletin,  whose  cam¬ 
paign  was  held  second  most  valuable, 
emphasized  home  circulation.  Worces¬ 


ter  Telegram  -  Gazette’s  “Cheap  at 
Twice  the  Price,”  which  was  chosen  as 
most  valuable  single  advertisement, 
was  a  vigorous  statement  of  the  value 
c/f  newspaper  advertising.  Milwaukee 
Journal’s  copy — second  most  valuable 
single  advertisement — told  with  map 
and  human-interest  picture  the  story 
of  circulation  coverage  in  its  trading 
area. 

Appeals  for  Classified 

In  promotion  of  classified  advertis¬ 
ing,  likewiie,  interesiing  appieals  were 
the  rule.  Des  Moines  Register  &  Trib¬ 
une  made  good  use  of  babies  and  ani¬ 
mals  in  its  series,  which  the  judges 
held  to  be  the  best  campaign.  Worces¬ 
ter  Telegram  -  Gazette  took  second 
place  with  a  campaign  on  the  use  of 
want  ads  in  the  past,  bLck  as  far  as 
the  copy  of  a  brash  young  English¬ 
man  in  1777  telling  just  what  kind  of 
young  woman,  “sound  in  wind  and 
limb,”  he  would  consider  lor  a  wife. 

The  best  single  ads  to  promo  ,e  classi¬ 
fied  were  both  centered  around  dogs. 
New  York  Sun  pictured  a  whole  page 
of  “Aristocrats  of  the  Dog  World,”  to 
promote  its  dog  classification,  while 
Register  &  Tribune  told  the  story  of 
“Mac,”  a  Scottie,  who  was  found  re¬ 
peatedly  by  want  ads  until  he  decided 
(Continued  on  page  8) 
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WINNING  ADVERTISEMENTS  IN  EDITOR  &  PUBLISHER  PROMOTION  CONTEST 
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Winners  in  promotion  directed  to  advertisers.  At  left,  top  and  bottom,  specimen 
advertisements  from  the  best  campaigns — the  Sun  first,  Bulletin  second.  At  right,  top  and  bottom,  the  best  single  advertisements — ^Telegram-Gazette  first,  Milwaukee 

second. 


for  APRIL  9,  1938 


WINNING  ADVERTISEMENTS  IN  EDITOR  &  PUBLISHER  PROMOTION  CONTEST 


Sparkling  New  York  Sun  copy  took  first  and  second  places  (left  and  right)  for  best  single  advertisements  in  trade  papers,  also  first  place  for  a  campaign  (top  center).  A 

Register  &  Tribune  campaign  (center)  was  second. 


JUDGES  IN  EDITOR  &  PUBLISHER  PROMOTION  CONTEST 


Front  row,  left  to  right:  Leo  E.  McGivena;  J.  J.  Hartigan;  Eben  Griffiths,  chairman;  Atherton  W.  Hobler;  Robert  M.  Ferns. 
Standing,  left  to  right:  Dwight  Jennings,  Harry  A.  Batten,  Gordon  E.  Cole,  A.  B.  Churchill,  Frank  J.  Reynolds,  D.  T.  Poole. 
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WINNING  PROMOTION  ADVERTISEMENTS 
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READ  The  WANT  ADS  Every  Day 


Worcefter  Telegram-Gaxefte's  campaign 
on  classified  promotion,  which  took  second 
place,  brought  in  a  series  of  historical  in¬ 
cidents  and  famous  names.  The  Thanksgiv¬ 
ing  advertisement  of  Register  &  Tribune 
was  a  unique  appeal  that  took  first  place  as 


VALUABLE  DATA 
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a  single  piece  of  circulation  promotion. 
New  York  Sun's  data  book  was  held  to  be 
the  best  in  the  land. 


Varied  Entries  Win 
Promotion  Contest 

continued  from  page  5 


to  come  home  by  himself  as  soon  as  an 
ad  was  inserted. 

Circylatien  Winners 
Advertisements  for  circulation  were 
far  from  routine.  Register  &  Tribune 
submitted  a  great  number  of  adver¬ 
tisements,  from  which  the  judges 
picked  a  campaign  of  pictures  of  read¬ 
ers,  each  with  a  letter  of  approval  for 
the  paper.  New  York  Sun’s  campaign 
which  took  second  place  was  a  series 
of  pages  on  men’s  styles,  made  up 
largely  of  excetlent  halftones.  Win¬ 
ner  among  the  individual  ads  was  a 
Thanksgiving  page  from  the  Register 
&  Tribune  contrasting  conditions  in 
war-tom  Spain  with  those  in  the 
United  States.  Hartford  Courant's 
page,  which  took  second  among  single 
ads,  was  based  on  the  caption,  “This 
Steaming  World  (with  illustration  of 
the  steam)  Makes  News  Every  Day.” 

Trade  Paper  Copy 
The  advertisements  in  trade  papers 
mostly  overlapped  the  classification  of 
copy  promoting  advertising.  Ad¬ 
dressed  primarily  to  advertising  agents 
and  national  advertisers,  the  winners 
were  couched  in  sophisticated  humor¬ 
ous  language.  Two  cartoon  campaigns 
took  first  and  second  for  the  New  York 
Sim  and  the  Register  &  Tribune.  A 
typical  ad  from  the  first  shows  a  group 
of  men  about  to  see  the  president  of  a 
corporation,  with  the  catch-line, 
“When  he  asks  where  to  advertise  for 


best  results,  don’t  anybody  forget  it’s 
my  turn  to  say  The  Sun.” 

In  picking  single  ads  in  the  trade- 
paper  classification,  the  judges  gave 
both  first  and  second  places  to  the  Sun. 
Pictures  of  a  fighter  in  a  prize  ring, 
without  any  audience,  and  of  punched 
theater  tickets,  told  the  argument  that 
not  every  advertising  performance 
plays  to  cash  customers. 

In  a  different  classification,  a  trade- 
journal  campaign  by  Westchester 
County  Newspapers,  Inc.,  took  first 
place  for  promotion  by  an  association 
or  group  of  newspapers.  No  second 
award  was  made.  This  campaign  in¬ 
cluded  a  series  on  “Nobody  C^n  Re¬ 
sist  a  Mirror,”  emphasizing  that  the 
Macy-Westchester  newspapers  mirror 
their  localities.  Another  series,  one  of 
which  is  reproduced  on  another  page, 
used  headlines,  “So  we  moved  the  no¬ 
parking  sign,”  “So  we  started  the  Fri- 
days-after-dark  gang,”  “So  we  traced 
the  horse-car  driver,”  etc.  These  told 
incidents  of  the  Macy  newspapers,  il¬ 
lustrating  their  part  in  every-day  life 
of  their  communities. 

Flood  of  Direct  Mail 

The  direct  -  mail  classification 
brought  a  vast  array  of  copy.  Spo¬ 
kane  Spokesman-Review  and  Chron¬ 
icle  was  the  winner  with  a  well-dis¬ 
played  entry  with  all  pieces  pasted  up 
in  order  and  boimd  together.  One  se¬ 
ries  was  in  small  card  size,  while 
others  were  bigger  and  some  in  colors. 
All  together,  they  told  the  story  of  the 
Spokane  market,  called  attention  to 
timely  occasions  for  advertising,  re¬ 
ported  on  business  conditions. 

The  direct -mail  campaign  that  won 
second  place  for  Chicago  American 


was  a  varied  set  of  mailings.  It  in¬ 
cluded  a  phonograph  record  without 
written  identification,  bearing  a  vocal 
sales  talk;  and  later  the  fragments  of 
a  record  with  a  statement  that  “We 
made  a  record  in  May;  we  broke  it  in 
June.”  There  were  oversize  books  of 
matches  (“Try  to  Match  This”),  and 
there  was  a  long  series  of  snappily 
written  folders,  each  hitting  hard  on 
one  sales  point,  and  each  with  an  in¬ 
triguing  front  page:  “Jackson’s  Al¬ 
ways  in  His  Cups”;  “It’s  All  Nudes  to 
Perkins,”  etc. 

Picking  the  most  valuable  single 
mailing  pieces  was  a  tough  job.  New 
Orleans  Times  -  Picayune  took  first 
place  with  a  blue  booklet  with  a 
square  of  cork  pasted  on  the  front 
cover,  on  which  was  printed  “Corking 
Up  a  $580,150,000  Sales  Leak.”  This 
was  an  outspoken  appeal  to  advertis¬ 
ers  in  t.ie  American  Weekly  tD 
add  the  Sunday  Times- Picayune 
and  “purchase  national  advertising 
coverage.” 

Nine  pages  in  color  made  the  point 
that  New  Orleans  was  the  greatest 
market  in  the  South,  after  which  the 
booklet  went  into  tabulations  of  cir¬ 
culation  coverage  in  New  Orleans  ter¬ 
ritory. 

New  York  Titties  took  second  place 
for  single  mailing  piece  with  a  suc¬ 
cess  story  telling  of  4,000  orders  from 
a  single  advertisement  in  the  Times 
Sunday  magazine. 

Rataarch  and  Data  Books 

Some  entrants  seemed  hazy  on  the 
distinction  between  research  studies 
and  data  books.  The  judges  decided 
that  the  latter  are  only  those  which  re¬ 
port  all  important  factors  in  a  market, 
as  well  as  the  coverage  of  the  news¬ 
paper  in  that  market. 

Milwaukee  Journal  took  first  place 
among  the  research  studies  with  its 
annual  “Consumer  Analysis,”  care¬ 
fully  done  and  affording  up-to-date 
information  on  brand  preferences  of 
consumers  in  a  long  list  of  commodi¬ 
ties. 

New  York  Times  submitted  a  loose- 
leaf  book  full  of  market  studies  deal¬ 
ing  with  tea,  refrigerators,  cocktail 
crackers,  soap  powder,  cornstarch  des¬ 
serts,  et  al.  One  of  these,  a  study  of 
camera  ownership  and  film  sales  in 
the  New  York  market,  was  also  sub¬ 
mitted  in  dressed-up  form,  with  col¬ 
ored  maps  and  photographs  to  show 
the  districts  studied.  This  took  sec¬ 
ond  among  research  projects,  win¬ 
ning  admiration  of  the  judges  not  only 
for  the  detail  it  presented  but  also  for 
the  care  evident  in  making  it  authen¬ 
tic. 

The  data  books  presented  were  com¬ 
paratively  few,  but  all  excellently 
done.  Some  were  in  two  or  three  vol¬ 
umes,  and  some  evidently  intended 
more  for  use  of  the  newspaper  sales¬ 
men  than  for  the  advertiser  or  agent. 
The  New  York  Sun’s  data  book,  which 
has  been  a  winner  or  strong  contender 
for  years,  was  given  first  place.  The 
data  Book  of  Spokane  Spokesman - 
Review  and  Chronicle  was  given  sec¬ 
ond  place  over  those  of  some  larger 
newspap>ers  because  it  did  such  an 
excellent  all-around  job  of  selling  the 
Spokane  market  at  long  range — by  the 
clever  use  of  pictures,  colored  charts 
and  comparisons  with  Eastern  and 
Middle  Western  markets  more  fa¬ 
miliar  to  space  buyers. 

Some  Eafraats  Coafasad 

Study  of  the  mass  of  material  laid 
out  for  the  judges’  attention  revealed 
that  there  were  still  a  few  instances 
of  misunderstanding  of  the  rules.  A 
few  newspapers  submitted  single 
pieces  of  promotion  in  the  cup  com¬ 
petition  for  “all-aroimd”  work,  evi¬ 
dently  not  realizing  that,  however  ex¬ 
cellently  done,  these  could  not  stand 
up  against  entries  of  well-rounded 


campaigns  in  all  or  most  of  the  classi. 
fications. 

A  few  newspapers  submitted  entries 
in  classes  where  they  obviously  did 
not  fit  the  advance  statement  of  the 
rules.  Certain  newspapers — or,  more 
accurately,  uncertain  newspapers— 
sent  in  material  with  a  request  that  it 
be  entered  wherever  it  fit  best.  Still 
others  sent  only  one  piece  of  material 
for  entry  in  two  or  more  classes. 

Less  difficult,  but  still  confusing, 
was  the  submission  of  an  entry  in  the 
form  of  a  fistful  of  loose  clippings  or  a 
pile  of  direct-mail  pieces.  More 
painstaking  promotion  men  pasted  the 
individual  pieces  of  a  campaign  on 
large  sheets  of  cardboard. 

Jadgea  Show  Patience 

The  judges,  it  should  be  said, 
showed  real  patience  with  all  these 
difficulties,  and  in  some  instances  gave 
awards  to  entries  that  were  physical¬ 
ly  hard  to  handle.  "Hiey  made  it 
plain  that  they  were  interested  in  the 
promotion  material  itself  rather  than 
the  form  in  which  it  was  submitted. 

Judges  participating  were: 

Eben  Griffiths,  advertising  manager, 
Socony-Vacuum  Oil  Co.,  New  York, 
chairman;  Gordon  E.  Cole,  advertising 
manager.  Cannon  Mills,  Inc.,  New 
York;  D.  T.  Poole,  manager,  advertis¬ 
ing  division,  general  sales,  American 
Sugar  Refining  Co.,  New  York;  Rob¬ 
ert  M.  Ferns,  advertising  director, 
Rogers  Peet  Co.,  New  York;  Harr)’ 
A.  Batten,  president,  N.  W.  Ayer  & 
Son,  Philadelphia;  Frank  J.  Reynolds, 
president,  Albert  Frank-Gunther  Law, 
Inc.,  New  York;  J.  J.  Hartigan,  vice- 
president,  Campbell-Ewald  Co.,  De¬ 
troit. 

Atherton  W.  Hobler,  president, 
Benton  &  Bowles,  Inc.,  New  York; 
L.  E.  McGivena,  Briggs  &  Varley, 
New  York;  Dwight  Jennings,  Black- 
ett-Sample-Hummert,  Inc.,  New  York; 
A.  B.  Churchill,  vice-president,  Dona¬ 
hue  &  Coe,  Inc.,  New  York. 

■ 

American  Weekly's  Ad 
Revenue  Rose  in  '37 

American  Weekly  finished  the  year 
1937  with  a  gain  in  advertising 
revenue  over  that  of  the  preceding 
year,  according  to  figures  released  this 
week  by  Mortimer  Berkowitz,  pres¬ 
ident. 

Gross  sales  of  advertising  space  for 
1937  were  announced  as  $8,939,453.50. 
For  the  year  1936  they  were  ^.937,- 
086.36. 

KNIFE  GREETS  PRESS 

Washington,  April  6. — A  “yataghan" 
— a  very  treacherous  looking  knife 
presented  by  the  Sultan  of  Muscat 
and  Oman  to  President  Roosevelt- 
lay  on  the  Chief  Elxecutive’s  desk  as 
he  greeted  the  150  correspondens  at 
his  press  conference  yesterday.  The 
President  answered  inquiries  from  the 
intrigued  correspondents  by  removing 
the  beautifully  engraved,  gold-handled 
weapon  from  its  handsomely  carved 
scabbard  and  announcing  he  had  al¬ 
ready  learned  to  hit  a  target  at  30 
paces.  As  a  New  York  Times  corre¬ 
spondent  wrote,  there  were  no  more 
questions  and  the  conference  seemed 
shorter  than  usual. 

CORRECTION 

In  a  Washington  dispatch  last  week 
it  was  erroneously  stated  in  EIoitob  A 
Publisher  (Page  41,  column  4)  that 
revocation  of  the  license  of  the  station 
of  the  Richmond  Times-Dispatch  had 
been  asked  in  a  petition  filed  with  the 
FCC  by  WMBG,  an  independent 
Richmond  station.  WRNL,  the  sta¬ 
tion  involved,  is  operated  by  the 
Richmond  News-Leader  and  not  the 
Times-Dispatch,  whose  outlet,  WRTD, 
is  not  mentioned  in  the  petition. 
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WINNING  ADVERTISEMENTS  IN  EDITOR  &  PUBLISHER  PROMOTION  CONTEST 


VImH  Vti-U  Ihived  M«/  l»« 

AJiip  or  A'ihon-  I  lukr  SiMlhivu  St/c\ 


Wid*  variety  of  appeal 
marked  the  wiriners  in 
promotion  of  circula¬ 
tion.  Des  Moines  Reg¬ 
ister  &  Tribune  took 
first  place  for  cam¬ 
paign  (right)  with  a 
series  featuring  indi¬ 
vidual  readers,  and  also 
had  a  most  unusual 
advertisement  (page 
8)  which  was  judged 
the  best  individual 
piece  of  copy.  New 
York  Sun  and  Hartford 
Courant  (left)  took 
the  second  places  with, 
respectively,  a  series 
on  men's  fashions  and 
an  advertisement  of 
hot  fresh  news. 


V  K.rf.5P0HHnEJ 


JUk  llartford  vEouranl 
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EDITOR  6c  PUBLISHER 


Guild  Shop  Ultimatum 
Brings  Duluth  Strike 


Present  Contract  in  Effect  Until  May  31  .  . 
Management  Given  24  Hours  to  Agree  to 
Demand  .  . .  Albany  Hearst  Contract 


per  Guild  failed  to  settle  all  the  points 
in  dispute. 

The  guild  negotiating  committee, 
given  the  power  to  call  a  strike  a 
week  before,  last  Sunday  was  em¬ 
powered  to  give  the  publishers  un¬ 
til  6  p.m.  Friday  to  answer  all  con¬ 
tract  demands. 


Macon  Dailies 
Shift  Morning, 
Evening  Staffs 


McCormick  Posts  Notice 

CHICAGO,  April  5 — As  an  outgrowth 
of  guild  charges  filed  with  the  Na¬ 
tional  Labor  Relations  Board  in  be- 


Reporters  to  Rotate  on 
Assignments  and  Day 
And  Night  Work 


George  Burt,  executive  editor 


half  of  Graham  Dolan,  Chicago  Trib-  Macon  (Ga.)  Telegraph  and  Eve- 
EIGHTY-EIGHT  guildsmen  went  on  has  fostered  a  company  union  in  the  editorial  employe  and  secretary  News,  on  April  5  ordered  alter- 


strike  at  the  Duluth  Herald  and  Wilkes-Barre  Record  Employes  As-  of  the  local  guild,  the  Tribune  this  day  and  night  work  for  edi- 


News-Tribune  Monday  after  their  sociation. 


week  posted  a  notice  that  it  will  not  employes  of  the  two  papers. 


representatives  in  contract  renewal  An  injunction  obtained  by  the  em-  “interfere  with,  discourage  member-  Reporters  on  the  morning  Telegraph 


negotiations  Saturday  had  demanded  ploye  group  restraining  the  Record  ship  of,  or  discriminate  against”  em-  assig^d  to  day  work  oii  the 

the  management  sign  a  closed  shop  from  negotiating  with  the  guild  was  ployes  participating  in  labor  organiza-  News  beginning  April  11, 

agreement  within  24  hours.  modified  last  week  to  apply  to  only  tion  activities.  The  notice,  signed  by  while  those  on  the  aftern^n  paper 

Although  the  present  open  shop  the  advertising  and  business  depart-  Col.  Robert  R.  McCormick,  Tribune  Yi*  be  transferred  to  the  T^elegraph. 
guild  contract  is  in  effect  until  May  merits.  The  guild  was  recognized  as  publisher,  was  posted  at  the  request  of  three  nionths,  the  staffs  will  re- 


31,  the  management’s  request  for  sev-  having  a  majority  in  the  news  and  L.  C.  Bajork,  regional  director  of  assignments, 

eral  days  to  consider  the  demand  was  circulation  departments.  A  guild  NLRB.  probably  for  the  following  quarter, 

refused.  A  letter  to  the  management  shop  was  instituted  in  the  circulation  Rotation  of  assignments  within  each 

Sunday  night  signed  by  R.  S.  GilfiUan  departnient  April  5  by  order  of  the  Ask  Minimum  Decreases  "sL^rt  ^L''entuanv^^e‘Jl^m^^^ 

nf  MinnAannlic  ronrosontino  tVio  T  .ato  couTt.  Negotiations  With  the  guild  for  _  .  .  _  ^  eventually  every  man  on  tne 


Sunday  night  signed  by  R.  S.  GilfiUan  aepartinent  Apnl  0  by  order  of  the  Ask  Minimum  Decreases  sT^at  eventualTv 

of  MinneapoUs,  representing  the  Lake  court.  Negotiations  with  the  guild  for  pirnTTn'rTmsi  f  me/  ;  ^  that  eventually  every  man  on  the 

Superior  Newspaper  Guild;  Don  interpretation  of  the  guild  shop  edi-  ^  REDUCTION  of  10%  in  the  $45  two  papers  will  have  worked  on  eve^ 

Stevens  of  Chicago,^d  Carl  E.  John-  ‘orial  agreement,  reached  Nov.  8  and  niinimum  pay  established  by  agree-  beat  and  type  of  duty,  Mr.  Burt  said 


son,  president  of  the  local  guild,  in-  Dec.  11  under  which  all  Wilkes-Barre  ^^nt  a  year  ago  has  been  proposed  by  Unless  unforeseen  complications  arise 
formed  them  the  strike  was  on  and  Papers  are  operating,  were  resumed  Rochester  (1^  Y.)  Times-Unwn  and  the  quarterly  change  will  conUnue 
stated;  “Should  you  desire  at  any  ‘kis  week.  Democrat  &  Chronicle  m  contract  dis-  indefinitely. 


time  to  meet  us  for  negotiations  of  a 
settlement,  we  can  be  reached  at  the 


Albany  Hearst  Contract 


cussions  with  the  Rochester  Newspa¬ 
per  Guild.  The  management’s  counter 


Minimizei  Emergency  Shifts 

Mr.  Burt  said  the  shift  was  ex- 


Spalding  Hotel,  and  we  stand  ready,  AFTER  delivering  an  ultimatum  P^®P®®^^  contain^  a  clause  re-  pgeted  to  be  of  value  in  aequainting 
iinrin  r>AocrtnaKiA  nntina  an\r  fimo  1 _  _  _ .t,  •  Serving  the  right  to  increase  or  de-  staff  members  with  a  greater  variety 


upon  reasonable  notice,  at  any  time  backed  by  a  strike  vote,  the  Tri- 


to  enter  such  negotiations  with  you;  City  Newspaper  Guild  reached  an  of  any  employe  of  local  news  situations,  thus  mini- 

all  such  negotiations  to  be  on  the  basis  agreement  on  a  contract  with  Albany  minimum  scale.  mizing  the  difficulties  attending  an 

of  a  strike.”  (N.  Y.)  Times-Union,  Hearst  morning  c  i  xr  *;  n  emergency  shift.  Also  he  said,  it 

In  a  return  letter,  J.  H.  Jordan,  anj  Sundav  naner.  The  contract  Vacation  Fay  should  promote  a  general  understand- 


in  a  return  letter,  J.  H.  Jordan,  and  Sunday  paper.  The  contract,  vacauon  ray  snouia  promote  a  general  unaerstana- 

publisher,  stated  he  was  prepared  to  dated  March  1,  awaits  the  approval  of  ALBANY,  N.  Y.,  April  6  — Sixteen  of  the  problems  of  “the  other 


carry  out  the  existing  guild  contract,  the  guild’s  executive  board  since  it  members  of  Tri-City  Newspaper  ^an 


‘the  other  paper” 


and  negotiate  for  a  new  contract  effec-  does  not  contain  a  guild  shoo  clause  Go*!®*  '^f'o  were  dismissed  last  July  cially  as  related  to  overlapping  work 
iur„..  .  .  »  .  ^  >  with  the  abandonment  of  the  Knicfc-  of  the  two  organizations. 


tive  after  May  31.  and  then  the  si 

"Pistol  of  Hood"  H.  Fris,  preside 

“Your  representatives  have  refused  ning  Union  Co. 
to  consider  the  terms  of  such  a  re¬ 
newal  contract  imtil  we  agree  to  a  Seattle  Hearing  Ends 


and  then  the  signature  of  Col.  Henry 
H.  Fris,  president  of  the  Albany  Eve- 


erbocker  Press  have  filed  suit  in  City 
Court  to  collect  vacation  pay  amount- 


“While  the  move  will  standardize 
experience  for  all  reporters,”  Mr.  Bun 


ing  to  approximately  $1,500.  Each  of  said,  “I  expect  it  to  bring  to  the  sui- 
the  16  claims  the  Press  Company  owes  face  and  develop  special  individual 


him  two  weeks’  salary,  in  addition  to  talents.” 


....  ...uu  _ ....  _  nim  iwo  weexs  salary,  in  aaaiuon  lo 

Guild  or  Cl(^  Shop  with  preferential  SEATTLE,  April  4— The  National  the  severance  nav  aranted  at  the 

Kirinff  an/t  tiavo  ctataH  aYrkyaeslu  fViaf  t  _i _ i,  Severance  pay  granieu  ai  me 


Labor  Relations  Board  hearing  on  two  time  of  dismissal. 


they  hold  a  pistol  at  our  head  to  labor  questions  concerning  the  Seattle 


enforce  compliance. 


\^en  your  representatives  are  25  days  of  testimony  and  argument 


Post-Intelligencer  ended  April  1  after  Ad  Men  Organize 


Telegraph  reporters  last  week  peti¬ 
tioned  for  the  change,  pointing  to  dis¬ 
advantages  of  permanent  night  work 
including  lack  of  opportunity  for 
recreation,  inconvenience,  effect  on 


willing  to  neptiate  for  a  new  contract.  The  hearing  was  on  the  complaint  ™  ADVERTISmG  department  of  p’hysi^ai  cental  condi- 


we  will  be  glad  to  meet  them.  In  the  of  the  Seattle  chapter  of  the  ANG  that  .  the  Baltimore  News-Post  and  Sun-  additional  expense  of  meals 


meantime,  we  expect  the  Lake  Supe-  the  P.-I.  discharged  Mrs.  Ruth  Givan;  AmOTican  have  organized  and  be- 

1!—  o  >  come  affiliated  with  the  American  - 


rior  Guild  to  live  up  to  its  existing  Helen  Hoover,  classified  tele-  5  t  a  ^v,  much  a  desire  to  comply  with  the 

a»r«>«»menL  the  letter  nonrhided  _ i _  _ j  f  Federation  of  Labor.  A  charter  was  _ _ _ _ . _ _ _ . _ «. 


agreement,”  the  letter  concluded. 

Mr.  Jordan  ^d  Wednesday:  former  circulation  district  man- 

The  Duluth  Deraid  and  News-  aggj.,  for  “union  activities.”  Griffith  >  Associates” 
Tribune  m  rommon  wth  other  news-  has  been  rehired  as  a  manager’s  helper.  Associates, 
papers,  standmg  for  mtellectual  free¬ 
dom  of  news  and  editorial  staffs  and  gtrike  Looms  ROBB-BROI 


phone  salesperson  and  Raymond  Grif-  ^eoeiveS  from  tti^  Xi^L?^  to  take  advantage  of  ". 


“Association  of  Advertising  Solicitors 


good  idea  from  the  management’s 
standpoint.” 


dom  of  news  and  editorial  staffs  and 
for  a  free  and  independent  press,  can¬ 
not  accede  to  your  proposal  and  must 
be  free  to  choose  news  and  editorial 


GENERAL 


ROBB-BROUN  DEBATE 

Arthur  Robb,  editor  of  Editor  & 


guild  against  five  San  Francisco  Publisher, 


Heywood 


N.  Y.  Post  Wins  Step 
In  Copyright  Suit 

Federal  Judge  Robert  P.  Patterson 


writers  on  merit  alone  without  being  a^^d  Oakland  newspapers  loomed  American  Newspaper  Guild  president,  in  New  York  dismissed  two  coimts  of 
restricted  to  the  membershio  list  of  again  Thursday  night  as  a  week  of  will  debate  the  question;  “The  Guild:  the  complaint  in  the  $250,000  suit 


any  organization;  neither  will  we  negotiating  between  the  publishers  Boon  or  Bane?”  next  Wednesday  eve-  against  the  Ncio  York  Post,  Inc.,  by 


adopt  a  course  which  would  subject  snd  the  Northern  California  Newspa 
our  news  department  employes  to  the  ■ 


ning  at  the  Hotel  Astor,  New  York. 


BROOKLYN  STORE  FROf ITS  FROM  AD  SMASH  by  aTpUtotW,' on' .b 

employable”.  DN  THE  DAY  following  its  use  of  25  pages  of  advertising  in  New  York  dailies,  ground  that  the  notice  of  copyright 

A  News-'Tribune  news  story  stated  Namm’s  department  store,  Brooklyn,  N.  Y.,  recorded  the  best  ^rooklyn  impro^rly  ^  the  rear  c^er  o 

the  guild  had  asked  for  this  first  re-  Day  Sale”  in  seven  years,  according  to  John  Pearl,  sales  manager.  The  twen-  f  ki- 

newal  conference  but  that  Stevens  and  tieth  semi-annual  sale  featured  goods  in  all  departments.  When  the  store  me  nrsi  co^i  ^rging 

GilfiUan  refused  to  discuss  wages,  opened  Wednesday  more  than  3,000  customers  were  lined  up  waiting  for  the  gemeni  oi  me  x^yciopeaia  use  . 
hours  or  working  conditions  imtil  doors  to  open.  The  advertising  was  placed  in  four  New  York  and  one  Brook-  ____  *  Kif  h  V  0 

these  newspapers  agreed  to  make  the  lyn  paper.  Sixteen  pages  were  used  in  the  Daily  News,  six  in  the  Journal  PULITZEH  PRIZES  MAY  Z 
closed  shop  agreement.  This  agree-  and  American,  and  one  each  in  the  Post,  Daily  Mirror  and  Brooklyn  Daily  The  advisory  board  of  the  Pulitzer 
ment  would  mean  the  management  Eagle.  School  of  Journalism  at  Columbia  Uni- 


PULITZER  PRIZES  MAY  2 


would  have  to  apply  to  the  guild  to 
furnish  new  employes  and  all  em- 


MEYER  NAMED  WASHINGTON  NEWS  AD  MANAGER 


ployes  not  now  members  of  other  WASHINGTON,  D.  C.,  April  6— Matt  Meyer,  who  has  been  with  Scripps-  of  the  University  by  May  2,  when  tht 


unions  would  be  required  to  join  the  Howard  newspapers  general  advertising  department  for  the  past  six  awards  are  to  be  announced.  Reconi- 
guild  in  30  days  or^  be  disch^ged.  years,  first  in  Chicago  and  for  the  last  two  years  in  New  York,  will  become  mendations  by  the  board  will  be  ap- 

Guildsmen  are  picketing  the  news-  advertising  manager  of  the  Washington  Daily  News  April  11.  Appointment  proved  the  afternoon  of  the  ^nn 
paper  plant  but  regular  editions  are  advertising  staff  as  advertising  sales  promotion  ^fnquet  Elections  will  also  be 


bemg  published,  the  management  re-  i  t.  t.  j 

port^  Mechanical  men  are  walking  manager  also  has  been  announced 


.hrough  the  picket  line.  JOHNSON  NAMED  EDITOR  OF  AYER  OIRECTORT  ^XTi  !itSn.“SuorTt  thcTh.- 

Wilkes-Barre  Hearing  Set  APPOINTMENT  of  J,  P.  H.  Johnson  as  editor  of  the  Ayer  Directory  of  News-  ydle  (N.  C.)  Citizen,  and  the  refusal 

THE  LABOR  BOARD  has  set  April  papers  and  Periodicals  was  announced  this  week  by  H.  A.  Batten,  pres-  of  Walter  Lippmann,  columnist  for  the 
18  for  a  hearing  on  charges  of  the  ident  of  N.  W.  Ayer  &  Son,  Inc.  Mr.  Johnson,  formerly  manager  of  the  New  York  Herald  Tribune,  to  tak< 
guild  that  ffie  Wilkes-Barre  Record  business  department,  is  one  of  the  Ayer  25-year  club  members.  the  post. 


Wilkes-Barre  Hearing  Set 

THE  LABOR  BOARD  has  set  April 


J.  A.  Richards,  Inc.,  for  alleged  copy¬ 
right  infringement  of  two  pamphlets 
descriptive  of  “Richards’  Cyclopedia" 
published  by  the  plaintiff,  on  the 


The  advisory  board  of  the  Pulitzer 
School  of  Journalism  at  Columbia  Uni¬ 
versity  will  recommend  its  Pulitzer 
prize  selections  for  1938  to  the  trustees 


at  that  time  to  choose  the  men  who 
will  fill  the  vacancies  on  the  board  in¬ 
curred  by  the  death  last  summer  of 
Robert  La  than,  editor  of  the  A«h<' 


for  APRIL  9,  1938 
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Hunch  Clearing 
Scripps  -  Howard 


House 
Promotion 


Best  Ideas  of  Week  in  Chain  Made  Available  to 
Its  Newspapers  .  .  .  All  Material  Directed 
Toward  Increasing  Good  Will  .  .  . 

By  MAX  B.  COOK 


PROMOTION  EDITOR,  SCRIPPS-HOWARD  NEWSPAPERS 


the 


good  will  promotions  based 

on  service  to  the  public  and  applied 
with  perfect  continuity  can  be  made 
to  form  one  of 


Max  B.  Cook 


the  greatest  of 
character  build¬ 
ing  assets  of  a 
newspaper. 

Carefully  d  i  - 
rected,  they 
make  the  kind 
of  friends  who 
usually  stick. 
New  readers 
who  —  through 
forced  circula¬ 
tion  —  take  the 
newspaper  for 
the  duration  of 


a  contest  or  feature  are  easily  lost 
when  the  contest  or  feature  ends. 

Readers  who  start  taking  the  news¬ 
paper  bceause  it  is  continually  doing 
something  for  the  community,  local¬ 
ity,  group  or  movement  in  which 
they  are  interested  regard  that  news¬ 
paper  as  a  real  friend. 

How  to  Moke  Friends 
If  a  newspaper,  through  good  will 
promotions,  can  make  from  10  to  100 
new  friends  daily,  it  begins  rapidly 
to  add  readers  who  believe  in  it  as  a 
constructive  instrument  in  the  com¬ 
munity.  They  swear  by  that  type  of 
newspaper  and  it  is  hard  for  the  op¬ 
position  to  wean  them  away. 

If  this  type  of  continuity  promotion 
is  continued  over  a  period  of  a  year 
or  more,  the  number  of  new  friends 
and  new  readers  increases  amazingly. 
And  the  average  of  circulation  “stops” 
begins  to  dwindle.  The  “starts”  be¬ 
gin  to  tell  the  story. 

With  this  thought  in  mind,  a  “hunch 
clearing  house”  and  idea  incubator 
has  been  developed  by  the  Scripps- 
Howard  Newspapers.  It  makes  avail¬ 
able  to  each  newspaper  weekly  the 
best  editorial  and  circulation  promo¬ 
tions,  news  features  and  campaigns 
developed  in  the  entire  chain. 

Scores  of  new  and  many-redevel- 
oped  old  ideas  are  thrown  into  the 
hopper  each  week,  rejuvenated,  made 
applicable  to  local  situations  and  re¬ 
issued. 

They  cover  a  range  that  comprises 
every  division  of  the  editorial  depart¬ 
ment.  They  are  directed  into  all  kinds 
of  civic  movements. 

Public  Servlet  Stressed 
Service  to  the  public  is  stressed  at 
all  times  and  all  material  is  directed 
toward  increasing  good  will. 

Another  vital  phase  of  the  service 


MAX  B.  COOK,  author  of  the  accompanying  article,  who  has  directed  editor¬ 
ial  promotion  of  the  Scripps-Howard  Newspapers  since  1935,  emphasized 
this  week  that  for  long-run  results  work  of  this  kind  should  be  based  on 
“stopping  stops  and  starting  starts,”  rather  than  an  immediate  large  gain  in 
circulation. 

Hatching  ideas  has  been  his  specialty  since  1918,  when  he  began  to  develop 
the  promotion  field  while  he  was  editor  of  the  S-H  Covington  Kentucky  Post. 
He  entered  this  work  seriously  in  1924  and  since  that  time  has  acted  as  a 
“trouble  shooter”  for  various  Scripps-Howard  papers.  He  handled  editorial 
promotion  in  Denv'er  during  the  memorable  battle  between  the  Rocky  Moun¬ 
tain  Neu's  and  Frederick  G.  Bonfils’  Denver  Post.  Two  years  later  he  became 
promotion  editor  of  the  Cleveland  Press,  where  he  had  begun  his  career  as  a 
reporter  in  1911. 

He  was  a  rewrite  man  on  Los  Angeles  Express  from  1913-16;  city  editor 
ot  St.  Louis  Republic  from  1916-18;  city  editor  of  Cincinnati  Post  for  nine 
months  in  1918;  editor  of  Covington  Kentucky  Post  from  1919  to  1921;  first 
eastern  editor  for  Scripps-Howard,  starting  the  Norfolk  (Va.)  Post  the  same 
year,  and  city  editor  of  Cleveland  Press  from  1922-25. 


Individual  promotion  editors,  mean- 
times,  are  developing  hunches  locally. 
As  they  progress,  and  the  ever-present 
“bugs”  are  removed,  details  are  sent 
to  the  “clearing  house”  for  distribu¬ 
tion. 

Thousands  in  Master  Fil* 

As  a  result,  during  the  past  two 
years  and  a  half,  several  thousands  of 
hunches  have  been  added  to  the  big 
master  file  in  the  New  York  offices  of 
Scripps-Howard  at  230  Park  Avenue. 
They  range  from  contests,  big  and 
small,  and  so-called  direct  circulation 
getters,  to  humorous  features,  news 
campaigns,  civic  and  group  promo¬ 
tions,  sports  competitions,  school 
events  and  about  every  possible  type 
of  interest-provoking  stunt. 

Thus,  the  Editorial  Promotion  De¬ 
partment  actually  sells  a  newspaper  as 
a  NEWSpaper,  while  its  sister,  the 
Business  Promotion  Department,  sells 
the  newspaper  as  an  advertising 
medium. 

The  plan,  originated  as  a  local  de¬ 
partment  on  the  Cleveland  Press  in 
1925,  gradually  spread  to  the  other 
newspapers  as  it  proved  effective  not 
only  for  improving  circulation  through 
continuity  promotions,  but  also  as  a 
valuable  circulation  holder  and  good¬ 
will  instrument. 

Hunch  and  idea  swapping  between 
the  various  editorial  promotion  de¬ 
partments,  as  they  were  created,  be¬ 
gan  to  make  available  for  these  news¬ 
papers  the  best  features  created  by 
many  of  the  others.  Late  in  1935,  the 
national  headquarters  was  established 
and  the  plan  thoroughly  systematized, 
Evor-Changlng  Techniquo 


^ _  A  glance  through  the  files  reveals 

is  the  preparation  of  specific  editorial  the  necessity  of  ever-changing  tech- 
promotion  campaigns  for  individual  nique  and  proves  the  oft-repeated 


newspapers.  This  follows  a  careful 
analysis  of  a  local  situation.  A  string 
of  promotions  to  be  handled  in  con¬ 
tinuity,  and  directed  to  do  a  specific 
job,  is  developed.  It  is  tximed  over 


statement  that  not  only  do  readers’ 
views  change  but  that  they  hop  from 
one  hobby  to  another  much  like  a 
rodeo  cowboy  in  a  four  horse  relay 
race.  Cycles,  too,  are  indicated,  with 


quick  results  some  twelve  years  ago. 
They  ranged  from  limerick  contests, 
in  which  cash  prizes  up  to  $50,000 
were  awarded  within  36  days,  to  in¬ 
tensive  promotion  of  serial  stories. 

These  types  of  exploitation  promo¬ 
tions  proved  successful  over  a  period 
of  three  or  four  years.  Then  the  de¬ 
mand  for  substantial,  constructive  good 
will  promotions  resulted  in  a  complete 
about-face. 

The  “keep  the  public  wide-eyed” 
promotions  served  their  purpose  just 
so  long  as  they  were  continued.  They 
“made”  news.  The  public  liked  them. 
But  they  had  no  circulation -holding 
value.  As  soon  as  they  were  com¬ 
pleted,  interest  lagged  until  another 
was  started. 

In  the  meantime  a  series  of  con¬ 
structive  good-will  promotions  di¬ 
rected  to  attract  the  attention  of  every 
possible  type  and  age  of  reader  were 
being  developed.  They  “served  the 
public”  and  made  friends  for  the 
newspaper. 

Showmanship  and  Good-Will 

Scripps-Howard’s  Junior  Aviator 
promotion  offers  a  good  example  of  a 
constructive,  educational  good  will 
movement.  It  combines  a  certain 
amount  of  showmanship,  spectacular 
exploitation  and  conservative  good 
will  effort. 

In  most  cities  it  has  been  made  a 
part  of  the  public  school  work.  Both 
boys  and  girls  construct  all  types  of 
planes,  from  rubber  band  models  to 
gas-powered  models,  and  compete  in 
both  winter  and  summer  contests. 
Once  armually  a  National  Junior 
Aviator  Meet  is  held  and  trophies 
awarded  winners  of  12  contests  who 
come  from  many  states. 

At  present  there  are  upward  of 
350,000  to  400,000  members.  Quite  a 
few  former  Junior  Aviators  now  either 
are  flying  their  own  planes  or  working 
in  airplane  factories  and  schools. 

With  their  national  commander, 


to  the  individual  newspaper  and  di-  readers  jumping  back  to  old  castoff  Major  Alford  Williams,  as  the  fea- 
rected  bv  the  local  nromotion  editor,  hobbies  with  even  greater  interest  tured  flyer,  the  Junior  Aviators  stage 


As  each  promotion  is  completed,  the  than  before. 

local  promotion  man’s  report  is  then  As  an  example,  high-powered  direct 
made  available  to  the  other  newspa-  circulation  contests  and  promotions. 
Pers  just  in  case  this  promotion  might  in  which  exploitation  showmanship 
fit  in  with  a  local  situation  elsewhere,  was  featured,  brought  excellent  and 


about  eight  big  air  shows  every  sum 
mer  in  Scripps-Howard  cities.  Last 
year  these  shows  attracted  more  than 
600,000  persons  to  airports  far  out 
from  the  cities.  Veteran  aviators  imite 


in  staging  a  real  show  in  which  air 
safety  is  stressed.  Thus  the  newspa¬ 
pers  help  make  their  cities  air-minded 
and  instruct  the  youth  in  aeronautics. 

Other  Promotion  Efforts 
A  few  other  promotions  are  listed 
to  illustrate  the  good  will  angle: 

School  heads  have  no  funds  with 
which  to  supply  undernourished 
school  children  with  sufficient  milk. 
The  newspaper  goes  about  the  busi¬ 
ness  of  raising  the  money. 

Funds  also  are  needed  to  keep  a 
dozen  or  more  summer  camps  open 
for  the  under-privileged  children  of 
the  city.  The  newspaper  organizes 
a  committee  and  stages  a  campaign, 
opens  the  camps  and  gives  thousands 
of  children  their  much-needed  two 
weeks  of  pure  food  and  recreation. 

Foreign-born  groups  in  one  city 
represent  more  than  65%  of  the  pop¬ 
ulation,  either  through  direct  foreign- 
born  citizens  or  descendants  of  for¬ 
eign-bom.  They  were  not  working— 
or  playing — together  in  perfect  ac¬ 
cord.  The  newspaper  organized  an 
All  Nations  Council,  with  about  five 
representatives  from  each  group  as 
members.  There  were  31  large  groups 
and  the  Council  had  close  to  160  mem¬ 
bers. 

A  series  of  events,  including  a 
Dance  of  the  Nations  in  costume,  a 
Festival  of  Nations  and  an  Exposition 
of  Nations,  the  latter  an  eight-day 
affair,  were  staged  and  the  profits 
turned  back  to  the  groups  for  their 
own  use.  The  Exposition  comprised 
typical  homes  of  each  group,  in  which 
more  than  a  million  dollars  worth  of 
exhibits  were  housed.  Dances,  songs 
and  the  athletic  exercises  of  the  vari¬ 
ous  groups  were  given  on  the  stage 
nightly.  The  newspaper  had  helped 
the  groups  to  work  together  in  a  com¬ 
mon  civic  cause.  Differences  between 
these  groups  overseas  were  forgotten. 

In  rapid  sequence,  other  good-will 
promotions  were  developed.  School 
pictures  of  old-time  classmates  were 
collected  and  published  under  the 
title  of  “Where  are  they  today?” 
Within  a  few  days  the  office  had 
hundreds  of  class  pictures  of  from  10 
to  30  years  before,  enough  to  publish 
in  continuity  for  several  years.  As 
they  appeared,  old  classmates  sent  in 
information  about  themselves  and 
others,  providing  much  good  will  and 
continuity  of  interest. 

Most  SuceostfHl  Fromotion 

This  was  probably  the  most  suc¬ 
cessful,  constructive,  good-will  local 
promotion.  Forty  thousand  persons 
were  turned  away  and  more  than  17,- 
000  persons  witnessed  the  Dance  of 
the  Nations.  The  Festival  of  Nations, 
staged  in  an  outside  natural  stadium, 
was  witne.ssed  by  upwards  of  200,000 
persons.  It  lasted  from  12  noon  until 
11  P.  M. 

As  an  outcome  of  this  promotion, 
Theodore  Andrica,  assigned  to  the 
groups  as  nationality  editor,  now  is 
making  annual  trips  to  Europe  where 
he  photographs,  in  movies  and  still, 
relatives  and  friends  of  Cleveland’s 
foreign-born.  Upon  his  return  he 
spends  all  of  his  time  showing  these 
pictures  to  the  individual  groups.  He 
also  conducts  a  daily  column  under  the 
title  “Around  the  World  in  Cleveland.” 

Because  of  the  high  percentage  of 
foreign-born  residents  in  the  Cleve¬ 
land  territory,  the  value  of  this  pro¬ 
motion  can  readily  be  seen. 

Another  typically , .  Scripfks-Howar d 
promotion,  affecting  children,  is  the 
annual  National  Marbles  Tournament, 
which  incidentally  was  started  some  18 
years  ago  in  the  Ohio  group.  Tens  of 
thousands  of  boys  and  girls  in  both 
public  and  parochial  schools  compete 
annually  in  “ringer”  games  for  the 
finals. 

Within  a  five-year  period  the  Cleve- 
(Continued  on  page  26) 
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Auto  Production 
Rises;  April 
Copy  Released 


Output  Up  20%  In  Week 
.  .  .  Some  Schedules  Ex¬ 
panded  .  .  .  Ford  Is  75 


By  HIL  F.  BEST 


Detroit.  April  6 — The  Detroit  area  is 
starting  to  feel  the  much  needed  rise 
in  automobile  production.  The  Auto¬ 
motive  Daily  News  this  week  will  play 
on  the  fact  that  the  week’s  output  of 
cars  is  leaping  up  to  62.345  which  is  a 
20^^  gain  over  last  week. 

Detroit  apparently  is  on  the  way 
back  and  the  newspapers’  part  in  the 
National  Used  Car  drive  has  played  no 
small  part  in  the  recovery.  Right  now 
the  big  talk  is  that  plants  are  working 
on  increased  schedules  to  meet  the 
usual  spring  needs  of  the  dealers. 

April  Scliedalet  Under  Way 
Newspaper  schedules  for  April  are 
getting  under  way  and  insertions  on 
many  have  already  been  given.  A 
large  dealer  point  schedule  was  re¬ 
leased  by  Chevrolet  .  through  the 
Campbell  Ewald  Agency  running  in 
those  points  where  the  dealer  had  a 
sufficient  credit  of  cooperative  fimds. 

Buick  has  also  released  through  the 
Arthur  Kudner  Agency  both  key  city 
and  dealer  point  checkings  which  show 
a  broad  list  of  newspapers  being  used 
for  the  April  insertions.  Tom  Corpe, 
who  becomes  assistant  to  Merle 
Thorpe  on  Nation's  Business,  leaves 
many  friends  in  the  Detroit  area.  At 
this  writing  no  successor  has  been 
named  to  his  Buick  post. 

Cadillac  -  LaSalle  are  maintaining 
their  schedules  through  April  and 
May  in  about  the  same  number  of 
points  that  carried  the  March  list. 
MacManus  John  &  Adams  Agency 
have  placed  the  copy. 

Large  Plymouth  Drive 
On  Pontiac  the  same  agency  has  re¬ 
leased  an  April  schedule  which  fol¬ 
lows  closely  the  March  release  men¬ 
tioned  in  t^  column  recently. 

Chrysler  will  push  its  sale  in  the 
regular  list  of  newspapers  and  the  Lee 
Anderson  Agency  has  sent  out  an  in¬ 
teresting  April  schedule. 

Through  the  J.  Stirling  Getchell 
Agency  DeSoto  has  sent  out  a  very 
limited  list  for  April. 

Plymouth  with  a  full  list  of  regu¬ 
larly  used  points  has  released  for  in¬ 
sertion  the  week  of  April  10  a  large 
schedule  starting  with  1,000-line  copy 
and  running  in  larger  space  in  the  big¬ 
ger  cities.  This  complete  Plymouth 
schedule  is  about  the  same  as  that  in 
March,  which  was  fully  covered  last 
month  in  this  column.  Additional  in¬ 
sertions  are  being  made  in  a  number 
of  points  later  in  April,  which  will  help 
to  make  the  April  Plymouth  linage 
one  of  the  largest  automotive  accounts 
in  new^>apers  for  the  month.  The  J. 
Stirling  Getchell  agency  has  worked 
out  a  new  system  of  checking  for  the 
newspaper  representatives  which  was 
used  for  the  first  time  on  the  April  re¬ 
lease,  and  which  is  getting  much  fa¬ 
vorable  comment. 


lowed  by  a  truck  release  later  in  the 
month. 

The  Brooke  Smith  &  French  Agency 
have  released  a  large  city  list  for  early 
April  on  Hudson,  this  is  expected  to 
be  followed  with  a  dealer  point  list 
later  in  the  month. 

Oldsmobile  has  already  sent  the 
large  city  list  to  newspapers  and  copy 
is  app>earing  in  many  points.  The 
dealer  point  release  is  believed  to  fol¬ 
low  the  March  schedule  very  closely. 
Releases  are  being  made  by  the  D.  P. 
Brother  Agency. 

Packard  broke  with  their  usual 
spring  drive  in  another  of  their  large 
newspaper  smash  releases  through  the 
Young  &  Rubicam  Agency.  Packard 
dealer  point  cities  are  getting  a  series 
of  420-line  ads  either  two  or  three 
times  in  April  and  the  larger  cities 
are  getting  572-line  copy,  running  in 
some  points  as  many  as  five  insertions. 
The  Packard  plant  is  the  scene  of  con¬ 
tinued  activity  leading  the  other  in¬ 
dependent  producers  with  1,200  units 
for  this  week. 


APPOINTS  SPECIAL 

The  Reno  Nevada  State  Journal  has 
appointed  Fenger-Hall  Co.,  Ltd.,  as  fts 
national  advertising  representative. 


$1,000,000  Idea  Suit 
Against  R.  J.  Reynolds 


F.  D.  R.  Bad  Advertiser, 
Says  Rep.  Bruce  Barton 


Haary  Ford  75  on  Moaday 

Willy s  with  900  cars  scheduled  for 
this  week  will  make  the  anticipated 
newspaper  release  through  the  United 
States  Advertising  Corporation. 

On  Monday  April  11  Henry  Ford 
will  celebrate  his  75th  birthday.  A 
large  number  of  newspapers  will  use 
this  opportunity  to  plan  news  releases 
that  will  properly  honor  him.  Many 
cities  in  the  middle  west  are  planning 
“Henry  Ford’’  days  with  parades  in 
tribute  to  the  motor  magnate  who  has 
been  given  much  of  the  credit  for  the 
high  standard  of  living  in  America  to¬ 
day. 

It  is  not  possible  to  estimate  the 
hundreds  of  thousands  of  men  Ford 
has  employed  and  still  employs  both  in 
his  company  and  in  the  thousands  of 
suppliers  furnishing  materials  for 
Ford  cars.  The  payrolls  of  the  Ford 
Motor  Company  are  not  likely  ever  to 
be  surpassed.  However,  on  top  of  all 
that  Henry  Ford  has  been  a  great 
newspaper  advertiser.  His  newspaper 
schedules  has  been  the  largest  source 
of  revenue  for  many  small  newspa¬ 
pers  in  many  months  in  the  past. 

Newspapers  can  do  well  to  pay  trib¬ 
ute  on  the  date  of  this  man’s  75th 
birthday,  according  to  this  writer’s 
ideas. 


Washington,  D.  C.,  April  4 — Pres¬ 
ident  Roosevelt’s  statement  on  the  re¬ 
organization  bill  violated  sound  ad¬ 
vertising  practice.  Representative 
Bruce  Barton,  nationally  prominent 
advertising  executive,  has  told  his  col¬ 
leagues. 

“One  of  the  first  lessons  I  learned  in 
advertising  was  taught  me  by  the  head 
of  a  great  concern  manufacturing  radi¬ 
ators,’’  Barton  prefaced.  “He  said  to 
me,  ‘Never  advertise  that  our  radi¬ 
ators  don’t  leak.  I  do  not  want  the 
word  “leak”  to  be  associated  in  the 
public  mind  with  our  product  in  any 
way.’ 

“Night  before  last  a  certain  gentle¬ 
man  got  up  in  the  middle  of  the  night 
to  associate  with  his  name  the  words 
‘dictator’  and  ‘dictatorship,’  thereby 
putting  those  words  into  the  minds  of 
130,000,000  people,  many  of  whom  may 
never  have  thought  of  them  before. 

“I  do  not  know  much  about  political 
strategy,  but  I  do  know  that  his  na¬ 
tional  advertisement  of  the  idea  of 
dictatorship,  like  his  use  of  the  word 
‘purchase’  and  his  use  of  the  word 
■feudalism.’  was  bad  advertising  prac¬ 
tice.” 


Winston-Salem,  N.  C.,  April  7^ 
Officials  of  the  R.  J.  Reynolds  Tobacct 
Company,  maker  of  Camel  cigarette 
and  Prince  Albert  smoking  tobacco 
have  remained  non-committal  abou; 
the  $1,000,000  “breach  of  contract”  sui; 
filed  against  the  company  at  Danville 
Va.,  last  week. 

The  suit  was  filed  in  U.  S.  Distric 
Court  by  L.  T.  Junk,  described  as  a 
Lynchburg,  Va.,  traveling  salesman 
He  did  not  set  forth  the  actual  com¬ 
plaint  and  bill  of  particulars. 

The  following  statement  was  re¬ 
leased  from  Reynolds  offices  in  Win¬ 
ston-Salem: 

“No  complaint  having  been  filed 
company  officials  were  not  advised  a 
to  the  character  of  the  action,  but  h 
is  understood  that  recently  Mr.  Junk 
has  been  claiming  that  some  five  yean 
ago  he  made  a  suggestion  to  a  membei 
of  the  company’s  advertising  staff  wifli 
regard  to  advertising,  for  which  su| 
gestion  Mr.  Junk  is  said  to  have 
claimed  recently  that  he  is  entitled  to 
some  compensation.” 

Company  officials  further  said  tha: 
they  “have  never  accepted  any  adver¬ 
tising  suggestions  from  Mr.  Junk  and 
of  course  have  made  no  use  of  any 
such  suggestion.’ 


Army  Men  Now 
May  Seek  Ads 


Washington.  D.  C.,  April  6 — A  long 
standing  order  against  editorial  ser¬ 
vice  by  active  army  officers  for  pub¬ 
lications  which  seek  paid  advertising 
copy  was  lifted  this  week  by  the  Sen¬ 
ate.  This  restriction  was  inserted  in 
the  1920  army  appropriation  bill  and 
has  been  carried  in  subsequent  leg¬ 
islation  through  the  current  year.  It 
aiose  from  the  fact  that  army  officers 
were  found  to  have  solicited  adver¬ 
tisements  and  received  commissions 
for  copy  to  appear  in  so-called  “ser¬ 
vice  journals.’’  Chief  among  the  rea¬ 
sons  for  its  adoption  was  the  fact  that 
corporations  doing  business  with  the 
War  Department  were  asked  to  buy- 
space. 


The  ADVERTISING  SURVEY 


By  ROBERT  S.  MANN 


Smath  by  Fackard 

Passenger  car  copy  will  be  used  on 
the  first  Dodge  Division  releases 
through  the  Ruthrauff  &  Ryan  Agency, 
a  limited  list  is  being  us^  for  April 
on  new  car  aopy  which  will  be  fol- 


Agency  Doorbells 

WE  LEIARNED  a  lot  about  broad¬ 
casting  by  reading  the  two  articles 
“One  Minute  to  Go,”  by  an  advertis¬ 
ing  agency’s  radio  director,  in  the 
Saturday  Evening  Post.  We  heartily 
commend  them  to  all  advertisers 
thinking  of  using  radio. 

Even  though  some  programs 
sounded  like  it,  we  never  could  quite 
believe  that  broadcasting  day  arrives 
for  the  big  pretentious  programs  with¬ 
out  either  radio  director  or  adver¬ 
tising  manager  have  seen  the  com¬ 
pleted  script — in  fact,  with  them  still 
wondering  whether  there  is  an  ac¬ 
ceptable  script.  Mr.  Kenneth  L.  Watt 
describes  this  as  typical  practice.  Ac¬ 
cording  to  his  report,  his  secretary 
hides  out  on  broadcasting  day  until 
he  has  seen  the  script;  but  however 
worried,  she  never  fails  to  have  his 
tuxedo  pressed.  Actors,  just  arrived 
from  Hollywood,  have  no  idea,  of 
course,  about  what  they  will  have  to 
say,  and  at  once  start  making  objec¬ 


tions.  In  fact,  unlil  the  script  is 
opened  on  the  fatal  day,  the  radio  di¬ 
rector  does  not  know  he  will  have  to 
hire  a  few  more  actors.  Mix  together 
the  stars,  the  supplementary  actors, 
the  miraculously  perfect  script,  the 
orchestra,  the  commercial  announce¬ 
ments.  and  the  radio  technicians; 
strain  out,  so  far  as  possible,  the 
executives  of  the  company  that  pays 
the  bills;  rehearse  all  afternoon,  and 
you  are  ready  to  go. 

Reading  all  this  one  sleepless  night, 
we  found  one  point  that  left  us  wor¬ 
ried:  Explaining  why  radio  stars  need 
agents  of  their  own,  Mr.  Watt  writes; 
"Stars  cannot  keep  track  of  all  the 
shows  in  the  casting  stage,  and  they 
feel,  not  without  some  justice,  that 
they  would  demean  themselves  by 
making  the  rounds  of  the  advertising 
agencies  pushing  doorbells.” 

Ah,  yes,  those  advertising  agency 
doorbells!  We  always  did  admire  the 
prominence  given  to  doorbells  at  the 
(Continued  on  page  30) 


Among  Advertising  Folk 


ELECTION  OF  John  F.  Graydov 

formerly  of  the  N.  W.  Ayer  &  Son 
Inc.,  Philadelphia  office,  as  a  direc¬ 
tor  of  N.  W.  Ayer  &  Son  of  Canada. 
Ltd.,  was  learned  this  week.  Gray- 
don  is  vice-president  of  the  Canadiai 
corporation. 

John  Wanhope.  formerly  of  Albaiii 
(N.  Y.)  Knickerbocker  News  stafi. 
has  been  named  director  of  publicit; 
of  the  New  York  State  Apple  In 
dustries  Committee  which  is  raising 
funds  by  voluntary  contributions  d 
growers  and  distributors  to  sell 
the  state’s  apple  surplus. 

Evelyn  Culyer  has  joined  the  pro¬ 
duction  department  of  the  Hicks  Ad 
vertising  Agency,  New  York. 

Charles  M.  Donohue,  formerly  with 
the  New  York  Journal,  and  more  n- 
cently  with  Brooklyn  Tunes  Union 
has  joined  the  Bronx  Home  Nevi 
national  advertising  staff. 

Charles  Reynolds,  recently  adver 
tising  and  promotion  manager  for 
Street  &  Smith,  and  formerly  on  the 
sales  staff  of  Vogue,  Redbook,  Scripps- 
Howard  and  Family  Circle,  has  op^ 
ened  an  office  as  publishers’  sales  anc 
advertising  promotion  counsel  at  29S 
Madison  Ave.,  New  York. 

T.  Harry  Thompson,  for  20  year; 
with  N.  W.  Ayer  &  Son  as  a  writer 
copy  supervisor  and  contact  man,  hs 
joined  Ward  Wheelock,  Inc.,  Phila 
delphia.  in  a  creative  position. 

Helen  Cornelius  has  resigned 
associate  editor  and  director 
fashion  services  of  Harper's  Bozoff 
to  join  Elizabeth  Arden,  New  York 
on  April  25  as  director  of  advertising 
publicity  ind  las.iion  ire-motion. 

J.  F.  Lawler,  formerly  with 
Reincke  -  Ellis  -  Younggreen  &  Finn 
Chicago  agency,  has  joined  Burnet- 
Kuhn  Advertising  Co.,  Chicago, 
an  account  executive. 

Earl  L.  Hadley,  formerly  with 
Henri.  Hurst  &  McDonald,  Inc.,  Chi 
cago  agency,  has  been  named  adver 
tising  and  sales  promotion  manag® 
of  the  home  appliance  division.  Fair 
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623  Free  Pages 
Boasted  by  Ice 
Industries  Group 


year’s  campaign  and  offered  to  a  se-  Jones,  Inc.,  New  York,  as  advertising 
lected  list  of  newspapers,  is  now  pub-  agents. 

lished  regularly  by  over  500  papers  Mallory  Hat  Company's  appoint- 
every  week.  This  column  is  not  only  ment  of  Tracy-Locke-Dawson,  Inc., 
publicity  for  our  radio  program,  it  New  York,  has  been  announced  by 
contains  many  reminders  of  the  ad-  Ralph  K.  Reynolds,  vice-president 
vantages  of  ice  and  the  modern  ice  and  general  manager.  He  said  the 


NewGlenmoreAds 
Based  Upon 
Hunger  for  News 


500  Papers  Use  Publicity 
Weekly,  Says  Association  . 
Pays  Way  in  Other  Media 


refrigerator.” 


agency  had  been  retained  on  a  fee 


The  association  also  reports  that  basis  last  November  to  make  an  ex- 
"Publication  of  articles  on  ice  and  tensive  survey  among  dealers  and 


the  modern  ice  refrigerator  has  been  consumers,  and  other  analytical 
arranged  with  the  editors  of  Good  studies.  The  new  campaign  starting 


Historic  and  Current 
Customs  Explained  in 
Unique  Liquor  Copy 


While  the  National  Association  Housekeeping,  Pictorial  Review,  Bet-  August  will  be  the  largest  Mai-  ^ 
of  Ice  Industries,  228  North  LaSalle  ter  Homes  and  Gardens,  Parents’  Mag-  program  in  recent  years. 

Street.  Chicago,  b  continuing  its  radio  azine,  Holland’s,  Country  Gentleman,  Largest  spring  advertising  cam¬ 


advertising,  is  going  in  for  its  biggest  Farmer's  Wife,  Progressive  Farmer,”  paign  in  its  history  was  begun  this 


fue  NEWSPAPER  MATS! 


and  other  magazines. 


week  on  Tintex  household  tints  and 
dyes,  according  to  Henry  C.  Bernard, 
president  of  Park  &  Tilford,  national 


Campaigns  and  Accounts  product  Media 

_ *  include  104  newspapers  as  the  prin- 


T, ,  .  ,  »  .  cipal  medium,  also  magazines,  trade 

BAKER  Advertising  Agency,  in  To-  periodicals,  trade  broadsides  and 


ronto,  has  released  on  behalf  of  point-of-sale  display  material.  Charles 


the  General  Foods,  Ltd.,  a  new  cam-  ^  Storm  Co.,  Inc.,  New  York,  is  the 


pai^  for  Grape  Nuts  Flakes  begun  advertising  agency.  The  advertising 
in  Canadian  ^  newspapers  this  week,  offers  a  premium  of  a  hand-colored 


These  advertisements,  in  comic  strip  photo  miniature  for  50  cents  and  two 
style,  will  appear  on  daily  comic  hox  flaps 


pag«  and  in  the  comic  s^tions  of  ^  ^ 

nni^n  ^for*ThU^*^dwrf  N.  J.,  has  been  named  by  Zorbit,  Inc.. 

Montclair,  N.  J.,  to  handle  an  ad- 


:^  {  o  —  moniciair,  ii.  a.,  vu  iicuiuac  aii  au- 

this  week  is  for  Sugar-Crisp  Com  .  *  r  u-* 

tri  u  *  J  •  II  vertising  program  for  Zorbit,  a  rheu- 

Flakes,  to  appear  every  day  in  smal  *•  ♦  *^  *  ♦ 


space,  with  one  large  advertisement 
each  week. 

Sheck  Advertising  Agency,  New- 


matism  treatment. 

Appointment  of  Gardner  Advertis¬ 
ing  Company,  St.  Louis,  as  agency  for 
Folcer’s  Coffee,  effective  June  1,  is 


fi.  if  ct  of  T  .A,'  i 


— T  '  ^  ^  Kansas  City,  Mo.  The  company  uses 

N*wip*per.mah  are  offared  to  mombors  ®  mus^  toy  known  as  ^g^spapers,  Sunday  colored 

who  care  to  buy  space:  another  series  of  Melody  Maker.  The  toy  plays  songs  „  fiuo_firr>Dc_a_ 


who  care  to  buy  space;  another  series  of  Melody  Maker.  The  toy  plays  song 
small  mats  boosts  the  Ice  Association's  through  changeable  rolls.  The  ad 
radio  program.  vertising  campaign  will  include  news 


comic  sections  and  a  five-times-a- 
week  radio  program  over  21  stations. 


magazine  campaign,  and  leaving  news-  sales  displays. 


waiiiuaiKJi  will  iiii;iuucr  iicwa-  *  xt  ii  ^  -i_ _ _2J _ a 

papers,  magazines,  trade  papers  and  .  ’  •  y>  ®“P  ^ 

IS  account  executive. 


paper  advertising  to  the  consciences  of  Using  an  enlarged  list  of  approxi- 
its  members,  it  also  announces  that  last  mately  300  newspapers,  Fairbanks,  cago  agency,  has  been  appointe  o 
year  it  achieved  a  pubUcity  total  of  Morse  &  Co.,  Indianapolis,  has  advertising  of  A.  B.  Dick 

“more  than  623  full  newspaper  pages  launched  its  spring  cai^^aign  on  Company,  manufacturers  of  the  Edi- 
devoted  to  ice  and  ice  refrigeration,”  home  appliances,  featuring  refrigera-  imeograp 

and  in  a  four  months  period  “news-  tors,  ironers  and  washing  machines.  Dudley  Lock  Corporation,  Chicago, 
paper  clippings  of  home  economics  The  account  is  placed  by  Henri,  placed  its  advertising  with  H.  W. 


Leo  Burnett  Company,  Inc.,  Chi- 


has  placed  its  advertising  with  H.  W. 


publicity  on  ice  refrigeration  aggre-  Hurst  &  McDonald,  Inc.,  Chicago  Fairfax  Advertising  Agency,  New 


gating  more  than  307,000  agate  lines,  .agency.  York. 

This  work  is  being  continued  and  ex-  Albers  Bros.  Milling  Co.,  Seattle,  Consolidated  Razor  Blade  Com- 
panded  with  certain  tested  additions  has  inaugurated  an  intensive  news-  pany,  Drury  Lane  razor  blades,  Jer- 
to  the  program  that  should  increase  paper  advertising  campaign  in  the  City,  N.  J.,  has  appointed  Fire- 

the  amount  of  space  we  will  receive  Chicago  area,  introducing  “Friskies,"  stone  Advertising  Service,  Inc.,  New 
in  1938.”  dog  food.  Harry  Hoffman,  who  was  York. 

This  information  is  taken  from  "The  in  charge  of  the  recent  West  Coast  Mills  Corporation,  spun  rayon 

Business  Builder,”  intricate  and  ex-  promotion  in  behalf  of  Friskies,  has  yarn,  Boston,  and  Chanderlin  Seed 

tensive  official  portfolio  sent  to  mem-  opened  a  Chicago  office  to  direct  the  Company,  Prestige  lawnseed.  New 

hers  of  the  association.  mid-west  campaign.  The  account  is  York,  has  named  Husband  &  Thomas 

Free  newspaper  mats  advertising  the  handled  by  Erwin,  Wasey  &  Co.,  Co.,  Inc.,  New  York. 


radio  program,  “Homemakers’  Ex-  Chicago.  Kaufman  Hats,  New  York,  has 

change,”  are  generously  offered  to  Batten,  Barton,  Durstine  &  Osborn,  placed  its  advertising  with  Reiss  Ad- 
members  of  the  association.  Chicago,  has  issued  contracts  to  a  vertising,  Inc.,  New  York. 

Get  together  a  good  crew  of  high  list  of  newspapers  on  Murine  Com-  Standard  Oil  Company  (of  Ken- 
school  or  college  students  for  a  market  PANY,  Chicago.  tucky),  Kyso  products,  Louisville,  is 

analysis  of  your  community”  is  advice  j.  Walter  Thompson  Co.,  Chicago,  placing  its  advertising  through  Bur- 
given  in  The  Business  Builder.  A  jg  preparing  a  newspaper  schedule  ton  E.  Wyatt  &  Co.,  Atlanta, 
igh  school  student  IS  likely  to  have  on  Libby,  McNeill  &  Libby,  Chicago  American  Tobacco  Company,  HaU 
le^  turn-downs  than  your  regular  packer.  &  Half  smoking  tobacco.  New  York. 

p  oyes.  ay  them  om  two  cents  Woodlawn  Cemetery,  New  York  has  appointed  Young  &  Rubicam,  Inc., 
to  ten  cents  a  name.  You  11  no  only  cuy.  has  appointed  Thornley  &  New  York, 
get  your  market  survey— youll  get 
tremendous  publicity  (contact  your 
local  newspaper  editor,  tell  him  of  the 

S-  O-  OF  INDIANA  DRIVE  LISTS  1700  NEWSPAPERS 

The  association  claims  that  "hun-  CHICAGO,  April  6 — Standard  Oil  Company  of  Indiana  this  week  launched  an 
dreds  of  newspapers  ask  for  and  pub-  intensive  six-insertion  newspaper  campaign  on  Iso-Vis  motor  oil.  The 
lish  our  home  economics  releases.  In  advertising  will  continue  through  April,  concentrating  on  motor  oil  in  con- 
spite  of  the  fact  that  we  employ  five  nection  with  the  “spring  drain”  season.  More  than  1,700  daily  and  weekly 
c  ipping  organizations,  it  is  estimated  newspapers  will  carry  the  “long-lasting  Iso-Vis”  story. 

Yhe  copy  theme  emphasizes  that  Iso-Vis  is  made  to  stand  the  gaff  of  hard 

tual  rlinnfno  f  Summer  driving.  “It’s  trained  down  for  endurance,”  assert  the  ads,  showing 

mat  cuppings  of  published  stories  ,  ®  ,  i  ,  .  i,  ..  .  i.  .u 

average  over  150,000  agate  lines,  equiv-  Pictures  of  risers,  cyclists,  boxers  and  baseball  pitchers  who  are  in  the 

alent  to  more  than  sixty  full  news-  P*^  condition. 

paper  pages.  The  Homemakers’  Ex-  The  Iso-Vis  April  campaign  is  preliminary  to  Standard  Oil’s  regular  spring 
change  Syndicate  Column  which  was  and  summer  gasoline  sales  drive.  McCann -Erickson,  Inc.,  local  agency,  places 
begun  during  the  latter  part  of  last  the  account. 


S.  O.  OF  INDIANA  DRIVE  LISTS  1700  NEWSPAPERS 


that  we  recover  less  than  one-third  of 
the  items  published.  Each  month  ac¬ 
tual  clippings  of  published  ‘stories’ 
average  over  150,000  agate  lines,  equiv¬ 
alent  to  more  than  sixty  full  news¬ 
paper  pages.  The  Homemakers’  Ex- 


Based  on  man’s  hunger  for  news, 
either  current  or  historical,  and  go¬ 
ing  on  the  theory  that  things  that  in- 
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Sample  of  new  Glenmore  copy. 


terest  people  most  are  people,  Glen¬ 
more  Distilleries  Company,  Louisville, 
Ky.,  is  releasing  a  series  of  newspaper 
advertisements  which  have  as  their 
keynote  the  exploration  of  “Facts  Be¬ 
hind  Our  Human  Customs.” 

Such  intriguing  questions  dealing 
with  the  why  and  wherefor  of  man’s 
superstition  of  three-off-a-match;  the 
origin  of  a  “baker’s  dozen,”  April 
Fool’s  Day,  and  the  term  O.K.,  are 
answered  in  the  new  Glenmore  copy. 
The  Glenmore  story  ties  into  the  “be¬ 
haviorism”  theme  with  the  slogan: 
“Here’s  another  custom  based  on 
fact.” 


Unique  Among  Liquor  Ad* 

A.  P.  Bondurant,  Glenmore  adver¬ 
tising  manager,  told  Editor  &  Pub¬ 
lisher  this  week:  “We  believe  that 
the  educational  aspects  of  this  series 
will  make  it  unique  among  liquor 
advertising  this  season.  The  interest- 
arousing  historical  features  can,  of 
course,  be  taken  for  granted  as  sure¬ 
fire,  and  every  effort  has  been  made 
to  keep  the  part  of  the  copy  which 
pertains  to  our  product  equally  in¬ 
teresting  to  the  reader. 

“Ask  any  of  your  friends,”  he  sug¬ 
gested,  “why  we  shake  hands,  why 
we  shave,  why  we  raise  our  hat  to  a 
lady,  why  we  wear  vests,  why  we 
avoid  three-off-a-match .  You  will 
get  varied  answers,  or  no  answer  at 
all.  But  you  always  will  get  curi¬ 
osity  as  to  the  real  answer.” 

Scheduling  of  Glenmore  newspaper 
copy  follows  specialized  marketing 
programs  in  selected  sales  divisions, 
Mr.  Bondurant  stated.  Larger  space 
units  are  being  employed  than  during 
1937  and  1936,  he  said. 

’The  D’Arcy  Advertising  Company, 
St.  Louis,  is  placing  the  account. 


AGENCY  MOVES 


Mackay- Spaulding  Company,  now  at 
420  Lexington  Avenue,  New  York, 
will  move  on  April  15  to  larger  quar¬ 
ters  on  the  twenty-first  floor  of  the 
Commerce  Building,  155  E.  44th  Street. 
Additional  personnel  has  been  necessi¬ 
tated  by  several  new  accounts,  it  is 
stated. 
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EDITOR  &  PUBLISHER 


Post -Dispatch  Ad  Censorship 
Costs  $200,000  Annually 


450  Items  Entered  on  Rejected  List  Since  1929 
L.  E.  Prichard  Tells  Consumer  Forum 
How  Drastic  Rules  Are  Applied 


OPERATION  OF  THE  advertising 
censorship  of  the  St.  Louis  Post- 
Dispatch,  which  has  barred  from 
that  newspaper  some  outstanding 
campaigns  that  were  accepted  by 
most  other  metropolitan  newspapers, 
was  decribed  at  a  recent  Con¬ 
sumer  Forum  sponsored  by  the 
Franklin  County  (Ohio)  League  of 
Women  Voters,  in  Columbus,  Ohio. 
The  speaker  was  L.  E.  Prichard,  who 
heads  the  Post-Dispatch’s  censorship 
conunittee.  Speaking  at  a  session  de¬ 
voted  to  “Advertising,  the  Press,  and 
the  Consumer,”  Mr.  Prichard  said: 

“The  cost  of  our  censorship  has 
been  estimated  at  approximately 
$200,000  annually  and  while  we  would 
have  difficulty  perhaps  to  place  our 
finger  on  any  advertising  or  revenue 
that  we  have  received  because  of 
it,  we  have  been  told  on  many  occa¬ 
sions  that  if  we  publicized  our  cen¬ 
sorship  it  could  be  a  real  producer 
of  business.  This,  however,  is  the 
first  time  we  have  told  the  public 
about  our  censorship  and  I  am  here 
now  on  invitation.  The  reason  we 
have  not  done  so  before  is  that  we 
regard  our  censorship  not  as  a  sales 
asset  but  as  a  moral  obligation.  This 
cost  of  our  censorship  is  our  con¬ 
tribution  to  our  readers  and  to 
honest  advertising.” 

Mr.  Prichard  presented  the  cen¬ 
sorship  regulations  adopted  by  the 
Post-Dispatch  in  a  drastic  revision 
of  its  practice  in  1929.  (See  below.) 
Since  that  time,  he  said,  more  than 
450  items  have  been  entered  on  a 
"rejected  list,”  and  “no  one  of  these, 
not  even  the  name  of  these  items, 
may  appear  in  any  advertisement  in 
our  paper.”  On  another  list,  he  said, 
there  are  41  classifications  of  ad¬ 
vertising  that  is  unacceptable. 

Securities  Exomined 

Much  of  the  censorship  is  con¬ 
cerned  with  medical  advertising  and 
the  public  health,  but  public  morals 
and  public  pocketbook  likewise  re¬ 
ceive  protection,  he  pointed  out. 

In  investment  advertising,  the 
Post-Dispatch  limits  acceptance  to 
the  advertising  of  members  of  a 
recognized  stock  exchange  or  of  the 
Investment  Bankers  Association,  and 
makes  its  own  investigation  of  these 
firms  before  taking  their  copy.  As 
to  financial  issues,  said  Mr.  Prichard: 

“It  is  not  enough  that  the  security 
be  registered  with  the  S.E.C.  and 
Missouri  Security  Conunission,  but 
it  must  be  of  a  high  type,  a  type  that 
provides  to  a  high  degree  safety  of 
principal,  reasonable  earnings  and 
marketability.  In  this  field,  if  any, 
we  are  inclined  to  lean  backward 
observing  the  publisher’s  epigram- 
matical  rule:  ‘If  in  doubt,  leave  it 
out.’  In  other  words,  we  exercise 
the  care  that  we  would  exercise  if 
our  own  affairs  were  directly  and 
vitally  affected,  or  we  were  acting 
as  trustee  of  a  portfolio. 

“If  the  advertised  item  is  one  of 
merchandise,”  he  went  on,  “it  must 
be  accurately  described  and  while  we 
cannot,  because  of  physical  inability, 
preview  the  merchandise  offered  in 
each  advertisement  every  day  we  do 
frequently  make  representative  shop¬ 
pings. 


“In  other  classifications  we  make 
inquiries  regarding  the  financial  re¬ 
sponsibility  of  the  advertiser,  his 
reputation  and  standing,  and  the 
truth  of  the  statements  in  the  ad¬ 
vertisement.  In  testimonials  we  want 
to  know  whether  they  are  authentic 
or  not,  and  confine  the  statements  in 
them  to  the  merits  or  claims  justified 
by  the  product,  relying  more  upon 
our  combined  experiences  and  knowl¬ 
edge  regarding  the  truth  and  feasi¬ 
bility  of  the  offer  or  promise  rather 
tlian  upon  any  so-called  evidence  the 
advertiser  may  produce,  being  guided 
by  the  answer  to  the  question,  ‘What 
would  we  do  under  similar  circum¬ 
stances?’  In  any  case  the  facts  de¬ 
cide  the  fate  of  the  advertisement, 
and  to  determine  those  it  often  re¬ 
quires  investigation,  analysis,  re¬ 
search  and  finesse  of  a  high  degree. 

Kiss  Campaign  Rejected 
“In  the  administration  of  our  Cen¬ 
sorship,  we  find  the  information  ob¬ 
tainable  from  the  Better  Business 
Bureau  files  and  their  book  ‘Guide 
for  Retail  Store  Advertising’  very 
helpful.  We  also  obtain  the  help  and 
assistance  of  the  various  agencies  of 
the  government  as  well  as  the  regu¬ 
lar  press  releases  from  the  Federal 
Trade  Commission,  the  Food  and 
Drug  Department,  Security  and  Ex¬ 
change  Commission  and  other  or¬ 
ganizations  that  are  primarily  con¬ 
cerned  with  facts  and  accurate  in¬ 
formation.  In  other  cases  we  have  a 
chemist  make  an  analysis  of  the 
product  or  consult  other  experts  in 
their  respective  fields.” 

Mr.  Prichard  cited  specific  ex¬ 
amples  to  show  the  workings  of  the 
censorship: 

He  showed  an  advertisement  for 
infant  food  which  the  Post-Dispatch 
rejected  in  1931  as  false  and  decep¬ 
tive.  In  December,  1937,  he  said,  the 
advertiser  signed  a  stipulation  with 
the  FTC  not  to  use  such  claims  in 
the  future. 

The  next  exhibit  was  a  campaign 
of  a  well-known  cigar  manufacturer, 
showing  a  man  and  a  woman  in  a 
tight  embrace  kissing  each  other, 
with  the  question,  “How  does  she 
kiss  you?” 

“Can  you  imagine  anything  more 
distasteful  than  associating  intimate 
kissing  with  breath  odors  derived 
from  the  uses  of  cigars?”  asked  the 
speaker.  “There  was  also  the  thought 
that  pictures  of  this  sort  may  have 
an  effect  upon  the  morals  of  youths, 
encouraging  them  to  be  less  con¬ 
cerned  about  kissing,  petting,  etc.  On 
the  basis  of  this  copy  being  objec¬ 
tionable  from  the  standpoint  of  good 
taste  and  possibly  contributing  to 
the  delinquency  of  youth,  it  was  re¬ 
jected.  The  campaign  last  year 
amounted  to  28,381  lines  which  in 
revenue  was  approximately  $10,200. 
We  were  told  we  were  the  only  news¬ 
paper  in  the  country  to  reject  the 
copy. 

Changes  Help  Bntinest 

“The  next  exhibit  is  of  a  defatted 
milk  to  which  a  chocolate  flavor  has 
been  added.  It  is  a  good  product  as 
these  products  go  and  there  is  no 
reason  why  it  should  not  be  sold  to 
and  used  by  the  public.  In  fact 


from  a  standpoint  of  health  it  is  far 
better  to  use  it  than  many  of  the 
products  offered  to  satisfy  the  thirst 
of  active  youngsters. 

“The  trade-marked  name  in  the 
original  copy  submitted  for  broad¬ 
casting  was  used  in  such  a  way 
that  we  thought  the  public  would 
get  the  impression  it  was  a  really 
rich  product  of  the  dairy.  This 
gained  credence  by  the  additional 
statement  ‘it  contains  100%  more  en¬ 
ergy  than  ordinary  beverages.’  Now, 
if  the  listener  considered  milk  as  an 
ordinary  beverage  that  statement 
would,  of  course,  be  highly  mislead¬ 
ing  and  deceptive.  Then,  too,  al¬ 
though  the  dairies  were  sponsoring 
the  drink  it  did  not  seem  to  us  that 
tliey  desired  to  switch  regular  milk 
users  to  another  milk  drink  but 
wanted  to  get  some  new  business. 
Again  we  were  told  that  we  were 
the  only  one  that  asked  for  a  change 
in  copy,  but  changes  were  granted 
reluctantly  and  we  proceeded  with 
the  broadcast.  One  of  the  officials  of 
the  firm  at  my  desk  last  week  said 
business  in  St.  Louis  was  exception¬ 
ally  good  and  they  had  not  experi¬ 
enced  any  objection  from  the  dairies 
as  they  had  in  other  cities. 

Obesity  Adt  Out 

“The  next  exhibit  is  of  another  food 
product,  the  label  of  which  states 
it  is  pure  fruit  juice  with  added 
sugar.  The  copy  says,  ‘Don’t  be  fat. 
Here’s  that  amazing  new  way  to 
fake  off  ugly  fat  without  a  hungry 
moment  or  taking  strenuous  exercises 
or  drugs.  All  you  have  to  do  is  eat 
sensibly  and  drink  %  of  a  glass  of 
the  juice  before  meals  and  at  bed¬ 
time.’ 

“Well  such  a  simple  method  sounds 
encouraging  but  the  physiological 
chemist  says  the  sugars  of  fruit  juice 
may  be  stored  up  as  fat  the  same  as 
any  other  sugars  or  carbohydrates, 
and  therefore  may  increase  weight 
instead  of  reducing  weight.  In  the 
present  case  the  amount  of  fruil 
juice  recommended  represents  143 
calories  and  taken  four  times  daily 
would  be  572  calories  or  about  a 
fourth  of  dietetic  requirements. 

“If  this  is  realized  and  the  fruit 
juice  is  used  without  false  confidence 
ill  believing  it  to  possess  reducing 
powers  no  harm  is  done.  The  present 
advertising  we  believe  leaves  the  im¬ 
pression  diat  it  exerts  a  positive  ef¬ 
fect  in  promoting  weight  loss.  The 
agency  writing  the  copy  knows  that 
it  is  not  the  fruit  juice  that  acts  as 
a  reducing  agent.  They  know  it  is 
the  lesser  amount  of  food  that  should 
be  taken  that  will  cause  the  loss  in 
weight.  I  say  they  know  because 
they  have  said  so  themselves. 

“It  is  in  this  respect  that  the  cur¬ 
rent  advertising  is  criticized;  it  is  still 
a  wholesome  product  to  be  used 
freely  by  all  who  like  it. 

“Perhaps  they  will  finally  change 
the  copy  but  we  have  omitted  it  for 
several  years  just  as  we  have  all 
treatments  for  obesity. 

Yeast  Advertisiag 

“Here  is  another  wholesome  food 
accessory,  a  yeast  product  Last  year 
a  campaign  featured  the  claim  that 
many  meals  were  short  in  vitamins 


and  this  yeast  could  fill  the  gap. 
Several  scientists  in  positions  oi 
authority  stated  there  was  no  con¬ 
vincing  scientific  evidence  that  an; 
such  shortage  existed  that  man; 
factors  were  concerned  in  the  growth 
of  children,  and  there  was  no  assur¬ 
ance  that  yeast  or  other  sources  of 
vitamin  G  will  insure  proper  growth; 
that  the  administration  of  vitamin  D 
will  not  insure  freedom  from  mis- 
formed  teeth,  dental  caries  or  other 
dental  diseases.  We  decided  to  re¬ 
ject  the  advertising. 

“At  the  same  time  another  cam¬ 
paign  was  current  recommending  its 
use  to  the  adolescent  youth  for  com¬ 
plexion  troubles.  Medical  science 
does  not  recognize  yeast  as  consti¬ 
tuting  an  adequate  treatment  for 
acne,  furunculosis  and  other  .skin 
affections  which  are  popularly  re¬ 
ferred  to  as  pimples.  In  fact  there 
have  been  some  reports  that  yeast 
aggravates  acne. 

“We  are  not  carrying  any  copy 
for  this  yeast  at  the  present  time.  It 
is  a  good  yeast  product.  The  justi- 
fiable  claims,  we  understand,  are 
those  of  a  mild  laxative. 

“The  linage  in  the  present  cam¬ 
paign  runs  into  several  thousands  of 
lines  and  consequently  several  thou¬ 
sands  of  dollars. 

Pain  Reliever 

“The  next  item  is  one  that  was 
advertised  particularly  to  women  as 
a  special  pain  reliever.  In  the  chem¬ 
ical  analysis  we  found  it  contained 
amidopyrine  a  drug  that  has  been 
considered  dangerous  because  it  is 
capable  of  producing  arganudocytosis, 
a  disease  with  manifestations  in  the 
bone  marrow  and  causes  a  reduction 
in  the  white  blood  cells,  frequently 
resulting  fatally.  Yet  the  comfort 
afforded  was  claimed  to  be  harmless. 
The  item  was  rejected  in  1930  but 
the  advertising  still  creates  the  im¬ 
pression  that  it  is  ‘a  boon  to  women' 
without  any  indication  that  it  may 
be  harmful.  The  product  has  now 
been  changed  but  the  fact  remains 
that  this  item  is  advertised  to  women 
only  and  that,  while  such  copy  may 
not  be  objectionable  to  women,  there 
are  nevertheless  certain  subjects  that 
they  would  rather  discuss  with  their 
growing  children  privately. 

“For  this  reason  we  feel  it  may  be 
objectionable  to  our  readers  and  we 
do  not  accept  the  copy. 

“In  1930  we  rejected  an  advertise¬ 
ment  offering  a  device  to  increase 
efficiency  of  automobiles  to  66  miles 
per  gallon  of  gasoline.  This  also 
asked  for  agents,  indicating  anyone 
could  make  from  $250  to  $1,000  a 
month.  Territories  were  for  sale. 

“On  Dec.  29,  1936,  this  advertiser 
was  found  guilty  of  using  the  mails 
to  defraud.  Fifty-three  witnesses  tes¬ 
tified  they  lost  a  total  of  $100,000  in 
the  scheme.  The  advertiser  changed 
his  address  to  Leavenworth,  Kan., 
for  two  yea:'s. 

Eyelash  Dye 

“It  will  be  recalled  that  in  the 
‘American  Chamber  of  Horrors’  con¬ 
siderable  space  was  given  a  miscara 
that  caused  blindness  to  a  girl  in 
your  state.  About  a  year  ago  a 
young  man  from  Chicago  offered 
some  advertising  for  a  mascara  which 
he  said  was  entirely  safe  and  harm¬ 
less  and  did  not  contain  any  aniline 
dye.  Upon  analysis  we  found,  how¬ 
ever,  that  the  bottle  labeled  No.  1 
contained  5%  silver  nitrate  and  bottle 
No.  2  contained  a  3%%  solution  of 
pyragollol. 

“Now  these  drugs  have  been  used 
as  hair  dyes  for  a  long  time  but 
never  before,  that  I  know  of,  as 
eyelash  dyes. 

“Both  these  ingredients  could  and 
probably  would  cause  considerable 
damage  to  the  eye  if  flicked  into  the 
(Continued  on  page  28) 
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Washington  Post 

First  Honorable  Mention  —  Class  1 


Lynchburg  News  &  Advance 
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All  are  100%  SCOTT  PRESS  Equipped 


Scott  Users  of  machines  of  various  ages  could  not  be  consistent 
winners  of  AYER  COMPETITION  AWARDS  if  Scott  Cylinders, 
Cylinder  Bearings,  Ink  Distribution,  Ink  Feed,  Web  Tension, 
Folders,  etc.,  were  not  of  effective  design  and  good  construction. 

It  pays  to  install  presses  of  good  design  continuously  refined  and 
improved  for  maximum  efficiency  and  long  life. 
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Gedye  of  N.  Y.  Times 
Expelled  by  Nazis 

G.  E.  R.  Gedye,  Vienna  correspon¬ 
dent  for  the  New  York  Times,  arrived 
in  London  March  31  following  his  ex¬ 
pulsion  from  Austria  and  Germany, 
but  is  expected  to  leave  shortly  for 


IT  WAS  ON  THE  EVE  of  the  hunting 
season  and  A.  E.  McCollough,  man¬ 
aging  editor  of  Lancaster  (Pa.)  Intelli¬ 
gencer  Journal,  all  dressed  to  take  to 
the  fields,  handed  his  shotgun  to  the 
composing  room  machinist  for  a  minor 
repair. 

During  the  evening,  two  irate  young 
men  came  in  to  complain  about  an 
item.  They  talked  with  the  city  editor 
and  as  their  voices  rose  in  anger,  Mc¬ 
Collough  hurried  from  his  office  to 
see  what  was  going  on. 

Discovering  their  complaint  was 
trivial.  McCollough  invited  the  young 
men  to  move  along,  but  they  refused, 
and  became  threatening.  Just  then 
the  machinist  entered  the  editorial 
room  and  approached  McCollough. 

“Here’s  your  gun,”  he  said,  “It’s  in 
good  working  order  now.” 

The  visitors  took  one  look  at  the 
gun  and  fled. 

■ 

THEY  TELL  this  one  on  a  cub  on  an 
Indianapolis  paper: 

It  was  nearing  deadline  on  the  last 
edition  when  a  police  reporter  phoned  E.  R.  Geydi 
the  city  desk  an  add  to  a  hot  story  Timei 

phoned  in  earlier.  following 

“What  story  you  talking  about?” 

demanded  the  rewrite.  ®  , 

respondence. 

“I  gave  it  to  that  new  man  a  half  Austria  f 
hour  ago,”  complained  the  police  re-  duties  will  1 
porter.  A  scramble  through  miscel-  Vaday,  reguh 
laneous  copy  failed  to  produce  the  corres^ndeni 
story.  The  cub  had  gone  home.  Re-  jyjj.,  Gedye 
write  took  the  facts  again  and  caught  ordered 

the  ediUon  in  time.  „„dpr  was  ser 
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MOTHER 

GOOSE 


CEE  the  Dionne  Quintuplets  in  an  entirely  new  pic¬ 
ture-feature!  They  are  play-acting  in  costume  the 
classic  stories  of  childhood  from  “Mother  Goose.” 

The  first  series  begins  with  “Sing  a  Song  of  Six¬ 
pence,”  releasing  Saturday,  April  9.  Other  “Mother 
Goose”  tales  follow  for  six  more  consecutive  Satur¬ 
days.  Then  a  second  series  of  “Mother  Goose”  pic¬ 
tures  will  appear  after  the  Quints'  birthday.  May  28. 

Young  and  old  will  treasure  these  pictures  .  .  . 
want  to  see  them  and  save  them.  It’s  the  newest 
thing  in  pictures!  Write  or  wire  NEA  Service  for 
proofs  and  for  full  details  on  how  you  can  bring  this 
smash  feature  to  your  readers.  In  some  cities,  it 
will  be  available  to  roto  sections  and  for  special 
publication.  Along  with  many  another  topnotch 
feature,  it  comes  to  NEA  Service  daily  clients  at  no 
extra  charge. 


Keaehing  Men 
&  Women.  Too 


THE  FOLLOWING  headline  appeared 
in  the  Macon  (Ga.)  Evening  News 
last  week: 

ETHRIDGE  NAMED 

RADIO  BLOC  HEAD 


A  recent  cheek  <»f  27 
big  !New  York  news- 
htands  8how8  that  4  out 
of  3  Sun8  are  bought 
by  MEN.  And  fur¬ 
ther  studies  show  that 
The  Sun  is  carrietl 
home  where  the 
WOMAN  and  the  en¬ 
tire  family  can  also 
read  it. 


SOUTHERN  WISCONSIN  produces 
considerable  leaf  tobacco,  and  girls 
are  employed  to  do  the  stripping.  A 
superintendent  of  a  tobacco  plant  at 
Sparta  sent  an  advertisement  to  the 
LaCrosse  Leader-Press  several  years 
ago  (and  it  appeared  as  per  copy): 

WANTED — Girls  to  strip.  - 

Tobacco  Company,  Sparta,  Wis. 


WRITE  OR 
WIRE  TODAY! 


Editor  \  I’cblishf.*  will  pay  $2  for  lach 
“Short  Take”  accepted  and  published.  Those 
not  used  wilt  not  be  returned. 


NEW  YORK 
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THE  BIGGEST-BUT  ALSO  THE  BEST 


The  Associated  Press  operates  a  vast  leased  wire 
network  of  285,000  miles  to  transmit  its  distinctive 
daily  news  report  of  200,000  words  to  1,400 
member  newspapers. 
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Mrs.  Patterson 
Takes  "Dare" 

From  Roosevelt 

Open  Letter  Tells  Him 
“Fear  of  You"  Is  Re¬ 
tarding  Recovery 

The  fear  that  is  retarding  recovery 
“is  fear  of  you,”  Publisher  Eleanor  M. 
Patterson  of  the  Washington  Herald- 
Times  asserted  in  an  open  letter  to 
President  Roosevelt  which  appeared 
on  the  first  page  of  the  Herald, 
Wednesday  morning. 

“You  said  once,  with  eternal  truth, 
that  the  only  thing  to  fear  is  fear  it¬ 
self,”  wrote  the  publisher.  “Fear  is 
depressing  industry.  With  due  re¬ 
spect,  you  should  concede  the  obvious; 
This  fear  is  fear  of  you.” 

Response  to  His  Suggestion 
The  letter,  it  was  explained,  was  in 
response  to  the  President’s  suggestion, 
reported  to  have  been  made  to  “some 
visitor  . . .  nagging  you  about  what  you 
should  say  to  put  business  back  on  its 
feet.”  To  this  visitor,  said  to  be  Mrs. 
Patterson  herself,  the  President  re¬ 
torted,  according  to  her  letter: 

“All  right.  You  go  ahead.  Write 
out  exactly  what  you  think  I  could  say 
that  would  banish  fear.  Ill  dare  you.” 

Mrs.  Patterson  summed  up  the  causes 
of  apprehension  in  this  paragraph;  “It 
is  fear  of  shifting  policies;  of  a  hostile 
attitude  toward  legitimate  business;  of 
insistence  on  discredited  tax  methods 
and  other  laws  which  prevent  the 
earning  and  retaining  of  honest  prof¬ 
its.” 

“You  have  been  a  great  leader  and  a 
great  man.  You  can  be  again,”  the 
open  letter  concluded. 

"Fresh  of  Me  to  Write  It" 
Although  Mrs.  Patterson  declined  to 
comment  on  published  reports  that  the 
President  had  “dared”  her  during  a 
visit  at  the  White  House  Monday  to 
tell  him  how  to  banish  fear,  she  indi¬ 
cated  to  Editor  &  Publisher  during  a 
visit  to  New  York  Thursday  that  such 
was  the  case. 

“I  suppose  it  was  very  fresh  of  me 
to  write  it,”  Mrs.  Patterson  reflected. 
“Do  you  think  hell  be  mad  at  me?’" 

Mrs.  Patterson  said  she  was  “aston¬ 
ished”  at  the  avalanche  of  comments 
evoked  by  her  open  letter.  Letters 
from  all  over  the  country,  expressing 
“sincere  enthusiasm”  at  the  sentiment 
in  her  letter,  have  poured  into  the 
Herald-Times  office. 

ISSUES  HAli>BOOK 

The  Westchester  (Pa.)  Daily  Local 
News  has  issued  the  first  edition  of  an 
annual  Chester  County  Handbook. 

Circulation 

303,085 

average  net  paid  daily  circulation 
of  Tke  Baltimore  Sun  (morning  and 
evening  issues)  during  March,  1938 
— which  represents 


4,627 

oyer  March  a  year  ago 

Sunday  Sun  circulation  in  March;  212.- 
787 — a  gain  of  1,308  over  March, 
1937. 

Ererything  in  Baltimore 
Revolves  Around 

THE  mim  SUN 

Morning  Evening  Sunday 


Hills  Nomeid  Editor 
Of  Oklahoma  News 

(By  telegraph  to  Editor  &  PiblimierI 

Oklahoma  City,  Okla.,  April  6 — Lee 
Hills,  for  the  past  two  years  associate 
editor  of  the  Indianapolis  Titiies,  to¬ 
day  became  editor  of  the  Oklahoma 
News,  Oklahoma  City  Scripps-Howard 
newspaper,  succeeding  Robert  T. 
Fredericks,  who  resigned.  Mr.  Fred¬ 
ericks  said  he  was  not  ready  to  an¬ 
nounce  his  plans  for  the  future. 

Mr.  Hills,  who  is  32.  worked  in 
Oklahoma  City  for  six  years  before 
going  to  the  Cleiwland  Press,  which 
he  left  in  1936  to  join  the  Indianapolis 
Times  as  associate  editor.  His  pre¬ 
vious  experience  included  service  on 
newspapers  in  Missouri,  where  he  at¬ 
tended  the  University  of  Missouri, 
and  in  Salt  Lake  City.  He  also  was 
on  the  Oklahoma  City  Times  before 
he  joined  the  News  in  1932. 

Guild  Negotiations  Doioyod 

The  appointment  was  announced  by- 
Walter  Morrow,  editor-in-chief  of  the 
Southwestern  group  of  Scripps- 
Howard  newspapers.  Lorren  Williams, 
president  of  the  Oklahoma  City  News¬ 
paper  Guild,  who  has  been  negotiat¬ 
ing  with  Fredericks  for  a  guild  con¬ 
tract  between  the  News  and  the 
guild,  said  negotiations  will  be  de¬ 
layed  until  the  new  editor  has  become 
acquainted  with  the  local  situation. 

Federal  charges  against  Fredericks 
charging  violation  of  the  Wagner 
Labor  Relations  Act  have  not  been 
filed,  as  announced  erroneously  in 
Editor  &  Publisher,  March  26  issue. 
The  charges  arose  out  of  the  dismissal 
of  Adele  Johnson,  Fredericks'  secre¬ 
tary. 

TAX  ruling'  on  chains 

Austin,  Texas,  April  4 — On  inquiries 
of  numerous  Texas  newspapers.  State 
Comptroller  George  H.  Sheppard,  ad¬ 
ministrator  of  the  state’s  chain-store 
tax  which  has  just  been  put  into  effect 
after  court  decisions  upholding  it,  has 
ruled  that  it  does  not  apply  to  chain 
newspaper  groups,  or  to  individual 
newspapers.  Chain  newspaper  groups 
will  be  subject  to  the  license  and 
graduated  tax,  and  individual  news¬ 
papers  to  the  $1  license,  only  where 
they  are  engaged  in  the  sale  of  com¬ 
modities  other  than  circulation  and 
advertising,  the  ruling  held. 

GETS  Texas'  post 

Mrs.  Sarah  Lockwood  Williams, 
widow  of  the  late  Walter  Williams, 
dean  of  University  of  Missouri  School 
of  Journalism,  has  been  appointed  as¬ 
sociate  professor  of  journalism  in  the 
[  University  of  Texas  during  the  absence 
1  of  Dewitt  Reddick,  granted  a  year's 
leave  of  absence. 


ON  EUROPEAN  TRIP 

Gardner  Cowles,  Jr.,  executive  editor,  Des 
Moines  Register  and  Tribune,  and  Mrs. 
Cowles,  photographed  as  they  sailed  March 
31  on  the  Normandie  for  a  holiday  in 
France  and  England.  They  will  return  early 
in  May  on  the  Queen  Mary.  Mr.  Cowles 

also  is  publisher  of  Look  magazine. 

PAPERS  REPORT  GAINS 

Providence.  R.  I.,  April  6 — Officers 
and  directors  of  the  New  England  As¬ 
sociation  of  Circulation  Managers  at 
a  special  meeting  at  Hotel  Biltmore 
here,  April  5,  received  encouraging 
reports  of  regained  circulation  from 
members  whose  newspapers  have  in¬ 
creased  their  prices  recently.  Losses 
are  not  as  great  as  anticipated  and  are 
being  rapidly  made  up,  and  publish¬ 
ers  are  in  general  expressing  satisfac¬ 
tion  with  revenue  receipts.  Some 
publishers  indicated  they  still  await 
action  of  nearby  newspapers  before 
increasing  their  own  prices.  It  was 
decided  that  the  New  England  Sum¬ 
mer  convention  will  be  held  in  Cen¬ 
tral  New  England,  preferably  on  the 
Massachusetts  North  Shore,  in  July. 

CANDID  CAMERA  STUNT 

The  Charlotte  (N.  C.)  News  is  run¬ 
ning  a  daily  candid  camera  feature 
which  is  creating  much  interest.  Daily 
on  its  first  page  the  News  carries  a 
candid  shot  and  offers  $5  to  any  per¬ 
son  who  catches  the  candid  camera¬ 
man  making  the  picture  for  the  next 
day’s  issue.  The  daily  announces  the 
time  and  place  where  the  cameraman 
will  operate.  In  order  to  collect  the 
subject  must  be  a  News  subscriber  or 
have  a  current  copy  with  them  when 
they  identify  the  cameraman,  who  is 
not  a  staff  member.  In  addition  any 
person  whose  picture  appears  in  the 
News,  regardless  of  whether  they  are 
subscribers  or  not,  may  obtain  an  en¬ 
larged  print  of  the  picture. 


SPIRO  TO  RESIGN 

Amster  Spiro,  city  editor  of  the  Nett 
York  Journal  and  American,  an¬ 
nounced  this  week  that  he  will  retire 
from  daily  newspaper  work  upon  the 
expiration  of  his  contract  in  May 
Recently  Mr.  Spiro  purchased  a  two- 
thirds  interest  in  Ely  Culbertson's 
monthly  bridge  magazine.  Bridge 
World,  and  another  game  publicatiem. 
Games  Digest,  and  he  will  devote  his 
time  to  these  periodicals.  He  is  also 
an  inventor  and  promoter  of  several 
games.  He  has  been  a  Hearst  city- 
editor  for  12  years,  beginning  on  the 
Evening  Journal  and  continuing  after 
the  paper  was  merged  with  the  Ameri¬ 
can  last  year.  He  began  his  newspa¬ 
per  career  as  a  reporter  on  the  Nett 
Haven  (Conn.)  Times  Leader  in  1911 
He  served  for  three  years  as  a  Journal 
rewrite  man.  No  successor  has  yet 
been  named. 


CHI.  TIMES  DIVIDEND 

A  dividend  of  5%  per  annum  on 
preferred  shares  of  Chicago  Timet 
Company  from  date  of  issuance  to 
March  31,  1938,  will  be  paid  April  15 
to  preferred  shareholders  of  record 
April  5,  it  was  announced  this  week. 
The  preferred  stock  is  held  only  by 
Times  employes,  issued  in  exchange 
for  script  given  during  1932. 


DENNIS  FETE  CHANGED 

Date  of  the  testimonial  banquet  hon¬ 
oring  Charles  H.  Dennis,  editor  emeri¬ 
tus  of  the  Chicago  Daily  News,  hai 
been  changed  to  May  2  at  the  Urbana- 
Lincoln  Hotel,  Urbana.  The  banqur- 
sponsored  by  University  of  Illinoii 
chapter  of  Sigma  Delta  Chi,  will  be 
the  organization’s  annual  Founden 
Day  celebration. 


Publishers 

Attention! 

EXCEPTIONAL 

OPPORTUNITY 


For  Sale — Former  Omaha  ! 
Bee-News,  nine  unit  Z  Pat-  i 
tern  Hoe  Press  in  excellent  I 
condition,  consisting  of  one  ' 
6-Unit  Double  Sextuple  Press, 
known  as  Hoe  Serial  $2395 
and  the  remaining  three  Units 
and  Double  Former  Folder 
are  known  as  a  3-Unit  Sex¬ 
tuple  Press,  Serial  $2394. 

Equipped  with  Hoe  Auto¬ 
matic  Ink  Pumps.  Standard 
Sheet  cut  of  22^".  Printing 
and  impression  cylinders  are 
steel  construction  and  mounted 
in  roller  bearings. 

Electrical  equipment  de¬ 
signed  for  operation  at  220 
Volt,  three  phase  60  cycle 
AC. 

Three  press  drives,  each 
consisting  of  100  H.P.  Main 
driving  motor  and  6  H.P. 
auxiliary  or  inching  motor. 

If  you  need  press  equip¬ 
ment,  don’t  miss  this  buy. 
Will  sell  complete  or  in  units. 
Wire,  write  or  call  M.  B. 
McNab,  Business  Manager, 
The  World-Herald,  Omaha, 
Nebraska. 


Cover  h  JOO^'f  in  These  Gannett  Newspapers 

The  UTICA  OBSERVER-DISPATCH  •  The  UTICA  DAIL 

EVENING  AND  SUNDAY  MORNING 

J.  P.  McKinney  &.  son,  National  Representatives 
NEW  YORK  CHICAGO 


SAN  FRANCISCO 


for  APRIL  9,  1938 

Housing  Pages  Up 
200%  Recently, 

FHA  Reports 

Newspapers  Selling  Special 
Sections  of  50  Pages  or 
More,  With  Heavy  Linage 

D.  C.,  April  4 — Any 


dailies  in  the  I'nited  States  and  to  a  lanta  Journal,  Bloomington  (Ill.)  Daily  Panta- 
list  of  weeklies  which  have  requested  Gadsden  (Ala.)  Times.  Tuc.son  elrioona 

the  service.  Other  weeklies  may  pro-  ^a!%imes‘  North-.vest  Arkan- 

cure  the  material  by  communicating  a  t. 

with  the  Division  of  Education  of  the  Among  the  more  recent  and  larger 
Federal  Housing  Administration,  this  housing  editions  received  by 

j.jty  FHA  for  its  files  are  the  following: 

One  of  the  new  series  is  designed  es-  „  Milwaukee  Journal,  Home  Show  Edition, 

pecially  for  use  by  local  contractors,  '"mjLukee'Vet^S^mlmJ:  March  u,  40 
builders,  materials  supply  concerns  pages.  (Both  in  connection  with  16th  Annual 
and  similar  companies.  The  other  is  Home  Show.) 

for  local  financial  institution  adver-  Memphis  Press-Scimitar,  March  26,  24  pages, 
tisers  who  are  cooperating  in  the  FHA  ^^Sacramento  Bee,  Feb.  22,  12  pages;  March 

plan.  The  distribution  is  made  only  ~\J^rHerald,  Feb.  27.  16  pages, 
to  newspapers  and  not  direct  to  poten—  Fort  Smith  (Ark.)  Tribune,  Alarch  18,  8 
tial  advertisers.  pages. 

In  process  of  preparation  are  repro-  Alma  (Mich.)  Record,  March  23,  8  pages, 
ductions  of  cooperative  advertisements 
already  used  by  financial  mstitutions.  21,  12  pages. 

This  material  also  will  go  only  to  '  Canandaigua  (N.  Y.)  Daily  Messenger, 

newspapers  and  other  publications.  March  22. 

78%  of  Press  Aiding  FHA  Fef  ’ i?‘lSages.^^'“’^  IndePendeiU, 

The  government  agency  has  made  Columbia  (S.  c.)  State,  Jan.  23,  20  pages, 
no  actual  survey  of  newspaper  CO-  Canton  (Ohio)  Repository,  Feb.  27. 

operation  in  the  program  but  has  on  mrpn  c'C'DTrr/^?  }iTxriiT>r\ 
file  the  results  of  one  conducted  by  a  TrLiA  OCiIiVlGLi  AWARD 
private  industry.  Reports  from  in-  The  J.  O.  Amos  Memorial  Award 
quiries  made  in  416  cities  show  that  for  outstanding  service  will  be  made 
78%  of  the  newspapers  are  actively  for  the  first  time  at  the  National  Edi- 
supporting  the  FHA  drive.  torial  Association  convention  at  White 

It  states  further:  “The  reports  show  Sulphur  Springs  in  June.  The  me- 
that  in  cities  where  the  local  newspa-  morial  has  been  established  by  Mr. 
pers,  building  trades  and  financial  in-  and  Mrs.  Ernest  C.  Amos  of  the  Sid- 
stitutions  are  pushing  the  new  FHA  nerj  (O.)  News,  in  honor  of  two  pio- 
program,  there  has  been  an  immediate  neer  publishers,  J.  O.  Amos,  and  A. 
response  from  the  public.  In  one  city  B.  White  of  Parkersburg,  W.  Va., 
16  modernization  jobs  were  sold  as  the  third  president  of  NEA. 
result  of  a  single  announcement.”  ■ 

Among  the  newspapers  quoted  are:  PHOTOGRAPHY  SESSION 

Chicago  American,  Los  Angeles  limes.  Itol-  A  tWO-hour  photography  session  will 
hwood  Citizen-News,  Dcs  Moines  Register  and  opgn  the  11th  annual  meeting  of  the 

Blue  Pencil  Club  of  Ohio  and  the 
second  annual  news  photography  clinic 
sponsored  by  the  School  of  Joiurnal- 
ism,  Ohio  State  University,  to  be  held 
on  the  campus  May  1  in  Columbus. 
Streamlining  trends  in  Ohio  news¬ 
papers  will  be  discussed. 


A  MONTH  TO  OWN 


SPEAR. NORGE 
MODEL  HOMES 


Washington, 

attempt  to  estimate  the  amount  of  lin¬ 
age  gained  by  newspapers  as  a  result 
of  the  liberalized  National  Housing  Act 
amendments  adopted  in  February  - 
would  be  sheer  guesswork.  Federal 
Housing  Administration  officials  ad-  |.-- 
mit,  but  they  cite  the  fact  that  Better  , 

Housing  sections,  pages  and  special 
issues  have  increased  about  200%  in 
the  past  two  months.  ” 

This  estimate  is  based  solely  upon  t 

the  number  of  such  sections,  pages  and  _ i 

special  issues  received  at  FHA  head¬ 
quarters  here.  These  include  both  Pag' 
outright  promotion  of  property  im-  ''•''t 
provement  and  home  purchases  under 
Titles  1  and  2  of  the  amendments,  as 
well  as  special  sections  and  editions 
of  local  papers  which  are  participating 
in,  or  actually  sponsoring,  Home  ^ 

Shows. 

100  Home  Showi 

More  than  100  Home  Shows,  sup- 
ported  by  local  newspapers,  are  sched- 
uled  to  be  conducted  in  34  states,  prin¬ 
cipally  in  the  eastern  and  middle- 
western  states.  Special  sections  are 
planned  for  the  days  preceding  and 
during  the  show,  and  follow-up  cam¬ 
paigns  are  in  prospect.  Newspapers  A 

are  sponsoring  about  one-fourth  of  age  ,  „  _  .  -  — . ,  .  .  . . .  . . 

the  expositions  in  cooperation  with  ble  for  about  60  days,  it  was  stated  Press-Democrat  and  Santa  Rosa  Republican  of 
local  civic  and  building  industry  as-  here.  In  the  meantime  distribution  of  Ko^.  tji  (^^^^  Times-Demo- 

sociations.  sample  layouts  and  copy  for  local  ad-  ^pTsoLuTn  clrZge 

.Advertising  departments  of  news-  vertisers  will  continue.  (Mo.)  Evening  l*ress.  Greenwood  (Miss.)  Coni' 

papers  have  reported  that  FHA  real  Distribution  is  being  made  to  all  the  monwcalth,  Daytona  Beach  Evening  News,  At' 


(LhuTtlankEtinB.Buuits.in3ll.  Tbw/ldiS 


A  Market  of  Over 
300,000  Families! 
Reach  Them  All 


“It’s  an  ACTION  market  in  the  cen¬ 
ter  of  New  York  State’s  prosperous 
industrial  and  agricultural  Mohawk 
Valley — indispensable  to  all  national 
advertisers!  Utica  paper’s  100% 
coverage  commands  the  purchases  of 
its  300,000  people.” 


Consu®p'’'»» 


The  above  10  major  financial  and  indus¬ 
trial  reports  tell  a  story  of  confidence 
and  prosperity! 

PROOF  OF  THE  IMPORTANCE 
OF  THIS  VALUABLE  MARKET 


I 


20 


EDITOR  &  PUBLISHER 


E  D  I 

THE  DULUTH  STRIKE 

AFTER  NINE  MONTHS  of  comparative  desuetude. 

the  guild  shop  is  emerging  as  a  major  issue  of 
American  Newspaper  Guild  negotiations.  It  was 
decreed  by  the  1937  guild  convention  as  a  funda¬ 
mental  provision  of  contracts  with  newspapers, 
subject  to  the  power  of  the  international  executive 
board  to  pass  contracts  without  it.  It  was  “un¬ 
alterably  opposed”  by  the  publisher  groups  which 
met  in  Chicago  after  the  guild  convention.  In 
most  guild  negotiations,  it  has  been  a  bargaining 
point,  to  be  defended  lightly  and  abandoned  for 
other  considerations  if  the  publisher  s  stand 
against  it  was  evidently  firm. 

With  the  new  element  that  has  entered  guild 
thinking  since  Jan.  1— the  insistence  on  “job 
security" — the  guild  shop  has  become  an  essential 
contract  element.  If  the  guild  is  going  to  guaran¬ 
tee  its  members  against  the  ravages  of  depression 
by  specific  contract  provisions  of  “job  security,” 
it  sees  the  guild  shop  as  a  vital  basis  of  operations. 
The  publisher  has  to  be  tied  up  tight  in  a  net, 
without  any  safety  outlets,  if  the  guild  is  to  have 
half  a  chance  of  making  good  on  its  promises  to 
new  members. 

Demonstration  of  the  latest  technique  was 
afforded  early  this  week  at  Duluth,  when  the  guild 
negotiators  avowedly  held  “a  pistol  to  the  head” 
of  the  publisher  and  demanded  that  the  guild  shop 
be  made  the  primary  condition  of  renewal  of  a 
contract  that  still  runs  until  May  31.  The  pub¬ 
lisher  was  given  a  few  hours  for  decision,  with  a 
strike  at  the  far  end  if  it  was  negative. 

Acceptance  of  the  guild  shop  now  not  only 
holds  all  the  dangers  that  evoked  the  publishers’ 
“unalterable  opposition”  last  summer.  It  now  in¬ 
volves  a  new  hazard,  also  under  the  threat  of  the 
strike  pistol — the  surrender  of  control  of  wages 
and  staff  to  an  organization  responsible  for  neither. 

That  is  what  the  guild’s  proposal  of  “job  .secur¬ 
ity"  means,  no  less  and  possibly  much  more. 

To  the  current  Guild  Reporters  rejoinder  on 
our  last  comment  to  this  point — that  the  stock¬ 
holders  should  take  a  cut  before  the  wage  earners 
lose  either  pay  or  jobs — it  might  be  said  that  the 
stockholders  get  theirs  after  payrolls  are  met  and 
not  before.  The  guild  proposal  may  hit  the  stock¬ 
holders,  but  it  will  hit  first  and  hardest  at  the 
people  the  guild  is  pretending  to  protect.  Neither 
stockholders  nor  jobholders  will  have  much  re¬ 
course  if  irreducible  expenses,  in  the  face  of 
declining  income,  force  the  suspension  of  news- 
lepers  upon  which  thousands  are  dependent  for 
wages — against  scores  for  dividends. 

STAFF  ROTATION 

BY  NO  MEANS  NEW  in  newspaper  practice  is 

the  plan  of  shifting  staff  assignments,  but  we 
believe  the  Macon  (Ga.)  Telegraph  &  News  hit  a 
new  high,  or  something,  in  their  plan  for  com¬ 
plete  quarterly  exchange  of  staffs  between  their 
morning  and  evening  editions. 

The  idea  seems  to  have  grown  from  the  protest 
of  morning  paper  workers  that  their  permanent 
night  hours  precluded  opportunity  for  recreation, 
was  bad  for  their  mental  and  physical  condition, 
and  cost  them  extra  for  meals  away  from  home. 
All  of  these  disabilities  are  familiar  to  men  who 
have  worked  on  morning  papers,  but  as  a  rule 
they  have  not  been  ranked  above  more  favorable 
considerations.  Many  night  workers  prefer  a  shift 
that  keeps  them  busy  from  early  evening  to  an 
hour  or  two  past  midnight,  to  the  normal  sunlit 
hours  of  the  day  worker.  They  normally  get 
.several  hours  of  daylight  for  exercise,  recreation, 
though  with  a  minimum  of  family  life,  and  we 
know  scores  of  printers  and  morning  paper  edi¬ 
torial  people  who  wouldn’t  swap  with  an  evening 
paper  worker  with  a  bonus  thrown  in. 

The  Macon  papers’  management  was  wise,  we 
believe,  in  taking  the  opportunity  to  familiarize 
their  staffs  with  all  sides  of  the  operation.  It  is  a 
chance  that  comes  to  few  editorial  executives,  and 
will  come  to  fewer  if  the  American  Newspaper 
Guild  extends  its  program  of  freezing  men  to  jobs. 
The  experience  cannot  be  harmful  to  the  staff 
people;  it  may  disorganize  the  working  arrange¬ 
ments  briefly  during  the  initial  shifts,  but  the  net 
1  esults  should  be  valuable  as  well  as  interesting. 


RIAL 


PEE 

MEl 


No^,  brethren,  if  I  come  unto  you  speaking  with 
longues,  what  shall  1  profit  you,  except  I  shall  speak 
lo  )ou  either  by  revelation,  or  by  knowledge,  or  by 
prophesying,  or  by  doctrine? — I.  Corinthians,  XIV;  6. 


RADIO'S  FUTURE 


THE  ESSENTIAL  DELICACY  of  the  position  of 

American  broadcasting  can  be  sensed  from  the 
annual  report  this  week  of  William  S.  Paley,  presi¬ 
dent  of  the  Columbia  Broadcasting  System.  He 
points  out  that  the  present  American  .system  of 
regulating  radio  is  an  outgrowth  of  the  necessity 
of  policing  against  interference  of  broadcasts,  and 
plainly  implies  a  belief  and  a  hope  that  the  present 
system  is  not  the  last  word. 

Also  engaging  his  attention  is  the  potential 
menace  of  censorship,  for  which  he  urged  wider 
public  interest.  It  is  linked  with  the  licensing 
system,  tightly  under  present  rules,  and  we  agree 
with  the  CBS  head  that  it  need  not  be  and  prob¬ 
ably  should  not  be. 

The  present  short-term  licenses  are  a  formidable 
barrier  to  comfortable  operation  of  radio  stations 
as  newspaper  adjuncts.  There  is  always  the  peril 
that  a  politically-minded  commission  can  make 
the  renewal  of  a  newspaper-owned  radio  license 
conditional  upon  “good  behavior”  of  the  editorial 
owner,  and  while  we  know  of  no  such  black¬ 
jacking  to  date,  its  possibility  is  always  present. 

There  may  be  sound  reasons  why  long-term 
licenses  cannot  be  granted,  removing  them  defi¬ 
nitely  from  the  political  arena,  and  making  them 
revocable  if  the  commission  can  establish  in  open 
court  that  the  licensee  is  not  adhering  to  the  con¬ 
ditions  upon  which  short-term  licenses  are  now 
held.  If  there  are  such  reasons,  we  have  not 
heard  them.  The  fondness  of  Congress  and  the 
executive  for  short-term  licenses  can  probably  be 
traced  to  the  belief  that  radio  stations  with  a  sword 
hanging  continually  overhead  will  not  be  likely  to 
offend  the  politicians  in  the  fashion  made  familiar 
by  untrammeled  newspapers. 


WAS  THERE  A  LEAK? 


WITH  NO  REASON  that  the  public  could  discern. 

the  stock  of  American  Telephone  &  Telegraph 
Company  last  week  suddenly  slipped  into  a  rapid 
decline  on  the  New  York  market.  Losses  in  sub¬ 
scribers  were  fairly  large  since  last  fall,  but  the 
company  had  gone  through  1929-1933  with  larger 
losses  and  had  maintained  its  dividend  rate.  It 
has  suffered  somewhat  from  the  general  lambast¬ 
ing  of  public  utilities  in  recent  years,  but  there 
was  nothing  specific  in  recent  news  to  account 
for  a  precipitous  break  in  its  security  market 
value.  The  end  of  the  week  explained  all. 

After  four  (or  was  it  five?)  days  of  continued 
decline  of  A.  T.  &  T.  stock,  the  Federal  Communi¬ 
cations  Commission  released  a  report — not  a  de¬ 
cision  of  the  Commission,  mind  you,  but  a  report — 
declaring  that  the  telephone  firm  could  stand  a 
2.5%  cut  in  rates  without  impairing  its  net  earnings. 

Upon  the  report  itself,  we  have  no  comment. 
It  may  or  may  not  be  an  accurate  judgment. 
We  are  concerned  with  the  probability  that  in¬ 
formation  of  this  impending  report  was  allowed 
to  leak  to  Wall  Street  before  its  publication.  1 
there  was  such  a  leak  it  is  a  matter  of  major  con¬ 
cern  to  the  Commission,  to  the  Roosevelt  admin¬ 
istration,  and  to  every  newspaper.  It  should  be 
disclosed  and  the  guilty  parties  appropriately 
punished. 

Strong  buying  of  this  particular  stock  corrected 
its  position  soon  after  the  decision,  but  the  damage 
done  by  the  short  sellers  on  advance  information 
inflicted  deep  wounds  on  the  country’s  business, 
aside  from  the  direct  damage  suffered  by  share¬ 
holders  who  were  squeezed  out.  It  is  nothing  to 
be  viewed  with  a  tolerant  eye. 


LIFE  BEGINS 

A  BIT  AHEAD  of  the  procession  may  be  Life 

magazine  in  its  picture  sequence,  published 
April  11,  depicting  the  birth  of  a  baby.  The 
motion  picture  upon  which  the  feature  is  based 
has  run  into  the  opposition  of  Mrs.  Grundy  in 
several  cities,  and  Life  undertakes  more  than  the 
normal  publishing  risk  in  devoting  its  central  four 
pages  to  the  story. 

Both  the  film  and  the  Life  sequence  are  done 
with  the  utmost  delicacy,  but  with  the  complete 
eradication  of  the  stork  and  cabbage  leaf  fables 
that  used  to  be  fed  to  the  youth  of  the  land.  No 
youngster  who  gets  hold  of  this  copy  of  Life  will 
ever  be  in  any  uncertainty  as  to  how  he  arrived 
in  society,  and  the  way  is  laid  open  for  diffident 
parents  to  reveal  what  the  magazine  omits. 

Recognition  of  the  dynamite  that  still  inheres 
in  any  public  treatment  of  the  mystery  of  genera¬ 
tion  is  seen  in  Life’s  letter  to  its  650,000  sub¬ 
scribers.  It  explains  the  feature,  quotes  endorse¬ 
ments  from  numerous  educators,  physicians,  and 
editors,  and  points  out  that  the  four  centre  pages 
can  easily  be  removed  from  the  issue  if  parents 
don’t  want  their  children  to  learn  the  facts  of  life 
that  way. 

For  our  part,  and  from  considerable  experience 
as  a  parent,  we  can  point  to  no  better  channel  of 
education  than  pictures  selected  by  an  editor  with 
a  sense  of  decency,  balance,  and  intelligence. 
These  qualities  have  not  always  been  evident  in 
picture  magazine  treatment  of  similar  subjects, 
some  of  which  have  been  called  to  our  attention 
as  a  father  and  not  as  an  editor.  The  temptation 
to  the  low-minded  is  always  to  tickle  the  itchy- 
minded  reader,  and  while  you  can  get  circulation 
that  way,  you  also  invite  censorship.  Life’s  job 
may  not  win  any  new  circulation,  but  it  ought  not 
to  lose  any — and  it  is  certainly  no  bid  for  the 
exercise  of  blue  penciLs. 
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REGARDING  PROPAGANDA 

THERE  IS  PROPAGANDA  in  the  way  a  person 

says  “Oh,”  we’ve  been  told,  and  some  of  our 
fair  friends  prepare  us  to  believe  it  100% .  And 
there  may  be  propaganda  in  the  arrangement  of 
words  in  a  sentence,  the  juxtaposition  of  ideas, 
and  the  inclusion  or  omission  of  facts  which  may 
or  may  not  seem  relevant  to  the  writer. 

Last  summer’s  news  from  Spain,  for  instance, 
told  us  about  the  rout  of  two  Italian  divisions  by 
Loyalist  militia  in  the  Guadalajara  Hills.  Madrid 
dispatches  naturally  emphasized  the  triumph  of 
their  untrained  levies  over  the  corps  of  trained 
troops;  the  Italians  set  up  no  alibis. 

Last  week’s  news  from  Spain  bore  witness,  also 
from  correspondents  with  the  Loyalists,  to  the 
effectiveness  of  trained  and  mechanized  troops 
over  poorly  led  and  ill-equipped  battalions. 

Both  were  true,  but  not  the  whole  truth. 

American  observers  have  since  reported  that 
the  Italian  divisions  routed  last  summer  were 
mechanized  forces,  dependent  wholly  upon  motor 
transport.  All  was  well  until  they  ran  into  rain 
that  made  the  rugged  hills  impassable  for  trucks, 
and  left  the  bogged-down  soldiery  an  easy  prey 
for  Loyalist  airplanes — another  form  of  modern 
war  mechanization. 

Later  information  will  probably  reveal  that  the 
rout  on  the  Catalan  front  was  not  due  so  much  to 
superior  mechanization,  as  to  defects  in  leadership 
and  staff  organization.  The  major  deficiency  in 
the  Madrid  organization,  it  appears  from  this  dis¬ 
tance,  has  been  too  great  reliance  on  foreign 
propaganda,  which,  after  all,  has  to  be  supported 
by  some  skill  in  the  complex  art  of  fighting,  as 
well  as  by  courage. 


I  saw  no  Doctor,  but,  feeling  queer  inside. 
Just  thought  of  one,  and  naturally  died. 

— Callicter,  in  The  Greek  Anthology. 
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TWO  ANCIENT  SATIRES  ON  THE 
PHYSICIAN 

Last  night  the  Doctor  saw  this  marble  bust 
Today,  through  marble  and  a  god,  he’s  dust. 
— Nicharchus,  in  The  Greek  Anthology 


1 


quet  which  terminated  the  daily’s 
third  annual  efficiency  contest.  He 
awarded  Merrill  Harrison  the  $100 
first  prize  for  25,250  points,  an  all-time 
efficiency  record. 

Boise 

Syracuse  (N.  Y.)  Post- Standard  and  (Idaho)  Capital  News,  has  returned 
former  president  of  American  News¬ 
paper  Publish- 
ers’  Assn.,  and 
two  other  news- 
paper  publishers, 

Chas.  L.  Ryder 
■■  ^1^  of  Cobleskill 

Times,  and  Al- 
bert  S.  Callan 
of  Chatham  Cou- 
rier,  were  dele- 
gates  to  the  first 
New  York  State 
Constitu- 
tional  Conven- 

J#romo  D.  Barnum  tion  in  23  years 
which  opened  in 
Albany,  April  4.  Clarence  J.  Shearn, 
recently  named  trustee  of  Hearst 
properties,  played  an  important  role 
in  preparation  for  the  convention, 
serving  on  Gov.  Lehman’s  committee 
to  outline  a  program. 

Col.  Frank  Knox,  Chicago  Daily 
Sews  publisher,  spoke  on  “Dictators 
on  a  Rampage”  at  the  Chicago  con¬ 
ference  of  the  American  Jewish  Con¬ 
gress.  April  3. 

F.  A.  Miller,  president  and  editor. 

South  Bend  Tribune, 


PERSONAL 

MENTION 


is  doing 
the  best  job 
in  the  country 


ROUNDING  OUT  almost  a  third  of: 
a  century  in  newspaper  harness, ' 
trip  which  took  him  to  New  W.  Eugene  Douglas,  classified  adver-  ! 

tising  manager 
,  Santa  A7ia 

(Cal.)  Journal, ' 
Tk  celebrated  h  i  s  i 

*  .  thirtieth  year  of  j 

.  classified  work 

1/  on  April  6. 

^  On  that  date 

Douglas  joined 
the  Kansas  City 
F  a  Star  and  Times 

^  as  a  collector.  In 

- ^  less  than  a  year 

he  was  classified 
manager  of  those 
dailies.  Since  then  he  has  headed  the 
want-ad  departments  of  metropolitan 
newspapers  in  every  section  of  the 
U.  S.  The  list  on  which  he  has 
served  as  classified  executive  in¬ 
cludes  the  Tacoma  Tribune,  Portland 
Oregonian,  Dallas  News-Journal, 
Washington  Post,  Tulsa  Tribune,  Seat¬ 
tle  Post  -  Intelligencer,  Washington 
Times-Herald,  Baltimore  News  - 
American,  Long  Beach  (Cal.)  Press- 
Telegram  and  Atlanta  Georgian- 
American. 

Long  active  in  classified  advertis¬ 
ing  managers’  organization  work, 
Douglas  has  presided  over  many  con¬ 
ventions  of  want-ad  executives.  Orig¬ 
inator  of  a  patented  system  for  classi¬ 
fied  building,  he  is  considered  a  fore¬ 
most  authority  on  organizing  want- 
ad  departments,  promotional  methods, 
and  linage-building. 

Until  a  few  months  ago  Douglas  di- 
lected  the  classified  department  of 
the  Columbus  (Ga.)  Ledger-En¬ 
quirer.  Leaving  Georgia  for  a  pro¬ 
tracted  vacation  in  California,  after 
two  weeks  of  idleness  he  couldn’t  re¬ 
sist  the  smell  of  printers’  ink.  His 
West  Coast  vacation  became  a  West 


Saxton  E.  Bradford,  editor, 


W.  Eugene  Douglas 


In  The  Business  Office 


recently 

presented  a  framed  testimonial  by  the 
South  Bend  Kiwanis  Club,  in  appre¬ 
ciation  of  more  than  $1,200  contrib¬ 
uted  to  Kiwanis  crippled  children’s 
funds,  following  the  newspaper’s 


Herbert  Pont! 


son 


This  week  A.  J.  White,  man¬ 
aging  editor  of  The  Erie  Dis¬ 
patch-Herald  writes — 


‘'The  General  Johnson  daily 
column  is  becoming  one  of  the 
best  features  we  have  in  the 
paper  and  I  think  he  is  doing 
the  best  job  in  the  country 
today  —  basing  this  on  the 
number  of  letters  and  expres¬ 
sions  of  pleasure  we  are  getting 
from  our  readers.  Tell  him  to 
keep  up  the  good  work.” 


222  NEWSPAPERS 


ueiia  Chi,  was  guest  speaker  at  the 
Chicago  Alumni  chapter  dinner  meet¬ 
ing  April  7. 

Lapsley  G.  Walker,  editor,  Chatta¬ 
nooga  (Tenn.)  Times,  returned  April 
1  from  Tampa,  Fla.,  where  he  spent 
■he  winter  months. 

R-  C.  Goshorn,  publisher,  Jefferson 
(  dy  (Mo.)  Post-Tribune  and  Capital 
Sews,  was  host  to  delegates  attending 
lie  Missouri  As.sociated  Dailies  spring 


have  lioiight  and  are  puhiisliing  Gharle 
NEW  YORK  DAY  BY  DAY  column. 


Samples  of  Johnson  s  recent 
columns  will  show  you  why 
they  are  the  best  job.  We  will 
he  glad  to  send  them. 


ihis  means  the  most  rapid  and  spontaneous 
acceptance  of  a  new  feature  in  syndicate  hi.story. 


The  question  of  succession  to  the  mantle  of 
O.  O.  McIntyre  appears  to  he  settled. 


McN^aught  Syndicate,  Inc. 

Greenwich,  Conn. 

V.  V.  McNITT  CHAS.  V.  McADAM 

Chairman  President 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


Andruws,  who  spent  four  months  in 
Miami  Beach,  will  return  to  Mackinac 
Inland.  Mich.,  April  20. 

W.  Carey  Dowd,  Jr.,  publisher, 
(N.  C.)  News,  recently  was 
to  300  carriers  attending  a  ban- 


EDITOR  &  PUBLISHEllpo 


PERSONALS 


Clough  Gates,  general  manager,  ager,  Nellis 
Superior  (Wis.)  Evening  Telegram;  Clemens. 

N.  B.  Nelson,  general  manager,  Eau  £lmidio  An; 


Newspapers, 


£lmidio  Angelo,  Philadelphia  car- 


Mount  Va.)  Herald-Dispatch  copy  desk  ha 
resigned  to  join  the  Charleston  (1 
1  car-  V®  )  Mail.  Jack  Maurice,  Herald. 


continued  from  page  21  claire  Leader-Telegram,  and  Walter  toonist,  who  succeeded  Jo  Metzer  as  Dispatch  reporter,  who  also  joined  th 


B.  Chilson,  editor,  Merrill  Daily  Her-  staff  cartoonist  for  the  Philadelphia  Mail  recently  was  succeeded  by  Ed- 


Newsboys  Republic  in  a  series  of  aid,  have  been  appointed  members  of  Inquirer,  is  doing  a  daily  two-column  win  Brown,  brother  of  E.  Hill  Browt 


forums  on  newspaper  work. 


R.  F.  Selcer,  of  Chattanooga  (Tenn.)  Commerce. 


the  new  Wisconsin  Department  of  cartoon  for  the  John  M.  Cummings  news  editor. 


page,  “Strictly  Politics.” 

James  A.  Colligan,  formerly  of 


Times  circulation  department,  has  been  William  Dover,  recently  an  assistant  James  A.  Colligan,  formerly  of 
named  an  honorary  vice-chairman  in  purchasing  agent  for  the  U.  S.  Trea-  Philadelphia  Evening  Ledger  and  the 
Tennessee  for  observance  of  National  sury,  in  Los  Angeles,  has  been  ap-  Philadelphia  Record,  is  now  in  charge 
Air  Mail  Week,  May  15-21.  pointed  manager  of  business  and  mar-  publicity  for  the  Pinchot-for-Gov- 


Special  Editions 


Air  Mail  Week,  May  15-21. 


Walter  Lindsay  has  been  named  ^et  research  department  of  I^s  ^ 


LOS  ANGELES  EVENING  NEWS 
March  28,  Southern  California  An- 


l«,l  advertUing  manager  ol  Tampa  nual,  fUlh  ediUon,  24  pages. 


He  has  been  in  advertising  formerly  professor  and  assistant  quirer  night  desk,  and  Mrs.  Grover 


work  in  Tampa  for  11  years. 


to  the  head  of  the  School  of  Commerce,  are  parents  of  a  son,  bom  recently.  Chattanooga  (Tenn.)  Times,  Mard 


TT  1J/-.A11  uu  Findlay  College,  Findlay,  O.,  also  has 

Harold  C.  Allen  has  been  named  ad-  department. 


vertising  and  circulation  manager  of 
Brattleboro  (Vt.)  Reformer  succeeding 


T.  M.  Pridgen,  reporter,  Charlotte  Baby  Edition,  24  tabloid 

(N.  C.)  News  is  the  author  of  “Cour-  P^Ses. 


Lester  F.  Suhler,  circulation  man-  age;  The  Story  of  Modern  Cockfight-  Nashville  (Tenn.)  Tennessean,  April 


th..  nwn4ar<;hir>  and  manaeement  of  Magazine,  with  headquarters  in  Edmond  Taylor,  Chicago  Tribune  Knoxville  (Tenn.)  Nems-Sentintl 

Hooker  Corser  &  Mitchell  Co  Mr  Moines.  correspondent  who  has  covered  cen-  “Our  Babies  1938,”  16-page  tabloid,  re- 


Edmond  Taylor,  Chicago  Tribune 
correspondent  who  has  covered  cen- 


Allen  has  been  with  the  daily’s  circu-  M.  E.  Nichols,  managing  director,  ^ral  European  news,  gave  an  eye-  cently. 


full  size. 

Knoxville  (Tenn.)  Newis-Sentinel 
“Our  Babies  1938,”  16-page  tabloid,  re- 


lation  and  advertising  staffs  for  the  Vancouver  (B.  C.)  Daily  Province  '7^  V 

past  four  years.  John  S.  Hooper  will  John  Russell,  business  manager,  and 

become  assistant  to  Howard  C.  Rice,  Frank  Henderson,  circulation  manager  broadcast,  April  2,  from 

publisher  were  speakers  at  the  40th  anniversary  ^onaon. 

birthday  party  of  the  daily,  March  25  '  Dorothy  Kilgallen,  reporter,  New 


London. 

•  Dorothy  Kilgallen,  reporter,  New 


EDITOR 


held  in  the  Hotel  Vancouver  at  which  York  Journal- American,  will  address 


PUBLISHER  920  carriers  were  guests. 


the  annual  Matrix  table  of  Marquette 


Boston  Sunday  Herald,  April  1 
Spring  Real  Elstate  Review,  16  pages 
Union  City  (N.  J.)  Hudson  Dispatch. 
March  31,  Annual  Baby  Edition,  24- 
page  tabloid  section. 

Washington  (D.  C.)  Post,  March  24 


Including 

The  Journalist,  merged  1907;  N ewipaperdom, 
merged  1925;  The  Fourth  Estate,  merg^  1927. 
Thhi  PiteDtcd,  ReglMered  Contenti  Copyrighted  1638 
THE  EDITOR  4  PUBLISHER  COMPANY.  INC. 
Jemee  Wright  Brown.  PreeMent  and  Publiaher 
Jamea  Wri^l  Brown.  Jr.,  Mee  Preeident 
Chariea  B.  Groomes,  Treaaurer 
Cbai.  T.  Stuart.  Secretary 
Arthur  T.  Robb.  Editor 
Warren  L.  Baiwett,  Director 
General  UtEcea: 

Seventeenth  Floor  Old  Timea  Building 
<2nd  Street  and  Broadway,  New  York  City,  N.  Y. 
TtUjiumes: 

BRyant  9-3052,  3053.  3054,  3055  and  3056 _ 

The  Oklert  Publiahen'  and  Advertiaen’  Journal 
in  America 


University  chapter  of  Theta  Sigma  ^  Supplement  of  Fashion,  8  pages. 


In  The  Editorial  Rooms 


Phi,  journalistic  sorority,  at  the  Astor 
Hotel,  Milwaukee,  April  19. 


Camden  (N.  J.)  Post,  April  4,  Swed- 
ish-American  Tercentenary  Expositio: 


Katherine  Smith,  blind  columnist.  Supplement,  12  tabloid  pages. 
uffalo  Courier-Express,  flew  to  Chatham  (Ont.)  Daily  News,  Marc 


TrnwADn  o  rurz-v'  /-l  rr,  ■,  Buffalo  Courier-Express,  flew  to  Chatham  (Ont.)  Daily  News,  Maic 

JiiUWAKU  b  iJHiCK,  Chicago  Tribune  Washington,  April  5  and  covered  her  30,  Building  Section,  12  pages. 

^sistant  editor-in-chief,  headed  the  first  White  House  press  conference.  Beaver  Dam  (Wis)  Daily  Citizen 

list  of  March  veterans  at  the  Trib-  cUp  took  notes  bv  means  of  a  sliding  jJaily  Citiza 

une  with  45  vears  of  service  E  B  ^  f  “r  siming  i2-page  tabloid  Home  Show  Secbos 

uiic  witii  yeais  oi  service,  r,.  a.  scale  arrangement  that  perforated  a  oi  o 

Fullerton,  telecraoh  editor,  and  Tif-  _ _ _ ou« _ exposition  March  31  to  April  2. 


Fuller^n,  telegraph  editor,  and  Tif-  piece  of  paper.  She  was  taken  to  the 
fany  Blake,  chief  editorial  writer,  white  House  by  James  F.  Doyle, 


observed  35th  and  30th  anniversaries,  Courier-Express  correspondent, 
respectively. 


Walter  S.  Adams,  managing  editor. 


hite  House  by  James  F.  Doyle,  Ashland,  (Wis.)  Daily  Press,  Marc 
yurier-Express  correspondent.  12-page  Spring  Opening  Sectioc 

Arthur  Burgess,  night  editor.  Seat-  with  advertising  and  styk 

.  An  .m..  n. _ ’  _  information. 


Arthur  T.  Rohb,  Bditor;  Wvren  L.  Buwtt,  Uamsginq  Asheville  (N.  C.)  Citizen -Times,  is 


Editors  Robert  8.  AtioeiaU  Editor^  E,  g  loaVG  of  ahsonc0  naar  Fort  u  4.1 

Scho^cr,  A’«tc.  Editor.  Robert  U.  Brown.  John  J.  V  f  j  i  ni  ^  born  recently 


tie  AP  office,  and  Mrs.  Burgess  are 
the  parents  of  a  daughter,  Katherine, 


Clougber,  Mulen  _ 

Chvlai  B.  GroomcA  Omtenl  Manager:  JnnwB  Wright 
Brown,  Jr.,  Aeeiitant  PvUither;  Chnrlci  T.  Stuart,  Adter- 
tieing  Dinitior;  Gwrge  R  Strate,  Cimlotum  ^anag^ 

Waahlngton,  D.  C.  Concrtwndent;  General  Preaa  Aimc., 

iv^iuil  im.  Jeromes  hospital,  Ba-  resumed  his  column.  tion.  The  front  was  in  three  colors- 

ChiiacD  Correqioodent:  George  A.  Brandenhurg,  921  ^Yia.  Henry  MacLeod,  assistant  city  edi-  ycUow,  red  and  black. 

ifSuL.'WweSlm^Djilh^  sports  editor,  tor,  Seattle  Times,  has  returned  fol-  The  Milwaukee  News,  March  31,  »• 

Coaat  Correapondenu:  CampbeU  wSSSrTiM  returned  April  4  from  lowing  a  month’s  vacation  that  took  page  Men’s  Fashion  for  Spring  19S 

Dirhif  SiiwK.  Berkeley,  Cal.,Telrt)hone:Thomwall  ^7;  ®  Vacation  m  Tampa,  Fla.  Roscoe  fiim  to  his  old  home  in  South  Caro-  Section.  The  Milwaukee  Sentinel  h- 
sm.  -  ^  Snipes,  manager  of  the  Philadelphia  to  Jacksonville,  Fla.,  and  to  sued  the  same  section  with  its  mom- 


T  H-  K  Jamison,  who  conducted  the  in  th» 

Albert  Kleps,  Jr.,  managing  editor,  “Along  The  Waterfront”  column  of  colors-yellow,  red  and  black. 

Batavia  (N.  Y.)  Times,  and  Mrs.  Seattle  Star  before  he  resigned  last  Milwaukee  (Wis.)  Sunday  Jounui. 

Kleps  are  parents  of  a  son,  born  re-  summer  has  rejoined  the  daily  and  April  3,  8-page  Men’s  Fashion  Sec- 

cently  in  St.  Jerome’s  hospital,  Ba-  lesumed  his  column.  tion.  TTie  front  was  in  three  colors- 


Milwaukee  Leader,  March  30,  !■ 
page  “Spring  Fashion  Preview”  Sec- 


B,  D.  C.  CorrapoDdent;  Gaierwl  Pren  Aaoc.,  Kleps  are  parents  of  a  son,  born  re- 
Butler  and  Gwfw  H.  Ma^ng,  Jr.,  i!^  cently  in  St.  Jerome’s  hospital,  Ba- 
^ret^Club  Bldg,,  Phone  Metropolitan  1080.  tavia 


■  Henry  MacLeod,  assistant  city  edi- 

^  Stuart  Cameron,  sports  editor,  ^or,  Seattle  Times,  has  returned  fol- 


phone,  Hempatead  5722. _ 

London  OSee:  e/o  The  Caxtoo  Magailn&  Grand  Build¬ 
ing.  Trafalgar  Sq..  W.  C.  2.  Allan  Ddaiona,  Manager; 

Telepbone.  WTiluhaU  6861. _ 

Park,  Franoe  Office;  76  rue  do  Petite  Ckampe.  Manager: 
Bydney  R.  Clarke,  telephone  Opera  66-27. _ 


bureau,  left  this  week  for  a  two-week  New  York  City.  He  made  the  entire  ing  editions,  April  1. 


vacation. 

Charles 


Hamilton, 


trip  by  air  lines. 

Walter  Hazlett  has  returned  to  the 


Richmond  News  Leader;  Margaret  Philadelphia  Inquirer  re-write  staff 


Park,  Frann  Correapondent;  Bernhard  Ragner,  26  Baker  Seward,  Sunday  magazine  fea-  after  an  illness  of  more  than  a  year. 


Rue  Renneguin,  Telepbone  Etolle  07-70. _ 

Far  Eaatcm  Correapoodenta;  Hana  R.  Jobaoaen,  e/o 
Oaaka  MainicbL  Oaaka,  Japan  and  Jamea  Sben.  tha 
Centra  Newa  Agency.  Hung  Wu  Road.  Nanking,  China. 
Dkpky  advertWng  ratea  effective  December  1,  1937: 
86e  per  agate  line  or  aerlea  of  inaertlooa  aa  foUowa: 


ture  writer,  Richmond  Times-Dis- 
patch,  and  Earl  Lutz  of  News  Leader 
news  department  addressed  the  In- 


Francis  F.  Healy  and  Gladiola 
Healy  left  Beaumont,  Tex.,  March  31 


44C7WO  ucTMai  tiitciii.  ctuuit;2>M;u  lilt;  ill-  r  m  i.  xt.  *ii 

stitute  of  Social  Work  Interpretation  IZ  Jr  ’  'T  r’’®  T” 


SUN-MAID  UBEL  SUIT 

Sun-Maid  Raisin  Growers  of  Cali¬ 
fornia  have  filed  a  $100,000  libel  sui: 
in  San  Francisco  Superior  Cour 
against  the  Pacific  Rural  Press,  week- 


held  April  4  in  Richmond. 


take  over  public  relations  work  for  ly  farm  publication,  according  to  an- 
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D  1  iT  XT  o  Royal  American  Shows.  Mrs. 

Ralph  N.  Swanscin,  city  editor,  Healy  has  been  city  hall  reporter  of 
Shreveport  (La.)  Times  and  night  Beaumont  Journal  and  Mr. 

correspondent  for  AP  at  Shreveport,  Healy  is  a  well  known  Chicago  news- 


has  announced  the  purchase  of  a 
partnership  in  the  Webster  Printing 
Co.,  Inc.,  publishers  of  Minden  Her- 


paper  man. 


nouncement  of  J.  M.  Leslie,  Sun-Maic 
president.  John  E.  Pickett,  editor,  ani 
Donald  L.  Kiefer,  a  staff  member,  alsc 
were  named  defendants,  it  was  stated 
Statements  dealing  with  Federal  loam 


The  kndeeoluM  forty-two  line  r»t«mnkw(^«n  cost  Webster  Review  and  Snrinnhnll  Philadelphia  reporters  and 

of  t22  per  week  ewM  li  low » rate  on » 62  time  baikia  ,  ’  n  eosi^  neview  ana  ^prtnghall  .  ,  ^  Evenina  Ledaer  Staff  is 

nay  other  ichedule  onmely,  S182  per  page;  1103  half  page;  Journal,  all  Louisiana  weeklies.  HlS  c  j  a  i--  u  ^  -ju 

qunrterpag.. _  associate  will  be  H.  T.  Spiva  of  Min-  co^^ned  to  his  home  with  the  grip. 


Timothy  (Tim)  McMonigle,  dean  obtained  by  the  cooperative  inspire: 


CiMrified  ratea;  86o  per  agate  line  one  time;  70c  per  agate  apr, 
Una  four  tlmee.  _ 


Tip  O’Neill,  of  Philadelphia  Rec- 


the  action,  Mr.  Leslie  said. 

TIME  WINS  SUIT 

Time,  Inc.,  publishers  of  Life,  won* 


^  ^ ^  A  - rTt - n - ^ ^vd,  Hrs  bccn  elected  president  of  victory  in  its  infringement  suit  again^ 

Steuatlooi  wanted:  60c  per  agate  line  one  time;  40e  per  otanley  Woodward,  sports  editor,  j  i  t.-  /t-a  w  ii  a  j  •  -  .  vn.  ,  J 

agate  Une  three  tfanee  (count  dx  wordi  to  the  line).  Neui  York  Herald  Tribune  was  guest  City  Hall  Administra-  Ultem  Publications,  Inc.,  publishers  < 

Suhacrlptlon  ratea;  By  mall  payable  In  advance  Unlteu  sneaker  at  the  11th  anniinl  athlotie  Reporters  Assn.  Movie  Life  when  the  U.  S.  CirOt 

8^an^UlmHlPoaa..akn.l5pery..r;Canada^  Sl^e! ScheneSS^^^  James  Tindall,  Spartanburg  (S.  C.)  Court  of  Appeals,  New  York,  r^ 


Foreign,  $6, 

Club  ratea;  The  dub  ratea  are  applicable  to  all  aub- 
aeriptiona  In  any  one  organliatlon — whether  paid  for  by 
the  company  or  Indlviduala.  Three  aubecriptlona  to 
aeparate  addnanea  for  one  year  each  or  one  auucriptlon 


m  Reporters  Assn.  Movie  Life  when  the  U.  S.  Circtt 

James  Tindall,  Spartanburg  (S.  C.)  Court  of  Appeals,  New  York,  rulw 


lb  ratea  are  appUcable  to  all  aub-  opening  a  campaign  for  funds  to  Journal  reporter,  has  been  elected  a  April  4  th 
to  build  an  athletic  field  house  on  director  of  the  SalvaUon  Army’s  d ant’s  covt 


April  4  that  “the  make-up  of  defen- 


cover  as  a  whole  is  too  close  k 


S^aiSrtorC'yeL'li-S^lSSSkSf^^^  George  Daley,  whom  he  succeeded  on 


Union  campus  in  honor  of  the  late  Spartanburg  board.  the  plaintiff’s  and  that  its  color  ougl 

George  Daley,  whom  he  succeeded  on  Jack  Williams,  Jr.,  telegraph  edi-  be  changed.”  At  the  same  time,  tb 
the  Herald  Tribune.  tor,  Waycross  (Ga.)  Journal-Herald,  high  court  denied  to  Time  a  prelinu- 

James  D.  Ashley,  sports  editor,  bas  been  elected  president  of  the  nary  mjunction  against  use  of  tbj 

Sioux  Falls  (S.  D.)  Daily  Argus-  Waycrosse  Little  Theater  for  the  en-  word  life  in  the  title  Movie  Lite 

Leader  and  Mrs.  Ashley  are  the  par-  suing  year.  b 

ents  of  a  6Vi-pound  daughter  bom  Victor  Harbord-Harbord,  corre-  pr’R'nr'D  T>DT/^rC 

April  2.  spondent  for  Vancouver  dailies  in  the  IwtW  XitALJCixt  PKlOCHd 


drcnci  for  one  ymr  eneb  oi 
S16;  ton  •ubMnptlonn  one 
tU.  Member  Atoocktod 


_  eocb  or  one  for  ton  yenn, 

tM.  Member  Atooctotod  Builneei  Pnperc. _ 

Cbnrtor  Member  of  the  Audit  Bureau  of  Clmilntioni 
with  an  avenge  certified  net  paid  -A.B.C.”  at  followi: 


Bli  Month! 

Ended 

_ 

a 

Totol  Ok- 
tolbutlon 

1937 . 

...  11,738 

12,779 

1986 . 

...  10,866 

12,064 

1  • 

1936 . 

...  10,178 

11,206 

1934 . 

...  9.661 

10,607 

1933 . 

...  8,626 

9,819 

1932 . 

...  9,337 

10,488 

1931 . 

...  10,116 

11,120 

« 

1930 . 

...  10,403 

11,417 

1 

1929 . 

...  10,180 

11,664 

1928 . 

...  8,967 

10,019 

ents  of  a  6V^-pound  daughter  bom 
April  2. 


James  W.  Fernamberg,  formerly  Fraser  Valley  of  British  Columbia 


NEW  READER  PRICES 

The  Winston-Salem  (N.  C.)  Jourrts 


managing  editor,  Mt.  Clemens  (Mich.)  f®*"  ^be  past  21  years,  who  retir^  re-  and  Sentinel  April  3  announced  ne* 
Advertiser,  has  purchased  the  Wau-  c®Dtly.  wss  honor  guest  at  an  infer-  subscription  rates  of  20c  per  week  fw 

scon  (O.)  Fulton  County  Expositor.  dinner  sponsor^  by  newspaper  each  of  the  papers  or  35c  a  week 

He  has  bwn  succeeded  by  Wallace  B.  ^n®®  i®  New  Westminster.  both.  Heretofore  the  joint  rate  w*' 

MacLachlin,  assistant  general  man-  Leroy  Smith,  of  Huntington  (W.  25c  weekly. 


'li_l  MacLachlin,  assistant  general  man- 


both.  Heretofore  the  joint  rate  w*' 
25c  weekly. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  In 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  Interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  60.  Lumber  Yards 


during  the  past  50  years  engineers, 

scientists,  laboratory  workers  and 
others  have  developed  101  substitutes 
for  lumber.  It  would  require  all  of 
this  page  to  list  these  substitutes. 

Thousands  of  people  are  engaged  in 
the  production  of  lumber  and  even  to¬ 
day  one  may  find  in  practically  every 
state  a  small  saw  mill  where  some  in¬ 
dustrious  local  man  has  set  up  four 
or  five  saws,  and  where  local  people 
bring  logs  of  various  sizes  and  dimen¬ 
sions  to  be  cut  up  into  various  types 
of  finished  lumber. 

The  grading  of  this  lumber  is  rather 
simple  and  little  of  this  lumber  finds 
its  way  to  city  markets  or  contractors 
who  are  engaged  in  the  construction 
of  small  homes,  plants  or  factories. 

Because  of  the  thousands  of  small 
producers  in  this  business  and  the  lack 
of  accurate  grading,  most  of  this  lum¬ 
ber  is  sold  on  a  very  narrow  margin  of 
profit.  Thousands  simply  exist  and 
when  they  need  ready  money  they  will 
frequently  sell  the  entire  output  of 
their  small  plant  at  cost  and  even  less. 

Notional  Advertising  of  Liunber 

MORE  THAN  30  YEARS  AGO  one  of 

the  largest  producers  of  lumber  in 
the  U.  S.,  the  Weyerhaeuser  Timber 
Company  of  Minneapolis,  undertook  to 
grade  lumber  and  sell  it  under  a  trade 
mark  name.  This  company  advertised 
its  products  in  national  magazines  and 
newspapers  for  many  years.  Of  recent 
years,  it  has  done  little  advertising. 
Substitutes  for  lumber  such  as  Celo- 
tex,  have  been  advertised  widely  and 
when  these  products  were  first  offered 
to  the  public,  lumber  yard  owners,  as 
a  group,  did  not  welcome  this  type  of 
merchandise  and,  in  many  cases,  re¬ 
fused  to  stock  the  product.  Gradually 
their  opposition  was  broken  down  un¬ 
til  today  these  and  similar  products 
may  be  had  in  practically  every  lum¬ 
ber  yard  and  carpenter  shop  in  the 
United  States. 

Local  Advertising  Prospects 

recently  we  had  an  opportunity  to 

inspect  a  modern  lumber  yard  that 
has  in  the  past  20  years  installed  cer¬ 
tain  types  of  machinery  that  enable 
them  to  produce  picture  frames,  doors, 
window  frames,  toilet  seats,  wooden 
block  games  for  children,  and  other 
items  that  can  be  produced  econom¬ 
ically  with  their  machinery. 

This  lumber  yard  has  a  storage 
capacity  of  five  million  feet  and  every 
foot  of  lumber  was  piled  under  a  roof. 
In  other  words,  not  one  foot  of  lumber 
was  exposed  to  the  weather.  Small 
electric  cranes  operate  from  the  roof 
of  the  lumber  yard  so  that  thousands 
of  feet  of  lumber  may  be  moved  from 
one  spot  to  another,  loaded  or  un¬ 
loaded,  in  a  very  short  time. 

The  owner  of  this  lumber  yard  de¬ 
cided  some  18  months  ago  to  conduct 
an  experiment  in  one  of  his  local  pa¬ 
pers  and,  with  the  assistance  of  a  local 
salesman,  a  series  of  small  advertise¬ 
ment  was  developed  and  run  in  sizes 
ranging  from  42  lines  single  column  to 
75  lines  double  column.  The  first  ads 
ran  five  days  a  week  and  were  con¬ 
fined  to  a  description  of  various  types 


of  lumber.  No  merchandise  was  of¬ 
fered.  It  was  simply  an  educational 
campaign  and  in  each  advertisement 
the  telephone  number  was  prominent¬ 
ly  displayed  and  readers  were  asked 
to  phone  this  number  for  further  in¬ 
formation  about  any  type  of  lumber 
and  its  uses. 

Phone  Calls 

IT  WAS  NOT  LONG  before  the  tele¬ 
phone  started  to  ring  and  all  sorts  of 
questions  were  submitted  to  the  opera¬ 
tor  who  was  in  charge  of  this  informa¬ 
tion  bureau.  Frequently,  the  informa¬ 
tion  requested  had  to  be  looked  up  in 
the  library  or  obtained  from  some 
other  source  but,  in  every  instance, 
each  inquiry  was  completely  answered. 
In  passing,  it  is  suggested  that  any 
local  advertiser  who  is  selling  heavy 
merchandise,  such  as  refrigerators, 
stoves,  furnaces,  lumber,  etc.,  always 
include  in  his  advertisement  a  free 
offer  to  inspect,  advise  or  consult  with 
prospects  about  the  problem  that  they 
are  working  on.  This  idea  has  worked 
in  many  other  campaigns  and  proved 
to  be  very  efficient  in  this  particular 
campaign. 

Cosh  Sales 

AFTER  three  MONTHS  of  the  edu¬ 
cational  copy,  special  types  of  lum¬ 
ber  were  offered  for  various  uses:  — 
lumber  for  repairing  floors,  lumber  for 
building  small  partitions,  lumber  for 
platforms,  lumber  for  toy  electric 
trains,  lumber  for  summer  cottages. 
It  is  amazing  how  many  uses  can  be 
found  for  lumber  if  someone  takes  the 
time  and  trouble  to  do  a  little  research 
work.  We  refer,  of  course,  to  small 
purchases  — not  for  construction  of 
homes  for  families. 

As  these  special  offers  were  made 
sales  from  these  ads  were  tabulated 
and,  as  time  went  on,  it  was  easy  to 
see  which  types  of  lumber  pulled  the 
most  immediate  cash  orders.  The  ads 
that  produced  the  best  results  were 
run  more  frequently.  The  interesting 
thing  about  this  campaign  is  the  effect 
it  had  on  cash  .sales  because  all  ol 
these  repair  orders  and  small  orders 


Rhode  Island 

HOME  SHOW  and 
Women’s  Exposition 
MAY  2  to  8 


sponsored  by  state  Women's  Clubs 
at  R.  I.  Auditorium,  Providence,  will 
be  the  city's  greatest  show  of  its 
kind  ,  .  .  preceded  by  another  major 
advertising  opportunity,  a  special 
Exposition  Section  of  the 

Providence  Journal 

SUNDAY,  MAY  1 


were  sold  on  a  C.O.D.  basis  or  cash  at 
the  lumber  yard. 

During  the  first  six  months  of  1936, 
these  small  cash  over-the-phone  and 
cash  sales  at  the  lumber  yard 
amounted  to  a  little  over  $2,000.  The 
first  six  months  of  1937  these  cash  sales 
had  mounted  to  over  $13,000. 

Cost  of  the  Campaign 

ANY  LUMBER  YARD  that  is  inter¬ 
ested  in  developing  more  cash  sales 
can  start  such  a  campaign  with  three 
or  four  inches  five  times  a  week  and, 
as  sales  increase  the  size  of  the  copy 
can  be  made  larger.  Assume  that  this 
schedule  was  maintained  for  one  year 
— 40  lines,  daily,  five  times  a  week — 
would  give  a  total  of  200  lines  a 
week  or  about  10,000  lines  per  year. 

Effect  on  Contractors,  Builders 
CONTRACTORS  AND  BUILDERS 
are  close  buyers  but  we  now  have 
proof  that  this  small  advertising  in¬ 
fluences  these  close  buyers  as  well  as 
consiuners.  The  name  of  the  lumber 
yard  “gets  around.”  People  frequently 
ask  the  contractor  “are  you  going  to 
use  So  &  So’s  lumber?”  and,  in  some 
instances,  they  insist  that  this  type  of 
lumber  be  used  in  the  new  home. 

How  to  Start  a  Campaign 

THE  SIMPLEST  WAY  to  start  one  of 
these  campaigns  is  to  go  to  any  pub¬ 
lic  library  and  get  the  history  of 
American  lumber.  Then  interview 
contractors  and  a  few  home  owners 
and  find  out  what  they  do  with  the 
small  lots  of  lumber  they  buy  from 
time  to  time.  This  gives  the  salesman 
the  basis  of  his  copy. 


Official  Reports 
Held  Privileged 

Holding  that  a  report  from  one  state 
officer  to  another,  made  in  the  line  of 
duty  and  under  authority  of  the  law, 
is  privileged  for  publication,  the  Ken¬ 
tucky  Court  of  Appeals  March  25 
upheld  the  judgment  of  the  Whitley 
Circuit  Court,  favoring  the  newspaper 
in  a  libel  suit  by  W.  E.  Bedley  against 
the  Louisville  Times  Co. 

The  suit  involved  an  article  in  the 
Courier- Journal  Feb.  14, 1935  based  on 
a  report  made  to  former  Gov.  Ruby 
Laffoon  by  former  Adjt.  -  General 
Henry  H.  Denhardt  following  an  inves¬ 
tigation  of  conditions  in  Clay  county. 
The  plaintiff,  then  Circuit  Judge  of 
the  27th  Judicial  District,  claimed  the 
article  contained  libelous  statements 
concerning  him.  The  defendant  con¬ 
tended  the  report  was  released  by  the 
Governor  to  the  Associated  Press,  of 
which  it  is  a  member,  for  publication 
and  it  was  a  matter  of  public  record 
and  an  official  document.  Prior  to  its 
publication,  the  defendant  pleaded, 
the  plaintiff  was  asked  for  a  statement 
to  be  published  with  the  story. 


REPORTER  USES  RADIO 

Grace  George  of  Albany  (N.  Y.) 
Tiines-Union  staff  recently  covered  a 
round  of  assignments  in  a  car  con¬ 
nected  by  radio  with  Frank  B.  Cass 
on  the  city  desk.  From  the  office,  Cass 
directed  Miss  George  to  scenes  of  stor¬ 
ies  and  then  took  the  reporter’s  stories 
right  from  the  spot  of  the  news.  It 
was  part  of  a  stunt  inaugurating  a 
new  amateur  radio  station. 


^^NCE  more  the  Garden  is  mecca  for  Man¬ 
hattan. 

Once  more  The  Greatest  Show  on  Earth — 
Ringling  Bros  and  Barnum  &  Bailey  Combined 
— ^thrills  and  delights  New  York  and  its  environs. ' 

Gargantua  the  Great,  the  world's  most 
terrifying  living  creature,  the  largest  gorilla 
held  captive,  has  stunned  the  big  town.  The 
giant  primate  is  the  greatest  and  most  sensa¬ 
tional  feature  the  Big  Show,  or  any  other  or¬ 
ganization,  has  ever  exhibited  to  the  public. 

Frank  Buck — Bring  'Em  Back  Alive  Frank 
Buck — has  scored  sensationally,  introduced  as 
he  is  in  "Nepal,"  the  new  and  radically  modern¬ 
ized  opening  spectacle,  streamlined  and  re¬ 
styled  by  Charles  Le  Maire,  of  Ziegfeld  Follies 
fame.  Buck  in  jungle  hunt  garb,  atop  a  hunting 
elephant,  with  his  caravan  of  wild  animals  behind 
him,  is  the  contrasting  note  of  ruggedness  in  a 
scene  of  rare  and  exquisite  beauty.  The  cos¬ 
tuming  of  "Nepal"  is  like  nothing  ever  seen 
before  in  the  circus.  It  is  a  new  art  form  un¬ 
der  the  big  top. 

The  1938  Big  Show  has  everything. 

The  town's  wild  about  it. 
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Rate  Rises  and 
Newsprint  to  be 
ICMA  Topics 

Jack  Estes  Begins  Work 

On  Quebec  Convention 

Program  for  June 

By  GEORGE  A.  BRANDENBURG 

Advance  indications  point  to  an  in¬ 
tensive  three-day  study  of  circula¬ 
tion  problems  when  the  International 
Circulation  Managers  Association  con¬ 
venes  at  Quebec,  June  21-23,  judging 
from  the  questionnaire  sent  to  ICMA 
members  by  Jack  Estes,  Dallas  News 
&  JouriMl.  program  chairman.  Two 
questions  which  will  be  thoroughly 
aired  are  circulation  rate  increases 
and  saving  of  newsprint. 

Accompanying  his  questionnaire  to 
members,  Mr.  Estes  has  attached  a 
memorandum  in  which  he  comments 
on  rate  raising  as  follows: 

Can  Avoid  Rough  Spots 
"One  of  the  convention  workship 
periods  at  Quebec  will  be  conducted 
with  ten  small,  medium  and  larger 
paper  circulation  managers,  who  have 
already  raised  their  rates,  sitting  as  a 
Board  of  Council,  faced  by  an  in¬ 
quiring  audience  of  every  circulation 
manager  who  is  planning  to  boost  his 
rates.  Many  pitfalls  and  much  lost 
motion  can  be  avoided  by  the  ex¬ 
perience  of  those  who  have  just  cov¬ 
ered  the  ground. 

"Some  papers,  in  raising  their 
price,  made  public  announcement  of 
their  intention  too  far  in  advance; 
some  waited  too  long;  others  went 
into  too  much  detail;  others  were  too 
brief;  some  almost  apologized,  while 
some  were  too  hard-boiled  about  the 
reason  for  wanting  more  revenue. 

"If  you  have  not  hiked  your  rates, 
the  Quebec  workshop  will  give  you  a 
fine  opportunity  to  get  the  benefits 
of  the  advice  of  those  who  have  in¬ 
creased  revenues,  avoiding  the  rough 
spots  that  have  jolted  and  perplexed 
those  who  have  just  waded  through 
the  strbam.” 


News  and  Sentinel;  Budette  T.  Johns, 
Associated  Press  Milwaukee  bureau 
chief,  and  R.  S.  Corwin,  supervisor  of 
extension,  Milwaukee  Public  Museum. 

Junior  Merchants  Praised 

SUCCESS  of  the  junior  merchant 
plan,  inaugurated  six  months  ago 
by  the  Racine  (Wis.)  Journal-Times. 
was  reported  by  Henry  Larsen,  cir¬ 
culation  manager,  at  a  recent  meet¬ 
ing  of  carrier  salesmen.  Frank  R. 
Starbuck,  publisher,  and  Harry  Le- 
PoiDEViN,  business  manager,  also  ad¬ 
dressed  the  meeting,  expressing  their 
appreciation  of  the  boys’  efforts  under 
the  junior  merchant  plan. 

5c  Paper  Survey 

WE  FIND  that  we  inadvertently  cred¬ 
ited  Louis  F.  Gautier,  of  the  Pub¬ 
lishers  Association  of  New  York  City, 
with  having  compiled  the  list  of  528 
nickel  street  sale  papers  in  United 
States,  as  reported  in  the  March  26 
issue,  when  the  facts  are  the  compila¬ 
tion  was  made  by  the  New  York  State 
Publishers  Association.  Under  the 
circumstances,  we  offer  our  regrets 
both  to  Mr.  Gautier  and  to  Karl 
Theisinc,  secretary  of  the  New  York 
state  group. 

Carriers  Turn  Reporters 

HERE  S  ONE  for  circulation  managers 
to  clip  and  file  for  next  Christmas’ 
promotion  plans.  The  Danville  (Ill.) 
Commercial  News  awarded  honor  car¬ 
rier  boys  with  the  title  of  “reporter- 
for-a-week”  during  the  Christmas 
holiday  season.  Honor  carriers  were 
those  with  averages  of  85  or  better 
in  their  school  work. 

■ 

N.  E.  Continuing  Trend 
To  3c  Street  Price 

With  the  announcement  that  the 
Lawrence  (Mass.)  Tribune  was  in¬ 
creasing  its  prices  from  2c  to  3c,  and 
from  13c  to  18c  a  week,  home  deliv¬ 
ered,  the  number  of  New  Elngland 
papers  increasing  circulation  rates 
during  the  past  year  now  runs  to  more 
than  25.  The  Tribune  increase  went 
into  effect  Monday,  but  does  not  affect 


Interpretive  Page 
Added  by 
New  York  Mirror 

Ties  in  Day's  Stories 
With  Significant  Back¬ 
ground  Facts 

Under  the  title  “Page  Four— Mirror 
of  the  Day’s  News,”  the  New  York 
Daily  Mirror  has  after  a  two-month 
successful  experiment,  adopted  the 
feature  as  a  regular  interpretive 


Newly  adopted  page  four  of  the  New 
York  Daily  Mirror 


newspage.  Decision  to  keep  it  was 
made  last  week  by  Publisher  Charles 
B.  McCabe  when  it  was  found  that 
the  idea  was  responsible  for  a  25,000 
increase  in  circulation. 

The  purpose  of  this  feature  is  to  tie 
in  to  the  day’s  big  stories  significant 
background  facts.  All  of  the  items  are 
short,  and  frequently  refer  the  reader 
to  other  pages  for  the  detailed  news 
story. 


is  credited  with  having  developed  j, 
Mr.  McCabe  said  it  is  not  diificut 
for  a  newspaper  to  produce  such 
page  because  of  established  news  ami 
background  resources.  “I  see  no  rea¬ 
son  for  the  existence  of  news  maga¬ 
zines  if  newspapers  cover  news  anii 
background  to  the  full  extent  of  thei; 
ability,”  he  commented. 

■ 

Daily's  Sales  Rise  as 
War  Tune  Changes 

The  most  important  news  of  the  day 
in  the  opinion  of  Manchester  Bodd; 
editor  and  publisher  of  the  Los  /t*. 
geles  Daily  News,  is  not  Germany 
Spain  or  Japan,  but  the  movement  it 
“unmerge”  American  Big  Business. 

That  conviction  resulted  in  a  depar 
ture  in  metropolitan  news  handlin 
March  23  when  Mr.  Boddy  devottc 
half  of  the  first  page  of  his  six  colum: 
tabloid  and  practically  all  of  the  sec 
ond  page,  to  the  story  suggested  b; 
the  recent  Fortune  magazine  editorial 
Unpracedantad  Demand 
The  main  two-line  banner  in  106- 
point  type  proclaimed  “U.  S.  Trust 
Plan  Self-Annihilation,”  and  the  story 
which  followed  on  two  columns  of  the 
first  page  and  six  columns  of  the  se^ 
ond  page  described  Big  Business  £ 
discovering  itself  “an  example  of  wha 
it  detests  most — totalitarianism,”  an! 
the  steps  proposed  by  Fortune  and 
seconded  by  the  National  Industru 
Conference  Board  to  rid  itself  of  it 
shadow,  the  Government.  The  story 
used  the  text  of  the  Fortune  editorial 
Mr.  Boddy  likewise  devoted  to  tir 
subject  his  signed  first-page  columt 
"Views  of  the  News.”  The  discover; 
of  monopolistic  business  that  it,  asc 
not  the  political  forces  in  Washingtoc 
is  driving  Government  closer  to  thr 
totalitarian  state  “is  the  most  signii 
can  news  it  has  been  my  good  fortuar 
to  print  in  more  than  a  decade,”  be 
wrote. 

In  his  column  the  next  day  M: 
Boddy  reported  that  the  story  had 
caused  an  unprecedented  demand  for 
the  paper,  with  sell-outs  in  many  part 
of  the  city. 


Newsprint  Saving  It  Topic 

Newsprint  saving  will  be  another 
topic  of  prime  importance,  according 
to  Mr.  &tes,  who  states; 

“The  price  of  print  paper  during 
the  past  year  has  been  a  vexing  prob¬ 
lem  to  our  publishers.  We  can  do 
more  than  raise  rates  to  offset  pub¬ 
lishing  expense.  Use  of  promotion 
space  in  office  copy,  sampling  and 
better  control  of  accepting  returns  are 
some  points  that  can  be  made  use  of. 
We  will  have  with  us  in  June  a  man 
who  has  given  considerable  time  and 
study  to  the  conversation  of  white 
paper.” 

A  host  of  other  questions  relating 
to  circulation  management  will  be 
discussed,  judging  from  the  ques¬ 
tionnaire  sent  out  this  week. 

Lectures  on  Newspapering 

UNDER  AUSPICES  of  the  municipal 

recreation  department  of  the  Mil¬ 
waukee  public  school  system,  a  series 
of  eight  forum  lectures  on  “Adven¬ 
tures  in  Newspaper  Work”  is  being 
given  to  acquaint  newspaper  carriers 
with  important  phases  of  the  news¬ 
paper  business.  Speakers  during 
March  included  Leo  Wolfsohn,  Mil- 
waukee  Leader  managing  editor;  H.  M. 
Van  Dusen,  Milwaukee  News  &  Sen¬ 
tinel  circulation  manager,  and  Arville 
ScHALEBEN,  Milwaukee  Journal  assis¬ 
tant  city  editor. 

Scheduled  for  April  lectures  are 
Karl  M.  Kahn,  chief  editorial  writer 
of  the  News;  Russell  G.  Lynch,  sports 
editor,  the  Journal;  Howard  D.  Camm, 
advertising  service  department  of  the 


the  price  of  the  Lawrence  Eagle 
(morning),  published  by  the  same 
company.  This  will  remain  at  2c  daily 
and  13c  weekly. 

Frank  E.  Phillips,  manager.  New 
England  Daily  Newspaper  Association, 
states  that  other  publishers  in  this 
area  are  considering  similar  increases, 
and  that  the  trend  will  continue. 

Accepted  by  Readers 

Within  the  past  year  the  following 
New  Elngland  papers  have  stepped  up 
prices: 

Banger  Commercial,  Bangor  News,  IVater- 
ville  Sentinel,  .Augusta  Kennebec  Journal, 
Portland  Press  Herald,  Portland  Express, 
Haverhill  Gazette,  Woonsocket  Call.  Provi- 
dence  Journal,  Proiidence  Bulletin,  Westerly 
Sun,  Newport  News,  Brockton  Enterprise, 
Quincy  Patriot -Ledger,  Boston  Herald,  Boston 
Morning  Globe,  Boston  American,  Worcester 
Telegram,  Len-iston  Sun,  Lewiston  Journal, 
New  Bedford  Mercury,  New  Bedford  Stand¬ 
ard-Times,  Lawrence  Tribune,  and  th«-  Chris¬ 
tian  Science  Monitor  (effective  May  1). 

‘Reader  acceptance  in  all  these  cases 
has  proved  exceptionally  complimen¬ 
tary  to  the  newspapers,”  said  Mr.  Phil¬ 
lips.  “In  some  instances  these  news¬ 
papers  have  strengthened  mail  prices, 
some  delivered  prices,  but  for  the 
most  part  have  made  increases  from 
two  to  three  cents.  In  the  instance  of 
the  Bangor  News,  price  was  increased 
from  3c  to  5c,  and  from  20c  to  25c  a 
week  for  home  delivery. 

“Many  papers,  long  at  3c  and  faced 
with  necessity  paralleling  that  of  those 
selling  at  2c,  are  considering  moving 
to  4c  or  to  5c,  and  are  also  considering 
increased  prices  for  delivery  by  car¬ 
riers  and  by  mail.” 


J.  R.  McCrary  in  Charge 

"The  reason  for  Page  Four,”  ac¬ 
cording  to  Jack  Lait,  editor,  “is  the 
eternal  inquisitiveness  of  the  human 
mind.  Such  inquisitiveness,  we 
found,  wanted  news  and  more.  It 
wanted  to  go  behind  the  news.  It 
wanted  to  know  the  underlying  causes 
as  well  as  incidents  and  occasions.  It 
wanted  to  know  people  as  well  as 
names.” 

J.  R.  McCrary,  former  promotion 
manager  of  the  Literary  Digest,  and 
now  chief  editorial  writer  of  the  Daily 
Mirror,  is  in  charge  of  the  page  and 
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The  Toughest 
Assignment  .  .  . 
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is  that  of  finding  the  RIGHT 
personnel,  especially  when  im* 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  t^  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  yean  i 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  yoor 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  SipM  DoKa  Chi 

CUc«t»— SB  last  Waalwr  Drhm 
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Quins  in  Mother 
Goose  Rhyme 
Picture  Layouts 

Children  Show  Pantomime 
Ability  .  .  .  Percy  Crosby 
Sues  N.  Y.  Times 

By  ROBERT  U.  BROWN 

The  Dionr>e  o'lmtuplets,  picture 
property  of  NEA  Service,  are  starring 
in  a  series  of  picture  layouts  depicting 
Mother  Goose  Rhymes. 

Seven  weekly  layouts  begin  release 
April  9.  The  quins  in  costume  and 
pantomime  portray  the  old  favorites, 
“Sing  a  Song  of  Sixpence,”  “Old  King 
Cole,”  “Mary,  Mary,  Quite  Contrary,” 
etc.  Another  series  is  being  prepared 
for  release  after  May  28. 

NEA  reports  all  five  of  the  children 
have  shown  remarkable  ability  at 
pantomime  which  makes  it  natural  for 
them  to  dramatize  their  nursery 
rhymes.  All  the  pictures  were  taken 
by  Fred  Davis,  NEA  photographer, 
stationed  in  Callander,  Ont.,  the  quin’s 
home. 

Crosby  Sues  Times 
PERCY  CROSBY,  King  Features  car¬ 
toonist,  filed  suit  this  week  in  the 
U.  S.  District  Court,  New  York, 
against  the  New  York  Times  for  al¬ 
leged  copyright  infringement  of  his 
cartoon,  “Paying  the  Price,”  and  asked 
the  court  for  an  injunction  and  ac¬ 
counting  of  profits. 

Crosby  claimed  in  his  complaint  that 
the  cartoon,  which  was  created  to  be 
“used  solely  in  connection  with  a 
copyrighted  essay,”  was  published  in 
the  magazine  section  of  the  Times  of 
Aug.  8,  1937.  The  cartoon  was  used, 
the  complaint  added,  without  referring 
to  the  essay  and  without  caption. 

The  Times  has  not  as  yet  had  an 
opportunity  to  file  its  answer. 

Feature  Inspires  Song 
WHEN  United  Feature  Syndicate's 
serial,  “Paid  Escort,”  by  Nelly  Graf, 
made  its  appearance  recently  in  the 
Tulsa  Tribune,  two  young  girls  in  the 
city  were  inspired  to  write  a  song 
about  it.  The  newspaper,  promoting 
the  serial  in  five  daily  radio  dramati¬ 
zations,  over  KVOO  and  KTUL  used 
the  melody  of  “Paid  Escort”  as  a  mu¬ 
sical  theme.  The  composers  are 
Suzanne  Lagron,  who  wrote  the  mu¬ 
sic,  and  Jane  Seeman,  who  did  the 
lyrics.  Both  are  under  20.  “Paid 
Hlscort”  is  their  eighth  collaborate  ef¬ 
fort.  They  copyright  all  their  songs 
by  making  recordings  of  them,  with 
the  voice  of  a  notary  coming  in  at  the 
end  to  certify  to  their  authorship. 


Wins  Scholarship  Award 
ARTHUR  W.  CRAWFORD,  JR.,  17- 
year-old  son  of  the  manager  of  the 
Chicago  Tribune-New  York  News 
Syndicate,  recently  received  the  Carl 
Schurz  award,  a  book,  for  the  highest 
marks  in  freshman  German  at  the 
Harvard  mid-year  examinations.  The 
prize  was  for  those  students  not  eligi¬ 
ble  for  financial  aid  and  the  Elizabeth 
Wilder  $100  prize.  He  attended  the 
Browning  preparatory  school  in  New 
York  City,  and  was  graduated  there 
at  16. 

Goldberg  Entertains 

RUBE  GOLDBERG,  creator  of  “Lala 
Palooza”  for  the  Frank  Jay  Markey 
Syndicate,  entertained  guests  at  a 
Cincinnati  Chamber  of  Commerce 
Forum  luncheon  recently  by  drawing 
cartoons  of  the  guests  of  honor  who 
were  Cincinnati  cartoonists. 

Hix  Broke  Leg 

"STRANGE  AS  IT  SEEMS,”  John  Hix, 
McNaught  Syndicate,  cartoonist, 
went  around  four  days  last  week  be¬ 
fore  he  discovered  his  leg  was  broken. 
Hix  was  struck  by  an  automobile  in 
Hollywood,  Cal.,  and  treated  at  the 
emergency  hospital  where  injuries 
were  diagnosed  as  minor  injuries.  His 
leg  continued  to  pain  him,  and  four 
days  later  an  X-ray  revealed  a  frac¬ 
ture. 

Construction  Series 
“HOW  TO  BUILD  A  HOUSE’’  is  the 
title  of  a  series  of  12  articles  which 
will  be  released  soon  by  NEA  Service. 
The  articles  are  designed  to  supply  the 
home  builder  with  practical  advice  on 
construction  problems. 

Form  Syndicate 

A  NEW  SYNDICATE,  Chief  Features, 
has  been  organized  by  A1  Goetz  and 
Harry  Algus  with  offices  in  the  Chanin 
Building,  122  East  42nd  Street,  New 
York.  Goetz  is  the  former  associate 
real  estate  editor  and  Algus  the  former 
assistant  radio  editor  of  the  Nei«  York 
American. 

They  are  preparing  for  daily  syndi¬ 
cation  three  weeks  of  true  adventure 
stories  written  by  Gerold  Eckelman, 
a  secret  code  agent,  who  has  been  as¬ 
sociated  with  Chiang  Kai-shek  in  the 
far  east. 

Wrong  Paper 

IT  HAS  BEEN  the  Asbury  Park 
(N.  J.)  Press  that  has  been  running 
a  columnist  contest  for  its  readers  to 
determine  a  logical  successor  to  O.  O. 
McIntyre,  and  not  the  New  Brunswick 
(N.  J.)  Home  News,  as  reported  in 
this  column  two  weeks  age.  The  Press 
has  been  running  different  columns  for 
limited  periods  and  inviting  its  read¬ 
ers  to  write  in  their  preference. 


If  you  need 
circulation 
men  — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poets  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  •  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  Illinois. 
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"Morse"  Henry's  Steno 
Retires  in  Louis'ville 

Louisville,  Ky.,  March  30 — Com¬ 
pleting  38  years’  service  with  the 
Louisville  Courier -Journal  and  Times, 
the  early  years  of  it  in  taking  dicta- 


Miss  Stella  Floyd 

tion  from  “Marse”  Henry  Watterson, 
Miss  Stella  Floyd  today  closed  her 
desk  and  retired — “to  read  all  the 
books  in  the  public  library.” 

Miss  Floyd  was  employed  first  as 
stenographer  for  the  late  Ed  Johnson, 
for  many  years  Courier-Journal  cir¬ 


culation  manager,  and  although  never 
given  a  title  as  secretary  to  Col.  Wat¬ 
terson,  she  set  down  his  potent 
thoughts  for  several  years.  He  never 
went  too  fast  or  got  fussed,  she  said, 
reminiscently,  adding  that  once  when 
she  groped  for  a  word,  the  famous 
editor  “boomed”  at  her; 

“Stella,  here’s  good  advice.  If  you 
can’t  find  the  word  you  want,  make 
it.  Never  hesitate  to  make  a  word 
it  you  need  one.” 

Miss  Floyd  was  once  “Mrs.  Eliza¬ 
beth  Thompson,”  the  Courier- Jour¬ 
nal’s  purveyor  of  advice  to  the  love¬ 
lorn  and  later  she  qualified  in  astrol¬ 
ogy  and  handwriting.  In  recent  years 
she  has  kept  track  of  advertising  and 
news  linage  records. 


"JAILED"  IN  RECORD 

Permanent  record  of  the  committal 
to  jail  of  Don  C.  Brown,  Edmonton 
Journal  reporter,  for  allegedly  mis- 
reporting  Dr.  J.  L.  Robinson,  Social 
Credit  M.LA.  for  Medicine  Hat,  will 
appear  in  the  printed  Votes  and  Pro¬ 
ceedings  of  the  Alberta  Legislature, 
although  Mr.  Brown  never  was  ac¬ 
tually  arrested. 

The  day  following  Mr.  Brown’s  con¬ 
viction  on  a  charge  of  violating  the 
privileges  of  the  house  and  his  sen¬ 
tence  to  jail,  a  resolution  for  his  “re¬ 
lease”  was  passed  unanimously.  The 
Social  Credit  majority  in  the  legisla¬ 
ture  later  refused  a  plea  that  the  rec¬ 
ord  of  the  case  be  deleted. 


CORRECTED  ELYRIA  LINAGE  HGURES 

The  following  figures  of  the  Elyria  erroneously  submitted  to  us  and  which 
(Ohio)  Chronicle-Telegram  should  be  we  published  in  the  annual  linage 
substituted  for  tho.se  which  the  paper  tabulation  Feb.  26. 
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CRAIGISMS 

Advocating  a  Stitch  in  Time 

by  ALDEN  CRAIG== 


"She  sun*  Is  a  iii-arh.  ItnaRinp  a 
Kiri  inarryiiiK  into  a  family  and  tind- 
ing  her  father-in-law  and  mother-in- 
law  on  unfriendly  terms.  On  top  of 
that  there  were  inan.v  other  eondi- 
tlons  that  added  to  the  unrest.  That 
girl  is  Ideased  with  one  of  the  most 
even,  lovable  dispositions.  She  seems 
to  have  an  innate  determination  to 
coordinate  factions  and  conditions. 
She  huK  a  charm  and  radiance  that 
Just  makes  one  feel  it  is  a  pleasure 
to  know  her. 

“When  she  came  into  her  hus¬ 
band's  family,  she  found  that  her 
father-in-law  had  been  in  poor  health 
for  the  last  four  or  five  years  and 
with  a  disposition  that  did  not  breed 
tbe  projMT  harmony  between  him  an<l 
his  wife.  It  is  hard  to  believe,  but  I 
really  am  not  exaggerating  when  I 
tell  you  that  this  little  slip  of  a  girl 
not  only  did  much  to  cement  a  better 
understanding  between  her  in-laws, 
but  she  actually  nursed  and  looked 
after  her  in-laws  as  if  they  were  her 
own  children. 

"A  few  days  ago  Mr.  H.  pass<>d 
on.  He  dieil  suddenly.  Some  day  I 

All  rights  reserved  by  The 


am  going  to  find  just  the  right  oppor¬ 
tunity  to  tell  this  young  lady  that 
her  father-in-law  hail  told  me  there 
wasn't  anyone  in  the  world  that  he 
loved  finite  us  niuih.  1  am  sure  it 
will  please  her  to  know  that  her 
father-in-law  t<dd  me  that  the  only 
comfori  he  had  enjoyed  in  recent 
years  was  the  devotion  and  tender 
love  shown  him  by  this  comparative 
stranger.  It,  of  course,  will  do  no 
good  to  relate  tills  story  to  any  of 
the  direct  members  of  his  family 
When  1  tell  this  story  to  the 
daughter-in-law,  I  will  explain  that 
the  purpose  is  merely  to  point  out 
how  little  it  takes  to  avoiii  some  of 
these  irreparable  breaches  of  later 
life  that  seem  to  make  molehills  into 
mountains.  So  many  minor  disputes 
in  later  life  are  apt  to  develop  into 
wide  differences  of  opinion  that  be¬ 
come  almost  irreparable.  People  in 
later  life  seem  to  enjoy  quarrelling 
and  develop  that  hard-to-get-along- 
wlth  dispfisition.  It  always  seems  that 
this  characteristic  is  found  mostly 
among  older  people  and  is  closely 
related  to  that  other  well-known,  old- 
age  malad.v — enjoying  poor  health.'' 
Inspirational  Syndicate 


It  is  my  life  and  I  will  do  with  it  as  I  damn  well  please. 
What  you  do  with  it  in  your  present  frame  of  mind 
will  well  damn  you.  What  is  more-  it  will  not  please 
anyone  including  yourself.  Such  minds  can  be  won 
over  with  Craigisms  (the  six-day-a-week  feature) 
which  opens  sleepy  and  stubborn  minds  to  seeing 
themselves  as  they  really  appear. 

Manuscripts  sent  for  your  consideration. 

THE  INSPIRATIONAL  SYNDICATE  •  Kew  Gardens.  N.  Y 


EDITOR 


PUBLISHER 


ball,  football,  basketball,  golf,  Easter,  time.  A  checkup  on  that  first  week’s 
Central  Office  Christmas,  Thanksgiving  and  Hal-  returns  revealed  that,  if  it  had  gone 

^  .  TT  i_  loween  form  a  nucleus  for  a  year-  through,  the  newspaper  would  have 

OoUeCtS  XxUnCiieS  round  plan.  A  marbles  tournament  had  to  buy  out  the  big  stadium  twice 

roMfimiPd  from  oaoc  11  Small  boys  and  girls,  a  spelling  in  order  to  pay  off  its  winners.  And 
bee,  swimming  competitions,  bicycle  the  stadium  held  close  to  90,000  per- 
..  .  -  .  contests  and  other  like  promotions  sons. 

m  hve  coun  directed  toward  child  readers.  Everv  dav.  from  all  narts  of  the 


land  Press  entry  list  in  five  counties 
grew  from  18,000  to  approximately 
110.000  boys  and  girls. 


re  directed  toward  child  readers.  Every  day,  from  all  parts  of  the 

In  the  “hunch  clearing  house”  files  country,  hunches  and  ideas  reach  the 


- x-*-- - ...  -  ^  ^  ixreiucis,  tu  wuiuiiiig  lui  uic 

has  been  extended  to  approximately  smallest  of  children.  Circulation  pro- 


90  newspapers  and  cities. 


motions  which  improve  the  salesman - 


110^  ^ys  ana  giris.  ig  everything  from  a  golden  wedding  “clearing  house.”  And  once  weekly 

The  tourney  is  not  confined  to  promotion,  directed  toward  aged  they  are  assembled,  worked  over  and 
Scnpps-Howard  newspapers  now.  It  readers,  to  coloring  contests  for  the  sent  out  to  all  papers  where  they  are 
l^s  been  extended  to  approximately  smallest  of  children.  Circulation  pro-  distributed  to  the  proper  departments. 
90  newspapers  and  cities.  motions  which  improve  the  salesman-  As  they  are  needed,  additional  ideas 

Directing  the  National  Marbles  ship  and  morale  of  the  carrier  sales-  are  developed  at  headquarters 
Tournament  are  Ralph  Shurtleff  of  men  range  from  snow  train  trips  to  •■Follow-ThroMqh"  Essential 

the  Cleveland  Press  and  Paul  Van  tours  of  Washington,  D.  C.,  and  vaca- 

Camp  of  the  Pittsburgh  Press,  tion  camps  for  the  youngsters.  Continuity  and  follow  through 

o  •  TT  j  j  ..  j  .T  .  are  absolutely  essential  if  a  promotion 

^  Humorous  Stunts  and  Stones  campaign  is  to  be  successful.  One 

handle  the  local  tourneys  in  stride  There  are  suggestions  for  develop-  newspaper  has  had  from  16  to  22  pro- 
in  their  home  towns.  ing  humorous  stunts  and  stories.  One  motions  “in  the  hopper”  continually 

Up-fo-fhc-Minutc  Protnofions  of  these — bssed  on  the  average  over  a  period  of  years.  This  does  not 


Directing  the  National  Marbles  ship  and  morale  of  the  carrier  sales- 
Tournament  are  Ralph  Shurtleff  of  men  range  from  snow  train  trips  to 
the  Cleveland  Press  and  Paul  Van  tours  of  Washington,  D.  C.,  and  vaca- 
Camp  of  the  Pittsburgh  Press,  tion  camps  for  the  youngsters. 


Scripps  -  Howard  promotion  editors 
handle  the  local  tourneys  “in  stride” 
in  their  home  towns. 

Up-to-thu-Minutu  Promotions 


Humorous  Stunts  and  Stories 


Timeliness  has  a  great  deal  to  do  human  s  inhibitions — was  used  widely  necessarily  mean  that  these  promo - 
with  the  effectiveness  of  many  pro-  throughout  the  country  during  the  tions  have  to  be  mentioned  daily.  In 
motions.  When  “Gone  With  the  year.  A  reporter  was  assigned  fact  probably  two  of  them  and  not 

Wind”  was  sweeping  the  country  and  do  the  things  he  always  had  wanted  more  than  four  ever  appear  in  the 
plans  were  begun  to  make  it  into  a  write  a  series  of  articles  news  columns  on  any  one  day.  But 

movie,  a  contest  asking  readers  to  about  it.  He  almost  went  to  jail  but  work  of  development  outside  the 
cast  the  picture  was  used  by  some  of  be  made  the  town  laugh.  newspaper,  with  various  groups  and 

the  newspapers.  Readers  were  asked  One  newspaper  uncovered  bad  con-  individuals  aiding  in  organizing  them, 
to  suggest  die  movie  stars  best  suited  ditions  in  its  state  penitentiary,  is  going  on  at  all  times.  This  keeps 
to  play  the  parts  of  Scarlett  O’Hara,  Through  the  “clearing  house”  another  the  name  of  the  newspaper  on  the  lips 
Rhett  Butler  and  the  other  characters,  paper  took  advantage  of  the  methods  of  many  at  all  times  and  gives  it 
It  brought  surprising  results.  pursued  and  uncovered  another  smash  credit  for  doing  things  continually. 

As  “Snow  White  and  the  Seven  series  in  its  own  state  institutions.  Promotions  of  this  kind  do  not  have 

Dwarfs”  began  showing  aroimd  the  Garden  contests,  tied  in  with  local  to  cost  much,  if  anything.  They  de- 


As  “Snow  White  and  the  Seven  series  in  its  own  state  institutions.  Promotions  of  this  kind  do  not  have 

Dwarfs”  began  showing  aroimd  the  Garden  contests,  tied  in  with  local  to  cost  much,  if  anything.  They  de¬ 
country,  various  contests  tying  into  garden  clubs;  bridge  tourneys  for  the  velop  news  and  this  news  is  published 
the  picture  were  broadcast.  One  was  card  players,  pie  baking  contests  for  according  to  its  value  with  relation  to 
a  limerick  contest  in  which  the  the  housewives,  with  all  pies  turned  other  news  in  the  paper, 
rhymes  were  written  around  the  char-  over  to  orphans  and  crippled  children  Back  of  it  all,  of  course,  lies  the 
acters  and  readers,  including  children,  of  the  city;  bowling  meets,  checker  necessity  of  producing  an  increasingly 
were  asked  to  write  in  the  last  lines,  contests,  table  tennis  tournaments  and  better  newspaper.  It  must  be  im- 
In  many  cases  heavy  display  of  type  Junior  Olympics  all  go  into  the  hop-  proved  daily,  made  more  interesting 
and  use  of  much  space  is  not  necessary  per  and  are  applied  in  various  local-  and,  insofar  as  is  possible,  should  con- 
to  get  results.  In  one  case  where  a  ities  to  round  out  year-round  cam-  tain  something  that  will  interest  and 
newspaper  was  promoting  the  per-  paigns.  Freak  contests  and  freak  fea-  entertain  every  member  of  the  family 
sonal  appearance  of  a  64-year-old  ture  hunches  offer  light  reading  and  and  all  types  of  families  daily.  Unless 


woman  health  expert,  nothing  was  recreation  for  the  readers, 
done  —  through  accident  —  until  the  In  connection  with  op 


this  is  done  no  promotion  plan  will 


day  before  she  was  to  appear.  The  large  contests,  judging  sometimes  of- 
newspaper  was  to  have  supplied  a  fers  dangerous  possibilities  of  bad 


In  connection  with  operation  of  continually  hold  circulation. 

rge  contests,  judging  sometimes  of-  ,  ,  . 

r=  danpermis  no«ihilifi«  of  had  Some  of  the  promotion  editors  most 


theater  and  promoted  the  appearance  will.  Lack  of  attention  to  important  actively  aiding  the  directed  by 

heavily  for  several  days  prior  to  the  details  sometimes  results  in  some-  ,  e  writer  are:  ^^ce  Hortoiv  “Uts- 
appearance.  Luckily  a  theater  was  what  serious  situations.  burgh  Press;  paries  Schneider, 

obtained  but  only  the  last  four  edi-  Promotion  Pitfall  Cleveland  ^ess;  Bud  M^rs,  Toledo 

tions  of  one  dav  were  available  to  t  ,  ,  /  ,  „  .  ,  News-Bee;  Fred  Holmes,  Birmingham 

adverUse  the  auLarunte  ^  football  winner  pick-  p^su  Jack  Moorhead.  Knoxville  News- 

aaveruse  tne  appearance.  i^g  contest  which  has  swept  the  coun- 

Single  Box  Pocki  Theotro  try  during  the  past  few  years,  it  is 

A  single  column  box  about  four  essential  not  to  offer  second,  third, 


burgh  Press;  Charles  Schneider, 
Cleveland  Press;  Bud  Myers,  Toledo 
News-Bee;  Fred  Holmes,  Birmingham 
Post;  Jack  Moorhead,  Knoxville  News- 


ing  contest  which  has  swept  the  coun-  Sentinel;  Chris  Lykke,  San  Francisco 
try  during  the  past  few  years,  it  is  j^gy,s;  Ralph  Minton,  Buffalo  Times; 


Camera  Knights 

WHEN  Southwestern  newspaper  pho¬ 
tographers  decided  last  year  to 
organize  a  regional  association  they 

-  s  e  1  e  c  t  e  d  Earl 

Moore,  chief 
photographer  of 
the  Dallas  Nevet 
and  the  Dallot 
Journal  as  their 
president.  As 
such  he  presided 
this  week  at  the 
second  conven 
tion  of  the 
S  o  u  t  h  w  esteni 
Association  of 
Pictorial  Jour- 
Earl  Moore  nalUts  in  Nor 

man,  Okla.  A 
feature  of  the  convention  was  a  shon 
course  of  news  photography. 

Mr.  Moore  was  born  in  Greenville, 
Tex.,  Sept.  28,  1904,  the  son  of  a 
grocery  merchant.  His  interest  in 
photography  began  when  one  of  the 
grocery  clerks  sold  him  a  home  devel 
oping  outfit  for  $1.  He  soon  became 
proficient  and  started  charging  school 
chums  for  his  work. 

Then  came  an  offer  of  a  job  in  a 
commercial  studio,  at  nothing  a  week 
except  experience.  Moore  took  the 
job  and  six  months  later  went  on  the 
payroll.  He  saved  his  money  and 
finishing  school,  opened  a  shop  of 
his  own. 

This  work  soon  became  too  tame  for 
him  and  on  Sept.  1,  1928,  he  landed 
on  the  News  and  Journal  photo  stafi 
at  Dallas,  50  miles  away.  Several 
years  later  he  became  chief  of  the 
staff,  with  four  assistants. 

How  well  he  escaped  the  quiet  of  a 
commercial  studio  is  illustrated  by 
this  fact: 

He  followed  the  Urschel  kidnappin? 
story  from  the  capture  of  Harvey 
Bailey,  through  his  escape  from  a 
Dallas  jail  and  to  the  final  sentencing 
of  all  participants.  With  police  offi 
cers,  in  an  airplane,  he  followed  the 
escaping  Bailey’s  trail  through  North 
Texas,  with  a  caniera  in  one  hand 
and  a  machine  gun  in  the  other,  fly¬ 
ing  100  feet  above  the  ground. 


A  single  column  box  about  lour  essential  not  to  otter  second,  third,  Frank  Fiske  Akron  Times-Press; 
inches  deep  was  published  on  an  in-  fourth,  fifth,  etc.  prizes.  The  reason  Katherine  Smith,  Washington  Daily 
side  woman’s  page,  starting  in  the  is  obvious.  With  tens  of  thousands  of  i\fews'  Frank  Koester,  Cincinnati  Post; 
Home  Edition  on  the  streets  at  2  p.m.  answers  and  a  first  prize  offered  to  g  W.* Parkin  Columbus  Citizen-  G.  C. 
It  invited  everyone  to  see  the  “64-  the  person  or  persons  picking  the  most  Hoffman,  Denver  Rocky  Mmintain 
year-old  dancing  grandmother”  and  winning  teams,  thousands  of  contest-  News-  and  Louis  D.  Young,  Indian- 
leam  how  she  kept  fit.  Five  hundred  ants  tie  for  second,  third,  fourth  and  apolis  Times. 
persons  were  turned  away  the  next  other  places.  This,  of  course,  is 
morning  and  the  theater  was  packed  where  the  reader  selects  winning 
an  hour  before  the  time  set  for  the  teams  and  not  scores.  One  news- 
start.  Columns  of  type  could  not  have  paper,  however,  offered  pairs  of  tick- 
done  better.  The  impressionistic  ets  to  a  big  college  football  game  to 
value  of  what  the  box  contained  was  contestants  who  placed  second  and 
the  answer.  far  down  the  line  in  the  judging. 


AD  MANAGERS  TO  MEET 

The  first  Advertising  Managers’  con¬ 
ference  sponsored  by  the  Kansas  Press 
Asscciation  will  be  held  in  Topeka 
April  23.. 


Seasonal  promotions  affecting  base-  Someone  caught  the  mistake  just  in 
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Schools  Train  New  Crop 
Of  News  Photographers 

By  JACK  PRICE 

WE  WERE  ATTRACTED  by  an  article  photographer.  In  this  respect  and 
in  World’s  Press  Neios  of  London  with  the  realization  of  the  tremendous 
which  reports  some  statements  made  number  of  amateur  camera  fans,  it  is 
by  F.  B.  Harvey,  picture  editor  of  the  a  splendid  gesture  on  the  part  of  a 
London  Daily  Express,  in  his  address  newspaper  to  demonstrate  the  efficient 
to  the  journalism  students  of  King’s  work  of  their  staff  cameramen.  It 
College  of  that  city  on  March  10.  The  brings  about  better  cooperation  be- 
following  excerpts  of  Mr.  Harvey’s  tween  the  photographer  and  the  public 
talk  give  one  an  impression  of  a  pend-  and  also  creates  a  friendship  between 
ing  dearth  of  future  pictorial  jour-  photographers  and  the  future  subjects. 

1.  4.  r  1  /wvn  4  4  “Minies"  vs.  Graphics 

I  figure  that  of  1,000  aspirants  to 

journalism  there  is  only  about  one  ^  REPORT  received 

that  thinks  the  picture  side  of  it  worth  OrovUle,  Cal  we  are  informed 

consideration.”  Another  quote  is,  “I  Beebe  publisher  of  the  Oro- 


Screen  Stuff 

George  Alexander,  New  York  Times 
photographer,  has  a  memento  of 
the  New  York  State  Constitutional 
Convention  he  won't  forget  for  a 
while.  It's  a  double  one — a  bump 
on  his  head  and  half  of  the  gavel 
with  which  Secretary  of  State 
Edward  J.  Flynn  rapped  the  historic 
convention  to  order.  Alexander  was 
standing  beneath  the  speaker's 
rostrum  in  the  Assembly  Chamber 
at  Albany  when  the  bit  of  wood  flew 
off  the  handle  and  struck  his  head. 


don’t  think  there  is  one  London  pic¬ 
ture  editor  under  40  years  of  age,” 
and,  he  adds,  "The  oncoming  market  is 


ville  Mercury-Register,  takes  a  blast 
at  the  equipment  used  by  the  camera¬ 
men  of  the  large  cities.  During  a  dis¬ 


not  a  wide ’one  such  as  that  of  the  Sigma 

renortorial  side  ”  San  Francisco  recently, 

^  ae.  Mr.  Beebe  attempted  to  define  the 

Continuing,  Mr.  Harvey  states.  The  j^^^^od  of  camera  procedure 

journalist  who  made  photography  part  ^  The  question  raised 

of  his  job  would  improve  himself  as  a  ^he  propriety  of  a  photographer 

general  reporter.  He  would  not  be  operating  from  a  crouched  position  be- 
competing  with  the  news,  for  whereas  ^  ^  ^hness  during 

the  composition  of  a  news  story  could  ^  court  trial 


be  delayed,  a  news  picture  must  be 
landed  in  a  split  second.” 

Practical  Training  in  Most  Schools 


In  answering  Mr.  Beebe  declared, 
“I  am  from  the  cow  country  and  I  am 
right  in  saying  it  is  not  necessary  to 


Mr.  Harvey  must  have  heard  about  antagonize  the  court  with  such  pro- 
the  progress  being  made  in  the  various  cedure  to  get  pictures.”  To  emphasize 
schools  of  journalism  in  this  country  his  statements  Mr.  Beebe  waved  a 
and  is  drawing  attention  of  the  Lon-  small  camera  high  above  his  head  add- 
don  schools  to  this  fact.  It  took  a  long  ing  that  with  “this  camera  I  not  only 
time  before  our  own  schools  saw  the  made  pictures  here  at  this  dinner  but 
possibilities  of  news  photography  but  that  this  is  the  type  of  camera  which 
it  is  gratifying  to  learn  that  almost  should  be  used  in  a  court  room.  This 
every  journalism  course  of  today  in-  is  all  you  need  to  get  pictures  indoors, 
eludes  this  subject  As  published  in  I  believe  that  flash-guns  are  obsolete 
these  columns  many  times,  not  only  is  anyway.” 

pictorial  journalism  being  taught  as  an  We  have  also  been  informed  that 
academic  subject  but  that  the  majority  no  metropolitan  photographer  was 
of  schools  have  included  practical  present  to  answer  Mr.  Beebe.  How- 


and  thousands  of  working  newspaper 
cameramen  cannot  all  be  wrong. 

WOMEN  MOB  PHOTOGS 

Washington,  D.  C.,  April  4 — Wash- 
ton  news  photographers  were  menaced 
at  Union  Station  today  when  3,000 
women  sympathizers  of  the  Spanish 
loyalist  cause  fought  off  the  camera 
men  attempting  to  take  pictures  of  one 
of  their  number  who  had  collapsed. 
The  photographers  were  routed  by 
women  wielding  signs  which  read, 
“For  Peace  in  This  Country,  for  Peace 
in  the  World,  Sell  Arms  to  the  Span¬ 
ish  Government.”  The  delegation  of 
Spanish-born  women  from  Eastern 
cities  later  paraded  here  in  protest 
against  the  arms  embargo. 

OfflO  press’ CLINIC 

Problems  of  publishing  small  town 
weeklies,  semi-weeklies,  and  daily 
newspapers  in  cities  up  to  20,000  pop¬ 
ulation  will  be  studied  in  a  one-day 
clinical  session  of  non-metropolitan 
weekly  and  daily  newspaper  publish¬ 
ers  at  Kent  State  University,  Kent, 
Ohio,  April  23. 


NEWSPAPER  COURSE 

The  School  of  Journalism  at  the 
University  of  Illinois  and  the  Medill 
School  of  Journalism  at  Northwestern 
University  will  unite  May  6  and  7  in 
conducting  the  “Community  Newspa¬ 
per  Short  Course”  at  Champaign-Ur- 
bana.  Ill.  The  first  meeting  will  con¬ 
sider  editorial  problems  and  the  sec¬ 
ond  will  consider  community  newspa- 
paper  promotion.  Chairman  of  the 
short  course  is  Dr.  Burrus  Dickinson, 
member  of  the  Illinois  University 
faculty  and  publisher  of  the  Wood¬ 
ford  County  Journal  and  Bement 
Register.  Lectures  will  be  given  by 
faculty  members  and  practicing  news¬ 
papermen.  Clinical  discussions  will 
follow. 


training. 


01  me  papers  and  exhibited  in  the 
lobby  of  the  most  prominent  motion 
picture  theater  of  the  town. 

This  stunt  has  been  used  recently 
l>y  the  Danville  (Ill.)  Commercial- 
News  and  the  Hackensack  (N.  J.) 
Bergen  Evening  Record.  In  both  cases 
Ihe  papers  had  prints  made  in  very 
large  sizes  and  mounted  attractively. 
Practically  the  entire  population  of  the 
both  towns  viewed  the  exhibitions. 
It  was  not  necessary  for  the  spectators 
to  buy  tickets  for  a  movie  perform¬ 
ance. 

This  form  of  promotion  has  been 
used  successfully  by  larger  newspa¬ 
pers  but  in  a  different  manner.  Some 
inetropolitan  papers  have  rented  space 
in  auditoriums  while  others  have 
shown  their  pictures  in  public  insti¬ 
tutions.  Regardless  of  where  the  dis¬ 
play  is  given,  it’s  a  grand  idea  for  the 
reading  public  and  for  the  newspaper. 
As  long  as  the  public  is  picture 
minded  they  will  attend  any  showing 
of  a  collection  of  news  photos. 

The  average  amateur  has  a  great 
respect  for  the  work  of  a  newspaper 


224-PAGE  EDITION 

Last  week  in  reporting  publication 
March  27  of  a  huge  70th  anniversary 
edition  by  Youngstown  (O.)  Vindica¬ 
tor,  Editor  &  Publisher  erroneously 
stated  that  147,000  inches  instead  of 
147,000  lines  of  advertising  were  car¬ 
ried.  Including  the  regular  Sunday 
departments,  the  paper  totalled  224 
pages,  128  of  which  were  devoted  to 
the  anniversary  edition.  Each  copy 
weighed  slightly  over  three  pounds. 
The  edition  ran  50%  larger  than  orig¬ 
inally  planned.  William  F.  Maag,  Jr., 
is  publisher. 

NEW  POST  FOR  SOWERS 

Edward  W.  Sowers,  editor  of  Boon- 
vHle  (Mo.)  Advertiser  became  co¬ 
publisher  of  Excelsior  Springs  (Mo.) 
Daily  Standard,  which  is  a  part  of  the 
W.  J.  Griffin  newspaper  chain,  April  1. 
At  Elxcelsior  Springs,  E.  J.  Lawrence 
will  be  co-publisher  of  the  Daily 
Standard.  H.  R.  Winsor,  publisher  of 
the  Advertiser,  said  a  successor  to 
Sowers  will  be  appointed  later. 


ever,  this  subject  has  been  given 


If  the  dearth  of  newspaper  camera-  considerable  attention  and  the  only 
men  becomes  acute  in  London,  we  way  to  convince  Mr.  Beebe  of 
suggest  that  the  English  newspapers  the  necessity  for  speed-flash  syn- 
could  alleviate  the  situation  by  draft-  chronization  and  the  use  of  .;uch 
ing  talent  from  our  journalism  insti-  cameras  as  the  Graphics  is  to  have 
tutions.  If  the  British  camera  fan  is  him  spend  a  short  time  working  as  a 
not  desirous  of  becoming  a  newspaper  staff  photographer  on  a  metropolitan 
photographer,  we  inform  Mr.  Harvey  newspaper.  Again  it  is  stated  by  this 
that  we  could  spare  thousands  hardly  writer  there  is  a  definite  field  for  the 
without  missing  them.  use  of  a  miniature  camera,  but  for 

Photo  Exhibits  t 

A  iar>xrr>T  t  4-  •  u  meant  to  be  a  newspaper  photog- 

^  K  Pr‘>'"«tion  IS  be-  ^  equipment.  Try¬ 
ing  tried  out  by  several  small  dailies.  properly  the  gamut  of 

It  eonsists  of  a  display  of  the  best  news  assignments  will  demonstrate  the  fu- 
pictures  made  by  staff  photographers  ^  miniature  camera  at 

of  the  papers  and  exhibited  in  the  '. _ _  „  ..l  o 


all  times  with  or  without  a  flash-gun. 
Experience  U  the  greatest  teacher 


newspaper  news 


SYDNEY,  AUSTRAUA 
The  onlj  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

•‘NEWSPAPER  NEWS.” 

PuMUhed  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  Su, 
SYDNEY,  AUSTRAUA 


Over  19  Million  Readers  Daily 
from  Coast  to  Coast 

Bert  Collyer 

Dean  of  American  Handicappers 
formerly  with  Chicago  American 

HIS  DAILY  CHATTER 
AND  SELECTIONS  ARE 
SYNDICATED 

Race-Fans  are  faithful  to  their  favorites  whether 
they  race  in  New  England,  New  York,  Ohio,  Illi¬ 
nois,  Kentucky,  Michigan,  Florida,  or  Cuba.  Coll- 
yer’s  Turf  Feature  covers  all  tracks,  twelve  months 
in  the  year.  It  gives  your  paper  what  its  sport-page 
readers  want  and  can  obtain  in  no  other  way. 

THE  LEADING  AND 
FASTEST  TURF  FEATURE 
ON  THE  WIRE  TODAY 

Featured  Daily  in  „  ,  .  , 

•  \..u'  Viirb  Nfua  Backed  by  an  organizaiton  with  expenses  in  excess 
e  hilla.iViplilii  In-  ol  $10,000  a  month— SYNDICATION  of  Bert  E. 

iiuirrr  Collyer's  newsy,  colorful,  and  informing  service,  re- 

e  I’rovlilenre  .lournul  leased  via  direct  wire  from  coast  to  coast  daily,  is 
a  BufTnlo  Courier-  made  at  rates  within  the  reach  of  any  progressive 

Express  aewspaper. 

e  IlHmilton  (tint.) 

e  Iletrolt  Free  Press  FOR  EXCLUSIVE  ^^RIGHTS** 

•  Akron  Beuron-  YOUR  CITY— WRITE  OR 

.  iV.“™;\!.s  Post  WIRE,  TODAY 

•  J^l*”**'*'*^'*  Kniinlr«T  Sports  Editors  and  Circulation  Managers  are  urged 

•  TlmeM-l  irayune  investigate  the  sure-fire  Circulation  BUILD-UP 

a  n'lli-iiico  x'lmes  **•'*  e»clusive  Sports-Page  Feature  provides.  Full 

a  Sun  Franelsro  Ex-  particulars  promptly  on  request.  No  obligation.  Wire. 

umlner  Simply  address: 

•  Lo«a  .XiiKelrs 

a  v.H-r  Heruid  COLLYER  S 

NEWS  BUREAU 

300  W.  Adamis  Street 
t'Hir.AGO 


EDITOR  &  PUBLISHERS 


Ad  Censorship 
Costs  $200,000 


To  have  plenty  of  good  healthy  hair.’  "f  a«y  major  ailmtnt.  A  major  ailnunt  is  paper  man.  Myron  E.  Scott  (Soap  |Q 
rir„  *1 _ rKo*  >iefined  as  one  which  if  neglected  or  not  3q3{  Scotty,  we  call  him),  now  in 


We  think  the  public  would  think  that 


conveyed  ..he’ promise  that  the  use  X  Ss"  utS'  .£  of  the  art  department  of  th  IM 

of  this  hair  tonic  would  grow  hair  iieading  we  list  such  diseases  as  those  of  Dayton  (O.)  Daily  News,  conceived  |l" 


continued  from  naae  14  o*'  heads.  There  are  perhaps  the  kidneys,  liver,  lungs,  heart  or  other  the  race  and  interested  his  publishe 

I  r~y  _ _  _ •  . _ . _ _ .|  .srtyanc  riintttrAC  varir-vhCA  Viiah  KIrwwl  _ _ _ 


preparations  and  treatments  avail-  ‘'fgans,  ruptures,  varicose  veins,  high  blood  in  it.  Chevrolet  heard  of  tbe  event 


eye  when  applying  these  solutions  f^le  that  will  arrest  abnormal  hair  :;S7’sk?„”'dt:kse"‘!"a’sthma.’'dia^^^^^^  K 

with  a  rampl’q  hair  brush  loss  or  stimulate  the  normal  growth  indigestion  or  any  other  ailment  where  building,  and  arranged  the  first  na- 


with  a  camel’s  hair  brush.  *0“  or  siimuiaie  me  normal  grown 

"One  adept  in  applying  the  prod-  of  hair,  if  stopped  by  some  paAologi 


indigestion  or  any  other  ailment  where  uuiiuiiiK,  aim  aiiauseu  me  iiisi  na- 
delay  in  obtaining  competent  medical  at-  tional  races  at  Dayton  in  1934.  This 


uct  may  escape  injury,  but  if  it  got  t  "'^nent  cona.tion. 

into  the  eye  there  would  be  an  in-  “aid  heads-I  don  t  believe  it  and  I  Advertising  of  any  product  contain- 

tense  burning  sensation,  pitting  of  *  know  ot  any  authority  that  i„g  ^  habit  forming  drug  or  for  the  treat- 

the  cornea  of  the  eye  with  a  gradual  ,  .  „  ,  tuberculosis,  epilepsy,  social 

distortion  if  it  got  in  very  often.  Another  item  offered  to  remove  'Ifseases.  lost  v.tal.ty  have  not  been  accept 


cal  conditions.  But  to  grow  hair  on  tention  might  result  in  a  dangerous  or  per-  writer,  long  connected  with  Boy 


manent  condition. 

“(b)  Advertising  of  any  product  contain- 


Scout  work,  believes  that  the  Derby 
is  doing  even  a  broader  job  thim 


•The  advertising,  of  course,  was  supernuous  nair.  we  mougnt  me  in- 
rejected.  The  last  we  heard  of  the  gredients  too  dangerous  to  use  with- 


“Another  item  offered  to  remove  'liseases,  lost  vitality  have  not  been  accept 
superfluous  hair.  We  thought  the  in-  f  .  .  .  1,  i. 


ment  of  cancer,  tuberculosis,  epilepsy,  social  ^^^Uting  for  boyS. 

diseases,  lost  vitality  have  not  been  accept-  The  following  year,  the  finals  Were 
able  for  years.  transferred  to  Akron  where  a  1,200- 


"(c)  Preparations  containing  anything  that  concrete  hill  adjacent  to  the 

g.neral  exper^nco  indicates  may  be  harm-  Airport,  offers  an  ideal  course 


cr.se  was  that  the  young  man  was  out  discrimination.  As  time  went  on  to  skin,  body  or  organs. 

earnestly  trying  to  convince  the  found  that  although  it  was  rubbed  “(d)  Advertisements  that  carry  objection-  wiin  eiaooraie  lacuiues. 


earnestly  trying  to  convince  the  louna  mat  aiinougn  it  was  ruDoea  ta;  Aavertisements  mat  carry  oojection- 

Fed„,l  Trade  Comndsaion  .he  prod-  -"ly  T  X  *■"  ,»<1  upper  Up  i.  “’'''SjX 


A  prime  mover  in  the  program  ever 


vet  was  harmless. 

Seawd  fT  Plump....  eyelashes. 

•  One  campaign  of  a  thousand  lines  st.  Louis  there  is  a  furniture  1938  PLANS  READY 

a  was  laid  on  our  desk.  It  store  whose  business  we  do  not  ac-  C^HTJ  FiTOUV 

read;  Skinny.  Don  t  be  a  scarecrow  cept.  Five  times  it  has  opened  under  rUli  L/rJiDl 

on  the  beach  this  summer!  Here  s  different  names  in  spacious  quarters  Nerrrlv  70  Dmli#»<5 

go^  news  for  *  naturally  skmny  ^^d  four  times  it  h^  staged  ‘going 

folks— a  new  method  has  been  found  of  business’  sale.  Time  and  again  Signed  as  Sponsoi 

to  add  flattering  pounds  of  go<^,  they  have  offered  100,(XK)-line  con-  By  HIL  F.  BEST 

solid  flesh  and  fill  out  those  ugly,  tracts 

-Op'  the  other  hand  there  are  man,  iLh” 


not  only  took  off  this  hair  but  also  '^’“•,  "'“^trations  showing  deformed  feet,  since  it  was  moved  to  Akron  has  been 
the  hair  on  the  scalp,  eyebrows  and  acStahle.”""'  another  newspaper  man,  John  S. 


Nearly  70  Dailies  Already  Nearly  70  newspapers  have  s 

Have  Signed  as  Sponsors  to  date  to  sponsor  local  races  an 
By  HIL  F  BEST  operate  in  the  1938  finals. 

.  TOO  WEAK  TO  CUSS 


Knight,  publisher  Akron  Beacon- 
Journal,  and  the  active  director  of 
local  arrangements  has  been  J.  W. 
Schlemmer,  sports  editor  of  that  news¬ 
paper. 

Nearly  70  newspapers  have  signed 
to  date  to  sponsor  local  races  and  co¬ 
operate  in  the  1938  finals. 


pictured  would  make  a  well-known  rnerchor^^  TsrLur^ho  hZe  .Soap  Box  Derby,  which  120  ^ A  ,  . 

movie  star  who  is  noted  for  her  j  ^  i  ^  .  newspapers  of  the  United  States  co-  Atlantic  City,  April  4-The  most 

^rv^  tu^  ^een  with  envy  and  grown  into  sponsored  last  summer  with  the  Chev-  hair-raising  April  Fool  joke  in  At- 


curves  turn  green  with  envy.  arge  and  mos^erous  esta^^^^^  sponsor^  last  summer  with  the  Chev-  ha.r-ra.smg  April  b  ool  joke  in  At- 

.  j  j  ?  prosperous  estaDiisnments  Division  of  General  Motors,  is  lantic  City  this  year  was  a  pied  page 

It  was  a  mixture  of  sea-weed  and  and  users  of  big  space.  petting  under  way  again.  Last  week  of  'ype  at  cress  time.  Barney  Belli 

malt,  and  copy  stated  that  six  table-  ‘These  fevv  examples,  and  thev  are  c.  P  Fisken.  cLvrolet  advertising  had  worked  fast  all  night  as  makeup 
spoons  the  daily  dose  contain^  as  only  a  few,  demonstrate  the  point  of  ..janager,  went  over  the  1938  plans  man  at  the  Atlantic  City  Press  plant 

with  this  writer  and  said  that  the  Around  2  a.m.  everything  was  in  but 
lb  f  lett  c  C»..or.hIp  Rule.  program  would  be  repeated,  virtually  page  1,  and  that  was  on  the  table 

f'  11  u-  •  ,1  regulations  forbi.i:  without  change,  reaching  its  climax  ready  to  lock  up  and  send  to  the 

Of  course,  all  thinness  is  not  due  Advertising  which  in  the  jndginent  of  in  the  Akron,  O.,  finals  on  Aug.  14.  stereotypers.  Barney  took  a  minute 

.  .  '.**?  Post-Disp.itch  appears  likely  to  cause  “Q.  P.”  was  SO  enthusiastic  that  he  off  to  wash  his  hands.  Jokers  quickly 


"A  few  years  before  similar  cla^  injury  to  health  or  to  cause  financial  loss,  nggrly  offered  me  a  pass  for  the  finals  switched  the  page  with  a  dummy  lay- 


w^^aMTrnLni^^whlfa*^40^^  which  in  ‘^ihrm'^lves  aTeT.rmlek‘*'btu^^^^  —which  I  knew  Couldn’t  be  done  be-  out.  "Look,  Barney,”  they  called.  He 
copy  w^  accom^n^d  with  a  40, ()()()-  continued  use  of  which  encourages  the  siif.  cause  the  money  collected  all  goes  turned,  his  hands  still  wet,  and  nearly 
line  schedule.  Bom  were  rejected.  postpone  medical  treatment  for  to  Akron’s  Crippled  Children’s  Fund  fainted  as  the  dummy  slid  off  on  the 

We  were  convmced  these  ^or  un-  diseases  or  physical  conditions  of  a  scrioui  and  passes  are  out.  floor  and  flew  apart.  When  Barney 


dernourished,  scrawny  people  should  nature.  • 

depend  upon  something  else  to  gain  .  ‘  ■'Irdical  advertising  winch  makes  ciira^ 


broad  shoulders,  firm  flesh  and  fill 
out  the  places  their  plump  sisters 
find  annoying. 

Too-Praak  Pictara  Mogoiiaat 


“.1.  Medical  advertising  which  makes  ciira  Draw  Huga  Crowds  la  ’37  got  his  facts  straightened  out  a  minute 

live  claims  not  jtistified  hy  f.acts  or  genera?  The  Derby  is  a  joint  newspaper  and  inter  he  was  too  weak  to  cuss, 
exr^nenw.  u-  1  -  1  Chevrolet  undertaking,  the  local  race 

4.  Advertising  which  is  indecent,  repnl-  i.  i.  ■  il  j  i.  IS  3M  C.-VC  ■  Sn  I  .1 

sive.  suggeslite  or  offensive,  either  in  text  ^^ch  City  being  handled  by  the  W  »  W  ¥  “tf  M 

or  illustration.  newspaper  as  a  promotion  project  of  V  ... 


or  illustration. 


"Picture  magazines  have  become  lent  or  highly  speculative,  or  promises  pri 
the  rage  recently.  The  frankness  of  pvc»  «(  unreasonably  large  iirofits. 


Financial  advertising  which  is  framlii  its  own.  Under  rules  prescribed  by 


some  have  left  nothing  to  the  imagi-  Advertising  which  contains  attacks  ol 


nation  and  some  of  the  illustrations  ®  "liRious  character,  o. 

J  i_  I-  /A  reflections  on  competitors,  organizations,  iiv 


parading  under  the  banner  of  art,  stitutions  or  merchandise 
tell  all  and  show  all.  “7.  In  .iddition  to  th 


ivs  own,  unaer  rules  prescrioea  oy  m 
the  general  sponsor;  and  Chevrolet  r 
supervising  the  finals,  which,  in  1937,  • 
attracted  some  120,000  persons  to  the  F 
tire  capital’s  “Derby  Downs.”  m 

“Rules  for  the  1938  Derby  will  be  f 


"Convinced  that  these  publications  "’e,  I'os  ■i..spatch  re 

are  degrading  and  demoralizing  to  covering  other  advertising  which  i- 


“7.  In  .iddition  to  the  almve  and  othet  changed  very  little  from  those  fol- 
general  'he  Post-nispatch  re-  ,, 


the  public  welfare,  we  have  rejected  not  acceptahh. 
the  advertising  for  almost  a  dozen 
of  them  this  year.  Only  last  Friday,  'l.'i  *■ 


MKIHCAI.  ABVKRTISIMi — .XU'KITABI.K  c  .  _  lU  --i  i  t  u 

‘'.Advertisements  or  prefiaratiiins  offered  further  the  interests  of  evei^  boy 


lowed  last  year,  Fisken  told  me.  fli 
"Such  changes  as  there  are  have  been  I 
made  on  the  suggestion  of  sponsoring  p 
papers,  and  are  intended  to  safeguard  T 

fVio  int«»r<kGtc  nf  A\/«kr\7  Krxv  " 


we  rejected  a  1,000-line  advertise-  for  the  treatment  of  minor  ailments  arc  They  have  to  do  mainly  with  the 


ment  for  Sunday’s  paper. 

“A  widely  advertised  self-styled 


usually  acceptable,  provided: 


dimensions  of  the  gravity-powered 


■•fa)  the  preparation  has  recognizeil  merit  cars  in  which  the  entranta  Compete 


^  •  •  •  1  •  1  ^  who-e  merit  can  J»e  e'itahlished  hy  xl,^  ntirrkAv^no 

dime  and  sanitarium  in  the  mid-west  analysis.  for  the  numerous  trophies  offered  in 


offered  us  a  schedule  of  full  pages 


vestigation  three  doctors.  One  was  - - v.; - —  m. 

a  chiropractor  and  the  others  were  i.nUive  or  objectionable  in  any  other  manner,  consider  a  “natural  from  the  promo-  — 
graduates  of  questionable  schools.  “The  classes  of  preparations  acceptaWc  in  standpoint,  IS,  as  might  be  ex-  ■ 

There  was  not  a  registered  nurse  in  ciu«ie  com  remedies,  hair  preparations  that  pected,  the  brain-child  of  a  news— 


“(b)  the  claims  in  the  advertisement  are  iheir  local  raCCS,  and  for  the  right  to  ^ 
for  13  consecutive  Sundays  amount-  justified  by  general  information  of  the  thera  race  at  Akron  for  the  $2,000  college  ^ 
ing  to  $14,560.  We  found  upon  in-  inK^rdients.  scholarship  and  other  awards.”  ^ 

‘fc)  the  display  lines,  text  and  illiistra-  The  Derby,  which  numerous  papers  I 
■ns  are  not  exagger.ated.  misleading,  re-  * 


His  cousin's  wife 
had  a  brother-in-law 


And  this  brother-in-law 
thouffht  it  would  be  a  very 


There  was  not  a  registered  nurse  in  rh«de  corn  remedies,  hair  preparations  that 
the  building.  Another  specialist  who  laxatives  harmless  cos- 


r  M metics,  and  external  prei>arations.  etc.  Ad* 
uses  an  average  of  20,000  lines  per  rtisements  of  remdies  for  co.ighs  are 
year  has  constantly  knocked  at  our  acceptable  provided  the  c«ipy  in<licates  that 


door.  His  reputation  is  such  that  the  the  remedy  is  for  relief  <if  oitiRhs  due  to 
hospitals  will  not  permit  him  to 


practice  within  their  walls. 


MRDIC.U. — NOT  ACCKI'T  \BI.K 

“(a)  Advertising  of  anything  (medicat. 


MOLINE  •  ROCK  lUAND 
^=MARKET^= 


A  hair  tonic  advertisement  read!  mechanical  fir  others  i>ei  for  the  treatment 


PUBLISHERS  .  . .  ARE  YOU  INTERESTED? 


A  Circulation  Manager  who  in  one  and  a  half  years  developed  one  of  the  country's 
finest  circulation  departments,  particularly  the  carrier  organisation  end  of  it 
and  aa  a  result  increased  the  sale  of  an  ABC  3c  dally  in  the  metropolitan  field 
from  12,000  to  over  18,600  without  the  use  of  premiums,  reader  interest  contests, 
or  high  pressure  methods  and  at  practically  no  coat,  desires  to  connect  with  a 
progressive  publisher.  Circulation  revenue  Increased  $70,000  to  $108,000; 
operating  expenses  ent  from  32%  to  25%.  Applicant  is  36  and  previously  spent 
twelve  successful  years  on  two  of  the  largest  papers  in  tbe  country.  Thoroughly 
experienced  in  all  phases  of  circulation.  Salary  no  object  if  bonus  on  Increased 
net  income  Is  allowed.  In  these  hard  tlmos  if  you  can  use  a  loyal,  capable  and 
producing  worker  with  tbe  very  best  references  communicate  at  once.  Interview 
can  he  arranged  at  own  expense. 


Agricultural  Implement 
Manufacturing  Center 
Factory  Employment  Still  Up 


■iX  thought  it  would  be  a  very 
small  favor  if  Stereo  Foreman 
Charlie  turned  over  to  him  the 
dry  mat  business  of  the  Even¬ 
ing  Bugle.  After  all,  mat  pur¬ 
chases  are  not  a  big  item  in  a 
newspaper  budget! 

*  “What?  Give  up  Certifieds,"  ■ 
,  exploded  Charlie.  “Mats  may  be 
a  small  item,  but  they  mean  the 
difference  between  sending  first 
casts  to  the  press  room  or  heav¬ 
ing  them  back  in  the  pot!  Ask 
something  else.” 

I  For  cfepene/ab/e  stereotyping,  rely  os 
f  Certified  Mets,  mede  in  theU.S.A. 
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Ringling  Heir 
Now  Doing 
Circus  Publicity 

Nei^ew  of  Late  All  Ringling 
Is  Director  of  Public 
Relations 

The  Ringling  Brothers  Circus  ar¬ 
rived  in  New  York  this  week  with 
Henry  Ringling  North,  nephew  of  the 
late  Alfred  Ringling,  as  director  of 
public  relations.  His  brother,  John 
Ringling  North,  is  the  executive  head 
of  the  circus.  The  brothers  gained 
control  of  the  circ\is  last  fall  and 
joined  the  organization  at  its  winter 
quarters  in  Sarasota,  Fla. 

Roland  Butler,  general  press  agent, 
and  Frank  Braden,  story  man,  are 
carrying  on  the  work  of  Dexter  Fel¬ 
lows,  veteran  circus  press  agent,  who 
died  last  fall.  The  press  group  also 
includes  Gardiner  Wilson,  formerly 
with  the  Barnes  Circus  on  the  West 
Coast,  who  changed  places  with  Sam 
Stratton.  Allen  J.  Lester,  formerly 
with  the  Hagenbeck  and  Sells-Foto 
Circus,  is  the  new  contracting  press 
agent  for  Ringling. 

$200,000  Ad  Appropriation 

The  “greatest  show  on  earth”  left 
Florida  April  2,  arriving  in  New  York 
April  4  and  opened  at  Madison 
Square  Garden  April  8.  Continuous 
performances  will  be  given  rmtil  April 
30  when  the  show  goes  on  the  road. 
For  the  first  time  since  1934  Ringling 
Brothers  Circus  is  to  tour  the  Pacific 
Coast  in  September. 

Mr.  Butler  told  Editor  &  Published 
no  one  would  take  Dexter  Fellows’ 
job,  as  the  veteran  could  not  be  re¬ 
placed.  Contrary  to  the  difficult  job 
the  circus  press  agents  expected  with¬ 
out  Fellows’  entree  into  city  rooms, 
Butler  stated  New  York  newspaper¬ 
men  were  very  cooperative.  Fellows 
had  established  his  contacts  so  well 
they  were  comparatively  easy  to 
carry  on,  he  said. 

The  circus’  advertising  appropria¬ 
tion  for  the  1938  season  amounts  to 
$200,000,  Mr.  Butler  estimated.  Ap¬ 
proximately  $25,000  wUl  be  spent  in 
New  York  City  newspapers  through 
the  Caples  Company  advertising 
agency.  The  rest  of  the  appropriation 
is  to  be  placed  in  newspapers  direct. 

Mr.  Butler  said  a  great  many  small 
magazines  and  shopping  sheets  were 
to  be  dropped  from  the  schedule  this 
year  and  more  emphasis  is  to  be 
placed  on  newspaper  advertising. 

KIDDELL  PROMOTED 

Herbert  Kiddell,  assistant  to  the  late 
Holmes  Onderdonk,  building  man¬ 
ager,  Chicago  Tribune  Tower,  has 
been  named  to  succeed  him. 


^NEWSPAPER 

WORLD 

*  ADVESTISING  HtVItW 


WHAT 

•re  BiUlali  ■ewapeperaea 

•04  AdweitlMza  doloft 
Their  owa  TiihlT  loamal 
wUl  UQ  poo. 

f—t  trm  epedinen  copp 
tr*m 

THE  NEWSPAPER 
WORLD  oad  ADVER¬ 
TISING  REVIEW 
154  Floot  Stroot. 
Loodoa 


Henry  A.  Wise  Wood 
Operated  Upon 

An  operation  for  appendicitis  was 
performed  at  Doctors  Hospital,  New 
York,  Tuesday,  on  Henry  A.  Wise 
Wood,  74-year-old  inventor  and  chair¬ 
man  of  the  board  of  directors  of  the 
Wood  Newspaper  Machinery  Corpo¬ 
ration. 

Mr.  Wood,  who  had  been  at  his  desk 
last  week,  was  taken  ill  at  his  home, 
1170  Fifth  Avenue,  on  Sunday  night 
and  taken  to  the  hospital  suffering 
from  a  ruptured  appendix.  The 
operation  was  performed  by  his  per¬ 
sonal  physician.  Dr.  John  Moorhead. 
At  the  hospital  it  was  said  that  his 
condition  was  “as  good  as  can  be  ex¬ 
pected." 

■ 

HINTS  CENSORSHIP 

Montreal,  April  7 — Appiointment  of 
an  official  publicity  officer  for  Canada 
in  the  United  Kingdom  is  provided  in 
an  order-in-council  passed  by  the 
Dominion  Government.  Possibility  of 
censorship  of  military  and  defense 
news  was  hinted  at  by  Hon.  Ian  Mac- 
Kenzie,  Minister  of  Defense,  speaking 
in  the  House  of  Commons. 


Second  Photo  Course 
Opens  in  Oklahoma 

(Bjr  telegraph  to  Editob  &  Publisher) 

Norman,  Okla.,  April  7 — Despite 
snow  and  freezing  weather,  150  per¬ 
sons  attended  the  first  sessions  of  the 
second  annual  News  Photography 
Short  Course  at  University  of  Okla¬ 
homa  today.  Earl  Hense,  chief  pho¬ 
tographer,  Kansas  City  Star;  Tom  Ma¬ 
honey,  Look  magazine,  and  Jack  Price, 
writer  for  Editor  &  Publisher,  gave 
the  principal  talks  today. 

Hense  told  of  covering  tough  as¬ 
signments  such  as  the  McElroy  kid¬ 
naping.  “Figure  your  way  out  first,” 
he  advised.  “Use  courage  but  also 
common  sense  if  you  don’t  want  to 
get  your  camera  smashed.  You  have 
to  swallow  a  lot  but  remember  you  are 
sent  to  get  picture  not  to  argue.  Don’t 
take  insults  to  heart.  I  never  threaten 
anybody  but  talk  to  people  in  a  busi¬ 
ness  way.  Our  work  is  much  easier 
now  but  we  still  get  nowhere  in  federal 
courts  during  trials.  Circuit  courts 
and  others  are  more  lenient.” 

PictHres  Argue  Against  War 

“War  propaganda  exposed”  was  the 
most  successful  Look  feature,  judging 


by  letters  from  readers,  Mahoney  de¬ 
clared.  “World  war  pictures  were 
supplemented  by  recent  photos  from 
Spain  and  China.  Hundreds  of  per¬ 
sons  wrote  letters  in  praise.  The 
series  was  a  good  example  of  the  pos¬ 
sibilities  of  presenting  an  argument 
as  well  as  telling  story  in  pictures.” 

Price  described  the  evolution  of 
high  speed  press  film. 

Dr.  W.  B.  Bizzell,  university  pres¬ 
ident,  warned  that  photographers  deal 
with  the  most  powerful  weapon  of 
publicity  in  the  world.  “What  you  do 
in  the  next  few  years  will  have  a  lot 
to  do  with  our  thinking,”  he  predicted. 
■ 

NEW  TABLOID  GRAVURE 

'The  Toronto  Star  Weekly  April  9 
appeared  in  enlarged  form,  carrying 
for  the  first  time  a  tabloid  rotogravure 
section,  totaling  32  pages,  and  a  16- 
page  complete  novel  with  cover  and 
one  of  numerous  inside  page  illustra¬ 
tions  in  color.  The  picture  magazine 
front  and  back  pages  and  four  inside 
pages  also  used  color.  At  the  same 
time  four  pages  of  comics  were  added. 
The  standard  size  picture  section 
April  2  was  12  pages  with  cover  in 
color. 


EXTRA  VALUE  for  ADVERTISERS 
IN  CONVENTION  NUMBERS! 

This  is  a  reminder  to  prepare  copy  for  your  advertisement  for  the 
Convention  issues  of  EDITOR  &  PUBLISHER. 

The  meetings  of  the  Associated  Press  and  of  the  American  News¬ 
paper  Publishers  Association  attract  wide  attention,  not  only  from 
newspaper  executives  hut  also  from  agency  men  and  national  ad¬ 
vertisers.  All  news  of  these  great  meetings  is  fully  reported  in  the 
newspaper  man's  newspaper.  There  will  he  extra  circulation  and 
extra  value  for  the  advertising  published  in  these  important  issues: 

Forms  close  for  Pre-Convention  Number  .  .  April  20 

Convention  Number  (including  Convention  Extra) 
April  25 

EDITOR  &  PUBLISHER 

Times  Building  Times  Scfuare  New  York 
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Surface  Lines  Drive 
Has  Shopper  Theme 


WILLYS  ADS  CITED 


Chicago,  April  6 — Starting  April  11. 
Chicago  Surface  Lines  is  launching 
a  new  advertising  campaign  in  all 


Willy-Overland  Motors,  Inc.,  Toledo, 
has  been  served  by  the  Federal  Trade 
Commission  with  a  complaint  alleging 
misrepresentation  in  advertising  the 
prices  of  cars  is  charged.  The  corpo¬ 
ration  is  alleged  to  have  published  ad¬ 
vertisements  picturing  a  four-door 
sedan  and  featuring  the  price  of  $395 
F.  O.  B.  Toledo,  with  much  smaller 
and  less  conspicuous  type  saying  “List 
F  O.  B.  factory,  Toledo — for  the  stand¬ 
ard  coupe — other  models  at  higher 
prices.” 


The  Advertising 
Survey 

continued  from  page  12 


FATHER'S  DAY  GROWS 


24th-floor  entrances  to  advertising 
agencies.  You  scrape  the  mud  from 
your  shoes  on  the  old-fashioned 
scraper  on  the  top  step,  and  you  push 
the  doorbell  and  hear  it  jangle  way 
of?  in  the  kitchen.  And  then  you 
wait  until  the  butler  opens  the  door 
and  takes  your  card  in  to  the  efficient 
receptionist. 

Or  don’t  you? 


Men’s  wear  representatives  called 
together  by  the  National  Retail  Dry 
Goods  Association  are  supporting  a 
movement  to  make  Father’s  Day,  June 
19,  a  national  occasion  rivaling  the 
Mother’s  Day  observance.  A  commit¬ 
tee  of  retail  store,  buying  office  and  in¬ 
dustry  promotion  executives  will  lay 
out  a  comprehensive  program,  and 
report  to  a  general  meeting  of  all  in¬ 
terests  at  the  Hotel  Pennsylvania, 
New  York,  April  12. 


Drug  stores  are  emphasized  in  Chicago 
Surface  Lines  copy. 


local  dailies  and  community  weekly 
newspapers,  stressing  the  fact  that 
Chicago  is  made  up  of  metropolitan 
shopping  centers,  all  served  by  street 
car  Unes.  The  advertising  will  tell  of 
the  close  association  between  drug 
stores,  for  instance,  and  street  cars; 
how  business  centers  follow  car  lines. 

“Universal  service”  is  another 
theme  of  the  Surface  Lines’  campaign, 
showing  that  98%  of  every  business 
center,  every  industrial  district,  and 
every  home  in  Chicago  is  within  three 
blocks  of  a  street  car  line.  This  ap¬ 
peal,  apparently,  is  directed  at  ^e 
Elevated  Lines’  “lucky  40%”  slogan, 
although  those  in  charge  of  the  Sur¬ 
face  Lines’  advertising  deny  there  is 
any  competitive  motive. 

The  700-line  ads  will  appear  every 
other  week  in  all  daily  and  weekly 
newspapers  in  the  city.  The  account 
is  directed  by  BVench  Eason  of  L.  W. 
Ramsey  Company,  local  agency. 


WRITER  DROPS  SUITS 


INTERIVATIONAL 

SERVICE 

Sydney  R.  Clarke 


76,  Roe  del  Petiti-Champi 
Paris,  France 


TelephoMt  Opera  6e-t7 
!•  AMrcM:  BIcantallr,  Farli 


Travel  ExperU 


Hew  York  BepreeentaUTe: 


A.  T.  Henderson  Companr,  I 
561  ruth  Areoue  Mew  York 
YAaderbUt  t-1700 


TOURIST  AD  DRIVE 


Montreal,  April  6  —  Launching  in 
the  British  Isles  this  year  of  an  ex¬ 
tensive  advertising  and  publicity  cam¬ 
paign  designed  to  attract  tourists  to 
Canada  was  announced  by  D.  Leo 
Dolan,  chief  of  the  Canadian  Travel 
Bureau,  Federal  Department  of  Trans¬ 
port,  Ottawa,  in  an  address  given  be¬ 
fore  the  Sherbrooke  Rotary  Club. 
The  advertising  program,  to  be  car¬ 
ried  on  in  leading  newspapers  and 
magazines,  will  mark  the  first  such 
campaign  to  be  conducted  by  Canada 
in  the  British  Isles. 


W.N.U.  MEN  MEET 

Chicago,  April  4 — ^Daily  and  weekly 
newspaper  problems  concerning  syn¬ 
dicate  feature  trends,  plant  production, 
sales  aids  and  merchandising  methods, 
were  topics  of  discussion  at  a  three- 
day  meeting  of  Western  Newspaper 
Union  managers  and  executives  here 
last  week.  It  was  the  first  general 
sales  meeting  ever  held  of  all  man¬ 
agers  of  the  organization’s  35  offices. 


Danger:  Rough  Road  Ahead 

THE  STAGE  IS  SET  for  the  biggest 
advertising  clean-up  ever  seen.  In¬ 
dications  of  prospective  action  are  al¬ 
ready  apparent.  The  Wheeler-Lea 
bill,  which  slipped  through  Congress 
with  no  clamor  at  all,  compared  with 
that  which  has  surrounded  the  five- 
year  struggle  over  a  food  and  drug 
bill,  has  given  the  Federal  Trade  Com¬ 
mission  broad  powers  over  unfair  or 
deceptive  business  practices,  as  well  as 
special  jurisdiction  over  false  adver¬ 
tising  of  foods,  drugs,  and  cosmetics. 

Already  groups  of  business  men,  re¬ 
tailers  as  well  as  manufacturers,  are 
giving  grave  thought  to  how  their  ad¬ 
vertising  practices  may  be  affected. 
For  those  business  men  who  do  not 
take  the  new  rules  into  consideration 
there  are  apt  to  be  surprises  ahead. 

Typical  of  such  cooperative  action 
was  the  appointment  this  week  of  an 
advertising  advisory  committee  made 
up  of  some  of  the  best-known  men  in 
the  food  industry  to  consider  a  code 
of  advertising  regulations  to  guide 
manufacturers  in  that  industry.  The 
committee  was  formed  at  the  sugges¬ 
tion  of  Charles  Wesley  Dunn,  general 
counsel  of  the  Associated  Grocery 
Manufacturers  of  America,  who  ad¬ 
vised  that  the  regulations,  when  com¬ 
pleted,  should  be  submitted  to  the 
FTC  for  approval  or  adopted  at  a  spe¬ 
cial  trade-practice  conference. 


copy  censorship  plan  of  the  Proprie- 
tary  Association  is  described  approv¬ 
ingly  in  the  Chamber’s  report  as  an  ex¬ 
ample  of  how  an  industry  may  check 
on  the  advertising  copy  of  its  members 
in  advance  of  publication.  But  in  the 
proprietary  medicine  business  and  in 
other  lines  there  is  still  plenty  of  room 
for  further  action. 

The  Chamber’s  booklet  does  not  re¬ 
fer  to  the  new  powers  of  the  Federal 
Trade  Commission  as  a  reason  for  im¬ 
mediate  voluntary  action,  although  it 
quotes  a  previous  report  to  the  effect 
that  self-regulation  “is  the  most  de¬ 
sirable  form  of  regulation  and  should 
be  actively  encouraged  and  sup¬ 
ported.” 

The  booklet  gives,  quite  sketchily, 
suggestions  on  how  trade  associations 
may  act  to  keep  the  peace  between 
competing  advertisers,  how  they  may 
keep  their  members  informed  about 
effective  advertising,  etc.  In  local 
fields  it  describes  the  organization  oi 
groups  to  draft  and  enforce  standards 
of  advertising  practice. 


I 


Three  suits — each  for  damages  of 
$250,000 — against  Floyd  Gibbons,  for¬ 
eign  correspondent  and  radio  com¬ 
mentator,  the  Colgate-Palmolive-Peet 
Company  of  Jersey  City,  N.  J.,  and 
Benton  &  Bowles,  Inc.,  New  York 
agency,  were  discontinued  March  28. 
Counsel  for  the  defendants  an¬ 
nounced  that  the  plaintiff  Charles  O. 
Locke,  news  and  radio  script  writ¬ 
er,  had  withdrawn  the  actions,  and 
that  no  money  was  paid.  Locke  in¬ 
stituted  the  suits  early  in  1937,  charg¬ 
ing  that  his  reputation  as  a  careful 
workman  had  b^n  damaged  by  Gib¬ 
bons,  in  broadcasting  over  WLW  a 
description  of  the  Ohio  River  flood  as 
written  by  Locke,  had  distorted  and 
over-dramatized  the  scene. 


NAMES  AGENCY 

Nathan  E.  Handler,  president  of  the 
Shepherd  Knit-Wear  Company,  Inc., 
announces  the  appointment  of  Kim¬ 
ball,  Hubbard  &  Powel,  Inc.,  as  adver¬ 
tising  agents,  effective  immediately. 


LA  FAUNA  APPOINTS 


Congress  Cigar  Company,  Newark, 
has  placed  the  advertising  of  La 
Palina  cigars  with  Marschalk  & 
Pratt,  New  York  agency.  An  exten¬ 
sive  list  of  newspapers  will  be  used. 


f  OR  BEliunaii 


AD  TAX  UPHELD 

San  Antonio,  Texas,  April  4 — Sus¬ 
taining  the  city’s  general  demurrer, 
District  Judge  Everett  Johnson  today 
refused  to  grant  injunction  against 
San  Antonio’s  3-cent  advertising  tax 
and  expenditure  of  funds  collected 
under  the  levy.  Previous  temporary 
restraining  order  issued  by  the  court 
was  dissolved.  The  city’s  interrupted 
national  civic  advertising  campaign 
will  be  resumed. 


PRIZES  FOR  ADS 

For  the  second  consecutive  year. 
Geare-Marston,  Inc.,  Philadelphia 
agency,  is  offering  money  awards  for 
the  best  work  done  by  students  of  ad¬ 
vertising  in  Mulvey  Institute  of  Ad¬ 
vertising  and  Journalism,  Philadelphia 


Voluntary  Efforts 

UNDER  THE  circumstances,  special 

interest  attaches  to  a  bulletin  just 
released  by  the  Chamber  of  Commerce 
ot  Uie  United  States  under  the  title, 
“Developing  Fair  Advertising  Stand¬ 
ards — A  Manual  of  Procedure  for 
Trade  Associations  and  Local  Com¬ 
mercial  Organizations.”  Hie  pamph¬ 
let  was  prepared  by  the  Domestic 
Distribution  Department  of  the  Cham¬ 
ber. 

Certainly  the  time  is  ripe  for  any 
voluntary  effort  to  develop  and  en¬ 
force  fair  advertising  standards.  Vol¬ 
untary  efforts  have  had  a  long  trial, 
and  it  is  only  fair  to  say  that  they 
have  accomplished  a  great  deal.  The 


As  circulation  manager  for 
two  newspapers,  the  first 
showing  nearly  100,000  in¬ 
crease  and  the  second  more 
than  100,000  in  the  most 
competitive  field  in  this  coun¬ 
try,  am  sure  my  wide  experi¬ 
ence  will  enable  me  to  show 
progress  anywhere. 


Known  among  circulation 
managers  as  originator  of 
carrier  tour  contests  and 
other  promotion  ideas.  Can 
inspire  enthusiasm  and  loy¬ 
alty  in  your  organization. 
Know  accident  insurance. 
Can  pass  any  health  test. 


Knowledge  of  the  several  de¬ 
partments  warrants  assump¬ 
tion  I  could  serve  as  ass’t.  to 
general  or  business  manager, 
or  as  general  circulation 
manager  of  chain. 


Have  handled  morning,  even¬ 
ing  and  Sunday.  No  objection 
to  small  city  if  there  is  a 
real  opportunity.  Compensa¬ 
tion,  fair  salary,  salary  and 
commission  or  bonus. 


Mr.  Publisher:  If  you  want  ! 
economical  management  or  ! 
more  circulation,  or  both,  I  ; 
would  like  to  help  you.  Ref-  i 
erences,  former  publishers  ; 
and  others.  Living  near  New  : 
York,  I  am  available  for  in-  1 
terview  during  A.  N.  P.  A. 
convention. 


E.  S.  Dobson 


513  Wyoming  Avenue 
Millburn,  New  Jersey 
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BIGGEST  USERS  OF  NATIONAL  NEWSPAPER  ADVERTISING  IN  1937 


{Contiiiited  from  page  3) 

1937 

1936 

1937 

1937 

Advertiser 

1936 

19.36 

AdvertUer 

PnMiuet  No.  of 

Total 

Prodiiet 

No.  of 

Total 

Maiiiifueliirer  und  1‘rodiirt.s 

Lini^e 

ritieft 

Linage 

Linage 

Cities 

I.inage 

J  J.  Revnulds  Tobacco  Co . 

15,422,774 

16,597,119 

..  12,936.281 

101 

13.714,381 

98 

Prince  Albert  . 

. .  2.097,463 

51 

2,498,703 

76 

Reynolds,  R.  J.  Tobacco  Co. 

Products  . 

389,030 

100 

384,035 

9b 

Liggett  &  Myers  Tobacco  Co. 
(Chesterfield)  . 

102 

14,822,120 

98 

16,504.982 

P.  Lorillard  &  Co . 

10,264,468 

10,851.021 

Old  (k)ld  . 

..  10,264,468 

101 

10,822,616 

98 

28,405 

8 

Ford  Motor  Co . 

9,714,286 

11,334,304 

Ford  (New)  . 

..  5,231,653 

102 

7,383,445 

100 

Ford  (Used)  . 

..  1,757,226 

101 

1,337,205 

98 

Lincoln  (New)  . 

. .  1,390,250 

98 

1,294,288 

98 

Ford  Trucks  . 

. ..  1,243,599 

94 

1,190,248 

99 

Ford-Lincoln  (New)  . 

88,996 

92 

90,600 

44 

2,562 


Fordson  Tractor  . 

Ford  Accessories  . 

Chrysler  Corp . 

Chrysler  (New)  .  2,790. S60 

Plymouth  (New)  .  1,841,679 

Dodire  (New)  .  1,218,517 

De  Soto  (New)  .  1,204,797 

Dodge  (Trucks)  .  456,691 

Dodge  (Used)  .  437,053 

Chrysler  Inst.  (New)  .  125,615 

Dodge-Plymmith  (New)  .  124.974 

Chrysler  (Used)  .  121,315 

Chrysler-Plymouth  (New)  .  108,425 

De  Soto-Plymouth  (New)  .  93.883 

Chrysler  Airtemp  .  74.150 

Chrysler  Airtemp  Oil  Burner...  9,230 

Plymouth  (Used)  . 

Lever  Bros.  Co . 

Spry .  1.991.517 

Lifdtuoy  . 1.926,470 

Lux  Toilet  Soap  .  1.651.361 

Rinso  .  1,477,547 

Lux  Flakes  .  1,162,468 

Lever  Bros.  Prods.  (Soaps)  - 

I.ever  Bros.  Prods.  (Misc.)  .... 

Sunlight  Soap  _ . 

Lifebuoy  Shaving  Cream  . 

Lever  Bros . 

Distillers  Corp.-Seagram’s  Ltd.  . . . 

Calvert  Whiskies  . . 

Seagram’s  Crown  Whiskies  _ _ 

Seagram’s  Silver  Dollar  Whiskey 
Kessler’s  Private  Blend  Whiskey 
Calvert’s  Old  Drum  \yhiskey  . . . 

Calvert’s  Kentucky  Pride  Whiskey 

Seagram  Products  . 

Seagram’s  V.  O.  Whiskey  . 

Seagram’s  Whiskies  . _. . 

Calvert’s  Distilled  London  Dry  flin 
Calvert  Distilling  Corp.  Products 

Seagram’s  ‘‘83”  Whiskey  . 

Calvert’s  Reserve  Whiskey  .... 

Carstairs  Whiskey  . 

Seagram’s  Gins  . 

Seagram’s  Ancient  Bottle  Whiskey 
Seagram’s  Pedigree  Bottle  Wiskey 
.Seagram’s  Bourbon  WTiiskey  ... 

National  Distillers  Products  Corp, 


99 

103 

102 

100 

92 

84 

45 

69 

91 

64 

49 

31 

8 


8,606.889 


38,518  20 


1.411.253 

3,805.899 

1,980,469 

1.206.320 

767,771 

308,573 

110,688 

248,122 

1081889 

89,540 

80,315 


97 

100 

99 

96 

94 

78 

71 

78 

68 

65 

34 


10,121,961 


8.547,747 


4,122  35 


1.991,517 

80 

2,109,904 

67 

1.926,470 

93 

1.841,842 

89 

1.651.361 

91 

1,204,103 

86 

1.477,547 

94 

1.832,872 

98 

1.162,468 

83 

1,515.206 

78 

139,927 

46 

8.373 

6 

101,394 

23 

225.886 

91 

44,812 

2 

14,356 

2 

28.374 

13 

92,659 

43 

23.877 

13 

7.881,546 

2.464.953 

69 

2.442,524 

79 

2.301,635 

79 

2,238,240 

79 

1.294,714 

73 

612.453 

38 

616.100 

52 

510.574 

60 

522,132 

49 

996.495 

64 

231,0.10 

33 

73,955 

13 

204.282 

72 

580.588 

71 

86,461 

17 

229,499 

42 

57,295 

17 

254,489 

73 

34.377 

13 

33.642 

5 

78,541 

‘5 

20.483 

7 

18,738 

7 

7,245 

4 

7,197 

13 

436,375 

42,438 

8,793 

3,948 


Town  Tavern  Whiskey . 

Windsor  WTiiskev  . 

Green  River  )Vhiskey . 

National  Eagle  W’hiskey  . . . 

Ciilbey’s  Gins  . 

Old  Overholt  Whiskey  . 

Mount  Vernon  WTiiskey  . . , 

National  Distillers  Prods  . . . 

Black  &  White  WTiiskey  . . , 

Old  Farm  Whiskev . 

Old  Prentice  Whiskey . 

Brigadier  Whiskey  . 

Old  Crow  Whiskey  . 

Don  Q  Rum  . 

Guinness  Products  . . 

Rewco  . 

Bushmill’s  W’hiskev  . 

Old  Hermitage  Whiskey  . . 

De  Kuyper  Sloe  Gin . . 

De  Kuyper  Cordials  . 

Old  Log  (iabin  Whiskey  .  . , 

National  Distillers  Whiskies  .... 

Penn-Maryland  W’hiskey  . 

De  Kuyper  Gins . 

Chicken  Cock  Whiskey  . 

Mellwood  WTii.skey  . 

Old  Bushmill’s  Whiskey  . 

Schenley  Products  Co . 

Wilken  Family  Whiskey  . 

Schenley’s  Old  Quaker  Whiskey. 

Schenley’s  Cream  of  Kentucky 

Whiskey  .  1,391,865 

Schenley’s  Golden  W'edding 

Whiskey  . 

Schenley’s  Old  Schenley  Whiskey 

Schenley’s  Label  Whiskies  . 

Schenley’s  Whiskies  . 

Bacardi  Rum  . 

Schenley’s  Products  . 

Gibson’s  Whiskev  . 

Schenley’s  Red  I.aliel  Whiskev  . 

Gibson’s  XXXX  Whiskey 

Dubonnet  . 

Gibson’s  WTiiskies  . 

Schenley’s  American  Cream 

WTiiskey  . 

Schenley’s  Ancient  Age  Whiskey 

Gibson’s  Club  Whiskey  . 

Otard  Cognac  . 

Old  Methusalem  Whiskey  . 

S'henley’s  Old  Quaker  Gin  .... 

Gibson’s  Decanter  Whiskey  .... 

Schenley’s  Mayflower  .  .... 

Schenley’s  ()ld  Quaker  Prods.  ...  .  ■  ■  ■ 

Schenley’s  Gins  .  .... 

Noilly  Prat  Vermouth  .  .... 

Echo  Springs  Whiskey .  .... 

Chimney  (^rner .  .... 

Procter  &  Gamble  . 

Oxydol  .  2,483,785 

Camay  .  2,249,713 

Chipto  .  651,266 

Dreft  .  609,587 


..  1.286.071 

74 

1,114,942 

..  1.184.046 

76 

1,273,510 

945.626 

77 

1,263.065 

845,746 

80 

1,050,368 

796.329 

27 

763.242 

70 

836.236 

648,733 

36 

436,111 

281.495 

36 

488.223 

246.919 

71 

96,319 

154.035 

55 

343.773 

140,016 

13 

50,761 

108,634 

9 

61,091 

102.164 

23 

175,806 

85.-294 

25 

68,314 

29 

53,662 

8 

48’,i29 

41,830 

6 

19,909 

41.023 

13 

40,183 

8 

36,193 

16 

1.461 

4 

1.008 

4 

188,287 

1.907.635 

1,830.028 


720,537 

673,378 

367,738 

356,463 

111,801 

104.679 

76.514 

64.840 

61,188 

50,686 

35,375 

29.652 

28,702 

25.278 

10,479 

8,098 

4,743 

4.470 


65 

56 

45 

30 

26 

27 

29 

11 

21 

24 

22 


94 

103 

60 

45 


7,864,149 


92.495 

85,651 

69,408 

56.180 

9.052 

5,096 

2.020.999 

1,992,945 


7,559,546 


1.062,156 

249,993 

1 1 1.679 

57,427 

362.368 

78,154 


97,930 

63.774 

61,586 

150.900 

49.260 

25.680 

19,211 


97,077 

52,223 

11,498 

5.600 

2,849 

858 

2,391,962 

1,237,334 

852,417 

46,823 


8,845,201 


73 

74 

67 

45 

46 
27 
48 

30 

8 

24 


32 

18 

19 

38 

7 

4 

2 

74 

76 


1,639,771  74 


76 

64 


.MHiiiifnetiirer  und  ITitdiiets 
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1937  1937  Advertiser 

Produot  No.  of  Total 
Linage  Cities  Linage 


I93*> 

19.36  1936  Advertiser 

Product  No.  of  Total 
Liiiu'e  Citiee  Linage 


(Proctor  &  Gambli 

I>rene  Shamp.To  .  557,677 

Crisco  .  530,152 

Ivory  .So.ap  .  341,224 

Lava  .  58,411 

Ivory  Flake  .  56,541 

Procter  &  Gamble  Prods .  21,190 

P  &  G  Soap .  .... 

Ivory  Snow  .  .... 

Kirks  Castile .  .... 

Ivory  Shaving  Cream .  . . 

American  Tobacco  Co . 

Lucky  Strike  .  5,287,758 

Herbert  Tareyton  . . 

Pall  Mall  . 

Half  &  Half . 

Roi  Tan  . 

Standard  Brands,  Inc. 


100 

11 

32 


7,441,554 


318,476 

441,455 

306,911 

135.390 

104,499 

102,696 

122,566 

29,565 

13,620 

2,057 


10,285,742  98 


Fleischmann’s  Gins  . 

Tenderleaf  Tea  . 

Royal  Baking  Powder . 

Fleischmann's  Yeast  for  Dogs  .. 

Royal  Desserts  . 

General  Foods  Sales  Corp . 

Postum  . 

Post  Toasties  . 

Post’s  Bran  Flakes  . 

Maxwell  House  Coffee  . 

tirape  Nuts  Flakes  . 

Huskies  . 

I.a  France  . 

Birds  Eye  Frosted  Foo<ls . 

Certo  . 

Post’s  Whole  Bran  Shreds . 

■Sure  Jell  . 

Jell  O  . 

Calumet  Baking  Powder  . 

Baker’s  Cocoa  . 

Post-O  . 

Sanka  Coffee  . 

Post’s  Cereals . 

Jell-0  Freezing  Mix  . 

General  Food  Sales  Co.  Prmls.  .. 

Log  Cabin  Syrup  . 

Satina  . 

Minute  Tapioca  . 

Swansdown  Cake  Flour  . 

Jello  Chocolate  Pudding . 

Grape  Nuts  . 

Bird’s  Eye  Prcnlucts  . 

Diamond  Crystal  .Salt  . 

Calumet  Baking  Powder  &  Swans 

down  Cake  Flour  . 

Baker’s  Chocolate  . 

General  Foods  Cereals  . 

Baker  Coconut  . 

Jello  Ice  Cream  Powder . 

Jello  Ice  Cream  Mix  . 

Swansdown  Pure  Food  Tints  .  . . 

Colgate-Palmolive-Peet  Co . 

.Super  Suds  Concent  'ated  . 

Palmolive  .  1,097,718 

Colgate’s  Dental  Cream  . 

,Super  Suds  . 

Crystal  White  Soap  . 

Colgate’s  Soap  Products . 

Palmolive  Princess  Soap  Flakes 

Colgate  Products  . 

Kirkinan’s  Soap  Chins . 

Colgate’s  Cashmere  Bouquet 

Ix>tion  . 

Colgate’s  Shaving  Cream . 

Kirkman’s  Soap  . 

Cashmere  Bouquet  Soap  . 

Kwik  Solv  . 

Palmolive  .Shave  Cream  . 

Colgate-Palmolive-Peet  Prods.  . 

Oct- gon  Granulated  Soap  _ 

Octagon  Prorlucts  . 

Kirkman’s  Granulated  .Soap  . . 

Sterling  Products  . 

Bayer  Aspirin  . 


8.213.308 


Fletcher’s  Castoria  . 

Phillip’s  Milk  of  Magnesia  . 

Midol  . 

Z.B.T.  Baby  Powder  . 

Phillips  Milk  of  Magnesia 

Toothpaste  . . . 

Caldwell’s  Syrup  of  Pepsin,  Dr.  . 

Papes  Cold  Compound  . 

Danderine  . 

I’apes  Diapepsin  . 

Phillips  Milk  of  Magnesia  Creams 
Cioodyear  Tire  &  Rubber  Co. 

(Goodyear)  . 

General  Electric  Corp . 


6,105,771 


General  Electric  Refrigerator  . . . 

General  Electric  Lamps  . 

General  Electric  Products  . 

General  Electric  Vacuum  . 

General  Electric  Fans  . 

llotpoint  Electric  Range  . 

General  Electric  Washer  . 

General  Electric  Oil  Burners.... 

General  Electric  Ranges  . 

General  Elec.  Air  Conditioning. 

Hotpoint  Washer  . 

llotpoint  Refrigerator  . 

Hotpoint  Automatic  Elec.  TVater 

Heater  . 

Hotpoint  Protlucls  . 

Hotpoint  Iron  . 

General  Elec.  Gas  Furnace  . 

General  Elec.  Clocks . 

General  Elec.  Ironer . 

General  Elec.  Air  Circulator - 

Studebaker  Corp.^  of  .\merica  . 

Studebaker  (New)  . 

Studebaker  (Used)  . 

Studebaker  (Trucks)  .... 


11,876,01s 


,321.552 

58 

1,475,340 

74 

719,082 

47 

112,116 

17 

1 14,936 

17 

1,046 

9 

5,139,987 

.970,123  , 

65 

1,809,246 

61 

,198,705 

60 

1,011,638 

61 

728,262 

58 

697,457 

55 

162,537 

27 

131,807 

24 

72.070 

ii 

8,290 

11 

61,941 

4,864,765 

34 

842,313 

73 

943,889 

65 

693,417 

72 

798,290 

68 

489,522 

69 

609,089 

65 

484,052 

74 

964,218 

72 

473,330 

69 

572,725 

67 

425,070 

89 

781,036 

47 

315,398 

28 

245,564 

21 

187,297 

18 

153,816 

88 

188.338 

84 

88.286 

47 

82,906 

14 

88,000 

47 

75  031 

42 

79,876 

58 

55,030 

S3 

68,770 

48 

396,547 

44 

61,629 

78 

52,324 

11 

56,831 

7 

46,459 

46 

49,419 

29 

39,471 

84 

33,368 

4( 

38,646 

22 

37,499 

52 

5,340 

4 

35,207 

64 

43,636 

18 

34,022 

25 

14,281 

If. 

33,080 

48 

108,184 

29 

32,506 

5 

78,823 

21 

28.064 

18 

8,858 

5 

18,921 

48 

713,306 

70 

7,740 

4 

106,482 

12 

5,857 

20 

10,977 

22 

3,661 

8 

532 

3 

5.186 

’3 

83,709 

38 

81.218 

28 

51,254 

28 

13,484 

2 

1,791 

4,449,981 

12 

1,542,093 

88 

203.094 

46 

1,097.718 

100 

748,522 

84 

987,777 

77 

1,206.088 

71 

427,070 

77 

353,626 

82 

158.012 

40 

62.002 

25 

139.437 

88 

8,184 

18 

43,227 

2 

38,322 

2 

21,562 

82 

11,575 

4 

2,245 

5 

9,834 

6 

7,593 

3 

5,1 16 

’3 

3,448 

3 

632 

12 

78,542 

5 

51,364 

82 

35,062 

83 

14,920 

14 

7.022 

6 

2,226 

4.375,290 

9 

1,208,845 

95 

1,283,556 

92 

1,179,508 

66 

1.043,695 

63 

797.464 

70 

852,461 

67 

617,719 

94 

621,086 

91 

391,365 

79 

395,608 

80 

61,223 

30 

44,013 

20 

58,750 

43 

113.225 

42 

33,982 

4 

188,701 

67 

26.4.14 

19 

32.002 

35 

152.764 

54 

80,084 

42 

23,320 

11 

102 

4,040,355 

3.995.643 

79 

1.165.332 

99 

417.812 

62 

979,299 

80 

595,763 

67 

836.886 

84 

630,538 

57 

231,258 

64 

269,955 

72 

173.577 

44 

81,215 

24 

106.870 

79 

83,501 

71 

103,456 

19 

73,838 

16 

75,031 

31 

52,324 

18 

67.170 

14 

87.595 

27 

48,286 

15 

60,786 

15 

47,429 

26 

41,064 

23 

41,489 

19 

38,273 

18 

.’2,223 

" 

29,140 

3 

21,024 

9 

13,895 

8 

9.506 

5 

8',8i6 

'7 

6,301 

4 

1,421 

4 

5.202 

6 

3,670 

3,036,152 

8 

2.950,671 

102 

2,581.770 

96 

70,010 

38 

15,471 

18 

3.453 

6 

7,178,804 


2.816,329 


4,830,515 


1,328,625 

2.444.300 


2,585,223 
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1937  1937  AdvertUer  1936  1936  Adverttoer 


I’rodurt 

MaiiiifHrtiirrr  »nd  Products  Linage 

Heine  Products,  H.  J . 

Heinz  Products  .  1,029,013 

Heinz  Soups  .  907,486 

Heinz  RakH  Beans  .  379,714 

Heinz  Tomato  Ketchup .  359.18(> 

Heinz  Strained  Foods  .  141,635 

Heinz  Spaghetti  .  40,492 

Heinz  Rice  Flakes  .  28,328 

Heinz  Pickles  .  26,352 

Heinz  \'inegar  .  15,066 

Heinz  Macaroni  .  13,196 

Heinz  Tomato  Juice  .  9,136 

Heinz.  Sisaghetti  \  Macaroni  _ _  8.511 

Heinz  Mustard .  4.279 

Heinz  Pudding  .  1.970 

Heinz  Mince  Meat  .  1.786 

Heinz  Jellies  .  350 

Heinz  Fresh  Cucumber  Pickle  ..  .... 

Heinz  Bre.ikfast  Wheat  .  .... 

Heinz  Condimt-nts  .  .... 

Heinz  Peanut  Ritter  .  .... 

Nash-Kelvinator  Corji . 

Nash  (New)  .  1.682.960 

Kelvinator  .  613,507 

N'ash-LaFayette  (New)  .  402.145 

Leonard  .  116.685 

Kelvinator  Products  .  62,388 

Kelvinator  .\ir  Conditioner .  29.570 

Kelvinator  Stoker  .  20.336 

Kelvinator  Elec.  Range  .  18.023 

Kelvinator  Water  Cooler .  2,929 

LaFayette  .  ... 

Kellogg  Co . 

Kellogg’s  All  Bran  .  1.001,782 

Kellogg's  Corn  Flakes  .  740,289 

Kellogg’s  Kaffee  Hag  Cotfee  ....  255,587 

Kellogg’s  Rice  Krispies  .  234,405 

Kellogg’s  Pep .  160,097 

Kellogg’s  M'heat  Krispies .  99,047 

Kellogg’s  Cereals  .  83,018 

Kellogg’s  Rye  Flakes  .  15.997 

Kellogg’s  Whole  Wheat  Krumbles  10,308 

Kellogg’s  Whole  Wheat  Flakes  . .  8,757 

Quaker  Oats  Co . 

Quaker  Puffed  Wheat  .  474,080 

Quaker  Oats  Cereals  .  399,338 

Quaker  Oats  .  372,878 

.■\unt  Jemima  Pancake  Flour  ...  364,311 

Quaker  Muffets  .  332,161 

Aunt  Jemima  Flours .  236,864 

Quick  Quaker  Oats .  141,748 

Quaker  Puffed  Rice  .  128,449 

Mother’s  Oats  .  67.555 

Quick  Mother’s  Oats  .  40,583 

Quaker  Corn  Flakes  .  27.161 

Quaker  Quick  Milk  Macaroni  ...  15,806 

Quaker  Bran  .  3,827 

Quaker  Milk  Spaghetti . 

Socony-\’acuum  Oil  Co.,  Inc . 

Socony-Vacuum  Oil  Co.  Prods.  . .  2,003,301 

Socony  Fuel  Oil .  238,950 

General  Petroleum  Corp.  Products  179,520 
Magnolia  Petrtdeum  Co .  115,608 

General  Cigar  Co . 

White  Owl  .  2,026,570 

Van  Dyck .  482,054 

General  Cigar  Co.  Prods .  . 

Norge  Corp . 

Norge  Products .  1,575,189 

Norge  Refrigerator  .  703.224 

Norge  Gas  Range .  58.386 

Norge  Oil  Burner  .  52.806 

Norge  Electric  Range  .  28.976 

Norge  Washer  .  20,402 

Norge  Oil  Heater  .  15.186 

Norge  Stoker  .  9.846 

Norge  Air  Conditioner  .  3.212 

Norge  Heat  Circulator  .  2,258 


Norge  Elec.  Prods . 

Norge  Home  Heating  Equipment 

Iliram  Walker  &  Sons.  Inc . 

Hiram  Walker’s  Ten  High 


Whiskey  .  976,975 

Hiram  Walker’s  London  Drv  Gin  284,852 

Hiram  Walker  &  Sons  Prods.  . . .  215.802 

G.  &  \V.  Mill  Farm  Whiskey  ...  141.438 

G.  &  W.  Whiskies  .  107.779 

Barclay’s  Gold  Label  Whiskey  •  .  83.223 

Barclay’s  Private  Stock  Whiskey  75.224 

Hiram  Walker’s  Twin  Seal 

Whiskey  .  61,567 

Hiram  Walker’s  Five  O’Clock 

Gin  .  52,619 

G.  &  W.  Star  Whiskies  .  52,195 

G.  &  W.  Whiskey  .  44.947 

Hiram  Walker  Whiskies  .  41,078 

Hiram  Walker  Gins  .  32,704 

Barclay’s  No.  7  Cup  Whiskey  . .  29,592 

Hiram  Walker’s  Royal  Oak 

Whiskey  .  27,852 

Barclay’s  Products  .  20.907 

G.  &  W.  Products .  18.442 

G.  &  W.  Five  Star  Whiskey _  1 5,659 

Hiram  Walker  Private  Cellar 

Whiskey  .  12.198 

G.  &  W.  London  Dry  Gin .  12,087 

Barclay’s  London  Dry  Gin  .  8,988 

G.  &  W.  Primrose  Whiskey _  7,927 

Hiram  Walker’s  White  Swan  Gin  6,409 

Barclay’s  Old  Portage  .  4,812 

G.  &  W.  Two  Star  Whiskey  ...  4.160 

Hiram  Walker’s  De  Luxe  Whisk.  3.994 


Hiram  Walker  &  Sons  Whiskey  . 
Hiram  Walker  &  Sons  Cluh  Whis. 

G.  &  W.  Gins . 

Hiram  Walker’s  Canadian  Club 

Whiskey  . 

Barclay’s  Whiskies  . 4 

Hiram  Walker’s  Ridgewood  Whis. 

Mac  Nairs  Whiskey  . 

G.  &  W.  Mountain  Ridge  . 

<i.  &  W.  ^ven  Star . 

Shell  Oil  Co . 


Shell  Petroleum  (iorp.  Pro<ls.  ..  1.303,762 

.Shell  Oil  Co.  Prods .  573,413 

Shell  Eastern  Petroleum  Protlucis  365,463 

.Shell  Heating  Oil  .  17,778 


o.  of 

Total 

Produrt  No.  of 

ToUl 

ItirH 

I.inage 

Linage 

rules 

Linage 

2,966,500 

2,750,401 

78 

679,593 

73 

76 

736,354 

73 

75 

309,235 

69 

75 

414,637 

72 

72 

47,615 

62 

60 

87,646 

65 

41 

41 

32 

6,i8S 

21 

19 

68,039 

65 

33 

58,350 

61 

7 

24 

12,668 

14 

8 

8 

2’,474 

6 

3 

3,312 

25 

267,393 

69 

28,451 

55 

20,497 

36 

7,952 

27 

2,948,543 

2,690,760 

103 

811,031 

98 

73 

662,250 

68 

53 

891,320 

98 

23 

111,536 

30 

39 

22 

24,615 

ii 

7 

7 

7 

190,668 

93 

2,609,287 

3,253,757 

94 

1,005,518 

100 

93 

971,330 

90 

81 

261.311 

67 

• 

92 

541.841 

89 

81 

27,916 

31 

58 

277,048 

89 

76 

142,163 

78 

4 

20 

26,630 

18 

17 

2,604,761 

2.230,758 

82 

427,349 

75 

62 

344,555 

74 

67 

163,939 

27 

46 

72 

123,315 

27 

28 

585,619 

69 

29 

208,148 

28 

81 

172,004 

73 

15 

47.545 

10 

8 

62.535 

9 

> 

9.432 

7 

76.077 

11 

2 

5,052 

2 

5,188 

6 

2,537,379 

2,904,669 

65 

2,596.740 

84 

27 

12 

220’,86i 

ii 

8 

87,128 

6 

2,508,624 

2,438.220 

54 

1,993,585 

48 

27 

438,160 

26 

6,475 

6 

2,469,485 

1,667,257 

84 

527,734 

67 

83 

855,269 

85 

13 

44,790 

17 

15 

13 

9 

18,628 

ii 

4 

6 

4 

6 

217.364 

47 

4,072 

5 

2,343,430 

1,658,494 

70 

404,934 

66 

47 

68 

434,396 

68 

27 

49,398 

22 

19 

53,225 

20 

33 

38,554 

18 

29 

9 

54,224 

22 

14 

9 

11 

48,762 

29 

7 

79,325 

31 

21 

149.042 

42 

12 

3 

31.738 

16 

11 

27.767 

14 

in 

30.871 

30 

15 

4,992 

9 

14 

7 

15,328 

'e 

3 

8,533 

15 

6 

6 

6,786 

‘7 

6 

5 

88'.684 

25 

39,461 

7 

20,963 

17 

19,879 

15 

16,646 

13 

15,436 

9 

10,828 

10 

8,111 

14 

611 

6 

2,260,416 

2,588,424 

34 

1.072.595 

31 

13 

637,175 

13 

31 

878,654 

28 

7 


19.T7 

Product 

.Muniiraeturer  uiid  Produets  Linage 

Frankfort  Distilleries,  Inc . 

Four  Roses  Whiskey  .  743,885 

Mattingly  &  Moore  Whiskey _  661,864 

Paul  Jones  Whiskey  .  531,421 

Old  ()scar  Pepper  Whi.skey  _  235,746 

Frankfort  Distilleries  Whiskies  .  51,906 

Kentucky  Velvet  Whiskey .  ... 

_ t> _ _  _ 


Frankfort  Dist.  Products  . 

W’olf  Creek  Whiskies  .  ... 

Hudson  Motor  Car  Co . 

Hudson  Terraplane  (New)  .  2.037,755 

Hudson  (New)  .  164,367 

Terraplane  (New)  .  19,572 

Sun  Oil  Company  Products  . 

Philco  Radio  &  Television  Co . 

Philco  R.-idio  .  2,095,655 

Philco  Phone .  22,036 

Philco  Tubes  .  4,919 

Stand.ird  Oil  Co.  of  Indiana  Prods. 

Coca-Cola  Co . 

Pepsodent  Co . 

Pepsodent  Tooth  Powder .  1,166,090 

Pepsoilent  Dentifrices  .  308,254 

Pepsodent  .Antiseptics  .  256,358 

Pepsodent  Tooth  Paste .  195,197 

Pepsodent  Products  .  .... 

Somerset  Importers,  Ltd . 

Gordon’s  Gins .  833,235 

Haig  &  Haig  Whiskey  .  628,523 

Dewar’s  Scotch  Whiskey  .  281,452 

King  W’illiam  IV  V.O.P.  Whiskey  179.368 

Gordon’s  Sloe  Gin  .  2,912 

Dewar’s  Products  .  .... 

Vick  Chemical  Co . 

Vicks  Products  .  794,267 

Vicks  Vaporub  .  580,337 

Vicks- Va-tro-nol  .  403,496 

A'icks  Cough  Drops .  146,266 

Curtis  Publishing  Co.  . 

Saturday  F'vening  Post  .  1,428,902 

Ladies  Home  Journal  .  441,419 

National  Dairy  Products  Co . 

Kraft  Miracle  Whip  Salad  Dress¬ 
ing  .  402,204 

Sheffield  Farms — Milk  .  272,312 

Kraft  Cheeses  .  271,012 

Rreyer's  Ice  Crram  .  236,899 

Supplee  .Milk  .  143,771 

Fro-Joy  Ice  Cream  .  114.824 

Sealtest  System  Labs.  Inc .  100,007 

Kraft  Mayonnaise .  71.203 

Supplee  Ice  Cream  .  69,319 

O-Ke-Doke  Popcorn  .  59,878 

Supplee  Dairy  Prods .  16,794 

Deerfoot  Farms  Meat  Prods .  16,057 

Kraft  Dinner  .  12,492 

Supplee  Cheese  .  11,954 

Supplee  Choc.  Milk .  7,856 

Supplee  Butter .  7,848 

Kraft  Caramels  .  .... 

National  Dairy  Co.  Products....  _ _ 

Firestone  Tire  &  Rubber  Co . 

Firestone  Tires  .  1,769,730 

Firestone  Brake  Lining  .  4,024 

Firestone  Batteries  .  2,845 

Firestone  Heaters  .  1,611 

Packard  Motor  Car  Co . 

Packard  (New)  .  1,629,613 

Packard  (Used)  .  5,259 

Eastman  Kodak  Co . 

.Armour  &  Co . 

Armour  Meat  Prods .  1,375,545 

Luxor  Face  Powder  .  87,509 

Armour’s  Clover  Bloom  Butter. .  61,027 

Armour’s  Products .  58,911 

Luxor  Prep .  29,673 

Armour  Fertilizer  .  3,702 


.Armour  Vegetable  Shortening... 

Armour  Star  Ham  . 

Armour  Star  Bacon  . 

Armour  Pork  Sausage  . 

Luxor  Cream  . 

-Armour  (irocery  Prods . 

Continental  Distilling  Corp . 


Cobbs  Creek  Whiskey .  981,149 

Old  Hickory  Whiskey  .  240,275 

Rittenhouse  Square  Whiskey....  122,246 

Diplomat  Whiskey  .  91,245 

Continental  Distilling  Corp.  Prod 

nets  .  52,154 

Dixie  Belle  Gin  .  49,018 

McCallum’s  Whiskey  .  41,529 

Cavalier  Gin  .  7,551 

Old  Harbor  Whiskey  .  6,101 

Old  Treasure  .  .... 

Rustic  Whiskey  .  .... 

Keystone  State  Whiskey  .  .... 

Authentic  Whiskey  . 

Bristol  Myers  Co . 

Ipana  Toothpaste .  619,767 

Mum .  298,343 

Sal  Hepatica  .  291,622 

Vitalis  .  183,564 

Ingrams  Milkweed  Cream  .  108,318 

Peterman’s  Exterminators  .  75,875 

Sal  Hepatica  &  Ipana .  .... 

Tidewater  Oil  Co . 

Tidewater  Oil  Co.  Prods .  1,050,526 

Associated  Oil  Co.  Prods .  526,211 

Bayuk  Co.  Inc . 

Browne-Vintners  Co.  Inc . 

White  Horse  Whiskey  .  649,034 

Wilson  “’That’s  All”  (jld  Label 

Whiskey  .  553,324 

Burnett’s  White  Satin  Distilled 

London  Dry  Gin  .  235,822 

E.  Remy  Martin  Brandy  .  42,051 

Browne-Vintners  Co.  Pro<ls .  24.144 

Cointreau  .  .... 

Westinghouse  Elec.  &  Mfg.  Co - 

Westinghouse  Prods .  618,331 

Westinghmtse  Refrig .  595,728 

Westinghouse  Elec.  Range .  134,486 

Westinghouse  Radio  .  115,160 

Westinghouse  Misc .  15,317 

Westinghouse  Fan  .  9,039 


1937 

1936 

1937 

Advertiser 

19.3M 

1930 

-Advertbe 

No.  of 

ToUl 

Produrt 

No.  of 

Total 

Cities 

Linage 

Linage 

Cities 

Lbiaft 

2,224,822 

2.754,35. 

68 

1,177,837 

69 

59 

308,856 

51 

58 

919,811 

67 

28 

202,199 

27 

11 

54,068 

15 

34,377 

11 

26,059 

10 

24,157 

7 

6,994 

5 

2.221,694 

2.739.54; 

100 

677,746 

97 

50 

1,017,535 

96 

17 

1,044.312 

98 

56 

2,198,414 

52 

2.635,M: 

2,122,610 

2.071,238 

93 

2,071,238 

88 

16 

16 

17 

1,999,505 

18 

1.945,395 

83 

1,975,809 

91 

1.269.33; 

1,925.899 

967,584 

74 

583,.t02 

59 

31 

79 

75.896 

46 

26 

259,990 

50 

48,396 

48 

1,925,490 

1,871.696 

68 

781.784 

68 

56 

769,088 

60 

31 

273,811 

39 

46 

35.963 

13 

5 

1 1,656 

’5 

1,924,366 

1.699,537 

103 

, 

454.527 

100 

103 

576.970 

100 

103 

468.258 

100 

103 

199,782 

100 

1,870,321 

639.48.’ 

45 

514,893 

47 

21 

124.589 

15 

1,814,430 

2.098,653 

35 

707,883 

44 

11 

196,975 

11 

27 

230,384 

24 

11 

166.824 

10 

4 

187.453 

4 

15 

261,151 

15 

39 

41,813 

37 

4 

4 

92,796 

's 

17 

5 

24.665 

’3 

3 

3 

4 

6,998 

‘3 

4 

3 

15,582 

’4 

114.241 

33 

52,494 

4 

1,778,210 

1,449,611 

74 

1,449,611 

82 

3 

6 

4 

1,634,872 

935,015 

103 

935,015 

100 

8 

85 

1,631,097 

82 

1,516.540 

1,616,367 

1,138,065 

78 

501.803 

62 

64 

119,119 

61 

18 

17,258 

9 

50 

16 

4 

212,i43 

is 

149,450 

32 

46,976 

15 

46,522 

28 

42,498 

61 

2,296 

3 

1,591,268 

2,088,373 

65 

1,209,467 

54 

49 

559.666 

58 

24 

88,882 

27 

8 

12 

11 

29,663 

ii 

20 

127,088 

22 

14 

2,910 

7 

10 

31,852 

'9 

23,057 

4 

9.236 

9 

6,552 

7 

1,577,489 

1.794,684 

43 

711,167 

45 

40 

226,710 

37 

42 

355,138 

40 

23 

266,943 

23 

17 

138,858 

17 

60 

94.886 

58 

982 

6 

1,576,737 

1,920,711 

59 

1,441,522 

57 

12 

479,189 

13 

50 

1,552,167 

48 

1,606,909 

1.504.375 

1,106,901 

66 

764,418 

61 

40 

251,081 

30 

18 

24,923 

8 

20 

54,997 

19 

5 

11,482 

6 

1,502,323 

95  6.604 

60 

83.329 

32 

77 

749,797 

73 

35 

43,776 

12 

33 

24,030 

9 

9 

12 

3i',H8 

24 

for  APRIL  9,  1938 
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BIGGEST  USERS  OF  NATIONAL  NEWSPAPER  ADVERTISING  IN  1937 


1937 

1937  Advertiser 


Maniirartiirer  and  Troduris  Linage 

(Westiiigliouse  Elec.  &  Mfg.  Co.— continued) 

W'estinghouse  Washer  .  7,66 

Westinghouse  Air  Conditioning..  4,31 

VV'estinghouse  Iron  .  2,28 

R.  C.  Mfg.  Co.,  Inc . 

K.  C.  A.  Victor  Radio  .  1,219,50 

R.  C.  A.  Victor  Records .  158,27 

R.  C.  A.  Tubes  .  57,70 

R.  C.  A.  Victor  Record  Player..  28,93 

Radio  Corp.  of  America .  19,09 

R.  C.  Victor  Products .  ... 

National  Biscuit  Co . 


National  Biscuit  Co.  Prods . 

Wheatsworth  Cereal  . 

Milk-Bone  . 

Park  &  Tilford  Import  Corp . 

Vat  69  Whiskey  . 

Tintex  . 

Martell  Cognac  Brandy  . 

Park  8:  Tilford  Whiskies  . 

Booth's  Gins  . 

Park  &  Tilford  Four  X  Whiskey 
Park  &  Tilford  Private  Stock 

Whiskey  . 

Park  &  Tilford  Kentucky  Bred 

Whiskey  . 

Booth's  House  of  Lords  Gin.... 
Park  &  Tilford  Reserve  Whiskey 

Booth’s  High  and  Dry  Gin . 

Abbott’s  Bitters  . 

Tea  Market  Expansion  Bureau.... 
Standard  Oil  Co.  of  Ohio  Prods. . . 

Continental  Oil  Co.  Prods . 

McKesson  &  Robbins  . 

.Martin’s  V.V.O.  Whiskey  _ 

William  Jameson  Irish  American 

Whiskey  . 

Caiox  Tooth  Powder . 

McKesson  Old  Breckinbridge 

Whiskey  . 

Ronrico  Rum  . 

Hunter  Baltimore  Whi.skey . 

McKesson  London  Dry  Gin . 

Albolene  . 

McKesson  &  Robbins  Prods . 

McKesson  Cedardale  Whiskey... 

Sandeman  Wine  . 

McKesson  Old  Currency  Whiskey 
Goodrich,  B.  F.  &  Co.,  Inc . 


Goodrich  Sport  Shoes . . . 

Hood  Canvas  Shoes  -  Goodrich 

Sport  Shoes . 

Hood  Tires  . 

Goodrich  Products  . 

Standard  Oil  Co.  of  Calif . 

Standard  Oil  Co.  of  Calif.  Prod- 


Standard  Oil  Hsld.  Prods. 

Gulf  Refining  Co . 

Gulf  Refining  Co.  Prods.  . 

Gulfspray  . 

Continental  Baking  Co . 


Hostess  Cup  Cakes . 

Continental  Baking  Co.  Prods. . . 

Canada  Dry  Ginger  Ale,  Inc . 

Johnnie  Walker  Whiskey  . 

Canada  Dry  Ginger  Ale . 

Canada  Dry  Beverages . 

Canada  Dry  Sparkling  Water.... 

Hildick  Applejack  Brandy . 

Cinzano  \  ermouth . 

Xuyens  Liquers  . 

Holloway’s  Gins  . 

Brown  Forman  Distillery  Co . 

Bottoms  Up  Whiskey  . 

King  of  Kentucky  Whiskey . 

Old  Polk  Whiskey  . 

Brown-Forman  Whiskies  . 

Early  Times  . 

Brown-Forman  Products  . 

Southern  Pacific  Co . 


Southern  Pacific  Steamship  Lines 

Standard  Oil  Co.  of  X.  J . 

Xujol  . 

Colonial  Beacon  Oil  Co.  Proilucts 

Essohurner  . 

Standard  Oil  Co.  of  N.  J.  Prods. 

Flit  . . . 

Humble  Oil  &  Refining  Co.  Prods. 

Daggett  &  Ramsdell  Creams . 

Standard  Oil  Fly  Spray  . 

Daggett  &  Ramsdell  Preps . 

Esso  Fuel  Oil  . 

Esso  Handy  Oil  . 

Plough.  Inc . 

St.  Joseph  Aspirin  . 

I’eiietro  .Salve  . 

Penetro  Nose  Drops  . 

Moroline  . 

Penetro  Products  . 

Pen-O  Rub  . 

Bl.iek  &  White  Bleaching  Cream 

Black  &  White  Prods . 

St.  Joseph  G.F.P . 

Mufti  . 

Black  &  White  Ointment . 

Penetro  Cough  Drops  . 

Prescription  C-2223  . 

Black  &  White  Face  Powder.... 

Plough  Products  .  .... 

Swift  &  Co . 

Swift’s  Meat  Prods . 


Swift's  .MIsweet  Oleomargarine.. 

I’ard  . 

Vigoro  . 

Swift’s  Ice  Cream  . 

•Swift’s  Products  . 

Swift’s  Brookfield  Butter  . 

Sun-Brite  Cleanser  . 

Formay  . 


Product  No.  of 

Total 

Product  No.  of 

Linage  Cities 

Linage 

Linage  Cities 

intitiued) 

7,668 

6 

4,311 

7 

8,067 

ii 

2,283 

3 

1,483,502 

15,887 

12 

1,219,501 

95 

559,146 

83 

158,270 

48 

83,590 

33 

57,704 

39 

42,065 

43 

28,930 

17 

19,097 

15 

1,480,297 

36,i'54 

18 

1,067,564 

101 

1,010,577 

98 

303,187 

98 

751,270 

86 

70,134 

5 

49,410 

5 

39,412 

9 

1,469,088 

41.214 

7 

563,041 

59 

845,437 

55 

275,994 

75 

319,820 

67 

161,237 

33 

104,300 

32 

124,016 

22 

109,467 

26 

121,565 

22 

68.538 

20 

11,831 

6 

56,860 

11 

81,598 

12 

45.892 

14 

141,149 

22 

24,275 

5 

23,656 

5 

22,953 

6 

14,173 

3 

1,939 

6 

ll’.SO? 

13 

73 

1,446,494 

11 

7 

1,408,656 

7 

.18 

1,376,881 

1,374,192 

40 

586,690 

40 

80,745 

29 

388,634 

62 

128,343 

16 

190,003 

48 

84,265 

13 

68.428 

28 

5,377 

6 

44,678 

17 

50,265 

28 

40,151 

17 

48,530 

34 

27,584 

31 

24,487 

15 

3,537 

4 

8‘,762 

ii 

21,837 

7 

19,071 

7 

3,353 

5 

1.351,958 

1,324,391 

87 

962,767 

75 

1.3,852 

4 

22,176 

23 

11,313 

3 

2,402 

3 

1,349,712 

177’,357 

16 

1,300,282 

15 

1,328,470 

15 

49,430 

7 

1,325,348 

97,824 

14 

1,323,761 

68 

2,305,008 

73 

1,587 

5 

1,300,958 

100,240 

17 

1,222,314 

55 

379,512 

32 

73,606 

20 

42,964 

15 

5,038 

19 

1,271,050 

74,392 

33 

568,300 

59 

467,481 

50 

329,387 

77 

368,569 

59 

166,819 

52 

100,788 

48 

68,745 

19 

37,392 

31 

67,744 

25 

46,834 

28 

61,971 

25 

68,517 

16 

6,210 

4 

1,874 

4 

1,234,107 

12,i85 

'6 

601,582 

48 

778,886 

53 

424,792 

48 

505,848 

67 

171,700 

16 

205,956 

21 

29,309 

16 

6,724 

3 

9,268 

‘6 

1,217,007 

12,046 

9 

1,190.838 

47 

1,141,994 

47 

26,169 

17 

1,215,204 

31,531 

21 

341,665 

54 

314,896 

32 

176,372 

25 

422,660 

25 

161,676 

11 

148,. 37  7 

16 

149.951 

9 

291,512 

8 

135,912 

34 

35,654 

23 

113,587 

4 

141,797 

4 

83,780 

34 

166.614 

28 

29,633 

7 

21,090 

6 

61,057 

24 

17,'293 

Vo 

5,335 

17 

1,194,977 

8,748 

17 

334,587 

69 

368,770 

64 

232,353 

74 

252,057 

67 

192,640 

74 

204,375 

66 

93,509 

22 

114,661 

20 

89,186 

66 

68,549 

20 

119,76i 

16 

63,157 

19 

114,899 

20 

46,921 

24 

104.690 

78 

27,157 

5 

23.275 

6 

25,056 

40 

82,984 

37 

12,710 

6 

5,869 

5 

3,283 

4 

19.145 

16 

1,165,015 

533 

3 

500.173 

57 

121.892 

52 

291,970 

39 

46,8.139 

44 

195.250 

30 

76.815 

11 

17.167 

’4 

54,785 

63 

84,206 

84 

17,955 

6 

15,021 

4 

7,091 

7 

5,955 

27 

6.1 16 

29 

3,675 

4 

1936 

1936  Advertiser 
No.  of  Total 


600,328 

967,859 

1,359,922 

450,548 


.Manufacturer  and  I'roduets 
Greyhound  Management  Co.  . . 


Pacific  Greyhound  . 

Southwestern  Greyhound  Lines. . 

Northland  Greyhound  Lines . 

Capitol  Greyhound  Lines . 

Southeastern  Greyhound  Lines.. 

Atlantic  Greyhound  Lines . 

Block  Drug  Co . 

Gold  Medal  Haarlem  Oil  Cap¬ 
sules  . . 

Omega  Oil  . 

I’oliilent  Powder  . 

Omega  Nasal  Jelly  . 

Wernet  Dental  Mfg.  Co . 

Pepsi  Cola  Co . 

Borden’s  Sales  Co..  Inc . 

Borden’s  Condensed  Milk  . 

Borden’s  Milk  . 

Borden’s  Dairy  Products . 

Borden’s  St.  Charles  Evaporated 

Milk  . 

Borden’s  Cheeses  . 

Borden’s  Ice  Cream  . 

Thompson’s  Malted  Milk  . 

Bo  den’s  Chocolate  Drink  . 

Borden’s  Proelucts  . 

Mel-O-Kol  . 

Glenmore  Distilleries  Co . 

Glenmore  Kentucky  Straight 

Whi.skey  . 

Glenmore  Mint  Springs  Whiskey 

Glenmore  Whiskey  . 

Glenmore  Whiskies  . 

Glenmore  Toni  Hardy  . 

Glenmore  Two  Naturals  . 

Glenmore  Dist.  Products  . 

Glenmore  Kentucky  Tavern  Wliis. 

Premier  Pabst  Sales  Co . 

Pabst  Products  . 

Blue  Ribbon  .Malt  . 

Pahst-ett  Cheese  . 

Old  Tankard  .Me  . 

S.  S.  S.  Co . 

New  York  Telephone  Co . 

Servel-Electrolux  . 

The  Wander  Co . 

Ovaltine  . 

Toddy  . 

Richfield  Oil  Co.  Prods . 

Potter  Drug  &  Chemical  Co . 

Cuticura  Prods . 

Cuticura  Talc  . 

Cuticura  Soap  . 

Cuticura  Ointment  . 

Van-Tage  Medicine  Co . 

Decker’s  Products  Corp . 

H-O  Oats  . 

Force  . 

Shinola  . 

Silver  Dust  . 

Two-Iii-One  Shoe  Polish  . 

Decker’s  Cream  Farina  . 

Presto  Flour  . 

Ceresota  Flour  . 

Decker’s  Products  . 

Gold  Dust  . 

Hecker’s  Flour . 

Silver  Dust  &  Gold  Dust  . 

Hecker’s  Soap  Corp.  Prods . 

Florida  Citrus  Commission  . 

Florida  Grapefruit  . 

FTorida  Oranges  . 

Florida  Tangerines  . 

Florida  Fruits  . 

Emer.son  Drug  Co.  (Bromo  Seltzer) 
Salada  Tea  Co.,  Inc.  (Salada  Tea) 

Willys-Overland  (Willys)  . 

Groves  Lab . 

Groves  Laxative  Bromo  Quinine. 
Groves  Tasteless  Chill  Tonic.... 

Groves  Products  . 

Groves  Emulsified  Nose  Drops.. 

Pa’zo  Ointment  . 

American  Oil  Co.  Prods . 

Wasey  Products  . 

Musterole  . 

Zemo  . 

Edward’s  Olive  Tablets,  Dr . 

Kreml  . 

Princess  Pat  Rouge  . 

Princess  Pat  Powder  . 

Barbasol  . 

Princess  Pat  Prep . 

Primrose  House  Delv . 

Wasey  Products  . 

Host  Tooth  Paste . 

Canadian  Pacific  . 

('anadian  Pacific  S.  S . 

Canadian  Pacific  R.  R . 

Hearst  Publications,  Inc . 

American  Weekly  . 

Good  Housekeeping  . 

Cosmopolitan  . 

New  York  Evening  Journal . 

New  York  Evening  Journal  & 

New  York  American  . 

New  York  American  . 

New  York  Mirror  . 

Comic  Weekly  . 

Chicago  Herald  &  Examiner.... 

Boston  Advertiser  . 

.  Boston  American  . 

Hearst  Newspapers  . 

Pittsburgh  Sun-Telegraph  . 

San  Francisco  Examiner  . 

Campbell  Soup  Co . 

Campbell’s  Soups  . . . 

Franco  American  Spaghetti . 

Atchison,  Topeka  &  Santa  Fe  R.R. 

Hills  Bros.  Coffee  . 

G.  H.  P.  Cigar  Co.,  Inc . 

El  Producto  . 

I.a  Azora . 

(Additional  advertisers  and 
next  week.) 
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1936 

19.37 

1937 

•Advertiser 

1936 

1936 

Advert  Uer 
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No.  of 

Total 

Product 

No.  of 

Total 

Linage 

Cities 

Linage 

1.149,039 

Linage 

Cities 

Linage 

1,250,820 

1,035,004 

69 

920,429 

67 

98,890 

11 

124,346 

11 

15,145 

4 

103,953 

7 

693,051  86 

248,989  61 

171,868  79 

21,604  5 


518,396  71 

210,636  22 

105,006  '  14 

85,792  5 

76,502  44 

42,927  15 

32.461  20 

10.166  12 


.i  14.848  1)0 

3S6.877  69 

113.653  16 

19.692  6 

12.038  12 


777,010  80 

169,836  60 

90,943  26 


892.471  55 

78,557  46 


919,816  91 

15,615  89 

8,699  52 


260,946  33 

220,357  15 

154,239  30 

73,675  41 

47,581  16 

41,384  7 

36,318  5 

28,047  12 

22,925  18 

22,369  10 

20,167  9 

5,720  20 

4,037  10 

472,536  67 

253,470  64 

147,754  35 

36.156  54 


94  1,099,274 

1,081,886 


700,489  88 

76,335  34 


14,821  45 

56 

213,827  31 

111,809  17 

72,500  9 

47,610  2 

208,165  47 

11,455  4 


71.602  18 

38,515  5 


78,408  50 

189,499  64 

33,047  18 

97,358  47 

19,275  41 

100.227  20 

57,845  39 

29,703  14 

950,043  81 

163,389  55 

187,200  27 

19,628  9 


1,613,022  75 

18,8.30  8 

42 

846,996  89 

44.867  89 

4,715  38 

9,280  54 


191,145  30 

1.045,953  52 

59,2i2  8 

63,431  3 

71,390  17 

35,255  22 

61,320  10 


.342,126  59 

277,590  51 

1.34,554  30 

66,796  49 


1,011,589 

1,128,300 

623,122 

1,631,852 


1,024,297 

904,858 


443,817 

1,660,171 


766,750 

88 

546,877 

86 

67,254 

14 

30,283 

8 

32,440 

5 

18,485 

9 

15'.i70 

i9 

45.537 

38 

46 

863,100 

4.i 

1.1 01, .143 

858,023 

945,489 

313,279 

89 

312.808 

79 

285,406 

74 

177,639 

75 

168,295 

74 

238,188 

58 

77,080 

33 

87,692 

29 

13,435 

4 

528 

3 

88.8  i  6 

55 

17,591 

9 

15,940 

5 

3,957 

27 

855,200 

2,864 

6 

855,042 

586,445 

75 

589,457 

72 

268,755 

68 

850,870 

265,585 

63 

1,310,019 

195,114 

12 

351,120 

11 

131,793 

29 

116,121 

19 

125,239 

18 

199,214 

22 

108,294 

7 

88,258 

16 

71,448 

12 

331,379 

26 

57,026 

24 

55,704 

6 

118,768 

’7 

11,644 

5 

40,780 

18 

3,395 

5 

2,955 

4 

28,334 

6 

109,123 

21 

8,939 

8 

6,241 

6 

850,332 

498,545 

796,795 

66 

437.189 

25 

53.537 

21 

61,356 

18 

78 

849,227 

75 

871,255 

28 

843,333 

30 

875,857 

821,324 

720,091 

654.082 

44 

544,109 

44 

167,242 

13 

175,982 

18 
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Frank  L  Swigert, 
N.  W.  Ayer  Official 
Dies  at  59 


Cultivate  Newly  Rich, 
Hotel  Men  Are  Told 


©faituarp 


Manager  oi  Media-Contract 
Department  .  .  .  With  Rrm 
28  Years  .  .  .  Spent  Millions 
in  Newspapers 


Atlantic  City,  April  4 — “Most  of 
your  mailing  lists  and  most  of  your 
advertising  mediums  are  obsolete,” 
Bernard  Lichtenberg,  president  of  the 
Institute  of  Public  Relations,  New 
York,  told  the  Hotel  Sales  Managers 
Association  at  its  national  convention 
here. 


Frank  L.  Swigert,  59.  manager  of 
the  media-contract  department  of 
N.  W.  Ayer  &  Son,  Inc.,  with  which 
hf  has  been  associated  for  28  years, 
died  Wednesday  at  his  home  in  Had- 
donfield,  N.  J.,  after  being  ill  for  sev¬ 
eral  months. 

Mr.  Swigert  was  one  of  the  most 
widely-known  advertising  men  in  the 
country  because  of  his  business  con¬ 
tacts  with  publishers.  He  had  super¬ 
vised  expenditure  of  millions  of  dol¬ 
lars  in  newspaper,  magazine  and  trade 
paper  advertising  during  his  many 
years  in  charge  of  space-rate  negotia¬ 
tions  with  publishers.  It  is  said  that 
he  has  placed  advertising  in  every 
daily  newspaper  in  the  country. 

Tanght  in  BatincM  College 

A  native  of  Waynesboro.  Pa.,  Mr. 
Swigert  was  graduated  from  State 
Teachers  College.  Before  entering  the 
employ  of  Ayer  Company  he  taught 
in  a  business  college  for  three  years 
and  was  assistant  to  the  secretary  of 
the  Philadelphia  Company,  a  holding 
utility  concern  of  Pittsburgh,  for  four 
years. 

Survivors  are  his  widow,  the  former 
Miss  Jessie  Irwin  of  Philadelphia;  a 
daughter.  Miss  Marjorie  Swigert,  a 
teacher  at  Laurel  Springs  School;  a 
son,  Bruce,  a  student  at  Haverford 
College,  and  his  mother,  who  lives  at 
Shady  Grove,  Pa. 

A  funeral  service  will  be  held  -in 
Haddonfield  at  2  p.m.  on  Saturday  in 
the  First  Presbyterian  Church,  of 
which  Mr.  Swigert  was  an  elder  for 
many  years.  Burial  will  take  place  in 
Locustwood  Cemetery. 


Lichtenberg  advised  the  hotel  pro¬ 
motion  men  to  “aim  your  publicity  at 
the  great  new  crop  of  brand-new 
millionaires;  take  the  Diamond  Jim 
Bradys  off  the  list.  Forget  the  bank¬ 
ers  and  brokers.  Go  after  the  sena¬ 
tors  and  congressmen,  mayors,  state 
bosses  and  the  other  newly  rich. 

“Keep  your  eyes  on  the  Southeast 
and  Southwest  where  the  oil  is  wait¬ 
ing  underground.  Keep  your  eyes  on 
the  intelligent  men  who  are  offering 
women’s  wear  and  jewelry  at  less 
than  average  prices.  And  keep  them 
on  the  amusement  industry. 

“Walt  Disney’s  gross  and  net  this 
vear  make  Vincent  Astor  and  Sonny 
Whitney  look  like  a  pair  of  minnows. 
Crooners  are  more  valuable  to  you 
than  bank  presidents.  A  girl  who 
knows  how  to  shake  a  pretty  leg  on 
the  screen  has  more  left  over  after 
income  taxes  than  Alfred  P.  Sloan  or 
Owen  D.  Young.” 

Lucius  Boomer,  president  of  the 
Waldorf-Astoria  in  New  York,  said 
that  “sound  practice  in  large  hotels 
itidicates  5%  of  gross  revenue  as  the 
normal  maximum  for  sales  promotion, 
including  all  forms  of  advertising.” 


EDWARD  DEAN  SULLIVAN,  49, 

newspaperman,  novelist  and  screen 
writer,  died  April  5  in  Hollywood,  fol¬ 
lowing  a  heart  attack.  Before  going 
to  the  West  Coast  in  1931  he  had 
worked  on  the  New  York  Herald,  Chi¬ 
cago  Herald  &  Examiner  and  the  New 
York  Herald  Tribune.  In  1933  he  was 
a  feature  writer  for  the  Boston  Amer¬ 
ican  and  in  1935  a  columnist  for  the 
New  York  Evening  Post.  He  was 
author  of  novels  on  racketeering.  One 
of  his  biggest  screen  hits  was  “X 
Marks  the  Spot.” 

Reine  Davies,  former  actress,  and 
columnist  for  the  Los  Angeles  Exam¬ 
iner  and  other  Hearst  papers,  died  at 
her  home  in  Beverly  Hills  April  2. 
She  was  a  sister  of  Marion  Davies, 
screen  star.  At  funeral  services  April 
5  honorary  pallbearers  included  Wil¬ 
liam  Randolph  Hearst,  Dr.  Frank  F. 
Barham,  publisher  of  the  Los  Angeles 
Evening  Herald  and  Express,  Mark 
Kelly  and  Lynn  Spencer,  sports  and 
society  writers  on  the  Examiner. 

Dale  J.  Crittenbercer,  82,  editor  and 
publisher,  Anderson  (Ind.)  Daily  Bul¬ 
letin  for  many  years,  died  April  3  of  a 
heart  ailment.  A  son,  George  D.  Crit- 
tenberger,  is  managing  editor  of  the 
Bulletin. 


Mrs.  V.  Hummel  Berghaus,  Jr.,  wiit 
of  managing  editor  of  Harrisbwj 
(Pa.)  Evening  News,  was  killed  Apti 
3  when  her  auto  crashed  through  i 
bridge  guard  rail  there  and  fell  abov; 
40  feet. 


James  Harvey  Taylor,  34,  forme 
news  editor  of  the  Montgomery  Ad 
vertiser,  who  retired  last  July,  and 
for  several  years  Alabama  AP  bureau 
chief,  died  March  30. 
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Lehman  Signs  Bill 
Hit  os  Press  Menace 


ASKS  PAPER  QUOTA 


Washington,  D.  C.,  April  5 — A  limi¬ 
tation  of  300,000  tons  on  the  amount 
of  newsprint  that  may  be  imported 
annually  into  the  U.  S.  was  asked 
today  by  Representative  John  Luecke 
oi  Michigan.  The  Congressman  at¬ 
tended  a  session  of  the  Committee  on 
Reciprocity  Information  to  urge  that 
this  program  be  made  a  part  of  the 
trade  agreement  now  being  negotiated 
with  (Canada.  American  newsprint 
mills,  he  said,  have  capacity  of  1,500,- 
000  tons  annually  but  duty-free  im¬ 
ports  have  made  900,000  tons  ample 
to  fill  market  demands.  This  condi¬ 
tion  will  be  aggravated,  he  reminded, 
when  the  Southern  newsprint  indus- 


Albany,  N.  Y.,  April  G  —  Governor 
Lehman  has  signed  the  Meyer  Gold¬ 
berg  bill  which  prohibits  private  de¬ 
tective  agencies  from  circulating  lit¬ 
erature  concerning  labor  disputes. 
Publicity  services  and  press  agents, 
who  must  now  obtain  state  licenses 
(E  &  P,  April  2,  page  40)  had  pro¬ 
tested  the  bill  on  the  ground  it  might 
be  invoked  to  infringe  on  the  freedom 
of  the  press. 

In  approving  the  measure,  which 
was  a  chief  item  on  his  labor  legis¬ 
lation  program,  the  Governor  did  not 
write  a  memorandum,  but  his  coun¬ 
sel,  Nathan  Sobel,  had  replied  to 
newspaper  protests  that  he  did  not 
believe  the  courts  would  overlook  the 
obvious  intent  of  the  law  was  to  regu¬ 
late  secret  strike-breaking  agencies 
and  not  publicity. 


George  B.  Hendrick,  58,  president, 
Rudge  Printing  Co.,  New  York  and  at 
one  time  advertising  manager  of  Bos¬ 
ton  Traveler  and  later  general  man¬ 
ager  of  Pittsburgh  Post  and  Sun,  died 
April  1  at  the  home  of  his  son,  E. 
Allen  Hendrick,  at  Abington,  Mass. 

Ralph  Farwell  Blanchard,  54,  for¬ 
mer  advertising  director,  Conde-Nast 
publications.  New  York,  and  partner 
in  the  Blanchard-Nichols  firm,  western 
representatives  for  national  maga¬ 
zines,  died  Mar.  26  at  his  home  at 
Pasadena,  Cal.,  following  a  prolonged 
illness. 


Mrs.  Dorothy  Callaghan,  37,  wife 
of  John  J.  Callaghan,  business  man 
ager  of  Seattle  Post-Intelligencer,  died 
March  27.  Before  her  marriage  she 
was  in  charge  of  the  Post-Intelli¬ 
gencer’s  rental  bureau. 

Willard  W.  Wade,  67,  a  press  con¬ 
struction  engineer,  died  April  4  at  his 
Cleveland  home.  He  had  been  witl 
the  Miehle  Printing  Press  Co.,  Chicago, 
for  17  years  before  he  joined  the  Sam¬ 
uel  Bingham  Sons  Co.,  Chicago  pres: 
manufacturers,  several  years  ago. 

John  P.  Rodgers,  47,  Harrisburg 
(Pa.)  Patriot  sports  writer,  died  oi 
pneumonia  at  the  Harrisburg  Hospital 
I’ecently. 

Wm.  G.  Stiegler,  veteran  Cincin¬ 
nati  newspaperman,  journalist  and 
drama  editor  of  the  Times  Star  for 
the  last  20  years  was  stricken  with 
apoplexy  at  his  desk  April  4  and 
died  April  5.  He  was  once  secretan 
to  Mayor  Harry  Hunt  of  Cincinnati 
and  served  on  the  Commercial  Trib¬ 
une,  Cincinnati  Post  and  Times  Star 

Adam  Brubeck,  50,  machine  opera¬ 
tor,  Akron  Times  Press,  and  forme 
president  of  the  Akron  Typographic! 
Union,  died  suddenly  April  5  from  a 
heart  ailment. 
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Mrs.  Susan  Dennis  Boddy,  76, 
mother  of  E.  Manchester  Boddy,  pub¬ 
lisher  and  editor,  Los  Angeles  Daily 
News  and  Evening  News,  died  March 
27  at  Glendale,  Cal. 


'ILLINOIS  EDITOR' 

The  Illinois  Editor,  official  organ  of 
the  Southern  Illinois  Editorial  Asso¬ 
ciation,  will  make  its  first  appearance 
April  15.  It  will  be  published  monthly 
in  6  X  9  size.  Southern  Illinois  papen 
will  receive  it  free  and  other  Illinoh 
newspapers  at  $1  per  year. 


Barton  Lee  Mallory,  vice-president 
and  member  of  the  board  of  the  old 
Commercial  Publishing  Co.,  former 
publisher  of  Memphis  Commercial  Ap¬ 
peal,  died  in  that  city  April  3. 

James  M.  McMahon,  46,  president  of 
the  J.  M.  McMahon  Advertising 
Agency,  Boston  and  Providence,  died 
at  his  home  in  Pawtucket,  R.  I.,  March 
29. 


lOHN  I.  CREMMEM 

John  J.  Cremmen,  Boston  manage 
of  the  Hearst  International  advertising 
service  and  former  advertising  direc¬ 
tor  of  Boston  Evening  American  and 
Sunday  Advertiser,  died  suddenly 
April  4  at  his  home  in  Milton,  Mass. 


STEVE  F.  KELTON 

Steve  Francis  Kelton,  48,  assistan: 
business  manager  of  Houston  Chron¬ 
icle  since  1926,  died  suddenly  at  hn 
home,  April  4. 


Equipment  and  Supplies 


try  moves  into  commercial  production. 


NEWSPAPER 


PROPERTIES 


Brokerage  Facilities — 
Sale — Purchase — Merger 


NEWSPAPER 
APPRAISAL  CORP'N 

L.  f*arfccr  Likely,  Prei. 

Tlmrt  Bldc->  TimcH  8q.,  New  York 


STEREO 


ZENKE 


. . .  the  Universal. 


EQUIPMENT 


Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


GAUGE 


Should  be  in  Every  Pressroom 


■clilrirl 


A  great  convenience  for  accurately  checking  thickness  of  plates 
and  blankets.  Handles  plates  up  to  18"  wide.  Can  be  used  to 
measure  depth  of  halftones  and  to  gauge  type  setting  matrices 
_ truly  a  universal  gauge.  Write  for  descriptive  folder. 


i^miuiiiiiuiurangiiiiiminmninuiiiNiiiiiiiiniiiiiiiiiiiii'mjiiiiiiiiii:iiiiiiii 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION.  CHICAGO,  ILL. 


R.  HOE  &  CO.,  INC. 


910  EAST  138th  STREET 
(at  East  River).  NEW  YORE 
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19  3  8 


Statute  of  Limitations  Sand  Gloss  Times 
Bars  Action  Against  AP  Daily's  Phone  Calls 

A  $300,000  libel  action  brought  Douglas  Johnson,  state  editor  of  the 
against  the  Associated  Press  by  Nor-  Syracuse  (N.  Y.)  Herald,  found  that 
man  T.  Whitaker,  a  disbarred  lawyer,  a  three-minute  sand  glass— just  the 
was  dismissed  recently  by  Judge  Al-  ordinary  kind,  like  your  mother  used 
fred  G.  Coxe  in  the  U.  S.  district  to  use  for  soft-boiling  eggs— is  an 
court.  New  York.  The  action  was  excellent  and  accurate  timer  for  phone 
barred  by  the  statute  of  limitations,  calls. 

Whitaker,  acting  as  his  own  lawyer.  When  state  correspondents  tele- 
sued  the  AP  for  an  article  released  phone  in,  he  tips  the  glass  and  then, 
Feb.  8,  1936,  tmder  a  San  Francisco  when  the  sand  nears  its  end,  says  a 
dateline  which  alleged  he  was  one  of  polite,  but  prompt,  good-bye.  Elditors 
the  leaders  in  a  prison  riot  at  Alca-  who  have  tried  the  trick  report  up  to 
traz.  The  article  also  stated  Whitaker  $10  a  month  saved, 
had  been  convicted  with  Gaston  The  telephone  company  gives  every 

Means  in  the  Lindbergh  ransom  hoax,  call  ten  seconds  overtime,  so  the  sand 

The  plaintiff  charged  the  report  glass  need  not  be  an  entirely  accurate 


Sitttatiom  Waated 

Editorial 


Por  good  newspapers  this  27-year  old  insti- - 

tntion  continues  to  add  sound,  substsn-  i-b _ i.v  .  . 

tial  circulation  on  a  self  financing  plan.  —  seventeen  years* 


tial  circulation  on  a  self-financing  pit 
THE  CHARLES  PARTLOWE  CO.,  Oc 
dental  Bldg.,  Indianapolis. 


Help  Wanted 


Circulator  who  can  sell  to  newspaper  ex-  journalism  graduate.  Best  references, 

ecutives  a  complete,  highly  successful  Wants  opportunity  anywhere.  Box  3630, 

newspaper-building  and  revenue-producing  Editor  &  Publisher. 

service.  Must  be  free  to  travel;  z - ; - 

acquaintance  with  Midwest  and  Eastern  Reporter — well  versed  crime,  court  house, 


publishing  and  commercial  experience. 
References.  Box  3607,  Editor  &  Pub¬ 
lisher. 

Reporter,  experienced  in  writing  live,  excit¬ 
ing  copy,  background  in  movie-dramatic 
reviewing,  editing.  Young,  university 
journalism  graduate.  Best  references. 
Wants  opportunity  anywhere.  Box  3630, 
Editor  &  Publisher. 


newspaper  personnel  desirable.  Splen¬ 
did  opportunity  for  present  income  and 
future  increases.  State  past  experiences 
and  salaries;  send  references,  photo. 
Box  3625,  Editor  &  Publisher. 


SituatioRs  Wanfad 


FRED  A.  GILBERT 


SKILFUL  WKITINO  Combined  With 


Fred  A.  Gilbert,  72,  of  Hampden,  SUCCESSFUL  SALESMANSHIP  .  .  . 

,  .  -j  i  f  iU-  years  experience  offered  to  sound 

e.,  former  vice-president  of  the  publication.  Write  Box  3618,  Editor  & 
reat  Northern  Paner  Comnanv.  died  Publisher. 


CLASSHTED 

ADVERTISING 

RATES 

SITUATIONS  (Cash  with  Order) 
I  Tim*  —  .50  par  line 

3  Timat  —  .40  par  line 

ALL  OTHER  CLASSIHCATIONS 
(Oath  with  Order) 

I  Tima  —  .85  par  line 

4  Timas  —  .70  par  line 


ity  trained  Advertising  Director,  31,  to 
run  small  daily.  Writes  editorials.  Box 
3608,  Editor  &  Publisher. 

Classified  Man  —  Ten  years’  experience; 
successful  executive,  sales;  now  em¬ 
ployed:  married.  Write  Box  3571,  Edi¬ 
tor  &  Publisher. 


was  “opprobrious,  imauthentic,  un-  one.  Advertising 

verified,  false,  scandalous  and  de-  _  /^tt  - 

famatory”  and  that  they  “traduced  f  nUJ  A.  VjriLDUt  i  SKILFUL  WKITINO  Combined  w 

and  excited  public  passion  against  the  Fred  A.  Gilbert,  72,  of  Hampden,  SUCCESSFUL  SALESMANSHIP  . 
plaintiff  SO  that  he  was  prevented  a  Me.,  former  vice-president  of  the  publication.  Write  Box  3618, 

parole  and  commutation  of  his  sen-  Great  Northern  Paper  Company,  died  Publisher, 

tence,  the  calumny  and  contumely  April  5  in  a  Bangor  hospital  after  an  Business  ManagerT-^Hard  hittinl^ 

rendered  him  odious,  he  has  been  operation.  ity  trained  Advertising  Directo 

harassed  in  a  rehabilitation,  has  been  _ 

brought  into  contempt,  has  been  ex-  _ _ 

posed  to  scorn  and  public  ridicule,  It  CCtTU'l  U*  I  ^  Classified  Man  —  Ten  years’  ex 

”  V  .»■  I  1  «l  -f  successful  executive,  sales;  i 

hatred  and  derision.  ^  ployed:  married.  Write  Box  3 

Sammons  Istnod  Doe.  30,  1937  T\^17LI*|'TC!TW^^  *  Pubii.sher. 

Judge  Coxe,  in  his  decision,  re-  V  tail  1  - 

vealed  Whitaker’s  prison  term  ex-  — —  Circulation 

tended  until  Sept.  7,  1937,  but  he  was 

release!  fee  29,  W36  Tha  Simona  RATES  “‘'.“'.““a 

was  issued  Dec.  30,  1937  and  served  record  of  doubling  circulation  i 

on  the  defendant  Jan.  4,  1938.  SITUATIONS  (Cash  with  Order)  and  making  circulation  revenui 

The  limitations  statute  provides  I  Tim.  —  .50  par  linn  sSnsTin  home"’’d^ive‘ry^  A 

that  libel  action  must  commence  3  Timas  —  .40  par  lina  experience.  Box  3492,  Editoi 

within  one  year  after  cause  of  action  *‘*^**‘- _ 

accrues.  It  also  provides  that  any  ALL  OTHER  CLASSIHCATIONS  Circulation  Manager — Experience 

time  of  disability  for  imprisonment  (Cash  with  Ordar)  phases  of  work.  Expert  in  carr 

d„ll  not  be  part  of  the  one  year  time  ,  „  .  S"..,,’."" 

limit.  Judge  Coxe  ruled  that  the  lun-  4  TjmM  70  amw  lin*  Economical  methods.  Box  3595, 

itation  period  shall  in  no  event  be  ex-  '  Publisher. _ 

tened  more  than  one  year  after  the  Count  six  words  to  tha  line  when  sandin9  circnlatton  Manager— Income  pro 
disability  ceases  and  that  the  time  order.  Box  number  or  your  own  results.  Now  cir«^ulation  manage 

within  which  Whitaker’s  action  could  address  to  be  counted  es  three  words.  ^*de  circulated  daily.  Desires 

wiuiin  wnicn  wniiaKers  atuoii  tuuiu  _  ..l i.  ,  j  i.  -ii  o"  second  paper  or  where  ciri 

have  been  commenced  expired  Dec.  29,  ^  .n  jV®  .tf  •*^*®"*^*d  accounts  will  urgently  needed.  Circulation  s 

.,nn7  he  billed  tor  tha  counted  number  of  line&  sound,  intelligent  methods.  \ 

DUL  S.S.Sa  V.aitnr  tr  Pnhiiah.r 


city  ball,  features,  some  desk.  Employed 
midwest  AM  daily,  wants  job  PM  daily. 
15  years’  experience — 9  years  present 
place.  Married.  Now  get  $40.  Box 
3566,  Editor  &  Publisher. 

Reporter. Deskman-Makeup — Now  employed, 
wants  permanency  where  experience, 

,  ability  counts;  married,  non-drinker. 
References.  Box  3577,  Editor  &  Pub¬ 
lisher. 

Reporter.  Two  years  as  sports  editor,  ex¬ 
perience  as  city  and  managing  editor  of 
4,000  daily.  1937  college  graduate.  Box 
3604,  Editor  &  Publisher. 

Sports — Have  12  years  experience.  Now 
department  head  25,000  daily;  aggres 
sive;  sober.  Box  3628,  Editor  &  Pub¬ 
lisher. 

Sports  editor,  copy  reader;  competent,  ex¬ 
perienced.  Metropolitan  New  York  area, 
60  mile  radius.  Box  8529,  Editor  &  Pub¬ 
lisher. 


General  &  Adminutrative 


Accountant,  in  business  for  seif,  desires 

Circulation  Dir.-Ass’t.  Bnslnesa  Mgr.  Now 

employed  in  city  of  1,000,000.  Has  Newf  Busine^ 

record  of  doubling  circulation  in  3  yrs.;  ments  715  Peterf*®  Vlir***’ 

and  making  circulation  revenue  pay  all  Georgia  Peters  Bldg.,  Atlanta, 

circulation  expenses  and  newsprint.  _ °  _ _ _ 

‘JT*  ..Publisher  or  Assistant 


Box  3492,  Editor  Sc  Fnb- 


Clrenlation  Manager — Experienced  in  ail 
phases  of  work.  Expert  in  carrier  organ¬ 
ization  and  promotion.  Hard  worker. 
Aggressive.  Reliable.  Practical  ideas. 
Economical  methods.  Box  3595,  Editor  & 
Publisher. 


Publisher.  Available  May  1st.  Strong 
references  covering  character,  all-around 
experience  and  unusual  profit  producing 
record.  Well  known  in  publishing  circles. 
Want  connection  on  first  class  newspa¬ 
per  in  city  40.000  to  150,000.  Box 
3610,  Editor  &  Publisher. 


Circulation  Manager — Income  proportion  to  Mechanical 

resnits.  Now  circulation  manager  of  state-  ' 

wide  circnlated  daily.  Desires  connection  Combination  Stereotyper-Presaman.  Tubu- 


Arthur  A.  Moynihan,  of  Moynih^  FORMS  CLOSE  THURS.  NOON 
and  McKeown,  represented  the  AP, 

A  similar  decision  was  handed  down  Minimum  tpaea,  thru*  linns.  Thn  Editor 
later  in  a  suit  against  the  United  Press,  t  Publiihor  roiorvos  tho  riqht  to  elnuify 
Whitaker  has  suits  pending  against  odH  or  rojoct  any  copy. 

the  Washington  Star,  Washington _ _ 

Herald,  Washington  Neuys,  Macfadden  r  ~~ 

Publications  and  Mrs.  E.  W.  McLean. _ usuois  Op 


on  second  paper  or  where  circulation  is 
urgently  needed.  Circulation  secured  by 
sound,  intelligent  methods.  Write  Box 
3554,  Editor  Sc  Publisher. 


■utinost  OppertRRity 


Circulation  Manager — -twenty  years’  experi 
ence  on  three  papers.  Good  clean  record 
of  proven  ability.  Go  anywhere.  Can 
prove  my  worth.  Would  accept  assist¬ 
ants  or  country  circulators  place.  Best 
references.  Will  come  for  interview. 
Box  3613,  Editor  Sc  Publisher. 


Circulation  Manager  experienced  all 
mediums  newsstand  circulation  wishes 
to  make  connection  with  magazine  pub¬ 
lisher.  Box  3621,  Editor  Sc  Publisher. 


Press  Agents'  Wages 
Fixed  by  Union 

Under  an  agreement  between  the 
Theatrical  Managers,  Agents  and 
Treasurers  Union  and  the  labor  com¬ 
mittee  of  the  League  of  New  York 
Theaters,  signed  March  26,  a  grad¬ 
uated  scale  of  wages  was  fixed  for 
press  agents. 

A  weekly  minimum  of  $150  must 


Assistance  needed  to  demonstrate  revolu-  make  connection  with  magazine  pub- 

tionized  method  of  printing  color  news-  lisher.  Box  3621,  Editor  &  Publisher. 

print  advertising  and  features,  full  pages  . -  ,  ,  .  - - - 

or  fractions,  four  or  less  colors,  with 

regular  daily  newsprint  editions;  no  delay  Editorial 

or  additional  cost.  Att. :  Publishers, -  — 

A  reporter,  22,  college  and  daily  experience: 


3615,  Editor  Sc  Publisher. 

Monay  To  Loan 

Loans  to  heirs  or  sale  arranged  against  un¬ 
settled  estates,  legacies,  trust  funds, 
Chatham  Discount  Company,  170  Broad¬ 
way,  New  York. 

Nowspopor  Brokars 


accurate  and  reliable,  of  sound  training; 
wants  berth  anywhere.  Now  employed 
by  large  group  of  suburban  dailies. 
Available  immediately.  Box  3622,  Edi¬ 
tor  &  Publisher. 


lar.  Unitubular,  semi-cylindrical.  News¬ 
paper  or  circulars.  Color  work.  Any¬ 
where.  Married.  Best  references.  Box 
3619,  Editor  &  Publisher. 

Composing  Boom  Foreman  —  Eleven  years 
foreman  leading  Minneapolis  daily.  Go 
anywhere,  any  size  plant.  Refereneea. 
M.  F.  B.,  1025  Sooth  New  Hampshire, 
Los  Angeles,  Calif. 

Mechanical  Supnlntendent  of  proven  abil¬ 
ity  will  coordinate  departments,  exercise 
economy,  increase  production,  deliver 
your  printed  newspaper  on  schedule, 
create  harmony  and  abolish  “sharp 
practices’’  should  any  exist.  Box  3620, 
Editor  Sc  Publisher, 

Newspaper  pressman  as  foreman  or  jour¬ 
neyman,  capable,  efficient  and  depend¬ 
able,  is  available  at  once  for  position 
with  responsible  concern.  Twenty  years’ 
experience  on  black  and  color  newspaper 
presses.  Good  references.  Box  3602, 
Editor  &  Publisher. 


-  Photography 

Age  23,  College  Orad,  but  hard  worker.  — - 1 — ^ - 1 - : - 

Fonner  ARSociate  Kditor  of  Kmall  trade  News  and  Aerial  Photographer.  Available 


be  paid  if  the  agent  handles  one  show.  If  yon  are  interested  in  buying  a  Pacific 
If  he  represents  a  second  show  he  coast  newspaper  see  me  at  the  Waldorf- 
.  .  .  .  I  ,  Astoria  during  week  beginning  April  23. 

must  hire  an  assistant  at  $75  weekly,  m.  C.  MOORE,  NEWSPAPER  BROKER, 

who,  in  turn,  is  to  receive  a  $25  raise  Beverly  Hills,  California. 

if  the  press  agent  handles  a  third  capable  handling,  buying,  selling,  mergera. 
Snow.  Should  a  press  agent  represent  No  leases  or  trades.  Highest  references, 
four  shows,  he  must  hire  a  second  Len  Feighner  Agency,  Nashville.  Mich. 
assistant,  who  is  to  receive  a  $25  raise  NEWSPAPER  PROPERTIES 

for  the  fifth  show.  Bought,  sold,  merged,  appraised. 


journal.  Now  doing  a  good  job  of  ad- 
writing,  publicity,  and  radio  continuity, 
but  newspaper  work  his  true  love.  Re¬ 
porting,  rewrite  anywhere.  Modest 
salary.  Box  3601,  Editor  Sc  Publisher. 


at  once.  12  years’  experience.  Will  go 
anywhere  in  world.  Best  references. 
Jack  Duffey,  1083  Scott  St.,  Coinmbus, 
Ohio. 


Business  news  reporter  wants  to  break  into  rratl 
labor  journalism.  Single,  26,  top  notch 
worker.  Box  3569,  Editor  Sc  Publisher.  For  Sale 


&  MochiRRry  For  Solo 


No  leases  or  trades.  Highest  references,  copy-desk,  editorial  and  feature 

Len  Feighner  Agency.  Nashville,  Mieh.  writer — 30,  nine  years’  experience;  B.  J. 

wtZTHRARirH  RWfiPiTRT'Tirfl  degree;  now  on  Texas  daily ,  desires  job 

NEWBFAFIEK  PKUPEKIIKB  j  South  or  Southwest.  Box  3606,  Editor 

Bought,  sold,  merged,  appraised.  .  Publisher 

NEWSPAPER  APPRAISAL  OORP’N.  &  fupiisner. _ _ 

Times  Bldg.,  Times  Square,  New  York  ^  ,  •  » 

_ Z _  Editor,  critic,  feature  writer,  columnist; 

B  c  I  years  Metropolitan,  suburban ;  age  38, 

Nawipopara  For  Sola  unmarried;  go  anywhere:  large  city  pre 

- -  -  ferred;  highest  references:  specialty 

eekly  in  New  Jersey,  agriciiltnral  and  in-  music.  Write,  wire,  Julian  Seaman,  505 
dustrial  area;  exclusive  field;  good  cir-  Fifth  Ave..  New  York  City. 

culation;  equipment  A-1;  profit  about  - - — - - - 

$6,500  annually.  Price  $15,000,  half  Yormei  crack  Now  York  baseball  writer. 


ANTI-CRIME  DRIVE  Nawipopara  For  Sol* 

The  Pittsburgh  Sun-Telegraph  has  weekly  inl^  Jer'seyraKric.iUural  and  in 
joined  with  the  district  attorneys  of-  dustrial  area;  exclusive  field;  good  cir* 
fice  in  an  attempt  to  reduce  juvenile  Prfee '$iTooV 

crime  through  a  series  of  newspaper  c„gi,.  Newspaper  Appraisal  Corp.,  Times 

articles  and  radio  dramatizations.  The  Bldg.,  New  York. _ 

Sun-Telegraph  started  publication  of  ~ 

the  articles  this  week.  TTie  radio  _ _ NRWipopori  WoR^d _ 

skits  will  have  as  their  plots  mate-  Business  and  AdTertiaing  Mgr.  with  fifteen 
rial  taken  from  court  files.  Children  year*’,  experience  win  purchase  all  or 
„,L„  2  •  .1  ^  Ti  part  interest  in  small  daily  or  weekly 

Who  jom  the  Crime  Prevention  Bureau  p»per.  Small  down  payment  with  option, 
will  be  taken  on  visits  to  the  Criminal  All  particulars  first  letter.  Box  3612, 

Court  rooms  to  hear  trials  in  progress,  n-Misher  wiiThiTv 

a- j  „  .11  1.  il-  J  Managing  Editor,  fonner  publisher,  will  buy 

ana  will  receive  a  membership  card  interest  in  small  daily  in  or  near  Penna. 


For  Sale  —  24-page  Duplex  Tubular  Press 
complete  with  5-50  motor,  stereo  equip¬ 
ment,  conveyor,  electric  roll  hoist.  Has 
had  perfect  care.  Runs  like  sewing 
machine.  Bargain  at  $20,000.  Zanes¬ 
ville  Publishing  Company,  Zanesville, 
Ohio. 

For  Sale:  Duplex  8-psge  flat  bed  press. 
Excellent  condition.  Can  be  seen  in 
operation.  Long  cutoff  for  perfect 
tabloid.  Reason  for  selling — just  in- 
stslled  stereotype  press.  Argus-News, 
58  Geneva  Avenue,  Dorchester.  Mass. 


DUPLEX  Flatbod  Model 

$4250.  All  equipment. 
“Le  Messager’’  Lewitti 


llodel  “E’’  like  new 
ment.  Write  or  wire 
lewitton,  Maine. 


with  national  following,  wishes  to  get  “Le  Messager”  Lewitton,  Maine. 

back  into  active  service  with  start  of  _ _ _ _ _ 

new  season.  Twenty-three  years  with  — complete  newspaper  plant  fol 


Signed  by  the  district  attorney. 


Box  3624,  Editor  Sc  Pnblisher. 


leading  New  York  newspapers.  Wide 
acquaintance  in  baseball.  Frederick  G. 
Lieb,  136  Seventh  Avenue,  N.  E.,  St 
Petersburg.  Florida. 

Gueis  I’m  not  an  above  par  cub  reporter, 
else  large  Boston  daily  wouldn’t  have 
dismissed  me.  But  I’m  still  young.  21. 
and  have  plenty  of  “I’ll  show  ’em  yet’’ 
stuff.  Anyone  want  to  chance  met  Box 
3626.  Editor  Sc  Publieher. 


lowing  merger,  3  linotypes:  Duplex  flat¬ 
bed  press:  type.  saw.  and  etc.  The 
Herald-Observer,  Concord,  N.  C. 

FhetO’lagravhig  IqaipaoRf  For  t«l« 

Photo  engraving  Eqnipmant  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  638  8.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 
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EDITOR  &  PUBLISHE 


SHOP  TALK  AT  THIRTY 


THE  SELECTED  GROUP  of  native 
New  Yorkers  who  remember  when 
the  rush  hour  crush  at  Brooklyn  Bridge 

was  news  has  seen 
Red  Sqaore  many  a  path  of  em- 
Meviag  to  northward  take 

Tc  Bi  11.  B  way.  The  news- 

The  Riolte? 

once  shone  on  Park 
Row  is  scattered  to  every  comer  of 
Manhattan,  seeking  the  easiest  way 
for  fast  transit  of  printed  papers  to 
retail  counters.  Etepartment  stores 
moved  from  Grand  street  to  the 
Union  Square  area,  then  to  the  great 
34th  street  nexus,  some  of  them  as 
far  uptown  as  Times  Square.  Tex¬ 
tile  plants  edged  up  Broadway  to 
make  a  city  within  a  city  between 
34th  and  42nd  streets.  And  now  we 
have  forebodings  that  Union  Square, 
Gotham’s  Hyde  Park,  is  about  to 
follow  the  girlie  shows  and  barkers 
that  diademed  14th  street  a  genera¬ 
tion  ago  to  their  present  42nd  street 
setting. 

A  couple  of  weeks  ago,  we  reported 
on  the  benign  grandmother  who  stood 
on  the  southeast  curb  of  Times 
Square  and  called  for  recruits  to  the 
class  struggle,  meanwhile  offering  the 
Daily  Worker  for  sale.  This  week 
she  was  proclaiming  the  literary  vir¬ 
tues  of  Earl  Browder  and  holding  up 
a  bright  red  magazine  cover — The 
Fight.  Flanking  her  along  the  curb 
were  a  young  man  dolefully  shaking 
a  baking  powder  can  on  behalf  of 
the  “victims  of  fascism,”  and  a  silent 
gentleman,  who  evidently  hoped  that 
the  lavender  cover  of  Social  Justice 
would  dispose  of  the  bundle  he  held 
under  his  arm. 

A  world  of  change — and  increasing 
emphasis  on  violence. 

•  *  * 

VIOLENCE  IT  IS,  according  to  I.  H. 

Schwarz  of  Cincinnati,  and  not 
“tragedy,”  as  Maitland  Henry  of 

Livermore,  Calif.,  had 
World  War  if  iii  Shop  Talk  last 
Gott  tho  week,  that  dominates 
.  ,  the  pictures  selected 

Blom.  Again  ^  Editor 

&  Publisher’s  recent 
exhibit.  It  is  the  tune  of  the  day,  he 
believes. 

“If  Mr.  Henry  has  any  idea  of 
remedying  the  prevailing  thought- 
trend  as  reflected  in  those  pictures,” 
Mr.  Schwarz  holds,  “he  had  better 
give  up  the  fight.  It  cannot  be  done 
without  remaking  the  present  gen¬ 
eration,  heirs  of  the  world  war.  That 
war  practically  buried  civilization, 
tinged  all  of  our  conscious  and  our 
sub-conscious  life. 

“Not  only  in  pictures,  but  in  every¬ 
day  speech,  we  find  the  argot  of  no¬ 
man’s  land  and  the  barracks  accepted 
as  a  natural  idiom.  When  my  doctor 
meets  me  at  luncheon  and  notices  a 
newly  acquired  cold,  he  invites  me 
to  his  abattoir  where  he  promises  to 
‘knock  it  out  of  me.’  In  my  favorite 
local  paijer,  I  was  startled  last  week 
to  see  a  proprietary  remedy  illustrated 
by  a  soldier  in  full  war  regalia  man¬ 
ning  a  machine  gun  pointed  straight 
at  the  reader. 

“When  a  business  man  launches  a 
new  sales  program,  he  talks  of  a 
‘barrage’  of  advertising.  A  prospec¬ 
tive  customer  has  the  ‘heat’  turned 
on  him,  or  the  ‘screws  tightened,’  or 
the  ‘pressure  put  on’  until  he  signs 
on  the  dotted  line — exactly  as  they 
are  doing  in  Spain,  Ethiopia,  Mon¬ 
golia,  or  behind  the  Kremlin  walls. 
Even  Charlie  McCarthy  voices  his 
displeasure  in  threats  to  ‘mow  ’em 
down!’ 


By  ARTHUR  ROBB 

“Maybe  we  are  still  too  close  to 
that  not  so  remote  unpleasantness. 
Maybe  we  have  all  become  so  cal¬ 
loused  by  the  gang  era  of  war’s 
aftermath,  by  the  incredible  scandals 
in  public  life  for  almost  a  whole 
decade  that  we  simply  do  not  notice 
what  has  happened  to  our  social  life. 

“Whatever  the  reason,  all  of  us 
have  had  a  share  in  making  the  situ¬ 
ation  as  reflected  in  our  current 
thinking,  our  pictures,  our  radio  ‘di¬ 
version’  and  the  murder  novels  that 
seem  to  rely  solely  on  sadism  for 
their  inspiration.  Mr.  Henry  may  be 
shocked  by  E  &  P’s  awards  to  pho¬ 
tographers  inspired  by  what  he  called 
tragedy.  What  is  Mr.  Henry  doing  to 
eliminate  the  causes  of  tragedy?  I 
hold  this  to  be  a  timely  query,  di¬ 
rected  at  all  of  us  equally,  and  de¬ 
manding  a  straight  answer — while  we 
still  have  time  for  reply.  Individual, 
instead  of  ‘mass’  action  seems  to  hold 
some  hope  for  us.” 

*  *  * 

WHO  KNOWS  THE  ANSWER  to  that 
one?  Not  Shop  Talk.  We  have 
thought  that  the  best  remedy  for  any 
evil  must  follow  ac- 
Violeace  It  curate  diagnosis, 
Basic  in  which,  in  the  social 
„  , ,,  situation,  puts  it  up 

H.ma.  Life  ^^e  newspapers 

You’ve  got  to  have 
facts  for  diagnosis,  and  facts  are  a 
lot  harder  to  catch  up  with  and  iso¬ 
late  than  bugs  in  a  laboratory.  Mr. 
Henry  can,  and  we  don’t  doubt,  does, 
try  to  make  Livermore,  Calif.,  a  place 
where  a  man  can  love  his  neighbor, 
in  the  Scriptural  sense,  but  as  a  jour¬ 
nalist,  he  has  to  report  situations 
where  the  love  extends  to  the  neigh¬ 
bor’s  wife.  There  you  have  a  cause 
for  violence  a  lot  older  than  the 
World  War  and  centuries  older  than 
newspapers.  Can  you  eliminate  that? 

How  can  we  eliminate  war — ^the  ap¬ 
peal  of  nations  to  violence — when  we 
can’t  teach  children  not  to  take  each 
other  apart  on  the  way  home  from 
school?  How  can  you  destroy  the 
popular  appeal  of  a  naval  program 
calling  for  three  45,000  ton  battle¬ 
ships,  mounting  18  inch  guns,  even 
when  you  are  pretty  certain  that 
they  won’t  preserve  peace,  will  prob¬ 
ably  never  fire  a  shot  in  national  de¬ 
fense,  and  that  their  initial  cost 
would  be  a  tremendous  contribution 
toward  the  wiping  out  of  slums  in 
New  York,  or  in  half  a  dozen  other 
cities  combined? 

A  lot  of  violence  is  based  on  ignor¬ 
ance,  on  not  knowing  what  to  do  next, 
and  that  begets  more  violence,  which 
starts  a  new  train.  Quarrels,  violence, 
and  war,  seldom  stem  from  anything 
that  a  bystander  would  recognize  as 
important. 

Who,  for  instance,  a  year  ago 
would  have  predicted  that  the  bill 
for  reorganization  of  the  government 
could  ever  become  a  major  issue  be¬ 
tween  the  Administration,  the  press, 
and  a  lot  of  business  leaders?  Reor¬ 
ganization  has  been  a  moot  topic  for 
more  than  a  generation,  favored  by 
every  President,  sat  upon  by  Con¬ 
gress  for  the  protection  of  patron¬ 
age.  In  general,  popular  opinion  has 
been  favorable,  but  action  was 
stymied. 

Something,  or  several  things,  hap¬ 
pened  to  change  the  picture.  This 
bill  was  pushed  hard  by  the  Admin¬ 
istration — a  fact  which  aroused  the 
always  sensitive  suspicions  of  the  -New 
Deal’s  foes  in  Congress  and  in  busi¬ 
ness.  Clauses  which  two  years  ago 
would  have  been  enacted  with  only 


a  cursory  reading  were  examined  for 
hidden  meanings,  jokers,  wording 
that  might  be  welded  into  the  mace 
of  tyranny.  Some  may  have  been 
found;  at  any  rate,  the  bill  has  prob¬ 
ably  been  improved  by  the  attention 
it  has  received  from  people  not  at 
all  antagonistic  to  the  idea  of  re¬ 
organization,  but  antagonistic  on  all 
points  to  “that  man  Roosevelt”  and 
all  his  acts. 

It  hasn’t  been  rational.  The  debate 
has  not  been  on  the  merits  of  the 
bill.  The  deluge  of  telegrams  poured 
upon  the  Senate  were  sent  in  999 
cases  out  of  1,000  by  people  who 
haven’t  read  even  the  newspaper  ac¬ 
counts  of  the  bill,  don’t  know  its 
phraseology,  and  couldn’t  understand 
its  implications  if  they  knew  it  word 
for  word.  There  is  some  reason  to 
believe  that  some  groups  of  tele¬ 
grams  were  sent  by  office  forces  of 
corporations,  under  threat  of  dis¬ 
charge  for  failure  to  obey  the  order. 

So  long  as  people  act  that  way  on 
the  relatively  unimportant  matter  of 
merging  governmental  bureaus  and 
powers,  can  it  be  expected  that  they 
will  follow  counsels  of  wisdom  and 
patience  in  things  that  affect  them 
more  directly? 

’The  suspicion  grows  that  both  the 
aggressive  championship  of  the  re¬ 
organization  bill  and  the  opposition 
to  it  have  similar  roots — the  inability 
of  both  government  and  business  to 
understand,  and  institute  remedies 
for,  the  current  economic  crisis.  So 
they  aggravate  the  latter  by  irritating 
an  already  sick  body  at  a  point  where 
pain  had  not  been  felt.  Mediaeval 
medical  “science”  of  counter-irri¬ 
tants  was  about  as  logical. 

*  •  * 

TO  ’TURN  from  violence,  politics  and 
newspapers  to  a  new  book  by  a 
newspaperman  is  like  leaving  a 
stormy  inlet  for  a 
A  New  "Life  calm  inshore  bay.  The 
of  ChrUt"  “by  Cas^r  S. 

.  _  _  „  .  Yost,  editor  of  the 

y  •  •  To*  editorial  page  of  the 
St.  Louis  Globe- 
Democrat,  and  dean  of  the  American 
Society  of  Newspaper  Editors.  His 
subject  is  “The  Carpenter  of  Naza¬ 
reth.” 

If  a  poll  could  be  taken  of  news¬ 
paper  editors  and  writers  on  the  mem¬ 
ber  of  their  craft  best  fitted  by  phi¬ 
losophy,  experience,  and  personality, 
to  write  of  Jesus,  His  life.  His  times, 
and  His  teachings,  we  have  not  a 
doubt  that  Mr.  Yost  would  be  their 
unanimous  choice.  There  are  few 
better-rounded,  gentler,  or  more  in¬ 
telligent  souls  in  the  newspaper 
circle. 

These  qualities  have  been  evident 
in  the  hasty  reading  of  the  book 
that  has  been  possible  since  its  re¬ 
ceipt  this  week.  In  approximately  350 
pages,  it  sets  the  scenes  of  the  min¬ 
istry  of  Jesus.  It  is  a  layman’s  study, 
examining  the  confirmed  facts  but 
not  rejecting  the  legends  which  have 
embellished  the  story  of  the  birth  of 
Christ  —  for  thirteen  centuries  the 
pivot  of  world  chronology. 

Mr.  Yost  points  out  that  neither 
Matthew  nor  Mark,  the  earliest  Gos¬ 
pel  historians,  tell  the  story  of  the 
Nativity.  Luke’s  Gospel,  in  the 
author’s  opinion,  “made  the  birth  of 
Jesus  the  occasion  for  one  of  the 
most  beautiful  and  moving  stories  in 
all  literature.”  What  if  the  super¬ 
natural  accompaniments  of  the  birth 
be  not  acceptable  as  fact?  They — the 
light,  the  angelic  choir,  and  the  an¬ 
nouncement — were  “quite  appropriate 


accompaniments  of  the  story, 
elimination  of  which  would  redu 
ii  to  the  dry  bones  of  history,” 
the  world  “would  have  lost  son 
thing  of  real  importance  if  they  hall 
been  omitted.” 

It  is  a  tremendous  order  that  Mr.l 
Yost  has  undertaken.  He  sets  fordil 
the  geographical,  commercial,  hit.| 
torical,  and  religious  background  in , 
which  Jesus  was  bom.  With  the  in>| 
sight  into  men  and  affairs  dran 
from  decades  of  writing  interpret) 
tive  editorials,  he  partially  brid 
the  historical  gap  between  the  fin 
books  of  the  Old  Testament  and  thel 
Nativity,  giving  the  lay  reader  a  pi^| 
ture  of  the  renascence  of  Jewid 
culture  in  a  five-century  period  tlutl 
is  hurriedly  passed  in  the  Sun(%| 
schools.  His  description  of  Romal 
civilization  is  fairly  familiar — thij 
prevalence  of  slavery,  the  decaden 
of  the  sturdy  if  unbeautiful  Romai 
Republic’s  religion  under  the  influ¬ 
ence  of  foreign  importations,  tht 
general  immorality  in  public  and 
private  life.  He  sets  in  clear  tenm 
the  governmental  systems  that  pre¬ 
vailed  under  the  Romans  in  Palestine 
and  the  thriving  combination  of  urbai 
life,  industry  and  agriculture  tlut 
marked  the  Galilee  of  Christ. 

Mr.  Yost’s  chapters  on  the  child 
hood  and  middle  years  of  Jesus  hav 
of  course,  little  historical  basis  in 
Gospels.  But  the  scattered  facts 
summary  statements  of  the  Evange 
ists,  coupled  with  their  occasion 
shafts  of  light  on  the  habits  of  Jesui| 
during  his  three-year  ministry,  gi» 
this  clear-sighted  newspaperman 
picture  of  Jesus  the  boy.  Industriou 
following  his  foster-father’s  trad 
loving  the  self-communion  of  praye 
and  the  solitude  of  the  hills,  the 
matured  early  in  brain  and  body,| 
and  long  before  his  active  minisb 
began,  he  was,  in  Mr.  Yost’s  opinio 
assuming  the  family  burdens  left 
Joseph’s  death. 

The  beginning  of  Christ’s  minis 
are  discussed  at  length,  with  a  car 
ful  canvassing  of  all  the  Gosp 
authorities  and  subsequent  findin 
of  Biblical  scholars.  And  the  inter‘s 
esting  point  is  made  that  the 
four  disciples  assembled  by  Jesus 
Capernaum  were  not  the  humbk 
poor,  and  illiterate  fishermen  theyl 
were  supposed  to  have  been.  They! 
were  free,  independent,  factors  in  a| 
highly  important  occupation  of 
region,  and  Mr.  Yost  finds  in  the  faC 
that  three  of  the  four  remaine 
throughout  as  leaders  of  the  Twelv 
a  certain  indication  that  they  wet* 
men  of  more  than  common  intelli¬ 
gence.  At  least  two  of  them  seem  to 
have  been  related  to  Jesus  throu^ 
His  mother. 

The  work  and  the  miracles  of  the 
Master  form  two  engrossing  chap¬ 
ters.  Without  the  miracles,  scouted 
by  modems,  that  which  is  left  in  the 
Gospel  record,  in  Mr.  Yost’s  view, 
does  not  sufficiently  account  for  the 
rapid  and  dramatic  events  of  His 
ministry,  and  the  historical  perspec¬ 
tive  of  the  chronicles  is  distorted. 

While  Mr.  Yost  properly  does  not 
bring  the  comparison  into  his  book, 
we  were  hit  hard  by  his  statement  of 
Christ’s  ethics — which  need  only  to 
be  stated  to  emphasize  their  absence 
from  most  of  today’s  private,  public, 
and  international  life.  Mr.  Yost’s 
comment  is: 

“Jesus  laid  down  an  elementary 
code  of  ethics,  but  no  means  of  en¬ 
forcing  it.  Nor  did  he  sanction  en¬ 
forcement  He  plainly  taught  that  no 
one  could  be  made  truly  righteous  by 
law.  One  could  by  coercion  be  made 
to  put  on  a  superficial  crust  of  piety, 
but  it  would  be  a  sham.  Righteoi^ 
ness  was  an  inward  goodness  whic 
no  law  could  touch.” 

After  2,000  years,  we  still  have  that| 
to  learn. 
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Section  Two 


•  How  the  Typo  Range  of  all 
InteifYP^s  has  heen  increased 


The  above  picture  calls  attention  to  an  important  Intertype  feature, 
the  extra  width  (and,  therefore,  extra  range)  of  Intertype  magazines. 
This  applies  to  the  wide  72-channel  magazine  and  the  standard  90- 
channel  magazine,  as  shown  above  on  a  Model  G. 

Becuuse  of  this  feature.  Intertype  90-channel  magazines  will  carry  full- 
width  18  point  faces,  including  the  new  two-letter  faces,  and  many  con¬ 
densed  types  of  even  larger  point  sizes.  The  72-channel  magazines  are 
still  wider— in  fact,  fully  two  inches  wider— as  can  be  seen  in  the  pic¬ 
ture.  These  magazines  will  carry  full- width  30  point  faces,  as  well  as 
condensed  faces  of  larger  point  sizes. 

Th^  extra  magazine  width  extends  the  type  range  of  all  Intertypes, 
thus  making  it  possible  to  set  18  and  30  point  faces,  from  90  and  72- 
cht  .nel  magazines,  respectively,  at  full  keyboard  speed.  This  is  an 
hnp.rtant  consideration  in  these  days  when  every  cost-cutting  fea¬ 
ture  counts.  Write  for  information  about  these  and  other  advantages 

of  ir  >dern  Streamlined  Intertypes  .  TEXT  IN  CAIRO  MEDIUM  AND  80LC 


Extra  capacity  wide  72-channel  Inter¬ 
type  magazine,  for  heads  and  ad  dis¬ 
play.  Carries  all  type  sizes  up  to  full- 
width  30  point  —  without  distortion  ol 
the  cap  M,  cop  W,  or  other  wide  char¬ 
acters.  Example,  30  point  Beton  Bold: 

ABCDEMW 

abcdefghijkl 


IHTERTYPE 


Extra  capacity  standard  90-channel  Inter¬ 
type  magazine.  Carries  all  type  sizes  up  to 
iull-width  18  point  — without  distortion  of  the 
cap  M,  cop  W,  or  other  wide  characters.  This 
feature  is  doubly  important  now  that  two- 
letter  18  point  matrices  ore  available.  For 
example,  the  standard  Intertype  90-channel 
magazine  will  carry  18  point  Vogue  Extra 
Bold  with  Vogue  Extra  Bold  Oblique: 

ABCDEFGHIJKLMNOW 

ABCDEFGHIJKLMNOW 

abcdefghijklmnopqrstuv 

abedefghijkimnopqrstuv 
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Once  corrected 

Ludlow  composition  stays  correct 


Set  in  iiiRinhiirs  iii  the 
I.urilo\i  Eden  family 


Aflnr  pniufrundinij.  iMiriiictiuii.  iiiiil  iiIiHV 
Ilf  ii  l.iiriluw-set  furni,  thud’s  iiiitliiiiij  fiir- 
thnr  til  wurry  ahuut. 

I.HttHrs  iinri  pricR  fipiirns  i:hiiiiiiI  pul 
shiftp.il  for  thei’P  iirp  no  loosp  typps  to 
lipponip  tniiispospif. 

With  all-slop  forms  to  hanrilp.  lopk-op 
is  pi'patly  facifitatpri.  And  thosii  ‘iioai:- 
r.oiintahtp  accidents”  which  often  occur 
just  heforp  closinp  time  are  reduced  to 
the  vanishing  poinl 


l.odhiw  italics  and  scripts,  as  well  as 
roman  typefaces,  cast  as  solid  noits  in 
slop  form,  wittistaod  the  most  severe 
dry  mat  rolliop  pressure. 

There  are  other  “hrinpers  of  peace  of 
mind”  when  yon  are  l.odlow-epoipped. 
Ilisplay  and  headline  composition  is  set 
and  made  op  in  less  time  .  .  .  chaopes 
from  si/.e  to  size  and  face  to  face  are 
easy  and  rapid  . . .  type  sopplv  is  oe\er 
failini).  however  heavy  the  demand. 


Ludlow  Typograph  Company  ♦ 


l^lHc^  Idyhonrn  Ayenne.  l.hicapu 
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Newark  News  Wins  N.  W.  Ayer  Cup 

"Old  Style"  Papers  in  Majority  in  Group  of  Ten  Cited  by  Judges 
of  Annual  Typographical  Exhibition — Winner  Uses  Bodoni  Heads 


THE  FRANCIS  WAYLAND  AYER 
Cup,  offered  annually  by  N.  W.  Ayer 
i  Son.  Inc.,  to  the  daily  newspaper 
chosen  as  the  most  outstanding  for 
typographical  excellence,  has  been 
awarded  the  Newark  Evening  News, 

H.  A.  Batten,  president,  of  the  adver¬ 
tising  agency,  announced  in  Phila¬ 
delphia  Thursday. 

The  News  was  selected  among  1,438 
newspapers  entered  in  the  Eighth  Ex¬ 
hibition  of  Newspaper  Typography. 

Honorable  mentions  were  awarded 
in  each  of  three  circulation  divisions 
as  follows: 

More  than  50,000  circulation — (147 
papers  entered)  —  First,  Washington 
Post;  second,  Los  Angeles  Times;  third 
Sew  York  Times. 

Ten  thousand  to  50,000  circulation — 
(356  papers  entered) — First,  Rutland 
(Vt.)  Herald;  second,  Hartford 
(Conn.)  Courant;  Third,  Kenosha 
(Wis.)  Evening  News. 

Less  than  10,000  circulation — (935 
papers  entered) — First,  Lynchburg 
(Va.)  News;  second,  Amsterdam 
(N.  Y.)  Evening  Recorder;  third, 
Goshen  (Ind.)  News-Democrat. 

Kent,  Rollins.  Allen  Judges 
Judges  of  the  exhibition  were  Frank 
R.  Kent,  of  the  Baltimore  Sun;  Carl  P. 
Rollins,  printer  to  Yale  University; 
and  Charles  L.  Allen,  director  of  the 
department  of  journalism,  Rutgers 
University.  They  made  the  awards  on  j 
the  basis  of  make-up,  press  work  and  | 
general  typographical  excellence.  ^ 
The  cup,  which  will  become  the  per¬ 
manent  possession  of  the  paper  win-  j 
ning  it  three  times,  is  the  second  to  be  , 
offered  since  the  exhibitions  were  be-  ’ 
gun  in  1931  to  encourage  better  news-  , 
paper  typography.  The  first  cup  was  ' 
given  permanently  to  the  New  York 
Herald  Tribune  in  1936  after  it  had 
been  awarded  three  times  to  that 
paper,  twice  to  the  New  York  Times 
and  once  to  the  Hartford  Courant.  The 
second  cup  was  awarded  the  Los 
Angeles  Times  last  year. 

In  selecting  this  year’s  winner  and 
the  honorable  mentions  the  judges 
showed  a  preference  for  what  might 
be  termed  the  old  style  newspaper 
headline  typography  as  opposed  to  the 
“streamlined”  style  which  in  the  past 
few  years  has  attained  wide  popular¬ 
ity. 

The  winning  Newark  News  and  six 
of  the  nine  honorable  mentions  use 
the  older,  more  familiar  type  faces  for 
headlines  along  with  balanced,  sym¬ 
metrical  heads,  leaving  only  three  pa¬ 
pers  of  the  ten  representing  the  flush 
left  head  style,  with  the  modern  type 
faces. 

Describing  the  makeup  which  won 
the  cup  for  Newark  News,  Arthur  J. 
Sinnott,  editor-in-chief  said: 

Bodoni  Headlines  Used 

“The  News  won  the  Ayer  cup  with 
its  City-County  Edition.  The  makeup 
was  built  around  Bodoni  headlines, 
upper  and  lower  case,  and  Century 
Bold  Italic  headlines,  upper  and  lower 
case.  The  body  type  was  Intertype 
Ideal,  71/^  on  an  8  point  slug.  The 
matrix  used  is  Certified  and  the  metal 
is  Blatchford.  The  ink  was  furnished 
by  International  Printing  Ink  Corpora¬ 
tion  and  the  paper  stock  came  from 
Donnacona  Paper  Company. 

Our  last  typographical  change  was 
made  two  years  ago.  Then  we  began 
making  up  the  Wall  Street  Edition  in 
Caslon  Bold  headlines  instead  of 


^'fujnrk  (Owning 


\UM*rta'>  fWiAtniM  Sm/rAin  Xiarirn- 
«.rr*iil  \ii  fhMs  fur  Hn  IM 


worked  with  but  skeleton  reports  of 
the  Associated  Press  and  United 
Press  and  with  no  Wirephoto,  most 
wires  being  down  because  of  the 
storm.” 

N.  Y.  Times  Has  Special  Type 

The  New  York  Times  front  page 
streamers  are  36  point  Cheltenham 
Bold  Italic  while  one  column  heads 
are  of  a  specially  cut  Latin  Antique 
Compressed,  William  A.  Penney,  com¬ 
posing  room  superintendent  said.  The 
Compressed  style  was  achieved  by  cut¬ 
ting  the  small  serifs  off  of  the  Latin 
Antique  Condensed  which,  in  24 
point,  is  used  for  inside  piage  heads. 
The  New  York  Times  body  type  also 
was  cut  especially  for  the  paper.  It 
is  7  point  Ideal  News  on  7^  point 
slug.  On  page  one  a  IVi  point  lead 
is  used  between  each  line.  The  7 
point  Ideal  News  was  developed  by 
Intertype  as  a  recut  of  the  7  point 
First  page  of  Newark  Roman  No.  2  formerly  used  by  the 
Evening  News  which  Times.  It  was  adopted  in  June,  1927. 
won  the  Francis  Way-  The  paper  was  supplied  by  the  Spruce 
land  Ayer  Cup  in  the  FfUs  Paper  Company,  owned  by  the 
Eighth  Exhibition  of  Times,  and  the  ink  was  supplied  by 
Newspaper  Typo-  Huber  and  I.  P.  I. 
graphy  as  the  most  The  Rutland  (Vt.)  Daily  Herald 
outstanding  newspa-  scored  first  honorable  mention  in  the 
per  for  typographical  10,(K)0  to  50,000  circulation  class  with 
excellence  among  the  a  complete  new  type  dress  adopted 


-  I''--  ,  f'd  1,478  entered  in  the  since  the  first  of  the  year,  according 

---^.1  -I S.gr-1,  .  .  ;  ..  exhibition.  L  B.  Noble,  business  manager. 

_ The  headlines  are  18  and  42  point 

Garamond  Bold;  10  and  14  point 

Bodoni.  Bodoni  headlines,  which  we  medium  with  Memphis  banks.  Body  Granjon  Bold;  12,  14,  18,  24  and  30 
have  been  using  for  15  years,  were  type  is  Paragon  8  point  on  9  point  point  Granjon;  and  ’  7  point  Bold 
then  reserved  for  use  in  all  editions  slug.  Heads  are  set  flush  left.  Excelsior  No.  1.  The  masthead  is 


preceding  the  Wall  Street  Edition. 
Caslon  is  used  in  Wall  Street  and 


Some  Decks  Dispensed  With 


Excelsior  No.  1.  The  masthead  is 
Garamond  Bold  72  point.  Body  type 


Caslon  IS  used  m  Wall  Street  and  Some  minor  changes  in  typography  »»  7  point  Excelsior  No.  1  on  8  pt. 
Sports  Editions.  iVe  think  this  change  made  in  the  past  year,  Norman  The  ink  was  from  J.  M.  Huber,  Inc., 

of  dress  betvveen  the  early  and  the  late  chandler,  general  manager,  told  Hubertone  News  Black, 

afternoon  editions  not  only  makes  for  Editor  &' Publisher.  '  George  B.  Armstead,  managing  edi- 


Eoitor  &  Publisher.  George  B.  Armstead,  managing  edi- 

desirable  variety  but  for  better  sales  “jj  y,as  found  that  decks  on  heads  tor  of  Hartford  Courant,  said  the 
appeal.  below  the  fold  on  inside  pages  could  Courant’s  heads  are  Century  Bold 

In  the  list  of  honorable  mentions  be  omitted  without  injuring  the  ef-  ood  the  body  type  is  Ionic  set  7  point 
in  the  more  than  50,000  circulation  fects  of  streamlining,”  he  said,  “and  on  an  8  {Mint  base.  The  ink  used 
class,  first  place  Washington  Post  at  the  same  time  decks  on  certain  was  Huber’s  and  the  paper  from  the 
uses  Bodoni  heads,  upper  and  lower  heads  in  the  women’s  and  feature  Great  Northern  Paper  Company, 
case  and  Excelsior  body  type,  7  sections  were  dropped  without  harm  All  Kenosha  Evening  News  heads 
point  on  a  9  point  slug.  International  to  the  typography  of  these  pages,  ^re  set  in  Erbar  light  condensed. 
Printing  Ink  Corporation  news  ink  Both  changes  resulted,  of  course,  in  Metromedium,  Meinphis  medium, 
was  used  and  the  paper  was  from  the  saving  of  space.  Monotype  Stymie  medium,  with 


34  point  Erbar  light  condensed  on 


was  used  and  the  paper  was  from  the  saving  of  space.  Monotype  Stymie  medium,  with 

Mersey  Paper  Company.  “In  the  issue  of  the  Times  which  News  Gothic  for  the  main  heads  on 

The  Los  Angeles  Times  went  was  given  second  honorable  mention  front  page  and  sport  page, 
“streamlined”  Aug.  31,  1936,  and  won  California  ink  was  used  and  Zeller-  All  heads  are^  ^t  flush  left  caps  and 
the  Ayer  cup  last  year  with  its  new  bach  paper.  second  decks  in¬ 

dress.  Heads  are  Erbar  light  with  “As  a  commentary  on  editorial  en-  dented  one  em.  ^ 
banks  of  Metro  bold  or  News  Gothic  terprise  it  should  be  noted  that  for  iwint  Erbar  light  condensed  on 

condensed;  feature  heads  are  Stymie  the  issue  of  March  4,  the  Times  staff  point  body  and  12  jwint  Metro- 

_  medium  on  14  pomt  body  make  up 

the  first  and  second  decks  of  the  main 
single  column  heads. 

Body  Matter  7  Ft.  Opticon 
The  body  matter  of  the  paper  is  set 
in  7  point  Opticon  on  an  8  point  body 
— 12  pica  columns. 

The  style  of  the  paper  was  changed 
on  Sept.  7,  1937.  Peter  Di  Cello,  com¬ 
posing  room  foreman,  was  responsible 
for  the  new  style,  according  to  R.  S. 
Kingsley,  general  manager. 

The  Lynchburg  (Va.)  News  used 
Cheltenham  for  heads.  Excelsior  for 
body  type,  Herrick  ink.  Certified 
mats.  Imperial  metal  and  Great 
Northern  newsprint  in  the  issue  win¬ 
ning  an  Ayer  honorable  mention. 

‘“ITie  body  type  used  in  our  issue 
of  March  4  was  7  ix>int  Ideal  on  a 
814  point  slug,”  W.  B.  LeFavour,  sec¬ 
retary-treasurer  of  the  Amsterdam 
Evening  Recorder  said: 

“The  heads  were  24  and  30  point 
Judges  of  the  N.  W.  Ayer  Exhibition.  Seated  left  to  right,  Carl  P.  Rollins,  printer  to  Bold  and  36  Caslon 

Yale  University;  Frank  R.  Kent,  Baltimore  Sun;  and  Charles  L.  Allen,  director  of  the  Bold  Coridensed.  ^e  sub  wre 

Department  of  Journalism,  Rutgers  University.  Standing,  H.  A.  Batten,  president,  12  and  14  point  Bo^ni  Bold.  Our 
N.  W.  Ayer  &  Son.  Inc.  ink  is  the  Howard  Flint  Company  s 


Equipment  Review  of  Editor  &  Publisher,  April  9,  1938 


sion  in  1933  and  1937.  The  Amsterdam 
Evening  Recorder  received  first  hon- 
orable  mention  in  its  circulation  divi¬ 
sion  in  1936  and  third  in  its  circulatiot 
division  in  1935. 


9lke  Kr»  (•rit  CiaiM. . 


Shoes 

KroM)  Deaths  Reach  Seventy 
as  Stom)  Flood  Waters  Recede 


Warns  PNPA  Meet 
on  Remelting  Type 


M.  C.  Rinehart,  Metal  Expert, 
Outlines  Type  Standards  to 
Mechanical  Conference 

A  warning  against  careless  remelt¬ 
ing  of  type  metals  after  they  have 
once 


been  used  was  delivered  to  the 
Pennsylvania  Newspaper  Publishers 
Association’s  mechanical  conference 
this  week  by  M.  C.  Rinehart,  of  the 
Pittsburgh  White  Metal  Co.,  who  ad¬ 
dressed  the  conference  at  Harrisburg, 
April  4. 

Mr.  Rinehart  told  the  mechanical 
superintendents  that  tin,  of  which 
there  is  4%  in  ordinary  type-metal, 
tended  to  dross  off  upon  re-melting 
and  thus  causes  the  metal  to  become 
sub- standard  unless  this  dross  is  com¬ 
pensated  for.  He  also  warned  them 
that  the  presence  of  zinc,  copper,  or 
arsenic  in  the  metal  will  reduce  its 
sturdiness. 

The  speaker  analyzed  the  three 
types  of  metals  used  in  the  production 
of  newspapers:  linotype  metal,  mono¬ 
type  metal,  and  stereotype  metal,  and 
showed  that  the  percentage  of  tin  and 
antimony  increase  in  the  latter  two. 
while  the  lead  content  is  less.  He  out¬ 
lined  eight  major  requirements  for 
good  type  metal: 

1.  As  low  a  cost  price  as  possible 

2.  Low  working  temperature. 

3.  A  good  fluidity  at  casting  tem¬ 
perature. 

4.  Ability  to  reproduce  accurately 
the  finest  detail  of  the  matrix. 

5.  Minimum  contraction  upon  sol¬ 
idification. 

6.  A  smooth  fiat  printing  surface 

7.  High,  strength,  and  resistance  to 
shock  and  frictional  wear. 

8.  Resistance  to  chemical  action  ol 
inks  and  cleaning  fluids. 

He  pointed  out  that  linotype  metal 
which  meets  the  “eutectic  point,”  or 


Honorable  mentions  in  the  50,000  end  more  circulation  division  in  the  Ayer  Eighth  Exhibition  of  Newspaper  Typography.  Left  to 
right:  First,  Washington  Post;  second,  Los  Angeles  Times;  third.  New  York  Times. 


2^  liattfoYd  Coaranl  7^ 


KENOSH.\  EVFNI.NG  NEWS 

Souttififn  cifomia  Flood  Deaths 
Y  May  Pass  200;  Waters  Recediog 


RLTLAM> 


HLRALD 


Toll  Of  (Vad.  MiMtinir  .Mounts 
‘  To  144  Witli  20.000 

In  Souihrrn  f'alifnrnia  Flood 

^*'*"  **  nriifrfi* 


Papers  receiving  honorable  mention  in  the  10,000  to  50,000  circulation  division:  (L.  to  R.):  First,  Rutland  (Vt.)  Herald;  Hartford 

(Conn.)  Courant;  Kenosha  (Wis.)  Evening  News 


Amslrrbam  gbrninp  lltronVr 


OwRarr'ttowi - 


sion:  (L.  to  R.):  First,  Lynchburg  (Va.)  News;  Amsterdam  (N.  Y.)  Eve-  with  publishers  will  be  advanced 

oshen  (Ind.)  News-Democrat.  at  the  Memphis  convention  of  Inter¬ 

national  Stereotypers  and  Electrotyp- 
aside  from  those  given  English  language  newspapers  of  Fri-  ers  Union,  July  18-21,  it  was  decided 

e:  day,  March  4.  All  entries  will  be  recently  at  a  conference  in  Albany 

ciculatKin— .Vra'  iork  Herald  placed  on  exhibition  in  the  Ayer  Gal-  N.  Y. 

Uan  Science  .Uoni/or.  Boston:  formal  presentation  of  the  About  70  representatives  of  locals  it 

’'''Titnes'"‘’KaHsas  City  Sta”'"^  and  certificates  of  award  will  be  eastern  and  southeastern  states  at- 

1  to  50.000  circulation— .4/bi,-  made  at  a  date  to  be  announced  later,  tended  the  Albany  meeting  at  which 
I;  Boston  Evening  Transcript ;  The  Newark  Evening  News,  which  Michael  J.  P.  Hogan  of  New  York 

)  Evening  Journal;  kireai  Falls  y^^on  the  cup  this  year,  received  a  cer-  City  gave  the  smaller  unions  “soiw 

I'/’;  Union-Star,  ^f  honorable  mention  in  1932,  advice  in  conducting  negotiations.” 

II.)  Dail\  rantagraph ;  Boise  ,  .  ,  .  ,  ,  ..o  t  ii  i  i  ”  K# 

5fa/cim<in,  Lexington  (Ky.)  which  time  awards  were  not  made  Some  ot  the  smaller  locals, 
m  (I'a.)  1‘iaiii  Speaker;  Trcn-  on  a  circulation  basis.  The  Washing-  said,  “are  inclined  to  take  more  <» 

nes;  H'ilkes-Barre  Record.  ton  Post  received  third  honorable  less  radical  action.  We  advise  them 

.000  circulation— (o.)  mention  in  its  circulation  division  in  in  conferences  to  meet  publishers  a-' 

Wornjr<,nH^^(.v^h)  1936.  The  Los  Angeles  Times  won  the  one  business  man  to  another.  Some- 

ilot;  Concord  (N.'  II.)  iL7y  cup  last  year.  times,  of  course,  a  union  has  to 

uia  (Mont.)  Daily  Missoulian;  The  New  York  Times  received  the  tough,  but  the  more  we  avoid  gettmf 
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Cost  Reduction  Chief  PNPA  Topic 

More  Than  150  Mechanical  Experts  Attend  First  Conference 
Sponsored  by  Publishers — Engraving,  Paper  Savings  Discussed 


By  ROBERT  U.  BROWN 

approximately  150  mechanical 
men,  publishers  and  supply  men 
met  at  the  Penn-Harris  Hotel,  Har¬ 
risburg,  Pa.,  this  week  to  consider 
various  mechanical  problems  at  the 
first  Mechanical  Conference  spon¬ 
sored  by  the  Pennsylvania  Newspa¬ 
per  Publishers’  Association. 

Four  meetings,  Monday  afternoon 
and  evening  and  Tuesday  morning 
and  afternoon,  were  devoted  to  pre- 
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depend  on  the  commercial  photogra¬ 
phers  who  formerly  operated  for 
them.  As  a  result,  the  engraving 
plant  developed  the  extra  cost  of  in¬ 
stalling  a  dark  room  and,  in  turn,  the 
hiring  of  a  photographer.  In  his  case, 
acting  as  his  own  photographer,  he 
is  able  to  do  his  own  developing  for 
the  engraver  when  it  is  necessary. 

On  the  subject  “Practical  Problems 
in  Establishing  and  Operating  a 
Photo-Engraving  Plant,”  Joseph  R. 
Cubbison,  of  the  Sharon  Herald,  out¬ 
lined  the  engraving  procedure  and 


pared  talks  and  discussion  on  four 

phases  of  newspaper  production  work  ^  ^  the  PNPA  Mechanical  Conference  (seated  left  to  appr^iate  the  work  of 

-cameras  and  photo-engraving,  ster-  "/A  Donald  P.  Milled,  assistant  managing  editor.  Allentown  Morning  Call;  Howard'  engraver,  publishers  must  know 
eotype  department,  composing  room  b„,i„ess  maniger,  Williamsport  Grit,  and  chairman  of  the  PNPA  Mechanical  his  problems  and  give  him  the  full 

and  pressroom.  Committee;  A.  W.  McDowell,  publisher  of  the  Sharon  Herald  and  president  of  the  cooperatmn  of  the  editorial  depart- 

Production  cost  was  the  dominant  PNPA;  and  William  N.  Hardy,  manager  of  the  PNPA.  ment  and  the  photographer.  Camera- 


eotype  department,  composing  room 
and  pressroom. 

Production  cost  was  the  dominant 
subject  in  all  discussions  with  the 
mechanical  men  appearing  as  eager  as 
the  business  office  representatives  to 
reduce  it.  Trends  were  revealed  with 
the  most  important  probably  being  the 
switch  to  100-line  photo-engraving 
screens  in  two  Pennsylvania  news¬ 
paper  plants  with  good  results. 

Miffer  Heads  Camara  Session 
The  session  on  cameras  and  photo¬ 
engraving,  with  Donald  Miller,  assis¬ 
tant  managing  editor  of  the  Allen¬ 
town  Morning  Call  and  Chronicle  & 
News,  presiding,  opened  the  confer¬ 
ence  after  an  address  of  welcome  by 


cooperation  of  the  editorial  depart¬ 
ment  and  the  photographer.  Camera¬ 
men  must  produce  good  photos,  and 
the  proper  time  must  be  allowed  for 
engraving. 

Miniature  Cameras  Discarded 

C.  B.  Schwartz,  sports  editor,  Tar- 
entum  Valley  News,  asked  Mr.  Cub- 
bison  what  success  he  had  had  with 
miniature  cameras  and  received  the 
answer  that  the  Sharon  Herald  had 
tried  Mid  discarded  them.  He  said 
that  when  you  blow  up  a  miniature 
picture  you  lose  the  sharpness  and 
get  a  flat  print. 

Mr.  Miller,  who  has  done  consid¬ 
erable  experimenting  with  cameras 


Howard  J.  Lamade,  business  manager  A  PNPA  group  at  the  Penn-Harris  Hotel  following  the  opening  session  (left  to  right):  and  is  perfecting  a  small  camera  with 
of  the  Williamsport  Grit  and  chairman  Walter  Mitthauer,  Philadelphia  Evening  Ledger;  E.  A.  Byrsdorfer,  Eastman  Kodak  Com-  a  flash  unit  installed  within  the  box, 
of  the  PNPA  Mechanical  Committee.  p«ny.  Pittsburgh;  Clifford  R.  Jones,  Sayre  Times;  N.  De  Witt  Ray,  co-publisher,  Indiana  prophesied  film  sizes  are  going  to  ap- 
Sneakinv  on  “Trouble  Shooting  on  Gazette;  H.  F.  White,  Eastman  Kodak  Company.  proach  the  2\k-  or  3-inch  size  within 


Speaking  on  “Trouble  Shooting  on  Gaiette;  H.  F.  White,  Eastman  Kodak  Company.  proach  the  2\k-  or  3-inch  size  within 

a  years.  He  didn’t  believe  the 
miniature  camera  is  a  passing  fad  but 
stated  his  cameramen  are  getting  good 
results  using  them  as  supplementary 
to  their  regular  press  cameras. 

“Photographers  are  not  going  to 
stand  carrying  those  big  box  cameras 
around,”  he  said.  “They  are  soon  go¬ 
ing  to  demand  smaller  units.” 

In  the  discussion  that  followed  the 
afternoon  session,  Mr.  Miller  ex¬ 
plained  his  time-sheet  arrangement 
for  coordinating  the  work  of  the  en¬ 
graver,  photographer  and  city  desk. 

^tiences  Wl*  the  En-  . . I,  (I.H  I,  D.  «.  D.,.  ^  ^r'’; 

?rmng  Plant,  recounting  how  an  Corporation;  W.  E.  Win.*,  ANPA  Mechanical  Department  superintendent:  J.  E.  Nolan,  K  J  T 

anginal  cost  of  $600  for  equipment  George  H.  Morrill  Co.;  Paul  V.  Driscoll.  Connellsville  Daily  Courier;  Joseph  Gerosky,  Paste  on  the  back  of  pictures.  It 

ran  into  an  expenditure  of  nearly  McKeesport  Daily  News;  Lewis  E.  Cole.  Connellsville  Courier.  stuped  with  the  time  of  ordering 

{6,000  over  a  three-vear  neriod  en-  ,  later  stamped  with  the  time  of 

delivery  from  the  engraving  depart¬ 
ment.  He  explained  this  solves  many 
delays  and  saves  the  engravers  from 
blame  for  delays  the  city  room  is  re¬ 
sponsible  for. 

Doing  Commercial  Work 
Describing  the  operation  of  the 
Sharon  Herald  engraving  plant  fur¬ 
ther,  Mr.  Cubbison  revealed  he  was 
doing  a  large  amount  of  commercial 
engraving.  He  advised  this  for  other 
plants  to  offset  cost.  C.  B.  Lartz, 
business  manager  of  the  Herald, 

“I  - ■“  - ’  ~  ~  stated  the  engraving  department  has 

..  ®  publisher  can  buy  a  lim-  ^  discussion  group  following  the  Tuesday  morning  PNPA  session  on  composing  room  been  the  large  money  maker  during 

Jted  or  normal  amount  of  cuts  cheaper  (utf  to  right):  Carl  R.  Heintie,  Philadelphia  Legal  Intelligencer;  George  Ohlman,  the  last  few  months  of  bad  business. 

3  commercial  plant  than  he  can  Wilkes-Barre  Record;  Karl  A.  Hoffman.  Shenandoah  Herald;  J.  B.  Breslin,  Bethlehem  The  Herald  plant,  among  other  things, 

produce  them.  A  small  newspaper’s  Globe-Times;  and  John  Hoy,  Shamokin  News-Dispatch.  makes  steel  plate  engravings  as  iden- 

DeWitt  Ray,  co-publisher  of  the  in  his  place  taking  pictures.  He  added  tification  plates  for  Westinghouse 

SDeciJl  ^  Indiana  Gazette,  related  he  had  been  he'  had  traveled  and  visited  quite  a  transtomers  manufactured  in  that 

the  ^  ,  °®“  running  a  small  engraving  plant  for  few  one-man  plants  but  he  wouldn’t  city  The  engraving  plant  was  started 

local  frequent  use  of  jj  ^  equipment,  recommend  the  $400  variety  to  any-  with  one  man  and  now  employs  seven, 

•ucai  pictures.  ^  ^  Ao  ^  mr-  _ i.u  r 


Speaking  on  “Trouble  Shooting  on 
Strip  Film,”  E.  A.  Byrsdorfer,  of  the 
Eastman  Kodak  Company,  traced  the 
history  of  photography  and  outlined 
advantages  of  strip  film  over  wet 
plates.  The  topic  of  retouching  photos 
was  taken  up  by  Walter  Mittiiauer, 
of  the  Philadelphia  Evening  Public 
Ledger,  who  exhibited  retouched 
prints  showing  how  the  Ledger 
handles  it.  He  cautioned  against  too 
much  retouching  and  advised  against 
painting  in  backgrounds. 

Robert  R.  Eyerly,  of  the  Blooms¬ 
bury  Morning  Press,  spoke  on  “Our 
Experiences  With  the  One-Man  En¬ 
graving  Plant,”  recounting  how  an 
original  cost  of  $600  for  equipment 
ran  into  an  expenditure  of  nearly 
$6,000  over  a  three-year  period  en¬ 
tailing  a  complete  change  in  equip¬ 
ment. 

He  discarded  the  8  x  10  camera  and 
installed  a  full  page  size,  dark  room 
camera  and  a  powdering  cabinet, 
"Taking  the  equipment  entirely  stand¬ 
ard.  The  speaker  said  his  experience 
convinced  him  that  the  one-man  en¬ 
graving  plant  is  “only  a  waste  of 
money,”  as  it  will  have  to  be  replaced 
by  standard  equipment  for  passable 
results. 

In  summarizing  his  paper’s  experi¬ 
ence  with  a  small  plant,  Eyerly  said: 

I  believe  a  publisher  can  buy  a  lim¬ 
ited  or  normal  amoimt  of  cuts  cheai)er 
from  a  commercial  plant  than  he  can 
produce  them.  A  small  newspaper’s 
ci^graving  department  can  only 
justify  itself  by  its  speed,  convenience, 
features  and  added  interest  in 

^^6  tVlf/MlcrK  frAnifont  iica 


local  pictures.” 

Indiana  Gaiette  Flant  Described 

Mr.  Miller  praised  Mr.  Eyerly’s  talk 
for  its  facts  and  figures.  “The  one- 


which  he  is  going  to  enlarge  to  full-  one. 
page  size.  he  a 

Mr.  Ray  was  asked  if  it  were  true  Mi 
that  he  has  a  standard-equipped  plant  buy 


one.  Buy  something  that  is  standard, 
he  advised. 


As  a  sidelight,  Mr.  Cubbison  told  of 
how  a  100-line  screen  cut,  which  they 


Mr.  Miller  interposed  that  you  can’t  had  prepared  for  a  commercial  client. 


standard  equipment  for 


"lari  engraving  plant  has  been  offered  but  with  only  one  man  operating  it.  $1,000.  “In  fact,”  he  said,  “we  just 


inadvertently  slipped  into  the  com¬ 
posing  room  and  went  through  the 


to  the  publishers  of  ^e  country  as  a  He  stated  he  works  it  three  hours  a  spent  $10,000  on  merely  revamping  -stereotyping  successfully  and  wa 


l^acea,”  Miller  said,  adding  this  was  day  and  turns  out  about  50  square  our  engraving  plant. 

^I'st  time  he  had  heard  actual  inches  of  cuts  a  day.  While  he  is  Mr.  Eyerly  closed  I 

cost  figures.  making  plates  he  has  a  photographer  adding  his  paper 


Lir  engraving  plant.”  printed  with  good  results.  His  reve- 

Mr.  Eyerly  closed  the  discussion  by  lotion  caused  considerable  excitement 
adding  his  paper  found  it  couldn’t  among  those  present  and  was  one  of 


IV 
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the  highlights  of  the  convention. 

He  stated,  and  was  backed  up  by 
Mr.  Lartz,  that  contrary  to  what  has 
been  thought  possible  they  have  been 
printing  100-line  screens  for  the  last 
several  weeks  and  are  getting  good 
results.  Mr.  Ray,  at  this  point,  ad¬ 
mitted  he  had  been  doing  the  same. 

"The  stereotypers  said  it  couldn’t 
be  done,”  Mr.  Cubbison  said,  “but, 
damn  it,  they  did  it.”  He  said  there 
was  no  special  treatment  of  the  cuts 
in  making  mats  and  plates. 

Mr.  Eyerly  said  he  had  been  having 
difficulty  with  “Dragon  blood”  getting 
in  the  bottom  of  the  etch  and  pre¬ 
venting  a  deeper  etch.  He  was  un¬ 
able  to  remove  it. 

Mr.  Cubbison  came  to  his  aid  with 
advice  that  he  place  a  100-watt  bulb 
in  the  “dragon  blood”  bin  and  keep 
it  lit  to  prevent  the  “blood”  from  get¬ 
ting  moist.  Mr.  Lamade  suggested 
scrubbing  the  cuts  with  nitric  acid  as 
sort  of  a  re-etch,  especially  in  the 
high-lights,  to  take  off  the  rough 
bottom  and  round  <rff  the  shoulders 
of  the  dots. 

Most  of  those  present  agreed  with 
the  principle  of  raising  cuts  over 
type-high  with  underlay  or  by 
“bumping”  them  with  a  sheet  of 
manila  paper.  Mr.  Cubbison  stated 
he  had  received  excellent  results  by 
raising  his  cuts  with  metal  blocks 
.004  higher  than  type-high  when  using 
the  65- line  screen.  He  did  not  advise 
doing  it  with  the  finer  screen. 

Stereotype  Sessfoe 
During  the  evening  session  devoted 
to  the  stereotype  department,  presided 
over  by  N.  De  Witt  Ray,  Indiana  Eve¬ 
ning  Gazette,  M.  C.  Rinehart,  of  the 
Pittsburgh  White  Metal  Company, 
spoke  on  “Metallurgy  of  Type  Met¬ 
als.”  He  gave  the  conference  the  fol¬ 
lowing  average  analyses  for  various 
common  classes  of  type  metals:  Lino¬ 
type  metal:  4.00%  tin,  11.50%  anti¬ 
mony,  84.50%  lead;  stereotype  metal: 
5.00-8.00%  tin,  13.00-15.00%  anti¬ 
mony,  77.00-82.00%  lead;  monotype 
metal:  6.50%  tin,  16.50%  antimony, 
77.00%  lead.  His  remarks  are  carried 
elsewhere  in  this  issue. 

Following  the  talk,  John  L.  Hal¬ 
stead  of  the  Charleroi  Mail  asked  if 
stereo  and  linotype  metal  could  be 
used  interchangeably  and  which  was 
best  for  such  use. 

Mr.  Rinehart  answered  that  if  the 
press  runs  are  not  too  long  you  can 
use  linotype  metal  to  best  advantage 
and  get  fairly  good  results  in  both 
places.  He  explained  a  danger  in 
using  one  metal  for  both  purposes 
lies  in  the  fact  that  stereo  metal  solu¬ 
bility  temperature  is  apt  to  be  higher 
than  machine  temperature.  The 
greater  safety  lies  in  staying  in  the 
metal  class  with  the  higher  tin  con¬ 
tent,  he  advised. 

Mr.  Halstead  said  he  has  been  get¬ 
ting  sinks  in  casting  type-high  cuts 
with  no  gas  or  water  cooling  appa¬ 
ratus  on  his  casting  box.  He  said  he 
started  casting  at  650  degrees  and 
worked  down  to  400  degrees  but  still 
got  the  sinks.  From  a  number  of 
sources,  Mr.  Halstead  was  told  the 
best  temperature  for  casting  is  be¬ 
tween  600  and  575  degrees  and  that 
he  is  bound  to  get  sinks  above  that 
and  chilled  plates  below  it.  Mr.  Rine¬ 
hart  stated  the  melting  temperature 
of  the  metal  is  above  400  and  he 
couldn’t  understand  the  problem.  Mr. 
Halstead  was  advised  to  check  his 
thermometer  on  his  melting  pot. 

B%  Tin  Contnnt  Is  Bnsf 
Harry  W.  Sherman,  mechanical  su¬ 
perintendent  of  the  Allentown  Call 
and  Chronicle  &  News,  asked  “what 
is  a  safe  range  for  tin  content?” 

Mr.  Rinehart  replied  the  lowest  is 
about  2%  tin  to  14%  antimony.  Eight 
per  cent  tin  is  about  the  best.  You 
can  go  higher  than  that,  he  admitted, 
but  said  it  will  produce  soft  metal. 


Switching  to  the  subject  of  com¬ 
posing  room  costs,  George  R.  Ohlman, 
mechanical  superintendent,  Wilkes- 
Barre  Record,  said:  “Costs  are  what 
you  make  them  and  depend  largely 
on  the  cooperation  of  the  advertising 
and  news  department.”  Practice  in 
his  plant  is  to  return  copy  to  the  ad 
department  that  is  poorly  prepared 
and  illegible.  If  it  arrives  after  dead¬ 
line  it  is  not  accepted.  He  advocated 
charging  for  ad  alterations  and  said 
the  Record  gets  $3  an  hour.  In  re¬ 
gard  to  staggering  of  labor  under  the 
five-day  week  he  said  they  use  the 
Photographed  betweer,  sessions  in  Harrisburg  (left  to  right):  Fred  J.  Sandman.  Ham-  srnallest  force  Monday  and  Tuesday 
mond  Machinery  Co.;  John  L.  Halstead,  Charleroi  Mail;  Don  Miller,  Allentown  Call-  adding  two  men  Wednesday  and 
Chronicle;  Robert  R.  Eyerly.  Bloomsburg  Morning  Press;  and  Robert  L.  Wiper,  Char-  Thursday,  with  the  peak  force  Fri- 

laroi  Mail.  day.  Saturday  is  next  to  peak  force. 


day.  Saturday  is  next  to  peak  force. 

"Angling”  Pkoblo  In  Ads 

Mr.  Ohlman  said  a  good  way  to 


William  F.  Grenier,  New  England  20%  is  either  carried  out  of  the  plant  Mj.  ohlman  said  a  good  way  to 
Newspaper  Supply  Company,  deliv-  or  is  swept  off  the  floor.  All  the  me-  keep  costs  down  is  to  reduce  steps 

ered  the  next  talk  on  “Newspapier  chanical  men  admitted  having  the  between  compositors  and  their  sup- 

Stereotype  and  Pressroom  Supplies  same  problem.  plies  and  to  keep  machines  clean  and 

and  Their  Usage.”  He  stated  the  most  Composing  Room  Session  in  top  condition  at  all  times,  reduc- 


and  Their  Usage.”  He  stated  the  most 
important  things  on  a  newspaper  are 
stereotyping  and  the  molding  condi¬ 
tions.  Explaining  the  evolution  of  the 


At  Tuesday  morning’s  session  on  ing  break-downs  and  repairs. 


stereotyping  and  the  molcUng  conai-  composing  room,  which  began  at  Following  Mr.  Ohlman’s  lead  in 

tions.  Explaining  the  evolution  of  the  3.45^  presided  over  by  D.  P.  Young,  criticizing  poor  ad  copy,  Joseph  D. 
cork  mat,  he  recommended  a  cork  and  York  Dispatch,  P.  J.  Burton  of  the  Breslin,  Bethlehem  Globe  -  Timet. 
a  fibre  molding  board  for  the  best  Mergenthaler  Linotype  Company  read  charged  most  of  it  is  written  by  “anu- 
rolling-in  results.  He  was  opposed  to  3^  address  prepared  by  Vice-Presi-  teur  ad  writers.”  He  stated  they  have 
iron  boards  because  of  the  grinding  q  jj  Griffith  who  was  unable  a  phobia  on  “angling,”  which  is  the 

produced  with  the  roller,  and  because  attend  because  of  illness.  most  expensive  composition, 

ii  has  a  tendency  to  suck  the  impres-  j^j.  Burton  stated  the  most  impor-  For  good  production,  Mr.  Breslin 


ii  has  a  tendency  to  suck  the  impres- 


most  expensive  composition. 

For  good  production,  Mr.  Breslin 


sion  out.  If  metal  is  desired,  he  ad-  ^3,,^  problem  in  the  composing  room  told  of  his  merit  system  for  compen 


today  is  the  routing  and  handling  of  sating  compositors.  Machine  men  art 


He  suggested  using  one  cork  mold-  news  and  advertising  copy.  Advertis-  judged  for  raises  by  the  number  of 
ing  board  for  five  or  ten  quick  rolls  jng  is  more  difficult  to  control  than  inches,  not  ems,  they  produce,  and  ad 
but  said  he  would  alternate  his  cork  news  copy  because  of  the  lack  of  re-  compositors  are  also  checked  on  their 
board  in  the  case  of  rolling  75  pages  straint  on  corrections  and  changes  by  output.  An  extra  proof  of  every  gal- 
a  day.  A  cork  board  should  be  al-  the  advertisers.  He  told  of  newspa-  loy  and  ad  is  taken  for  the  foreman 
lowed  to  rest,  he  stated.  In  answer  pgfs  using  photostat  matchines  on  ad  who  checks  quality  and  quantity.  To 
to  a  question  from  Mr.  Sherman,  he  copy  where  two  departments  have  to  keep  machines  in  condition  he  give 
said  to  leave  the  cork  boards  flat  participate  in  setting  it.  By  distrib-  operators  five  minutes  every  day 
over  night  and  let  them  rest.  There  uting  photostats  to  the  art  staff  and  to  clean  them  up.  Modern  lightinj 
is  no  need  to  keep  them  in  a  humidor,  composing  room  they  can  both  arrangements  gives  him  better  light 

The  ideal  molding  mat  is  leather,  work  at  once  on  the  ad  whereas  be-  ^t  lower  cost.  He  urged  the  elimi- 


at  lower  cost.  He  urged  the  elimi- 


Mr.  Grenier  said,  for  anyone  who  can  fore,  one  had  to  wait  for  the  other  to  nation  of  overtime  as  a  money  saver 


pay  $12  per  page.  “It  is  the  only  hon-  finish  with  the  copy. 


est-to-God  molder  but  it  can  only  Mr.  Burton  also  advocated  bunch- 


be  used  once,”  he  said,  “and  each  ing  ad  copy  for  the  machines  accord 


piece  of  leather  costs  $12.” 

Eloetrlelty  lor  Molting 


To  cut  power  costs  he  has  a  light  and 
bell  arrangement  attached  to  the 
press.  When  they  go  on  all  unnecei- 


ing  to  size  so  time  could  be  saved  by  sary  power  is  cut  off. 


Eloetrlelty  for  Molting  the  operator  in  not  changing  his  ma-  Returning  to  alteration  charges. 

Discussing  the  merits  of  different  chine  and  magazine  so  often.  In  news  Mr.  Butler  said  coinpeting  pa^rs 
types  of  fuel,  the  mechanical  men  copy  he  advocated  ending  the  prac-  should  get  together  and  do  something 
found  that  most  of  them  use  elec-  t»ce  of  bunching  copy,  which  some-  Mr  Lartz  of  Sharon  said 

tricity.  D.  Philip  Young,  mechanical  fimes  means  putting  on  extra  help  for  ‘pey  charge  $3  per  hour,  but  altm- 

superintendent  of  the  York  Dispatch,  the  peak  loads.  tions  are  not  a  serious  problem.  T^ 

stated  he  changed  from  coal  to  gas  For  publishers  seeking  space-saving  collects  occasionally  he  said 

and  then  back  to  coal  again.  The  devices,  Mr.  Burton  suggested  thinner  but  write  off  the  charp  if  the  adver- 
artificial-gas  bill  was  about  $170  per  space  bands  and  four-point  column  tiser  quits  rewriting  his  ads. 
month  higher  than  he  had  paid  for  rules.  He  criticized  the  practice  of  20c  An  Inek  for  Unused  Ads 
coal,  using  a  ton  a  week  at  $6  per  large  headlines  when  publishers  are  For  ads  set  and  not  used,  M: 
ton.  M.  L.  Detwiler,  mechanical  su-  frying  to  conserve  space.  ^  Young  revealed  he  has  a  compositioe 

perintendent  of  the  Lancaster  News-  Discussion  following  Mr.  Griffith’s  charge  of  20  cents  an  inch.  A  large 
papers,  Inc.,  said  they  had  found  oil  paper  centered  around  deadlines  for  part  of  the  group  stated  they  did  not 

worked  out  well,  but  they  changed  advertising  copy  and  news  copy,  make  this  charge, 

to  electricity  which  was  equally  sat-  There  was  a  divergence  of  opinion  Members  of  the  group  differed  oc 
isfactory.  He  advised  insulation  of  about  deadlines  on  ads.  All  would  methods  of  finding  page  cost  of  com- 
melting  pots  and  said  it  had  cut  their  them  enforced,  but  most  publish-  position.  Not  many  of  them  had  tritd 
melting  costs  19%.  ers  fear  losing  revenue  by  refusing  to  get  a  figure.  Mr.  Hardy  said  th« 


20c  An  Inek  for  Unused  >lds 

For  ads  set  and  not  used,  M: 
Young  revealed  he  has  a  compositioe 


melting  costs  19%. 


The  group  generally  conceded  it  is  fb®y  said. 


necessary  to  agitate  the  metal  in  some 
way  to  get  ink  and  dirt  off  the  bot- 


Tolotyposottor  Explained 


PNPA  cost  committee  had  practically  . 
given  up  trying  to  find  an  easy  ani 


L.  R.  Cook,  teletypesetter  engineer  practicable  way  of  determining  i 


tom  of  the  pot.  Mr.  Grenier  related  from  Chicago,  explained  the  operation  throughout  the  state. 


a  story  of  grinding  an  ordinary  soup  of  the  teletypesetter.  He  showed  its  He  stated  this  problem  has  beer] 
bone  and  sinking  it  in  the  pot,  en-  operation  by  drawing  a  parallel  with  discussed  for  years,  but  no  solutio: 
closed  in  a  perforated  can.  After  the  telegraphic  printer  used  by  the  has  been  found,  and  asked  the  groifl 
boiling  it  thoroughly  the  impurities  press  associations,  and  said  prepared  what  they  would  do  with  the  figure 
in  the  metal  came  to  the  top.  Lewis  copy  could  be  sent  by  wire  from  a  for  every  paper  in  the  state  if  the 
Hagardus,  Bethlehem  Globe  -  Times,  point  and  received  on  a  perforated  were  obtained.  There  was  no  answei 
said  he  didn’t  agitate  the  metal  at  all  tape  ready  to  be  put  on  the  machines.  I.  Z.  Buckwalter,  general  manage 
but  boiled  “flux”  several  times  per  This  is  being  done  in  Urbana,  Ill.  of  the  Lancaster  Newspapers,  said  t: 


I.  Z.  Buckwalter,  general  manage 
of  the  Lancaster  Newspapers,  said  t 


In  answer  to  a  question  by  Carl  R.  take  composing  room  wages  art 


Still  attacking  the  metal  question,  Heintze,  mechanical  superintendent,  maintenance  costs  for  a  month,  a® 

Mr.  Lartz  revealed  his  plant  follows  Philadelphia  Legal-Intelligencer,  Mr.  them,  and  divide  by  the  pages  in  • 
the  practice  of  replacing  each  dross  Cook  stated  the  line  casting  machines  month  to  get  page  cost.  Mr.  Larc  '^oi 
removal  with  an  equal  amount  of  do  not  have  to  be  geared  up  faster  advised  doing  it  by  the  year,  as  tb^ 
toning  metal,  but  still  they  have  to  because,  although  a  tape  can  be  per-  cheapest  ad  composition  is  in  th^ 
buy  five  tons  of  new  metal  every  forated  faster  than  a  machine  can  run,  spring  and  the  costliest  in  the  winter 
year.  He  asked  the  metal  men  pres-  the  tape  does  not  require  the  ma-  ^ch  month  would  therefore  vary.  , 

ent  where  that  five  tons  disappeared  chine  to  do  any  more  than  manual  In  a  discussion  on  the  advantage 

to  as  the  plant  was  not  using  that  operation  would  require.  He  stated  of  turtles  and  tables,  Mr.  Sherman  £■ 

much  extra  every  year.  in  many  plants  one  perforator  is  sup-  Allentown  advised  using  turtles  - 


much  extra  every  year. 


The  metal  salesmen  present  ex-  plying  four  machines. 


enough  space  is  available.  The  Allen-j  h® 


plained  that  in  a  normal  plant  every  The  cost,  Mr.  Cook  stated,  is  $1,100  town  papers  have  69  turtles  and  the;  I  of 
year  there  is  dross  replacement  for  a  perforating  unit  and  $1,900  for  are  better,  he  said,  because  after  roll- 
amounting  to  80%  of  all  the  metal,  an  operating  attachment  to  the  ma-  ing  in  a  form  you  can  push  them  <> 
Twenty  per  cent  is  new  metal.  That  chine,  f.o.b.  Chicago.  (Continued  on  inside  back  cover) 


amounting  to  80%  of  all  flie  metal,  an  operating  attachment  to  the  ma- 
Twenty  per  cent  is  new  metal.  That  chine,  f.o.b.  Chicago. 
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Pittsburgh  Post-Gazette  tnstatted 
In  New  $1,250,000  Home 


Special  Series  of  Broadcasts  Informs  Public — ^Visitors 
Restricted  to  Definite  Hours — Building  Is 
Air-Conditioned  Throughout 


The  seven  -  position 
copy  desk  in  the  new 
Pittsburgh  Post-Gaz¬ 
ette  plant.  In  the 
foreground  is  Night 
Editor  Leslie  C.  Mac 
Pherson,  and  to  his 
right,  James  R. 
George,  feature 
writer.  In  the  slot 
is  Florent  Gibson, 
telegraph  editor. 
Left  to  right  around 
the  rim  are:  John  P. 
MacFarlane,  W.  L. 
Bouve,  John  Bell. 
Brevard  Stevenson, 
James  Miller  and 
State  Editor  L.  A. 

McDonald. 


The  modern  stereo¬ 
type  foundry  on  the 
first  floor  of  the  new 
Post-Gazette  build¬ 
ing. 
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PITTSBURGH,  Pa.,  April  5— A  new 

chapter  in  the  152-year  history  of 
the  Piftsbwrgh  Post-Gazette  and  its 
ancestors  is  being  written  with  the 
occupancy  of  the  new  three-story 
plant  at  the  Boulevard  of  the  Allies 
and  Grant  Street. 

The  morning  Post-Gazette,  owned 
by  Paul  Block,  has  been  in  the  new 
building  only  a  month,  but  so  many 
thousands  of  p)eople  have  poured  in 
to  inspect  the  plant  that  the  manage¬ 
ment  has  found  it  necessary  to  re¬ 
strict  the  public’s  inspection  hours 
from  noon  until  8  p.m. 

Employes  Honor  Block 

More  than  600  employes  of  the  Post- 
Gazette  attended  a  banquet  Saturday 
night,  April  2,  in  honor  of  Mr.  Block. 
The  publisher,  in  a  brief  talk,  lauded 
the  spirit  of  the  men  who  have  worked 
under  his  direction  for  nearly  11  years. 

The  employes  cheered  as  Sports 
Editor  Havey  Boyle,  the  toastmaster, 
presented  Mr.  Block  with  a  plaque 
bearing  a  picture  of  himself  and  the 
new  building  with  the  following  in¬ 
scription; 

“Presented  to  Mr.  Paul  Block  by  the 
Post-Gazette  family  at  a  testmonial 
dinner  on  Saturday,  April  2,  1938,  at 
the  Hotel  Schenley,  Pittsburgh,  to 
commemorate  the  dedication  of  the 
new  home  of  the  Pittsburgh  Post- 
Gazette.” 

Mr.  Block  expressed  appreciation  of 
the  honor  and  emphasized  that  he  does 
'  not  consider  himself  a  “boss” — that  he 
believes  himself  a  worker  with  the 
other  men  in  the  new  plant — a  worker 
bent  upon  promoting  the  advancement 
of  the  newspaper  profession. 

Speeches  by  Editor  Oliver  J.  Keller; 
Daniel  Nicoll,  associate  publisher,  and 
Edward  Kruckewitt,  chairman  of  the 


I 


Post-Gazette  chapel  of  the  Typograph¬ 
ical  Union,  welcomed  Mr.  Block. 

A  program  of  entertainment  pre¬ 
ceded  the  talks,  including  a  chalk 
talk  by  Cartoonist  Cy  Hungerford,  Mr. 
Keller,  Managing  Editor  W.  U.  Christ¬ 
man  and  Ray  Sprigle,  the  reporter 
who  wrote  the  expose  of  Justice  Hugo 
L.  Black’s  Klan  membership. 

Special  Guides  Provided 

Special  guides  have  been  provided 
for  these  hours  to  escort  visitors 
through  the  plant,  explaining  its  many 
features.  The  highlight  of  the  tour  is 
a  stop  on  a  special  mezzanine  to  view 
the  giant  new  presses  installed  on  a 
separate  foundation. 

The  occupancy  of  the  new  plant 
was  marked  by  a  special  series  of 
broadcasts  of  the  Post-Gazette  through 
Radio  Station  KDKA.  The  world’s 
pioneering  broadcasting  station,  com¬ 
bined  with  the  Post-Gazette  in  the 
infant  days  of  radio  in  the  first  broad¬ 
cast  of  the  news  and  sports  events. 

These  broadcasts,  extending  over 
two  weeks,  included  a  full  hour’s 
opening  program  which  dramatized 
the  history  of  the  Post-Gazette,  the 
first  newspaper  published  west  of  the 
Alleghenies.  On  the  other  programs 
appeared  reporters,  writers,  editors 
and  executives  of  the  paper.  The  final 
broadcast  was  featured  by  the  address 
of  Mr.  Block,  who  came  from  New 
York  for  the  ceremonies. 

Executives  of  the  Post-Gazette  ex¬ 
press  themselves  as  highly-pleased 
with  the  new  building,  and  point  out 
that  the  many  modern  features  have 
contributed  to  efficiency. 

The  entire  office  section  of  the  build¬ 
ing  is  air-conditioned,  with  sound¬ 
proof  ceilings  and  the  partitions  be¬ 
tween  the  office  and  factory  sections 


The  cashier's  cage 
and  the  public  space 
on  the  first  floor  of 
the  new  Post-Gazette 
building. 


A  view  of  the  busi¬ 
ness  office  on  the 
first  floor  of  the  new 
Post-Gazette  build¬ 
ing. 


An  efficient  sports 
department  set-up, 
with  its  own  universal 
desk.  In  this  picture, 
in  the  center  fore¬ 
ground  is  shown  Fred 
A.  Alger,  scholastic 
sports.  Right  fore¬ 
ground  is  Jack  Sell 
collegiate  sports.  Left 
to  right  in  the  rear 
are  Bert  P.  Taggart 
golf  and  hockey;  Gil¬ 
bert  Remley,  assis¬ 
tant  sports  editor;  Al 
Abrams,  sports  col¬ 
umnist  and  baseball 
features.  In  the  cor¬ 
ner  rear  Is  shown 
Sports  Editor  Havey 
Boyle. 


A  view  ot  the  section 
of  the  editorial  de¬ 
partment  In  the  new 
Post-Gazette  building 
occupied  by  the  re¬ 
write  battery  and  re¬ 
porters.  Note  the 
special  telephones  In 
the  rear,  which  are 
soundproof  despite 
the  fact  the  booths 
are  open  on  one 
side. 


are  constructed  in  a  manner  to  elimi¬ 
nate  noise  and  vibration. 

On  the  first  floor  of  the  $1,250,000 
building  are  the  business  and  adver¬ 
tising  departments,  the  pressroom  and 
stereotyping  departments,  with  the 
mailing  room  on  a  mezzanine  over  the 
driveway. 

The  editorial  rooms  are  on  the  sec¬ 
ond  floor  directly  over  the  business 
office.  There,  too,  are  the  private  of¬ 
fices  for  Publisher  Block,  Editor  Keller 
and  Business  Manager  Kent  Hanson. 

At  the  opposite  end  of  the  editorial 


department  is  a  large  wire  service 
room,  housing  the  Associated  Press, 
the  Western  Union  and  the  Postal 
Telegraph.  Separate  rooms  are  near¬ 
by  for  the  United  Press  and  the  Chi¬ 
cago  Tribune  News  Service. 

"The  third  floor  houses  the  circula¬ 
tion  department,  the  engraving  room, 
the  library  and  a  home  economics  de¬ 
partment. 

(The  new  Post-Gazette  plant  was, 
described  in  detail  in  Editor  &  Pub¬ 
lisher’s  Equipment  Review  Section, 
Oct.  9,  1937.) 
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Printers  Mark 
St.  Patrick's  Day 


New  Motorized 
Ejector  Motd 


Informal  Celebration  Each  Year 
in  Hoboken  Jersey  Observer  Plant 
— 3  Father-Son  Teams 


Margach  Device  Lifts 
Ingots  Up  From  Mold 
Saving  Effort  of  Operator 


Hoboken,  N.  J.,  is  a  city  densely 
populated  by  German  folk,  a  mile 
square  in  area,  and  has  one  daily 
newspaper  the  Jersey  Observer.  In  the 
“Obbie”  composing  room  is  a  staunch 
group  of  descendants  of  Irish  stock 
who  yearly  celebrate  in  fitting  fashion 
the  natal  day  of  St.  Patrick,  patron 
Saint  of  many  of  the  Elmerald  Isle 
people. 

Shortly  after  the  world  war,  the 
“Obbie”  mechanical  department  began 
it’s  annual  March  17th  get-together 
and  festivities.  John  McKeman,  74, 
make-up  correction  man,  who  has 
been  with  the  Observer  since  its  in¬ 
ception,  entered  loaded  down  with 
decorations  which  he  set  about 
spreading  over  the  machines.  Genial 
Jim  Corrigan,  the  foreman,  discards 
his  favorite  cigar  and  switches  to  a 
clay  pipe.  Joe  Soifelt  veteran  of  the 
blizzard  of  ’88  and  the  Observer’s  dean 
ill  length  of  service,  sports  a  shamrock 
in  his  apron  shoulder  strap. 

Prlafers  Burst  Into  Song 

Hard-bitten  printers  cast  aside 
thou^ts  of  “set  agate”  and  “lead  to 
come”  and  paced  by  Photographer 
Jack  Scully  burst  into  songs  appro¬ 
priate  to  the  occasion.  “Ireland  Must 
Be  Heaven,”  “By  Killarney’s  Lakes 
and  Fells,”  “My  Wild  Irish  Rose,”  and 
“Sweet  Adeline”  trill  through  the  still 
of  the  usually  noisy  composing  room. 
Typesetting  machines  are  decorated. 
Long  green  streamers  are  wound 
around  and  around  the  machines. 
Irish  and  American  flags  are  un¬ 
furled. 

Youngsters  of  the  department  from 
apprentice  boy  up  also  get  a  big 
kick  out  of  this  “Paddy”  day  cele¬ 
bration. 

Their  big  day  is  coming  shortly 
when  Father’s  Day  rolls  around. 

In  the  Jersey  Observer  composing 
room  are  three  father-and-son  com¬ 
binations.  James  Corrigan,  foreman, 
who  joined  the  paper  as  an  apprentice 
in  July,  1900,  is  the  father  of  John 
Corrigan,  machine  operator.  The  son 
joined  the  paper  in  1925. 

The  veteran  of  veterans  is  Joe 
Soffel,  make-up  man,  rounding  out 
next  December,  50  years  of  service. 
He  too  has  his  son  working  as  a  ma¬ 
chine  operator,  who  collects  a  20-year 
service  chevron  shortly.  Charles,  the 
■on,  began  work  on  the  Observer  in 
1919. 

Several  Garricks  on  Paper 

Then  not  to  be  forgotten  is  John 
Garrick  who  set  his  first  stick  of  Ob¬ 
server  type  in  1912  and  his  son  Thomas 
an  apprentice  lad,  class  of  ’37.  John 
is  shop  steward.  Besides  John  who 
has  completed  a  quarter  century  of 
service  there  is  a  brother  and  a  few 
cousins  of  the  Garricks.  Frank  Gar¬ 
rick  is  assistant  circulation  manager, 
Harold  is  a  typesetter,  and  Mildred 
Gallagher  is  a  circulation  stenog¬ 
rapher. 

James  Gallagher  does  daily  chores 
in  the  composing  room. 

The  friendly  atmosphere  in  the 
Observer  mechanical  and  other  de¬ 
partments  has  been  continuous  for 
years. 

All  you  need  to  join  the  Observer 
celebrants  next  March  17th  is  the 
password,  which  confidentially  is 
“Erin  Go  Bragh.” 


Totaling  147  years  of  service,  the  six  men  shown  above  represent  the  father  and  son 
combinations  on  the  Hoboken  (N.  J.)  Jersey  Observer  composing  room  staff,  (left 
to  right)  James  Corrigan,  foreman  (July  10,  1900);  John  Corrigan,  operator  (1925); 
John  Garrick,  shop  steward  (1912);  Thomas  Garrick,  apprentice  (1937);  Joseph 
Soffel,  makeup  (Dec.  15,  1888),  and  Charles  SofFel,  operator  (1919). 


One  of  the  new  developments  in 
printing  plant  equipment  for  the  com¬ 
posing  department  is  the  motorized 
ejector  mold  in  which  to  cast  the  new 
style  of  Margach  Ingot  that  slips  auto¬ 
matically  from  the  hook  when  it  has 
melted  down  to  about  3  inches.  The 
mold  has  a  capacity  of  6  ingots  which 
are  quickly  cooled  by  water  circula¬ 
tion  through  an  arrangement  of  ca¬ 
pacious  channels.  A  turn  of  the  switch 
raises  the  6  ingots,  the  operator  piles 
them  on  a  tray  for  delivery  to  the 
machines  and  the  mold  is  ready  for 
another  filling.  It  is  claimed  that  the 
ejector  mold  is  a  decided  advantage 
over  the  old  style  water-cooled  molds 
which  are  turned  over  by  hand,  caus¬ 
ing  the  ingots  to  fall  under  the  stand 
where  they  have  to  be  dragged  out. 
Wotor-Coolod  Mold 
Another  water-cooled  mold  for  cast¬ 
ing  the  Slip-off  ingot  is  of  the  dump¬ 
ing  type,  with  a  capacity  of  4  or  8 
ingots.  ’This  mold  dumps  the  ingots 
and  instead  of  having  them  fall  under 
the  stand  as  in  the  old  style  mold,  the 
ingots  slide  out  at  the  sides  where  they 
are  easily  picked  up.  The  speed  with 
which  the  ingots  cool  in  this  mold  is 
said  to  be  an  additional  advantage 
over  the  old  style  mold. 

For  the  smaller  plant  where  cooling 
speed  is  not  important,  the  individual 
air-cooled  mold  has  several  interesting 
features.  This  mold  requires  no  lift¬ 
ing  when  dumping  the  ingot. 

The  ingot  itself  is  a  departure  from 
the  old  style  ingot.  Instead  of  an  ear 
at  one  end  only,  the  Slip-off  Ingot  is 
supplied  with  an  ear  at  both  ends. 
These  ears  are  longer  than  in  the  in¬ 
gots  of  their  predecessors  and  are  bev¬ 
elled  so  that  they  drop  easily  on  to  the 
hook.  Hooking  the  old  ingot,  say  the 
manufacturers,  was  like  fishing  for 
the  eye  when  trying  to  thread  a  needle. 
Another  claim  is  that  with  an  ear  at 
each  end,  it  makes  no  difference  how 
the  ingot  is  picked  up — there  is  always 
an  ear  to  catch  the  hook. 

The  most  important  feature  of  the 
ingot  is,  of  course,  the  opening  in  the 
ears  which  causes  it  to  slip  off  the 
hook  without  human  help. 

Patent  rights  have  been  acquired  bj 
the  United  American  Metals  Corp’n 
of  Brooklyn,  Chicago,  and  Baltimore. 
■ 

Linotype  Entertains 

Some  500  newspaper  and  printing 
executives  from  all  parts  of  New 
England  were  guests  at  open  houses 
held  the  evenings  of  March  21  and 
22  at  the  offices  of  the  New  England 
representative  of  the  Mergenthaler 
Linotype  Company,  in  Boston.  On 
both  occasions — the  first  was  called 
“newspaper  night,”  and  the  second 
“book  and  commercial-printing  night 
— Master  Models  31  and  32  were  ex¬ 
hibited  and  demonstrated,  as  well  as 
Blue  Streak  Mixer  Models  29  and 
30  and  the  All-Purpose  Linotype 
Joseph  T.  Mackey,  Mergenthaler 
president,  and  Harry  L.  Gage,  vice- 
president  in  charge  of  sales,  went 
present  to  greet  the  visitors,  with 
Mark  H.  Boynton,  New  England  rep¬ 
resentative,  and  members  of  his  stafi 
— Arthur  H.  Cooke,  William  G.  Mur¬ 
ray,  Frank  T.  Flynn,  William  H- 
Palmer,  John  L.  O’Neill,  John  D 
Edward  H.  ButUr,  adltor  and  publiiher,  puthat  buHon  which  officially  starts  naw  Fausner,  Vincent  Smalukas,  Lewis  H- 
prassas  in  tha  Buffalo  News  plant.  With  him  ara  Louis  W.  Woalfel  (left),  mechanical  Lovering,  Robert  S.  Craigie  and  Re* 
superintendant,  and  Gaorga  Haas,  pressroom  foreman.  bert  P.  Fagan. 


Buffalo  News 
Has  New  Press 

Installation  Completed  After 

Five  Months — Other  Plant 

Improvements  Made 

The  Buffalo  (N.  Y.)  Evening  News 
has  completed  installation  of  eight 
new  Goss  high-speed  press  units  and 
other  improvements  at  a  total  cost  of 
more  than  $300,000.  The  new  machin¬ 
ery  was  officially  put  into  operation 
by  E.  H.  Butler,  editor  and  publisher, 
March  17. 

In  addition  to  the  new  press  units, 
new  equipment  includes  Cline  reels, 
tensions  and  pasters,  paper  and  metal 
plate  conveyors  and  new  mailing  room 
equipment.  Further  improvements  are 
being  planned.  All  the  machinery  is 
equipp^  with  the  latest  safety  de¬ 
vices. 

Louis  W.  Woelfel,  mechanical  super¬ 
intendent,  was  in  charge  of  the  mod¬ 
ernization.  He  became  superintendent 


two  years  ago  succeeding  the  late  John 
W.  Rosenbach. 

Press  9S  Foot  Long 

The  new  press  rests  upon  a  rein¬ 
forced  concrete  base.  Following  the 
principle  used  in  1925,  when  the  previ¬ 
ous  press  was  installed,  the  foundation 
is  completely  separated  from  the 
rest  of  the  building  to  eliminate 
vibration. 

The  press  is  95  feet  in  length,  weighs 
325  tons,  and  required  15  boxcars  for 
transportation.  Some  of  the  40,000 
pieces  of  machinery  that  went  into  it 
weigh  as  much  as  4,700  pounds. 

Installation  was  started  last  No¬ 
vember. 

The  News  now  has  four  presses  of 
26  units,  each  unit  capable  of  printing 
16  pages. 

Before  Mr.  Butler  pushed  the  button 
which  put  the  new  presses  into  motion, 
he  first  presented  his  “card”  to  union 
officials.  Albert  H.  Parks,  who  was  in 
charge  of  the  installation  of  the  Cline 
equipment,  said  Mr.  Butler  is  one  of 
only  a  small  number  of  newspapier 
publishers  who  are  honorary  members 
of  the  International  Printing  Press¬ 
men’s  union. 
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"Rolup"  Process 
Applied  to  Copper 

Different  Dot  Structure 

Obtained  But  Dots  Retain 

Conical  Character 

By  ADOLPH  MONTAN 

Minnesota  En9raving  and  Color  Plate  Co., 
Minneapolis 

The  new  high  speed  printing  press 
and  wet  printing  has  made  everybody 
connected  with  the  printing  and  en¬ 
graving  industry  more  and  more  depth 
conscious.  Through  experiments  car¬ 
ried  on,  the  past  years,  we  have  gained 
some  knowledge  and  experience  about 
what  might  be  called  deep  halftones. 

We  first  tried  by  getting  low  or  open 
negatives,  so  that  a  longer  flat  bite 
would  give  the  required  depth,  but 
found  that  it  not  only  meant  more 
work  staging  and  re-etching,  but  on 
close  examination  of  the  finished  plate, 
we  found  that  a  connected  highlight 
dot  on  the  print,  no  matter  how  deep 
it  was  etched,  the  ridge  connecting 
dots  would  still  be  there  and,  after  a 
long  run  on  the  press,  would  begin  to 
pick  up  dirt,  and  have  a  tendency  to 
print  dirty  in  the  highlights  and 
middle  tones.  We  also  experimented 
with  various  surface  ink  rolups  and 
topping  powders  and,  although  adap¬ 
table  and  successful  on  some  subjects, 
not  always  did  we  get  the  desired 
result. 

The  last  four  months,  we  have  spent 
considerable  time  working  with  the 
“Scherer  Rolup”  system.  Although 
this  has  been  in  use  successsfully  in 
etching  newspaper  halftones  for  some¬ 
time,  it  has  not  been  until  recently 


employed  in  fine  screen  copper  etch¬ 
ing  but,  from  the  experience  we 
gained,  it  promises  to  be  just  as  suc¬ 
cessful  in  fine  screen  etching  as  on 
newspaper  or  coarse  screen  work.  It 
gave  us  the  advantage  of  having  the 
negatives  on  the  high  side,  which  gives 
the  photographer  a  better  chance  and 
more  latitude  on  different  subjects  be¬ 
cause  the  “Rolup”  does  give  us  depth. 

Some  modification  was  found  neces¬ 
sary  when  the  system  was  put  to  work 
on  fine  screen  copper,  due  to  the  vari¬ 
ety  of  tone  values  to  be  brought  out 
and  preserved,  and  it  was  necessary 
to  refine  operations  somewhat.  As  a 
result  of  this  different  treatment,  the 
dot  usually  produced  by  the  “Rolup’ 
on  zinc  changed  somewhat  on  copper. 
Where  on  zinc  it  has  a  decided  cone 
shape,  on  copper  we  get  a  much 
straighter  side,  but  the  dots  still  re¬ 
tain  a  comical  character,  which  helps 
to  retain  and  bring  out  many  tone 
values  not  possible  before.  We  also 
worked  it  successfully  on  three  and 
four  color  plates,  and  the  additional 
depth  gained  has  been  up  to  50%  in 
highlights  and  middle  tones. 

However,  one  thing  should  be 
stressed.  It  is  not  only  the  ink  and 
roller  that  is  necessary  but,  most  im¬ 
portant,  is  the  skill  and  knowledge 
of  the  workman  using  it.  Because  of 
the  change  in  dot  structure,  we  must 
know  what  to  look  for  and  in  order  to 
get  the  desired  result,  it  must  be 
gained  by  experience,  preferably 
working  with  someone  familiar  with 
the  operation  of  the  “Rolup”  system. 

Aluminum  Paint 

The  Buffalo  (N.  Y.)  Times  has 
painted  the  upper  half  of  the  walls  and 
the  ceiling  in  the  composing  room, 
with  aluminum  paint,  thereby  in¬ 
creasing  the  amount  of  light  for  work. 


Coast  Flood  Hit 
Only  One  Daily 

Anaheim  (Cal.)  Bulletin  Forced 
to  Suspend  Publication 
for  One  Day 

Orange  county’s  five  daily  papers 
came  through  the  county’s  flood  last 
month  with  but  one  casualty.  The 


Photo  shows  workman  cleaning  bearings  in 
lower  deck  of  Anaheim  (Cal.)  Bulletin 
Duplex  tubular  press  after  disastrous  flood 
of  March  3. 

Anaheim  Bulletin  did  not  publish 
Thursday,  March  3,  because  of  a  dis¬ 
abled  press  and  inability  to  reach 
plants  of  neighboring  publishers, 
either  in  Fullerton  or  Santa  Ana. 

The  Santa  Ana  Register  published 
extras  and  its  circulation  department 
reached  Anaheim  late  Thursday  after¬ 
noon.  Papers  were  carried  across  a 
bridge  which  went  out  shortly  after¬ 
ward.  The  Register  was  the  only 


Orange  county  paper  to  reach  the 
flood-marooned  city  the  first  day. 

The  Anaheim  Bulletin  resumed  pub¬ 
lication  Friday  with  a  12-page  local 
paper.  Its  United  Press  wires  went 
out  and  there  was  no  telephone  ser¬ 
vice  available.  All  editorial  matter 
was  prepared  by  the  regular  staff  of 
four  people.  TTie  paper  carried  two 
layouts  of  flood  pictures. 

Press  Dismantled 

Complete  dismantling  of  the  lower 
deck  of  the  12-page  Duplex  tubular 
press  was  required  to  eliminate  the 
accumulation  of  silt  and  mud  in  bear¬ 
ings.  The  motor,  mounted  in  a  pit 
under  the  press,  had  to  be  taken  apart, 
cleaned  and  the  armature  and  field 
'  baked  to  clear  out  the  water.  Mud 
and  water  covered  the  floor  of  the 
pressroom  and  filled  the  press  pit. 

No  damage  was  done  to  Linotypes 
and  little  to  stereotyping  equipment. 
Press  work  was  done  at  the  Fullerton 
News-Tribune  plant  for  four  days. 

The  Anaheim  Gazette,  weekly,  sec¬ 
ond  oldest  newspaper  in  Southern 
California,  did  not  publish  until  Mon¬ 
day.  Its  usual  publication  day  is 
Thursday. 

Plant  Remodeled 

The  newly  remodeled  plant  of  the 
Flint  (Mich.)  Journal  was  opened  for 
public  inspection  March  15.  An  open 
house  was  held  in  the  evening,  with 
souvenir  copies  of  the  daily  given  to 
all  visitors.  The  remodeling  work 
started  five  months  ago,  and  involved 
air-conditioning,  and  installation  of 
sound-proof  equipment.  Editorial 
offices  were  moved  from  the  third  to 
the  second  floor  and  the  composing 
room  was  enlarged.  M.  O.  Gorman 
is  editor  of  the  Journal,  which  is  a 
member  of  the  Booth  group  of  Michi¬ 
gan  dailies. 


CONQRATULATIONS 

Newark  Evening  News 

ON  WINNING  THE 

Francis  Wayland  Ayer  Cup  For  1938 

Your  organization  deserves  a  great  deal  of  praise  for  Its 
splendid  effort  In  making  this  victory  possible. 

We  are  also  proud  of  our  part  In  your  achievement  In  that  this 
Issue  was  printed  exclusively  on  Donnacona  Newsprint, 
the  product  of 

Donnacona  Paper  Company,  Ltd. 

DONNACONA,  P.  Q.,  CANADA 

H.  G.  Craig  &  Co. 


INCORPORATED 


230  PARK  AVENUE 

Sole  Distributors 


tor 


NEW  YORK,  N.  Y. 

the  U.  S 


A  . 
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BETTER  PAPERS.  LOWER  COSTS 


TWO  DEVELOPMENTS  of  the  week  are  of  pri¬ 
mary  importance  to  those  who  guard  and  pro¬ 
mote  the  printed  excellence  of  newspapers — the 
annual  N.  W.  Ayer  &  Son  award  for  typographical 
supremacy  and  the  first  annual  Mechanical  Con¬ 
ference  sponsored  by  the  Pennsylvania  News¬ 
paper  Publishers’  Association. 

As  told  in  other  pages  of  this  issue,  the  N.  W. 
Ayer  judges  this  year  showed  a  preference  for 
the  tried  and  true  typographical  styles,  awarding 
first  place  and  six  out  of  nine  honorable  men¬ 
tions  to  newspapers  of  familiar  format,  as  opposed 
to  the  more  modern  styles.  Last  year  the  prize 
went  to  Los  Angeles  Times,  completely  stream¬ 


lined,  completely  modem.  There  is  no  particular 
moral  to  be  drawn.  Both  styles  have  found  wide 
favor,  won  prizes.  The  essential  fact  to  remember 
is  that  under  the  present  competitive  conditions 
the  best  possible  use  of  the  materials  at  hand  is 
necessary;  that  conservative  as  well  as  modem 
formats  can  be  improved.  Los  Angeles  Times 
reports  it  has  found  decks  of  its  modern  heads 
can  be  eliminated;  New  York  Herald  Tribune, 
permanent  winner  of  an  Ayer  cup  with  its  Bodoni 
heads,  is  experimenting  with  the  same  idea. 

In  Harrisburg  on  Monday  and  Tuesday,  mechan¬ 
ical  experts  of  the  state’s  dailies,  more  than  150 
strong,  gathered  to  discuss  mutual  problems. 


The  topic  of  cost  reduction  predominated,  and 
there  is  no  doubt  that  every  man  attending  went 
home  with  new  ideas,  inspired  to  improve  his 
work  and  that  of  his  department. 

The  growth  of  mechanical  conferences,  typified 
last  fall  by  the  Southern  Newspaper  Publishers’ 
Association  meeting  in  Birmingham  and  now  by 
the  PNPA  conference,  should  be  hailed  as  a  dis¬ 
tinct  forward  step.  Next  month  the  Iowa  me¬ 
chanical  group  will  meet  with  invited  guests  from 
surrounding  states. 

We  believe  the  growth  of  state  and  regional 
mechanical  conferences  is  one  of  the  most  salutary 
developments  in  the  newspaper  mechanical  field. 


Woman  Has  Served 
Daily  55  Years 

Miss  Annie  Schneitman  Heads 
Job  Department  on 
Chattanooga  Times 

Miss  Annie  Schneitman,  who  joined 
the  Chattanooga  (Tenn.)  Times  when 
she  was  16  years  old,  has  been  in  the 


Miss  Annie  Schneitman 

service  of  this  newspaper  55*/^  years, 
and  at  the  age  of  71  she  recently 
demonstrated  that  she  still  keeps  her 
skill  with  a  hand  press  by  turning  out 
40,000  circulars  in  a  craftsmanlike 
manner  which  would  please  any  job 
printer. 

Though  the  job  printing  department 
of  the  Times  Printing  Company,  which 
publishes  the  Chattanooga  Times,  was 
discontinued  12  years  ago,  Miss 
Schneitman  is  still  forelady,  and  she 
is  proud  of  her  record  of  having  missed 
only  three  weeks  from  work  in  the 
more  than  20,000  days  she  has  been 


with  the  Times.  The  three  weeks  she 
has  missed  came  all  at  one  time,  when, 
she  explained  “everyone  thought  I 
had  smallpox.” 

Owns  Her  Heme 

Able  and  vigorous  at  threescore  and 
ten  and  one,  she  owns  her  home,  at 
1010  East  Tenth  Street,  and,  having 
no  relatives  here,  she  lives  alone. 

Since  the  job  printing  department 
was  discontinued,  Miss  Schneitman 
has  been  in  charge  of  a  small  press 
on  the  editorial  floor  of  the  Times, 
turning  out  stationery  and  other 
printing  used  by  the  newspaper  itself. 

Miss  Schneitman  has  been  working 
since  she  was  15  years  old.  Before 
she  joined  the  Times,  she  worked  for 
a  year  at  the  Chattanooga  Medicine 
Company.  The  late  Z.  C.  Patten,  then 
president  of  the  company,  recom¬ 
mended  her  to  the  Times,  and  she  was 
employed  by  Col.  Milton  B.  Ochs, 
vice-president  of  the  Times  Printing 
Company,  who  then  was  foreman  of 
the  job  printing  department. 

When  Miss  Schneitman  joined  the 
Times  there  were  about  15  employes 
in  the  department,  which  was  housed 
in  the  second  floor  of  a  building  on 
Market  Street  where  Eckerd’s  Drug 
Store  now  stands.  The  newspaper’s 
offices  were  on  the  first  floor  of  the 
building.  Some  of  her  work  was  on 
the  Tradesman,  a  trade  journal  which 
the  Times  published  for  several  years. 

"Refer  Him  to  Me" 

The  late  Adolph  S.  Ochs,  publisher 
of  the  Times  and  the  New  York  Times, 
called  Miss  Schneitman  “Miss  Annie,” 
as  has  been  customary  with  her  asso¬ 
ciates  who  know  her  well.  No  matter 
who  was  in  direct  charge  of  the  Times, 
Miss  Schneitman  always  considered 


that  her  boss  was  Mr.  Ochs,  and  a 
story  she  tells  illustrates  this. 

Since  Miss  Schneitman  was  placed 
in  charge  of  the  one- woman  shop,  her 
working  hours  have  been  whatever 
she  chose.  Usually,  she  has  come  to 
work  at  8  o’clock  and  left  at  noon.  A 
few  years  ago  a  department  head  who 
is  no  longer  connected  with  the  Times 
complained  to  Miss  Schneitman  that 
she  was  not  working  long  enou^ 
hours,  and  asked  her  what  her  hours 
were  supposed  to  be. 

She  promptly  wrote  to  Mr.  Ochs 
and  told  him  the  story.  “He  wrote 
back,”  she  recalled,  “and  told  me,  ‘If 
anybody  wants  to  know  your  working 
hours,  refer  him  to  me.’  ” 

“Miss  Annie”  had  no  further  trou¬ 
ble  about  her  working  hours. 

The  forelady  was  bom  on  Newby 
Street,  Chattanooga,  and  has  never 
lived  in  any  other  city.  Next  Jan.  5 
she  will  be  72  years  old.  She  joined 
the  Times  Oct.  15,  1882. 


H.  L.  Paul  Dies 


Harry  L.  Paul,  68,  of  Medford,  Mass., 
service  representative  of  Mergen- 
thaler  Linotype  Co.  since  1924,  died 
suddenly  recently  at  Burlington,  Vt. 
Previously  he  had  been  employed  20 
years  as  Linotype  machinist  on  the 
Boston  Post,  and  previously  on  the  old 
Brockton  (Mass.)  Times.  He  is  sur¬ 
vived  by  a  son  and  a  daughter. 

New  Weiss  Booklet 

A  new  booklet  containing  a  showing 
of  Intertype  Weiss  Roman  with  Italic 
and  Small  Caps  from  8  to  18  point  is 
being  mailed  to  those  interested  in  the 
composing  machine  rendition  of  this 
Bauer  type  face.  The  booklet  is 


printed  in  two  colors  and  contains  12 
pages. 

Intertype  Sales 

Four  new  streamlined  Intertypes 
are  being  added  to  the  typesetting 
equipment  of  the  Springfield  (0.) 
Daily  News  and  Sun.  These  two  dai¬ 
lies  are  also  adopting  a  larger  type 
face — 7%  point  Regal  No.  2.  The  text 
face  formerly  used  was  7  point.  Edgar 
Morris  is  publisher  of  these  two  news¬ 
papers.  (^arl  Snow  is  mechanical  su¬ 
perintendent  and  Willis  Kramer  is  ma¬ 
chinist.  The  Providence  (R.  I.)  Jour¬ 
nal  recently  ordered  three  Streamlined 
Model  C  Intertypes.  When  the  new 
machines  are  installed  the  Journal  will 
have  30  Intertypes.  The  Akron  (0.) 
Times-Press,  a  Scripps-Howard  paper, 
has  ordered  three  eight-magazine 
streamlined  Intertypes,  each  equipped 
with  automatic  quadding  and  centering 
device,  and  six-pocket  mold  disk. 
Other  Intertype  installations  are; 
Topeka  (Kan.)  Daily  Capital;  Law¬ 
rence  (Mass.)  Daily  Eagle  &  Tribune; 
Dallas  (Tex.)  News  &  Journal;  Aurora 
(Ill.)  Beacon-News;  Washington  (Pa.) 
Reporter  and  Observer;  Granite  City 
(Ill.)  Press-Record;  Hammond  (Ind.) 
Times;  New  York  Post;  Ravenna  (0.) 
Record;  Lawton  (Okla.)  Constitution: 
Mansfield  (O.)  Journal;  Erie  (Pa.) 
Dispatch-Herald;  Lorain  (O.)  Journal 
Times-Herald;  Johnstown  (Pa.)  Trib¬ 
une;  Kingston  (N.  Y.)  Daily  Freeman: 
North  Wilkesboro  (N.  C.)  Journal 
Patriot;  Springhill  (La.)  News;  St 
Johnsbury  (Vt.)  Caledonian- Record: 
St.  Paul  (Minn.)  Dispatch,  Pioneer 
Press  &  Herald;  Martins  Ferry  (0.) 
Daily  Times;  Monticello  (N.  Y.)  Re¬ 
publican  Watchman;  New  York  Sun; 
Columbus  Ohio  State  Journal. 


Stereotype 

Supplies 

• 

Electric 

Matrix  Scorchers 

Press  Blankets 

• 

—  write  for  catalog  — 

AMERICAN 
PUBLISHERS  SUPPLY 

BOX  131,  WEST  LYNN,  MASS. 


cheiwco 


Th*  CHEMCO  SMpfilm  Roll  Comora,  with  Its  spodol 
copyboord  and  scrMn-aliiiting  doTieo,  producM  high¬ 
light  hoUtono  nogodTM  in  combination — a  doublo  ox- 
posuTo  on  tho  oamo  pioco  ol  film — ^iot  fin*  scroon.  coon* 
scTOon  and  lino  work. 


CHfMCO^ 


PHOTOPRODUCTS  CO. 

230  WEST  41ST  STREET*  NEW  YORK  CITY 
27  SOUTH  MARKET  STREET,  CHICAGO,  ILL. 
346  CAMP  STREET,  NEW  ORLEANS,  LA. 
WORKS:  GLEN  COVE,  NEW  YORK 


STRfPFILM 
nOLL  CAMERA 


Simplifyinq  and  •liminatinq  former  time- 
waatinq  operations,  the  CHEMCO  Stripfilm 
Roll  Camera  mokes  possible  the  production 
of  fine  editorial  and  advertisinq  pictures  at 
hiqh  speed  .  .  .  whole  paqes  of  pictures  by 
wire  are  ready  for  the  presses  minutes  after 
they  are  received  .  .  .  CHEMCO'S  ace  con¬ 
tribution  to  the  art  of  newspaper  photoen- 
qravinq  has  fhus  extended  the  newspaper 
deadline. 
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New  Process  for 
Achieving  Ben  Day 

"Pre$-a-Tin+"  Method  Utiiizes 

Laminated  Cellophane  Sheets — 

Developed  In  Cleveland 
By  E.  D.  WHimESEY 

A  new  process  for  achieving  Ben 
Day  engraving  effects  received  its 
premier  showing  in  Cleveland  last 
week. 

A  34-year-old  advertising  artist  of 


T«d  Maddock,  CUvaland  artist,  inventor 
of  Pres-a-Tint,  illustrates  (upon  a  sketch 
of  himself)  five  possible  effects  which  may 
ba  obtained  with  his  new  Ben  Day  process. 

the  staff  of  the  Cleveland  Plain  Dealer 
is  the  inventor  of  the  process  which  is 
identified  as  “Pres-a-Tint.”  It  pro¬ 
duces  Ben  Day  shadings  and  high 
lights  in  more  than  100  patterns  by 
the  simple  stroke  of  a  lead  pencil  over 
a  laminated  cellophane  sheet.  Shad¬ 
ings  are  transferred  directly  onto  the 
drawings  by  the  artist,  as  in  some 
other  methods  of  “trick  Ben  Day,”  but 
the  “Pres-a-Tint”  was  declared  by  the 
commercial  artists  and  experts  who 
saw  the  demonstrations  as  eliminating 
the  major  weaknesses  of  the  other 
niethods. 

Called  Revofutionory  Process 

"This  process  will  revolutionize  the 
Ben  Day  methods  of  engraving,”  Pro¬ 
fessor  William  C.  Grauer,  lecturer  in 
art  at  Cleveland  College,  stated  after 
the  demonstrations.  “It  is  only  one- 
third  as  expensive  as  anything  now  on 
the  market  and  it  is  a  great  deal  more 
satisfactory  for  the  artist.  Each  artist 
can  now  get  his  own  individual  effects 
and  he  is  not  subjected  to  the  hazards 
of  the  development  of  his  idea  by  a 
second  or  third  person.  It  opens  the 
way  for  more  attractive  advertising  il¬ 
lustration  in  newspapers  and  maga¬ 
zines.” 

Ted  Maddock,  who  spent  three  years 
perfecting  the  process,  pointed  out  to 
students  in  an  art  class  at  Cleveland 
College  that  the  new  method  would 
also  be  more  economical,  as  well  as 
faster  and  easier  to  use.  “I  got  tired 
of  puttering  around  with  the  ‘trick 
Ben  Days’  that  were  on  the  market 
and  decided  to  see  if  I  couldn’t  im¬ 
prove  on  them,”  Mr.  Maddock  said. 

The  inconveniences  of  developers, 
cutters,  burnishers  and  scrapers  made 
nie  want  to  reduce  the  job  to  some¬ 


things  as  simple  as  stroking  the  draw¬ 
ing  with  a  lead  pencil.” 

The  result  is  a  process  which  is  just 
that  simple,  yet  gives  the  artist  more 
leeway  than  he  has  ever  had  with  Ben 
Day  effects. 

Mr.  Maddock  illustrated  how  in  five 
minutes  he  could  reproduce  Ben  Day 
effects  of  a  $9.62  cut  upon  a  drawing 
which  could  be  engraved  for  $3.92. 

Only  five  styles  are  needed  for  the 
more  than  100  effects  which  the  Pres- 
a-Tint  process  provides.  Three  grad¬ 
ations  of  dots  and  two  gradations  of 
lines  complete  the  series.  These  are 
successful  in  either  black  or  white,  but 
may  be  developed  in  colors  later. 

Process  Is  farmanant 

Drawings  may  be  rolled,  folded  or 
handled  normally  with  the  new  pro¬ 
cess,  for  the  Pres-a-Tint  process  is 
permanent,  neither  will  it  discolor 
drawings  if  filed  for  an  indefinite 
period.  It  may  be  used  on  any  type 
of  paper  or  drawing  board  and  may 
be  transferred  over  clippings  without 
leaving  shadow  lines  or  tints.  When 
an  error  is  made  the  artist  may  paint 
it  out  with  Chinese  white  and  correct 
his  mistake  immediately  without  ex¬ 
pensive  cost  or  delay. 

Pres-a-Tint  is  made  in  sheets  14  x 
16  inches  and  the  mechanics  of  apply¬ 
ing  it  are:  first,  cut  a  piece  large 
enough  to  cover  the  surface  of  the 
sketch  or  drawing;  second,  lay  the 
emulsion  side  down  on  the  drawing; 
third,  secure  two  edges  of  the  Pres-a- 
Tint  sheet  to  the  drawing  with 
gummed  tape;  fourth,  use  ordinary 
lead  pencil  to  apply  pressure  over  the 
portion  to  be  transferred.  Part  of  the 
convenience  of  the  process  is  in  the 
fact  that  the  shading  can  be  graded 
by  pressure  of  the  pencil.  Since  the 
transfer  sheet  is  transparent  it  is  pos¬ 
sible  for  the  artist  to  experiment  with 
his  effects  by  movement  of  the  Pres- 
a-Tint  sheet  on  the  drawing  until  he 
sees  his  best  effect.  This  is  regarded 
as  a  feature  which  will  make  the  new 


process  popular  with  artists,  as  well  1 
as  advertisers. 

Sheets  for  the  process,  which  are 
now  being  used  by  the  Plain  Dealer, 
the  News  and  major  department  ' 
stores  of  Cleveland,  are  manufactured 
and  distributed  by  the  Fine  Arts  Man- 
ufactviring  Co.,  1435  W.  81st  Street. 
They  have  not  been  marketed  outside 
of  Cleveland. 

Linotype  Installations 

Linotypes  recently  have  been  in¬ 
stalled  by  the  Shreveport  (La.)  Jour¬ 
nal;  Herald-Mail  Company,  Inc., 
Hagerstown,  Md.;  Rhinelander  (Wis.) 
Daily  News;  Commonwealth  Press, 
Inc.,  Bradenton,  Fla.;  News-Journal 
Company,  Wilmington,  Del.  (three); 
Cuero  (Texas)  Record;  United  Print¬ 
ing  Services,  Inc.,  New  Haven,  Conn.; 
Hughson  (Cal.)  Herald;  Nu-Art 
Printers,  Milwaukee;  Christian  Science 
Monitor,  Boston  (three);  Holloway  & 
Taylor,  Nashville;  New  Era  and  Mel¬ 
rose  Park  Times,  Maywood,  Ill.;  Mc¬ 
Keesport  (Pa.)  News;  Enid  (Okla.) 
Morning  News  and  Daily  Eagle;  Tusk- 
egee  Institute,  Tuskegee,  Ala.;  Smith- 
ville  (Tenn.)  Review;  Conde  Nast 
Publications,  Inc.,  Greenwich,  Conn.; 
J.  Curtis  Blue,  Inc.,  Brooklyn,  N.  Y.; 
Democrat  and  Capital,  Sedalia,  Mo.; 
Columbia  (S.  C.)  State;  Lineville 
(Ala.)  Tribune;  Frank  P.  Bennett  & 
(To.,  Inc.,  Boston;  M  &  L  Typesetting 
and  Electrotyping  Company,  Chicago; 
Masonic  Home  News,  Guthrie,  Okla.; 
Clarksville  (Tenn.)  Star;  Printers 
Linotype  Service,  Chicago;  Greenville 
(Ala.)  Advocate;  Jersey  City  Printing 
Company,  Jersey  City,  N.  J.  (three); 
Capital  Times,  Madison,  Wis.  (two); 
Spokesman  -  Review  and  Chronicle, 
Spokane,  Wash.;  Canton  (Ill.)  Daily 
Ledger;  Birmingham  (Ala.)  News  and 
Age-Herald;  Lawrence  (Mass.)  Daily 
Eagle  and  Ae  Evening  Tribune;  Lin¬ 
coln  (Ill.)  Evening  Courier;  Sunday 
School  Times,  Philadelphia;  United 
States  Navy,  Washington,  D.  C.;  Bick- 
ley  Printing  Company,  Pasadena,  Cal.; 
Weekly  Messenger,  SL  Martinville, 
La.;  New  Era,  Albany,  Ky.;  Franklin 
Printing  Company,  Newport  News, 
Va.;  Dallas  Morning  News  and  Eve¬ 
ning  Journal  (two);  Lincoln  County 
Times,  Brookhaven,  Miss.;  Cincinnati 
(O.)  Times-Star;  Bryan  CTex.)  News; 
Tliormod  Monsen  &  Sons,  Inc.,  Chi¬ 
cago;  Oakland  Type  Foundry,  Oak¬ 
land,  Calif. 

Eliminates  Hand  Set 

The  Marshall  (Mich.)  Evening 
Chronicle  on  March  28  eliminated  all 
handset  composition  except  the  front 
page  and  sports  page  banner  lines. 
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A  sample  showing  the  possibilities  in 
creating  definite  fabric  designs  with  one 
sheet. 


Write  for  samples  and  prices 

TINGUE,  BROWN  &  CO. 

NEW  YORK:  lit  East  25tli  Street 
CHICACO:  1227  Wabash  Aveaee 
LOS  ANOELES:  723  E.  Washington  llv<L 


No  twisting  around.  How¬ 
ever  you  pick  up  the  ingot 
one  ear  is  there  to  receive 
the  hook. 

AIR-COOLED  OR 
W  A  T  E  R-COOLED 
DUMPING  AND 
EJECTOR  MOLDS 
I  furnished  for 

REMELTING 
S  L  I  P  -  O  F  F 
INGOTS 

You  will  want  these 
Ingots  on  your  feeders. 

Write  for  particulars, 
or  better  yet, 
send  us  an  order  for 

Patented 

United  American 
Linotype  Metal 

(as  fine  a  type-metal  as  Is  made) 

and  see  for  yourself  how  much  more  effi¬ 
ciency  you  will  get  with  the  Slip-off  Ingot. 

UNITED  AMERICAN  METALS 

CORPORATION 

202  Diamond  St.,  Brooklyn,  N.  T. 

2248  W.  Hubbard  St.,  Chicago,  lU. 
4103  Curtis  Avenue,  Baltimore,  Hd. 
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Honored  by  Pressmen 


mg  equipment,  ^e  new  press  units  are  Honorary  membership  in  the  Inter¬ 
part  of  $600, in  new  printing  equip-  national  Printing  Pressmen’s  and  As- 
ment  being  installed  by  the  Tribime.  sistants’  Union,  a  distinction  given  to 
Besides  the  six  unit  combination  pre^,  only  about  30  men  in  the  history  of 
another  Goss  press  with  16  color  units  International,  has  been  conferred 
for  printing  Sunday  cornics  is  now  upon  William  F.  Maag,  Jr.,  editor  and 
under  construction  and  will  be  ready  general  manager  of  Youngstown  (0) 
for  use  early  in  the  summer.  Vindicator,  and  William  O.  Brown, 

Special  features  of  the  new  Goss  business  manager.  The  membership 
line  are;  (1)  An  improved  adjustable  cards  and  framed  certificates  were 
feed  roller  arrangement  which  will  presented  by  William  B.  McHugh  of 
enable  pressmen  to  change  the  period  Dayton,  vice-president  of  the  Inter- 
of  contact  between  the  fountain  roller  national  union,  at  a  dinner.  In  con- 
and  the  first  vibrating  drum  in  case  ferring  the  cards,  McHugh  emphasized 
more  or  less  ink  is  required;  (2)  Im-  their  great  significance  in  the  eyes  of 
pression  indicators:  (3)  Improved  ball  the  union  and  that  they  carried  fuU 
bearing  mountings  for  rubber  rollers;  privilege  of  membership,  including 

participation  in  meetings  and  in  the 
discussions  at  the  meetings.  Ernest 
W.  Travis,  valley  sportsman  and  long 
time  friend  of  the  Maag  family,  pre¬ 
sided  at  the  dinner.  In  speaking  for 
the  company  Maag  recalled  the  early 
hand  fed  presses  of  the  plant.  He 
expressed  appreciation  of  the  union’s 
action,  saying  that  if  the  same  spirit 
between  employer  and  employe  ex¬ 
isted  everywhere,  there  would  be 
little  of  the  present  day  dissension 
in  labor. 


Printing  Specimens  Found 
Far  from  Point  of  Origin 

Specimens  of  early  American  print¬ 
ing  are  often  as  rare  as  manuscript 
material,  since  only  a  single  copy  has 
been  preserved,  Douglas  C.  McMur- 
trie,  director  of  typography,  Ludlow 
Typograph  Company,  pointed  out  in 
addressing  a  joint  meeting  of  the 
American  Historical  Association  and 
Conference  of  State  and  Local  His¬ 
torical  Societies  at  Philadelphia  re¬ 
cently. 

“This  copy  is  often  found  in  some 
unexpected  place,  thousands  of  miles 
from  its  place  of  origin,”  he  said. 
“These  circumstances  make  the  dis¬ 
covery  and  record  of  such  rare  pieces 
of  printing  of  vital  importance  to  the 
work  of  American  historians.”  For 
example,  Mr.  McMurtrie  said,  he 
found  the  only  known  copy  of  the 
first  pamphlet  printed  in  Mississippi 
in  archives  at  Seville,  Spain,  and  the 
first  known  issues  of  the  presses  of 
North  Carolina  and  South  Carolina  in 
the  public  record  office  in  London. 
The  earliest  Illinois  pamphlet  is  in 
New  Jersey  and  the  earliest  New 
Mexican  booklet  in  Washington,  D.  C. 


(4)  Latest  improved  heavy  duty  dis¬ 
patch  conveyor. 

Because  the  new  presses  are  located 
under  the  auditorium  of  radio  station 
WGN,  special  methods  of  installation 
were  used  to  prevent  noise  and  vibra¬ 
tion  from  affecting  the  station’s  broad¬ 
casting  equipment,  or  disturbing  studio 
crowds.  The  pressroom  foundations 
are  separated  from  the  walls  and  in¬ 
terior  girders  of  the  studio  building. 
The  new  presses,  two  stories  high  and 
weighing  hundreds  of  tons,  are 
I  ■  I  1  .1  March  23.  These  Goss  units,  as  a  mounted  on  laminated  steel  springs 

Joins  iniOnyPO  whole,  duplicate  the  Tribune’s  No.  1  for  each  pair  of  press  support  columns 

line  of  presses  installed  in  1934.  and  placed  between  special  steel  ful- 

Intertype  Corporation  has  announced  Representing  $285,000  of  new  print-  crums. 
the  appointment  of  James  L.  Brown 
to  its  force  of  sales  representatives. 

He  has  been  assigned  to  the  San  Fran¬ 
cisco  branch  and  will  cover  Montana, 

Utah,  and  parts  of  Idaho  and  Nevada. 

He  began  as  an  apprentice  for  the 
Yale  (Mich.)  Expositor  in  1915,  and 
from  there  moved  to  the  Brown  City 
(Mich.)  Banner.  He  was  a  journey¬ 
man  printer  on  the  Times-Herald  of 
Port  Huron,  Mich.,  from  1917  to  1918, 
and  left  to  become  foreman  on  the 
Port  Huron  Press.  Mr.  Brown  later 
left  Port  Huron  for  Detroit,  where  he 
worked  for  all  of  the  newspap>ers  and 
also  in  some  of  the  larger  commercial 
shops.  In  1921  he  became  night  fore¬ 
man  on  the  Enquirer-News  of  Battle 
Creek,  Mich.,  and  worked  for  11  years 
in  that  position,  after  which  he  was 
promoted  to  composing  room  superin¬ 
tendent  and  served  in  that  capacity 
until  1937. 


Part  of  the  newly-installed  $285,000  Goss 
press  units,  including  six  black  units  and 
one  color  deck,  at  the  Chicago  Tribune. 


Shipment  of  new  press  equipment 
to  the  Methodist  Book  Concern,  Cin¬ 
cinnati,  has  been  completed  by  the 
Goss  Printing  Press  Company,  Chi¬ 
cago.  This  new  Goss  32-page  single 
deck  high  speed  anti-friction  maga¬ 
zine  press  will  be  used  to  produce 
various  publications.  It  is  built  for 
printing  black  with  extra  color  on  one 
side,  having  provision  for  printing 
color  on  the  other  side  at  some  future 
time.  The  press  is  equipped  with  a 
two-page  wide  right-angle  pinless 
collecting  gripper  jaw  folder  and  a 
double  delivery.  This  press  is  ar¬ 
ranged  for  adding  dryers  at  a  later 
date.  A  Goss  press  of  this  type  is  now 
installed  in  the  plant  of  the  Simplicity 
Pattern  Company,  Niles,  Mich. 


Plans  for  the  creation  of  a  $100,000  friction  units  with  thre< 
Radio  Center  in  Indianapolis  to  be  folders,  mounted  on  a  s 
known  as  “Radio  Square”  have  been  and  equipped  with  Goss 
announced  jointly  today  by  Eugene  tensions.  The  press  will  b 
C.  Pulliam,  president  of  WIRE,  NBC  one  300  h.p.  and  two  225 
Red  and  Mutual  outlet,  and  Glenn  Van  motor  drives.  La  Razon  v 
Auken,  owner  of  the  city’s  newest  its  entire  pressroom  whe 
station,  WGVA.  It  is  expected  that  Goss  presses  are  installed, 
details  and  specifications  will  be  com¬ 
pleted  within  the  next  30  days  and  M  HJH 

that  construction  work  will  begin  not  u 

operate  with  1,000  watts  on  1,050  kilo- 


New  Filing  Cabinet 

The  new  Meyer  Both  mat  filing  cab¬ 
inet  has  a  place  for  every  mat  because 
each  of  the  large  drawers  has  been 


The  San  Antonio  Express- Evening 
News  Safety  Council  is  issuing  bul¬ 
letins  in  the  form  of  monthly  reports 
given  employes  with  their  pay  enve¬ 
lopes.  The  February  report,  for  in¬ 
stance,  reported  gratification  over 
lack  of  accidents  during  the  preceding 
month.  Among  other  items,  it  cau¬ 
tioned  employes  not  to  throw  “dead” 
electric  light  globes  and  old  razor 
blades  in  waste  baskets  lest  they  cut 
hands  of  porters.  The  bulletin  re¬ 
ported  goggles  furnished  stereotypers, 
engravers  and  electricians. 


Paul  A.  Bennett,  in  charge  of  typo¬ 
graphic  layout  with  the  Mergenthaler 
Linotype  Company,  spwke  on  the 
“Fifty  Books  of  1938”  at  a  dinner  meet¬ 
ing  of  the  Society  of  Printers,  at  the 
City  Club,  Boston,  April  4.  Tlie  talk 
was  illustrated  with  lantern-slide 
showings  of  pages  from  the  books.  G. 
Gehman  Taylor,  president  of  the 
Society  of  Printers,  presided.  Frank 
A  Lightbown  is  secretary  of  the 
group. 


A  line  or  two  more  each  minute 
means  added  profit  from  your  lino- 
tyi^e  production. 

The  Sennett  Positive  Assembler 
speeds  up  operation  by  eliminat¬ 
ing  jumping  mats  and  consequent 
transpositions.  It  helps  operator  tc 
set  clean  proofs,  whatever  his 
speed.  It  is  essential  to  accurate, 
quick  production. 

Thousands  are  in  operation  in 
leading  printing  and  publication 
plants  throughout  the  world.  It  is 
a  time  saver  and  profit  maker. 

The  Sennett  Assembler  can  be 
installed  in  a  few  minutes  without 
any  machine  work.  Send  for  circu¬ 
lar  or  see  your  ROUSE  dealer. 


OepgMDABU 

UNIFORM 


Certified 

DRV  MATS 


•  .  j  .  lUAUXlUUb  liaKaltlL 

designed  to  house  a  complete  set  of  intertvoe  This 
mats  and  a  full  set  of  proof  books  for  ^  installed  by 
one  month.  The  above  photograph  pany.  The  first 
shows  how  the  service  is  transferred  f^j.  several  years 
to  the  cabinet  drawer.  Each  drawer  intprtvnp.;  arp  al« 
is  divided  into  two  major  and  two  ^andie  of  the  F 
minor  compartments.  Each  of  the  j.aine  of  the  Fren 
major  compartment  is  large  enough  to 
accommodate  complete  mat  forms.  HcJnfi  Dofial 
After  a  small  mat  has  been  used,  it  Ullliy  KvyCll 
too  is  filed  among  smaller  mats  in  the  Change  in  typ< 
proper  minor  compartment  The  8  pt  on  9  pt  slug 
cabinet  has  been  designed  and  manu-  by  the  Vancouve 
factured  for  Meyer  Both  Company  by  Daily  Province, 
the  Kewaunee  Manufacturing  Com-  evening  newspa; 
pany,  Adrian,  Mich.  similar  change. 


Reduce  pressure  in 
molding,  save  time  in 
scorching  and  oast  with 
less  heat.  Reliable  for 
every  dry  mat  need. 

CBRTIFIBU  DBT  MAT  OOBF. 
•  Baeketeller  Flaw,  Bipt.  F, 
k  New  Tork.  N.  T. 

MAM  IN  nil  V.S.A  * 
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mounted  to  that  figure  as  the  result 
of  a  six-week  drive  last  year  by  the 
carrier  boys  who  are  the  paper’s  sub¬ 
scription  salesmen,  assisted  by  adult 
employes  of  the  various  departments, 
including  advertising,  editorial  and 
mechanical. 

Thirty-eight  of  the  Record  employes 
started  as  carrier  boys  on  the  Record 
and  have  continued  in  the  newspaper’s 
With  the  publisher  who  founded  the  employ.  The  circulation  manager,  city 
iper  still  actively  directing  its  af-  circulation  manager,  classified  man¬ 
ors,  the  Stockton  (Cal.)  Daily  Eve-  ager  and  several  in  the  display  adver- 

Htising,  editorial  and  mechanical  de¬ 
partments  worked  their  way  up. 

The  Record  has  one  of  the  most 
modern  mechanical  departments  on 
the  Pacific  Coast.  It’s  new  type  dress 
consists  of  8-point  Regal  No.  1  on  an 
,8*/^  point  slug,  with  Intertype  Vogue 
for  news  headlines,  Egmont  for  the 
women’s  page  headlines  and  Korinna 
for  cut  legends. 

The  paper  some  time  ago  ordered 
two  new  four-deck  Model  F  Intertype 
Mixers  with  four-deck  side  units. 
This  gives  its  composing  room  a  bat¬ 
tery  of  16  Intertypes.  While  the  new 
equipment  was  being  installed,  ma¬ 
chinists  made  a  thorough  inspection  of 
the  14  Intertypes  which  have  been  in 
service  10  years  each. 

Marion  Gum,  who  with  the  pub¬ 
lisher  participated  in  the  birthday 
celebration,  has  operated  the  head- 
letter  machine  for  ten  years. 

The  newspaper  plant  is  unusual  in 
that  all  of  its  departments,  excepting 
city  circulation  and  photographer,  are 
on  the  ground  floor  of  the  building. 


Stockton  Record 
Marks  43rd  Year 


•  “  The  Tuscaloosa  (Ala.)  News  re- 

f  I  ■!  cently  went  streamlined  with  34- 

y  rASCi  |j3|ly  point  Erbar  one- column  heads  bear- 

1  VVIIJI  lrilll|  jjjg  point  Bodoni  decks,  handset 

multiple  columns  in  Bernard  Gothic, 
Oroville  (Cal.)  Mercury-Register  both  regular  and  italic  24  to  72  point. 

Used  Old-Time  Method  When  s|naU  heads  are  all  14  point 

Bodom.  The  society  news  heads  are 
Power  Was  Cut  Off  15  point  italic  with  Bernard  Gothic 

The  lesson  taught  newspapers  by  “P  1°  ^  point  for  larger  sizes.  The 
ormy  weather  in  California  causing  body  type  is  7  point  Ionic  on  an 
ectric  power  interruptions  is  that  the  8  pomt  slug-  The  editorials  are  8 

point  on  10  with  a  half-em  indention. 

_  _ _ No  heads  regularly  exceed  four  col- 

^  »r^iin  ^  **  .  umns.  All  heads  are  flush  left.  Decks 

IgT  (JrOVlll^JVUJCUfy  indented  one  em  on  the  left. 


Gravure  Is  Making 
Headway  Abroad 


OrovOk  Man  Missing  In  Pulga  H'Uds  2  Days 


Goss  Expert,  Back  from  World 
Tour,  Says  It  Is  Assuming 
Greater  Importance 
Back  from  a  20-month  world  tour, 


When  a  storm  halted  electric  power  trans¬ 
mission,  the  Oroville  (Cal.)  Mercury- 
Register  went  to  press  with  the  hand-set 
page  one  reproduced  above. 


J.  C.  Newton  of  Tallahassee  was 
elected  president  of  Florida  Typo¬ 
graphical  Conference  in  Tallahassee, 
April  3,  succeeding  Frank  Clark  of 
Jacksonville. 


a  freak  printing  method  which  had  no  ning  Record  on  April  8  celebrated  its 
future,  but  after  a  year  there  we  found  43rd  anniversary. 

^  several  important  printers  were  con-  The  publisher  is  Irving  Martin,  Sr., 
Kg  sidering  installing  gravure  plants.  Be-  who  entered  the  newspaper  field  as  a 
^  fore  we  left  there  was  one  in  opera-  printer’s  devil  on  the  Stockton  Inde- 

^  tion  in  Sydney  and  two  in  Melbourne.”  pendent  at  $4  a  week  when  17  years 

^  Of  the  countries  he  visited  Mr.  of  age.  At  73,  he  still  serves  as  editor 

n  Zeller  said  “Finland  has  perhaps  gone  and  publisher,  taking  an  active  inter- 

SB  ahead  faster  in  gravure  printing  as  it  est  in  the  policies  of  the  paper. 

H  has  several  smaller  printing  plants  Celebrating  an  equal  length  of  ser- 
and  printers  are  doing  a  lot  of  good  vice  with  the  Record  is  Marion  Gum, 
color  gravure.”  In  Oslo,  Norway,  he  Intertypte  operator  who  helped  turn 
H  learned  gravure  is  considered  “the 
.  coming  printing  method  due  to  the  fact 

in  fbat  they  can  get  good  speed  and  pro- 

ny.d  by  the  Orov.ll.  (Cel.)  Mercury-  juce  good  color  gravure.” 

Mr.  Zeller,  who  was  with  the  Chi- 

juler  publicetion  of  that  daily.  Starting  /».  -l  .  .  1 

the  rear  and  reading  forward  are  Phil  ^“9°  Tribune  when  it  started  color 
•fner.  foreman;  Bill  Schab,  Lester  Casa-  gravure  and  who  later  became  tech- 
»nde  and  R.  E.  Stephenson,  while  Theo-  "‘cal  director  for  the  La  Prensa, 
dore  Wehrle  is  at  left.  Buenos  Aires,  returned  on  the  Bremen 

April  1.  On  the  same  liner  were  two 
recent  experience  when  his  plant  Goss  executives,  H.  H.  Elliott,  board 
ed  hand  set  type  to  insure  produc-  chairman,  and  Robert  C.  Corlett,  vice- 
>n  on  the  regular  deadline.  “Man-  president  and  sales  manager,  who  had 
acturers  have  been  advocating  elec-  visited  the  Goss  factory  at  Preston, 
ic  pots  despite  the  fact  they  are  England,  during  February  and  March, 
arse  than  useless  when  the  power  Mr.  Corlett  also  visited  the  continent. 


THE  BALANCE 

OF  FAITHFUL  / 

reproduction/] 


PN0T0-ENGRAVIN6 

EQUIPMENT 

Of  All  Kinds 


Your  pel  worry  IS 
is  eliminated  when  VL 
you  use  Wood  Dry 
Mats — for  here’s  a  ^ 

mat  that  really  holds  y 

middletone  detail — casts 
clean  with  brilliant  high¬ 
lights  and  goo«l  solid  blacks  as 
well!  For  a  revelation  in  Dry 
Mat  performance  —  specify 

“WOOD”. 


What  they  should  be  making  is  an  DfillllRPC  Aof  Inf  PASCO 
electric  pot  with  an  auxiliary  gas  ■  vvl  IIIAIvCijC 

heater  that  can  be  turned  on  when  Typographical  wage  scale  increases 
me  power  goes  off.  As  it  is  now,  when  of  6  cents  an  hour  for  day  work,  and 
me  power  fails  the  metal  gets  cold.  9-2/3  cents  an  hour  for  night  work 
"hen  the  power  comes  on  we  must  were  agreed  upon  late  last  week  by 
wait  another  half  hour  while  the  metal  the  Glendale  (Cal.)  News-Press  and 

Typographical  Union  No.  871.  The  in- 
This  happened  several  times  during  crease  is  retroactive  to  Dec.  25,  1937, 
me  storm.  We  set  page  one  by  hand  runs  until  Dec.  24,  1938,  and  is  cov- 
because  we  wanted  to  be  able  to  start  ered  by  an  amendment  to  a  two-year 
the  press  the  minute  the  power  came  contract  between  the  newspaper  and 
it  could  fail  again.”  the  union  signed  a  year  ago.  The  new 
t^claring  the  power  fails  frequent-  scale  for  journeymen  printers  is  $1.14 
y  tn  all  cities  due  to  various  causes,  an  hour  minimum  for  day  work,  and 
H  ki  said  that  each  failure  costs  $1.20-1/3  an  hour  for  night  work. 


STANDARD  PRACTICAL 
EQUIPMENT 


Country’s  Oldest  Manufacturers 


Always  Uniform 


WOOD  FLONG  CORP. 


WRITE  US  YOUR  PROBLEM 


HOOtlCK  FALLS.  NEW  YORK 


LT.SULLEBARGERCO. 

16  John  8t.  538  S.  Clark  St. 

lEW  YORK  CHICAGO 
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William  A.  Wallers,  Type  Veteran, 

Operates  Own  Foundry  In  South 

Started  As  Boy  ot  14  in  Philadelphia,  Becoming  Mould 
Maker — Claims  to  Have  Operated  First  Finishing 


Machine  in  U.  S. 

By  GEORGE  H.  WATSON 

A  CAREER  closely  linked  with  the 
early  days  of  type  manufacture  in 
the  United  States  is  that  of  William 
A.  Walters,  72  years  old,  who  with  his 
son.  J.  F.  Walters  operates  the  Dixie 
Type  &  Supply  Company,  Birming¬ 


Richard  Smith  made  a  fortune  in 
the  foundry  business  and  donated 
$500,000  to  the  erection  of  the  great 
group  of  statues  in  Fairmont  Park, 
Philadelphia,  and  also  endowed  play¬ 
grounds  for  poor  children  of  the  city. 


Exterior  view  of  Mr.  Walferi'  Dixie  Type 
&  Supply  Company 


and  for  that  reason  was  given  the 
nickname  by  Richard  Smith  of  “Wee, 
Willie  Finkus.”  Mr.  Walters  is  also 
quite  poetic,  recites  stanza  after  stan¬ 
za,  especially  to  the  delight  of  his  littk 
grandchild. 

Sydney  Buys  Goss 

The  Sydney  Sun,  Australian  evening 
daily,  has  purchased  eight  new  Goss 
High  Speed  Anti-Friction  units  and 
two  pairs  of  folders.  The  new  equip¬ 
ment  will  be  built  in  the  London  plant 
and  installed  as  two  octuple  presses, 
mounted  on  cast  iron  sub-structures 
The  new  units  will  have  individual 
motor  drives,  and  auto  reels.  The 
equipment  is  of  the  latest  design  and 
will  supplement  21  Goss  units  and 
nine  pairs  of  folders.  The  Sydney 
Sun  also  has  four  Goss  octuple  strai^t 
line  presses  in  operation  at  the  present 
time.  The  new  units  are  similar  to 
those  now  installed  at  the  Adelaide 
(Australia)  Advertiser,  Brisbane 
(Australia)  Courier-Mail,  Cape  Argnt. 
Capetown,  South  Africa,  and  the  Chi¬ 
cago  Tribune.  Nine  units  of  the  same 
type  are  now  being  built  in  the  Goss 
(Chicago  factory  for  La  Razon,  Buenos 
Aires,  Argentina. 


concern  he  went  with  Keystone  Type 
Foundry  in  Philadelphia  where  he 
made  Aeir  first  moulds.  Later  he 
went  back  with  his  old  concern,  but 
after  it  had  been  absorbed  by  Amer¬ 
ican  Type  Founders. 

Next  he  went  with  the  Monotype  ...  A  x*  •  x* 
Company  at  its  plant  at  Broad  and  MAflfOV  n||ljmjct|f 
Willow  Streets  in  Philadelphia  and  ■'•'"''I 
from  there  to  the  Bruce  Type  Foun¬ 
dry  in  New  York.  For  a  while  he  was 
chief  instructor  in  production  in  the 
foundry’s  school  at  Jersey  City.  After 
a  period  of  service  with  Thompson 
Type  Machine  Company  in  Chicago 
where  he  perfected  the  sort  caster  he 
went  to  Birmingham  in  1921  and  es¬ 
tablished  his  own  business. 


Pictur*  of  Mr.  Walton  at  hii  work  bonch  where  type  patternf  are  carefully  prepared 

by  hand. 


ham,  Ala.,  said  to  be  the  only  type 
foundry  in  the  South. 

Although  a  septugenarian,  Mr.  Wal¬ 
ters  attracted  considerable  attention 
with  his  wit  and  agility  at  the  South¬ 
ern  Newspaper  Mechanical  Confer¬ 
ence  in  Birmingham  in  September 
where  his  concern  had  an  exhibit 
entered.  He  is  only  a  little  over 
five  feet  tall  and  weighs  just  100 
pounds. 

When  only  14  years  old,  Walters 
went  to  work  in  1880  for  MacKellar, 
Smith  &  Jordan,  of  Philadelphia,  op¬ 
erators  of  the  pioneer  type  foimdry  in 
this  coimtry.  This  foundry  really 
dates  back  to  Benjamin  Franklin,  be¬ 
ing  built  up  by  James  Ronaldson  and 
later  by  his  son,  Richard  Ronaldson, 
for  whom  the  Ronaldson  style  of  type 
is  named. 

Made  First  Typewriter  Type 

While  working  for  MacKellar,  Smith 
&  Jordan,  young  Walters  in  effect  be¬ 
came  a  protege  of  Richard  Smith,  then 
head  of  the  firm.  It  was  here  that 
Walters  claims  credit  for  operating 
the  first  automatic  or  finishing  ma¬ 
chine  in  this  country  and  for  making 
the  first  typewriter  type  in  this  coun¬ 
try,  the  latter  being  about  1886. 

Mr.  Walters  relates  that  the  finishing 
machine  was  brought  over  from  Ger¬ 
many,  being  manufactured  as  he  re¬ 
calls  by  Kramer,  Fowlkes  &  Hipbume 
at  Frankfort-on-the-Main.  None  of 
the  grizzled  men  in  the  plant  would 
have  anything  to  do  with  the  machine 
calling  it  some  crack-brain’s  idea.  So 
President  Smith  sent  young  Walters 
upstairs  with  instructions  not  to  talk 
to  anyone  until  he  learned  to  master 
the  machine  which  was  quite  compli¬ 
cated  for  the  day.  With  boyish  en¬ 
thusiasm,  Walters  finally  reported  that 
he  was  prepared  to  operate  the  con¬ 
trivance  and  he  turned  out  perfect 
type. 


The  Smith  foundry  was  absorbed 
in  1802  by  American  Type  Founders 
Company. 

When  young  Walters  went  into  the 
business  there  were  five  operations  in 
the  type  foundry  business  as  follows: 
caster,  breaker  boy,  rubber,  setter 
and  dresser.  He  learned  all  these  op¬ 
erations,  finally  went  into  the  mould¬ 
making  department.  After  leaving  the 


Monufocfuras  Type 

In  his  own  plant  Mr.  Walters  has 
modern  machines  for  type  manufac¬ 
ture,  position  grinding,  monotype 
mouldings  and  paper  knife  grinding. 
He  serves  numerous  small  papers  and 
job  plants  in  the  South. 

Mr.  Walters  was  born  at  Reading, 
Pa.,  of  German  and  French  parents, 
showed  an  early  inclination  for  music, 
learned  to  play  the  piano  and  violin. 
During  his  early  days  as  a  type  foun¬ 
der  he  would  play  evenings  in  Phila¬ 
delphia  or  New  York  saloons.  Since 
he  had  this  musical  talent  he  was  al¬ 
ways  careful  not  to  injure  his  fingers 


Chicago  Tribune's  New  Plane 


The  Chicago  Tribune's  new  twin-engined  Grumman  airplane,  together  with  its  crew, 
at  Nashville,  Tenn.,  during  recent  aerial  survey  made  by  the  Tribune  ot  TVA  project. 
The  plane  is  equipped  to  fly  on  news  assignments  to  any  part  ot  U.  S.  It  can  be 
operated  in  summer  trom  land  or  water,  and  off  ice  or  snow  in  winter;  carrying  eight 
persons,  including  two  pilots.  Lett  to  right:  Ralph  Heimer,  co-pilot;  Swain  Scalt, 
Tribune  photographer;  Howard  W.  West,  chiet  pilot;  and  Arthur  Evans,  Tribune 

reporter. 


In  an  interview  in  a  recent  issue  of 
the  Boston  News  Bureau,  Joseph  T. 
Mackey,  president  of  the  Mergenthaler 
Linotype  Company  stated  that  in  the 
first  five  months  of  Mergen thaler's 
present  fiscal  year,  which  began  las: 
Oct.  1,  its  business  has  been  abou: 
214%  ahead  of  a  like  period  in  the 
previous  year,  and  that  he  sees  other 
encouraging  signs  in  the  business  out¬ 
look.  “About  60%  of  our  presen: 
sales  are  being  made  on  a  part-time 
basis,”  he  declared.  “A  year  ago  the 
percentage  was  reckoned  at  approxi 
mately  66  2/3%. ” 

Breaks  Own  Record 

The  Burlingame  (Cal.)  Advance  se: 
a  new  press  record  for  newspapers  of 
its  size  according  to  a  compilation  re¬ 
leased  recently  by  A.  L.  Railley,  press 
room  superintendent.  The  newspaper 
has  a  circulation  of  2,784.  In  hi< 
tabulation  Mr.  Railley  cited  that  fror. 
2,812,173  impressions  on  his  Duplex 
Flatbed  press  he  printed  491,054  col 
umn  inches  of  news,  feature  and  ad' 
vertising  matter  during  1937.  He 
also  computed  that  the  208  tons  of 
newsprint  used  during  the  year  wen: 
into  3,685  pages  of  the  Daily  Advance 
and  the  Weekly  Herald,  broke  all  rec' 
ords  of  the  newspaper.  More  tha.’: 
5,210  pounds  of  ink  were  used. 

New  Warehouse 

A  new  paper  storage  warehouse  fo: 
the  Chicago  Times  is  nearing  cotnpl* 
tion  immediately  to  the  rear  of  the 
Times  building.  It  will  have  a  capacity 
of  450  tons  of  newsprint,  enough  fo 
five  days’  use.  The  warehouse  occu¬ 
pies  the  space  of  three  former  store 
fronting  on  Lake  Street.  Papxer  will  h 
delivered  on  the  west  side  of  the 
building  to  an  entrance  facing  Time 
Court.  It  will  be  stored  on  the  fin^ 
floor  and  when  needed,  routed  to  thf 
chute  for  delivery  to  the  reel  room 

New  Proof  Press 

'Vandercook  &  Sons,  Chicago,  ^ 
nounced  recently  a  new  low-c 
precision  proof  press,  equipped  v 
grippers.  The  No.  1  'Vandercook  Pi 
Press  has  a  bed  size  of  16"  x  21*  • 
will  take  a  form  15"  x  17y4".  ' 
cylinder  on  the  new  proof  press  is 
down  on  the  bearers  with  a  press 
of  200  pounds  per  lineal  inch. 
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Equipment  Review  of  Editor  &  Publisher,  April  9,  1938 


Cost  Reduction  Chief 
PUPA  Topic 


to  eliminate  paper  static  and  to  soften  plant  every  day  and  reducing  the 
the  edges  of  the  paper  to  prevent  number  by  1,400  copies. 


breaks  where  the  paper  may  have 
been  bumped. 


The  meeting  was  brought  to  a  close 
with  a  short  talk  by  F,  W.  Hock- 


continued  from  page  IV 

to  the  side  until  ready  to  throw  the 
type  away.  Using  tables,  two  men 
are  required  to  push  a  form  off  and 
on  to  a  turtle,  which  requires  the  time 
of  those  two  men. 

At  the  closing  session  on  the  press¬ 
room  Tuesday  afternoon,  Mr.  Sherman 
related  his  experiences  in  purchasing 
a  new  press  and  moving  into  his  new 
plant  in  Allentown. 

Howard  J.  Lamade  presided  at  the 
pressroom  discussions. 

Speaking  on  the  “Problems  of  a 
Tubular  Pressman,”  Casper  Kean, 
press  foreman  of  the  Ardmore  Main 
Line  Daily  Times,  said  that  a  big  prob¬ 
lem  of  the  pressman  is  solved  if  he 
can  do  his  own  purchasing  and  does 
not  have  to  take  what  the  front  office 
buys  for  the  pressroom.  He  recom¬ 
mended  the  use  of  a  micrometer  to 
eliminate  low  cuts.  The  cooling  of 
plates  from  the  core,  he  said,  in  dis¬ 
cussing  imperfections,  drives  the  por¬ 
ous  part  of  the  plate  to  the  printing 
surface,  and  it  has  to  be  sprung 
slightly  to  release  it  from  the  tube. 

The  speaker  said  he  has  eliminated 
his  blanket  trouble  and  offset  by 
washing  them  about  once  a  month 
with  a  damp  cloth  and  giving  them 
a  coating  of  banana  oil,  which  results 
in  a  slick  surface  that  has  much  less 
affinity  for  ink.  He  advocated  ex¬ 
treme  care  in  oiling  the  press  and  in 
care  of  tools.  Paper,  lint  and  dirt  are 
picked  up  by  excess  oil. 

Newsprint  Roll*  Sprayed 

Discussion  followed  on  the  practice 
of  spraying  the  ends  of  newsprint 
rolls.  A  majority  of  the  group  do  it. 
Mr.  Young  and  others  advocated  it 


On  the  question  of  saving  paper  by  stetter  of  the  Research  Laboratories, 
decreasing  the  width  of  the  news-  Pittsburgh,  whose  description  of  mak- 
print  roll,  Mr.  Hoffman  stated  he  was  ing  newsprint  from  straw  and  other 
soon  to  change  from  a  12.5  pica  to  a  agricultural  products  caused  some  ex- 
12  pica  column  which  would  bring  citement  ^ong  the  mechanical  men. 
his  rolls  from  36 Vi  and  18 V4  inches  (Editor  &  PuBLiSHijR,  Jab'  15,  1938. 
to  34  and  18  inches  on  a  two-page-  page  8.)  Mr.  Hocl^totter  eijpects  to 
wide  press.  His  mechanical  changes  produce  enough  newsprint  from  straw 
can  be  made  for  about  $100,  he  Sciid,  in  a  few{  months  for  an  experimental 
but  his  principal  cost  lies  in  buying  newspaper  run  which  he  will  deliver 
new  metal  base  material  for  that  size  free  otfcost  to  any  ppj^r  interested, 
at  about  $300.  He  expects  consider-  he  sadA  ‘  '  / 

able  saving  on  newsprint.  A  sug-  His  ^ewsprint  will  not  exceed  $35 
gestion  was  offered  that  he  cut  his  per  ton,  he  stated.  A  wood  pulp  mill 
old  base  down  to  desired  size  in  spite  ^osts  from  six  to  nine  million  dollars, 
of  the  small  shoulder  left  on  it.  ^.and  l^r,  Hockstetter  claimed  his  proc- 
Sam  Evans,  mechanical  superin- V  ess  could  be  set  up  in  a  mill  for  from 
tendent,  Lebanon  News-Times,  said $6O,O0O  to  $100,000.  He  claimed  h 
he  had  recently  changed  from  13  picasvrtakes-  two  hours  and  20  minutes  to 
8  columns,  to  12  picas  7  columns  to  ,  produce  finished  newsprint  product 
save  newsprint.  However,  he  ran  into,  from  straw, 
some  expense  by  having  to  change  his 

Parenb  of  Twin  Sons 

Mr.  Lamade  reported  there  is  actual  Wilfred  R,  Coddington.  new  lore- 


“  Parents  of  Twin  Sons 

Mr.  Lamade  reported  there  is  actual  Wilfred  R.  Coddington.  new  tore- 
cash  to  be  saved  in  avoiding  transit  man  of  Youngstown  (O.)  Vindicator. 
damage  and  in  checking  newsprint  and  Mrs.  Coddington  became  the  par- 
waste.  He  told  of  the  New  York  Sun  ents  of  twin  sons  recently  on  the  day 
checking  the  copies  distributed  in  its  he  joined  the  Vindicator 


New  Booklet 

Publication  Describes  Engineering 
Requirements  of  Vaporin  Process 

A  new  12-page  booklet  which  de¬ 
scribes  the  Vaporin  process  of  quick- 
drying  printing  in  terms  of  the  engi¬ 
neering  and  equipment  requirements 
of  this  method  has  been  issued  by  the 
Selas  Company,  Philadelphia.  Vapor- 
in-printing  was  developed  about  two 
years  ago  in  the  Research  Laboratories 
of  the  International  Printing  Ink  Cor¬ 
poration,  with  the  cooperation  of  Selas 
Company  engineers.  The  booklet 
shows  how  the  process  has  been  ap- 
,  plied  to  publication  printing,  bag  and 
container  production,  and  general 
commercial  printing.  Greater  press 
speeds  and  sharper,  cleaner  impres¬ 
sions  are  claimed  for  the  method, 
which  is  based  on  an  instant-drying 
principle. 

In  this  type  of  printing,  the  wet 
press  sheets  pass  under  a  set  of  gas 
burners.  The  heat  instantly  vaporizes 
the  volatile  elements  in  the  printed 
surface,  leaving  the  sheet  dry.  In  the 
case  of  publication  printing,  the  sheet 
may  be  backed  up,  cut,  or  bound  im¬ 
mediately. 


WHAT  DO  YOU  KNOW? 


To  manufacture  newspapers 
well  as  manual  effort. 


requires  knowledge  as 


Stop-watch 

ACCURACY 

in  production  schedules 

is  only  possible  when 
you  eliminate  delays  in 
your  stereotyping  room. 
That’s  why  so  many 
newspapers  have  Stand¬ 
ardized  on 

MORLEY 

MATS 

They  give  deep,  sharp, 
accurate  impressions 
with  low  moulding  pres¬ 
sure — and  that  protects 
type  and  plates ;  pro¬ 
longs  life  of  moulding 
blankets. 

They’re  flexible — quick- 
scorching  —  and  mill- 
conditioned  to  control 
shrink. 

Samples  for  test  in  your 
own  plant?  Certainly! 

MORLEY  BUTTON 
manufacturing  company 
Portsmouth,  New  Hampshire 

N»w  York  Office:  46  East  llth  Street 


Even  the  most  experienced  physician  constantly  reads 
the  magazines  and  texts  devoted  to  his  profession. 
Even  the  most  experienced  lawyer  reads  his  law 
journals  to  keep  his  information  up  to  the  minute. 

For  the  same  reason,  compositors,  pressmen,  stereo¬ 
typers,  engravers  read  the  EQUIPMENT  REVIEW  which 
is  ever  in  the  forefront  in  reporting  the  newest  mechan¬ 
ical  ideas,  devices  and  processes. 

The  EQUIPMENT  REVIEW  is  published  as  a  monthly 
supplement  for  EDITOR  &  PUBLISHER  and  is  edited 
for  all  who  are  interested  in  modern  mechanical  equip¬ 
ment  for  newspapers. 

If  you  are  not  already  receiving  EDITOR  6 
PUBLISHER  regularly,  including  the  monthly 
EQUIPMENT  REVIEW,  why  not  forward  your 
subscription  today  at  only  four  dollars  a  year? 


EQUIPMENT  REVIEW 

comes  with  EDITOR  &  PUBLISHER  each  month 


To  the  Newark  Evening  News,  with  its 
38  Linotypes,  congratulations  on  the 
award  of  the  Ayer  cup! 

Certificates  of  merit  were  awarded 
to  nine  other  newspapers.  Seven  of  them 
have  body  matter  set  in  a  Linotype  Legi¬ 
bility  Face.  First  honorable  mention  in 


^ TRADE  LI  N  DTYPE 


each  of  the  three  classifications  went  to 
a  user  of  Linotype  Excelsior. 

In  fact,  of  41  newspapers  which  went 
into  the  finals,  38  were  users  of  Linotype 
equipment  and  29  were  printed  in  a  body 
face  of  the  Linotype  Legibility  Group. 


Mergeiithaler  Linotype  Company 

I 


■  Set  on  the  Linotype  in  Garamond  Bold  No.  3. 


